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MANY CONSUMERS THINKING OF HOLIDAY GIFTS
  A vast majority of back-to-school consumers will shop both 
in-store and online, and almost two-thirds have already 
started.
  That’s according to a new survey of 1,040 U.S. consumers 
conducted in June 2021 by Rakuten, 89% of respondents will 
do at least some back-to-school shopping online, and 87% 
will do at least some online. A leading 36% of respondents 
intended to start back-to-school shopping in July, and 26% 
had started in June or earlier. This means 62% have started 
their back-to-school shopping as of the end of July.
  A 31% majority of remaining respondents plan to start 
shopping for back-to-school in August, with only 7% waiting 
until September or later. One-third (34%) intend to spend 
$250 to $500, while 28% will spend less than $250. About 
one-quarter (23%) will spend $500 to $1,000, and 13% will 
spend $1,000 or more. Among other findings:
•  63% are scouting out holiday gifts while they do their 
back-to-school shopping.
•  Cash back is the leading incentive that would inspire 
consumers to shop in-store at 23%, 
followed by access to an exclusive in-store 
deal (20%) and the availability of buy online, 
pickup in-store, or BOPIS (19%). Roughly 
6% said no incentive could draw them to a 
brick-and-mortar store.
•  Seventy-four percent have purchased 
an item through a link or image in a post by 
a social media influencer. Instagram (27%) and Facebook 
(25%) are preferred platforms for following their favorite 
influencers.  
•  One-quarter of rely on online, TV or streaming TV 
advertising for back-to-school shopping inspiration.
•  Back-to-college shoppers are most likely to wait for deals 
on electronics before making purchase decisions (25%). 
Back-to-school shoppers for students in grade school and 
high school are most likely to wait for deals on clothing 
(29%). Only 3% of shoppers for grade and high school 
students don’t wait for any deals — and that number dips 
below 1% for students in college.
•  Backpacks, notebooks, pens and pencils top the back-
to-school priority list (27%), followed by clothing (24%). 
Hygiene and cleanliness items (23%) come in as the third-
most important purchasing category in 2021, compared to 
No. 1 in 2020.
  “As consumers start to look past COVID-19, retailers 
and brands need to recalibrate their marketing to factor in 
evolution from traditional back-to-school shopping to a new 
reality of consumer behavior,” said Amit Patel, CEO of 
Rakuten Americas. “We expect parents to make up for lost 
time after a year in quarantine, creating optimal conditions 
for marketers to influence consumers. Our survey shows that 
the leading ways to do this is through advertising, trusted 
social media influencers, and discounts and rewards that 
give consumers confidence they have found a great deal.”

SURVEY: BACK-TO-SCHOOL SHOPPERS CROSS CHANNELS
ADVERTISER NEWS
  Lithia Motors reports the new-vehicle inventory shortage, 
resulting from high demand and low supplies of computer 
chips, could start to improve this month or next, based on 
allocations it’s got coming in the pipeline, Wards Auto re-
ports. “Generally speaking, we expect inventories to con-
tinue to normalize throughout the back half of 2021 and in 
the first part of 2022,” Chris Holzshu, Lithia’s COO, said 
last week… Rebounding Mitsubishi Motors Corp. bounced 
back to profitability in the latest quarter and lifted its full-year 
guidance on a better sales outlook as business picks up in 
the U.S., Automotive News reports. The redesigned Out-
lander crossover fueled a U.S. sales surge, while the global 
microchip shortage had the positive side effect of crimping 
production, helping Mitsubishi clear inventories… Bed Bath 
& Beyond will open a distribution center in Pennsylvania this 
year and a second facility in California in 2022, both oper-
ated by Ryder System with a mix of humans and automa-
tion. The distribution centers are meant to mitigate supply 
chain delays and reduce replenishment times at namesake 

and BuyBuy BABY stores, Bloomberg re-
ports... Hasbro is working with more con-
tainer lines and ports and importing toys 
earlier this year to avoid congestion in the 
second half of the year that could lead to 
delays and shortages this holiday season, 
the company said. CEO Brian Goldner 
predicts continuing strong demand for toys, 

despite price increases set to take effect later in the year to 
offset higher shipping costs… Safeway is continuing to pro-
mote electric vehicles with the installation of additional Volta 
charging stations at its store in Renton, Wash. The latest ad-
dition marks 24 Volta charging stations in Washington… The 
Vitamin Shoppe is expanding its footprint in Texas through 
its new business model. The specialty vitamin and nutritional 
products retailer signed a multi-unit agreement that will result 
in the opening of three franchise stores in the Texas towns 
of East Austin, New Braunfels and Harlingen. The stores are 
expected to open within nine months. This is the first time in 
its history that Vitamin Shoppe has partnered with indepen-
dent operators for franchise locations... Walmart is making a 
huge investment in its employees amid one of the worst la-
bor shortages in years. The nation’s largest private employer 
is committing to invest nearly $1 billion during the next five 
years in career-driven training and development. Walmart 
said it will pay 100% of college tuition and books for employ-
ees through its Live Better U education program. Walmart 
has been steadily expanding to the program, which launched 
in 2018… Starbucks reported Q3 earnings and sales that 
topped estimates amid soaring U.S. sales of cold beverages. 
The coffee giant also raised its earnings per share outlook 
and narrowed its forecast for same-store sales growth for fis-
cal 2021. Starbucks’ U.S. same-store sales rose 83%, driv-
en by an 80% increase in comparable transactions. Nearly 
three-quarters of beverage sales came from cold beverages.

mailto:sales%40spotsndots.com?subject=


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

AVAILS
  The KXAS/KXTX (NBC/Telemundo Dallas-Fort Worth, 
Texas) sales team is seeking a Digital Sales Planner. 
This position will manage the day-
to-day needs of KXAS/KXTX digital 
campaigns, including internal and 
external relationships affecting those 
campaigns for which you are solely 
responsible. Two-year associate 
degree or equivalent experience, and a minimum one year 
of digital experience in media planning or client service 

role required.  Interested candidates 
must submit a resume/CV through 
nbcunicareers.com to be considered (job 
#61946BR). EOE.
  WCSC has a rare opportunity for the right 
applicant to join our sales management 
team in wonderful Charleston, S.C. The 
Digital Sales Manager is responsible 
for all aspects of WCSC digital revenue 
goals and works closely with the Sales 
Manager to coordinate sales efforts with 
the local team. Also acts as the Digital 

Point Person for all communication with Gray Digital Media, 
WCSC staff and clients. CLICK HERE to apply online; search 
for WCSC. EOE.
  Cleveland’s own WJW Fox 8 is looking for a Marketing 
& Sales Research Director to join its sales team! This 
person will be responsible for overseeing, analyzing and 
maintaining all research information and functions from 
Nielsen, Comscore, Kantar, Google Ad Manager and other 
tools that support and enhance the sales and marketing 
effectiveness of our brands in the marketplace. Minimum of 
2-3 years of media research experience and a bachelor’s 
degree or equivalent experience (3 years) in Marketing, 
Communications or Statistics required. CLICK HERE for 
more information or to apply now. EOE.

See your ad here tomorrow! CLICK HERE for details.

NBCU TO HIRE 200 IN STREAMING EXPANSION
  NBCU News Group said it plans to hire 200 people over 
the next few months as it adds several new hours of live, 
original programming for NBC News Now, its OTT streaming 
service.
  The majority of the new roles will support NBC News Now’s 
expanding streaming operations and programming. NBCU 
News Group said the additional headcount is on top of more 
than 70 new hires of late. The expansion plans include 
doubling the size of the Today newsroom, growing NBC 
News’ breaking news and beat reporting team, expanding 
the MSNBC digital footprint and investing in e-commerce 
initiatives and CNBC Pro.
  The move reflects a new scramble in the news business 
to cater to the growing appetite of streaming audiences. 
For example, CNN is gearing up to launch the CNN Plus 
subscription-streaming service next year, for which it’s 
expecting to hire 450 people in the next six to nine months.
  Starting this fall, NBC News Now will add “substantial 
staffing resources” and several new hours of live, original 
programming, including a daily, primetime news program 
anchored by senior national correspondent Tom Llamas.

CONVIVA: OLYMPICS STREAMING UP 279% VS. ’18
  While the traditional TV viewership in the U.S. for the 
Opening Ceremony of the Olympics was the lowest in 
decades, new data from Conviva suggests that global 
streaming and social media activity saw notable gains.
  Conviva found that streaming activity spiked at 279% 
over the 2018 opening ceremony. The growth in time spent 
streaming this year’s opening ceremonies as compared 
to 2018’s opening ceremony was also accompanied by 
impressive quality gains (35% fewer start failures, 7% less 
buffering, and 1% higher bitrate than average), Conviva 
reported. 
  Surprisingly, smaller screens led the 
way in streaming usage, with mobile 
phones and desktops each capturing 
27% of streaming viewing time during 
the Opening Ceremony, whereas CTV 
devices captured 23%. 
  Social engagements were up 970% 
for national Olympics accounts and 
total engagements skyrocketed during 
the opening week as official Olympics 
national accounts posted significantly 
more content.
  Team USA tallied nearly 7.3 million followers as of the 
opening ceremony, more than double the next closest 
organization, Conviva reported.

NIELSEN TAKES ON COOKIELESS MEASUREMENT
  Nielsen believes it has the answer for a cookieless world 
via a complex workaround that uses machine learning 
across numerous context clues to help track and categorize 
people even when they aren’t logged into brand or publisher 
databases, Ad Age reports.
  In an announcement yesterday, the company said its 
approach will make Nielsen One the only platform to 
validate brand or publisher first-party server data using 
real consumer behavior. That ultimately could have a huge 
impact on media measurement given that Nielsen Digital 
Ad Ratings currently measure nearly 90% of digital video 
spending in the U.S.
  Nielsen says 60% of that measurement is already resilient 
against the impending loss of third-party identifiers in Google 
Chrome and elsewhere, and that the steps it’s announcing 
will make it fully resilient.
  Nielsen will participate in a pilot with the Association of 
National Advertisers and World Federation of Advertisers 
on its solution.

‘TAMRON HALL’ TO AIR ON ABC’S WLS CHICAGO
  Disney’s Tamron Hall, entering its third season in 
syndication, will get a new home on ABC-owned WLS 
Chicago at 1 PM starting this fall, Disney said yesterday. 
  Tamron Hall will premiere Season 3 on Monday, Sept. 6. 
The show, which is cleared in more than 95% of the U.S., 
replaces WLS’ Windy City Live, which ran on WLS for 10 
years and was recently canceled. Prior to this, Tamron Hall 
aired on Weigel Broadcasting’s CW affiliate WCIU Chicago 
at 10 a.m. 
  Hall spent 10 years in Chicago working as a reporter and 
then anchor at Fox-owned WFLD Chicago from 1997 to 
2007 before joining MSNBC and NBC’s Today.
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FunnyTweeter.com

I was on hold for more than 
an hour yesterday. The guy 
playing the piano must have 

been exhasuted.
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SMART-TV OWNERSHIP ON THE RISE GLOBALLY
  More than 665 million homes — or 34% of households 
worldwide — around the world owned at least one smart TV 
as of the end of 2020, according to Strategy Analytics.
  The research firm projects that the number of smart-TV 
homes will hit 1.1 billion, or 51% of global households, by 
2026.
  Sales of smart TVs increased 7.4% last year, to total 186 
million units and account for 79% of all flat-panel TVs sold.
  Growth was strongest in North America, in part due to 
government COVID relief/stimulus checks.

  Samsung led in unit sales for the ninth 
consecutive year. Chinese manufacturer 
TCL bumped LG from second place for 
the first time.
  Four smart-TV operating systems made 
up more than 50% of total global sales 
last year — up from 33% in 2019.
  Samsung’s Tizen remains the leading 
operating system, but third-party software 
platforms including Android TV and 
Roku TV OS are gaining share.

FOR THEATERS, A LONG ROAD TO RECOVERY
  A few early summer hits may have provided some much-
needed enthusiasm at the box office, but numbers so far 
show that the theater industry is still struggling, Axios reports.
  So far in June and most of July, with more than 80% of all 
theaters open, ticket sales are still about one-third of what 
they were on average during those months pre-pandemic.
  Disney’s Black Widow and Warner Bros.’ Space Jam 
sequel have fallen significantly at the box office since they 
debuted two weeks ago. Both films were available via 
streaming simultaneously with theaters.
  “In my estimation, it’s the shaking of consumer confidence 
(given the pandemic news of late and increasing safety 
protocols) coupled with the normal ebb and flow of box-office 
based on the appeal of the films that are presented to the 
consumer” that’s driving the marketplace, says Comscore 
senior media analyst Paul Dergarabedian.
  According to research firm NRG, moviegoers’ comfort going 
to theaters dropped to 76% from 81% this past week, while 
the percentage who say they are “very comfortable” going to 
theaters dropped to 35% from 41%.
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The number of Q2 national 
TV ads for video games fell to 
13,114 national TV airings vs. 

18,199 airings a year ago.

VIDEO GAMES: FEWER AIRINGS ON NATIONAL TV
  Against tough comparisons to the year-ago pandemic 
period — when virtually all at-home media took off — all 
video-game revenue inched up just 2% to $14 billion for 
Q2, according to The NPD Group.
  A year ago, the second three months of 2020 witnessed 
a 47% jump in revenue over 2019 — all due to rising at-
home workers, students and other consumers amidst the 
pandemic.
  At the same time, the number of national TV ads for video 
games dropped to 13,114 national TV airings (resulting 
in 2 billion impressions) from 18,199 
airings producing 2.8 billion impressions, 
according to iSpot.tv.
  National TV spending over that period 
was virtually flat year to year — $15.6 
million for Q2 2021 from $15.7 million for 
Q2 2020.
  While video-game subscription 
content revenue still grew by double-
digit percentages — with hardware also 
12% higher — video-game accessories 
dropped by double digits, down 11%. 
Console content also dipped.

REPORT: HOME PRICES BROKE RECORDS IN MAY...
  Home prices continue to break records, as strong demand 
slams up against weak supply. Nationally, home prices 
were 16.6% higher than in May 2020, the highest reading 
in the S&P CoreLogic Case-Shiller report’s 30-plus years. 
In April, it rose 14.8% year over year.
  The 10-city composite annual increase was 16.4% in 
May vs. 14.5% in April. The 20-city composite gained 17% 
year over year, up from 15% the month before. All 20 cities 
reported higher price increases in the year ending May 
2021 vs. the year ending April 2021.
  Phoenix, San Diego and Seattle reported the highest year-
over-year gains among the 20 cities in May. Phoenix led the 
way with a 25.9% year-over-year price increase, followed 
by San Diego with a 24.7% increase and Seattle with a 
23.4% increase. Chicago, Cleveland and Minneapolis 
reported the lowest gains, although they were still in low 
double-digits.
  Five cities — Cleveland, Dallas, Denver, Seattle and 
Charlotte, N.C. — saw their all-time highest annual gains.

... AS SALES OF NEW HOMES HIT PANDEMIC LOW
  Sales of newly built homes dropped in June to the lowest 
level since the early days of the coronavirus pandemic in 
April 2020, according to data released by the U.S. Census 
Bureau.
  Sales of new single-family homes fell to an annualized 
rate of 676,000, 6.6% below May’s rate of 724,000 and 
19.4% below the June 2020 level of 839,000. Analysts were 
expecting new home sales to increase by 3.4% in June.
  After a year of frenzied buying and price gains in the 
double digits, newly built homes are now out of reach for 
much of the demand that remains in the market. 
  The median price of a newly built home in June rose just 6% 
from June 2020, and while that is a large gain historically, it 
is nothing compared with the 15%-20% annual gains seen 
in previous months.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


