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ONLINE TO REMAIN PRIMARY SHOPPING CHANNEL
  According to a survey on 2021 holiday shopping behaviors 
from continuous product design firm Quantum Metric, 
online will remain the main method for completing holiday 
shopping in 2021.
  The survey found 81% of respondents did more than half 
of their 2020 holiday shopping online and plan to purchase 
the same amount, if not more, of their gifts online during the 
upcoming holiday season, Chain Store Age reports.
  With many families unable to celebrate the holidays together 
in 2020, two in three consumers (64%) expect the upcoming 
season to be more meaningful than in years prior, making 
Americans 56% more likely to be emotionally invested in the 
2021 holidays.
  The added pressure will lead nearly two in three (62%) to 
spend more than they had before the pandemic, as more than 
half (54%) seek gifts that represent a personal connection 
with the recipient. This emotional spending is driving up 
consumers’ expected budgets, with 30% anticipating they’ll 
spend up to $1,000 on the holidays, while almost one in 
four (23%) say they will spend up to 
$2,000.
  Additional findings from the survey:
•  Consumers are shopping 
distracted. Consumers will take an 
informal approach to holiday shopping, with three in four 
(72%) choosing to browse for gifts while at work, watching 
TV or doing other tasks. Even with their attention divided, 
nearly two in five (37%) will take less than a day to make 
decisions on holiday gifts.
•  Retailers shouldn’t bet everything on Black Friday. 
Despite the buzz, one in three (36%) won’t shop on major 
sale days like Black Friday or Cyber Monday. In fact, half 
plan to start buying holiday gifts well before Black Friday. 
While 66% avoid major holidays due to out-of-stock issues 
and potential errors in their online shopping experience, 
three in four (76%) say they prefer to shop more sporadically.
•  Millennials are personal shoppers; Gen Z focuses on 
convenience. Millennials (age 25-44) are the most likely to 
purchase gifts with a personal tie (58%), with nearly three 
in 10 (29%) taking a week to make a purchase. Meanwhile, 
Gen Z shoppers (age 18-24) are focused on convenience 
with 29% preferring to use holiday gift guides and 23% 
taking less than an hour to make a decision on a gift.
  “Our findings show that the surge in 2020 e-commerce 
holiday sales wasn’t just a result of the pandemic, it signified 
a major shift in shopping behaviors that will continue into the 
upcoming season,” said Mario Ciabarra, CEO of Quantum 
Metric. “With emotions high, retailers need to create digital 
experiences that are personalized and intuitive, allowing 
consumers to focus less on how they shop and more on 
finding the best gift for friends and family.”
  Quantum Metric’s survey polled 2,000 U.S. consumers over 
the age of 18. Using a third-party mobile survey platform, the 
survey was commissioned in June 2021.

SURVEY: E-COMMERCE SET TO SOAR FOR THE HOLIDAYS
ADVERTISER NEWS
  Ulta Beauty will open its first mini-shops inside Target stores 
next month, with plans to open more than 100 by year’s end 
and to eventually reach 800 shops. Ulta will sell more than 50 
prestige makeup, skin care and hair care brands in the shops 
and through Target’s e-commerce site, and the partnership is 
focused on drawing new shoppers and increasing shopping 
trips and loyalty… Sleep products seller Casper will open 
its first branded brick-and-mortar shop inside Bed Bath and 
Beyond’s renovated Manhattan flagship, which reopens this 
week. The move is part of a larger partnership between the 
retailers that will also include adding Casper experiences at 
more Bed Bath and Beyond stores and selling Casper prod-
ucts at Bed Bath and Beyond stores nationwide and online… 
The Fresh Market, which was publicly traded between 2010 
and 2016, is filing for an initial public offering again. The com-
pany looks to initially raise $100 million and pay down debt 
that totaled nearly $1 billion on Jan. 31… The return of lunch 
business and continued off-premises sales have sparked op-
timism from Chipotle Mexican Grill CEO Brian Niccol, who 

plans to grow the chain to 6,000 units 
in North America. The company ex-
pects double-digit sales growth in Q3, 
but there are concerns about food and 
freight costs, despite recent menu price 

increases meant to offset rising costs… Walmart Wellness 
Day will take place at more than 4,700 Walmart pharma-
cies nationwide on Saturday. The discount giant is offering 
health screenings, wellness resources and immunizations at 
its pharmacies as part of the free event. The goal of Walmart 
Wellness Day is to help customers get back on track with 
preventive health measures they may have missed over the 
past year, especially as many families prepare for in-person 
work and school this fall… A legendary motorcycle brand is 
rolling out an online marketplace for pre-owned motorcycles. 
Harley-Davidson is launching H-D1Marketplace on its H-D.
com e-commerce site. H-D1 Marketplace is designed to offer 
consumers comprehensive functionality to search, sell and 
purchase pre-owned Harley-Davidson motorcycles across 
North America. The marketplace connects customers to the 
Harley-Davidson dealer network and is backed by the Har-
ley-Davidson Certified inspection and warranty program… 
Dollar General has launched its second supply chain facility 
in the Bluegrass State. The discount retailer invested approxi-
mately $65 million in its new distribution center in Walton, Ky. 
The Walton facility is expected to create 300 new distribution 
and private fleet career opportunities and support more than 
800 Dollar General stores at full capacity… Coca-Cola’s Q2 
earnings and revenue beat Wall Street’s expectations. The 
company also raised its full-year forecast for adjusted earn-
ings per share and organic revenue growth. Coke’s revenue 
surpassed 2019 levels as some markets bounced back from 
the pandemic. A year ago, the company reported its biggest 
plunge in quarterly revenue in at least three decades as lock-
downs led to cratering demand.
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AVAILS
  The KXAS/KXTX (NBC/Telemundo Dallas-Fort Worth, 
Texas) sales team is seeking a Digital Sales Planner. 
This position will manage the day-to-day 
needs of KXAS/KXTX digital campaigns, 
including internal and external 
relationships affecting those campaigns 
for which you are solely responsible. 
Two-year associate degree or equivalent experience and a 
minimum one year of digital experience in media planning or 
client service role required. Interested candidates must submit 

a resume/CV through nbcunicareers.
com to be considered (job #61946BR). 
EOE.
  WCSC has a rare opportunity for the right 
applicant to join our sales management 
team in wonderful Charleston, S.C. The 
Digital Sales Manager is responsible 
for all aspects of WCSC’s digital revenue 
goals and works closely with the Sales 
Manager to coordinate sales efforts with 
the local team. Also act as the Digital 
Point Person for all communication with 

Gray Digital Media, WCSC staff and clients. CLICK HERE to 
apply online; search for WCSC. EOE.

See your ad here tomorrow! CLICK HERE for details.

PRIMETIME BROADCAST RATINGS DOWN JUST 5%
  Although the broadcast summer primetime season showed 
early continued declines, it has fallen only 5% through 
six weeks vs. the viewership of a year ago, looking at all 
primetime non-sports TV series.
  This was partly due to episodes of first-run regular-season 
scripted dramas that spilled over into the summer period. The 
disruption of primetime TV productions during the past year, 
due to the COVID-19 pandemic, altered many TV network 
schedules, Television News Daily notes.
  For the six-week summer period so far — May 27 through 
July 11 — Nielsen’s live program-plus-seven days of time-
shifted viewing (L7) metric is averaging 3.14 million viewers 
for an English-language five-network primetime show. A year 
ago, it averaged 3.31 million for the similar six-week time 
period: May 25 through July 5.
  By way of comparison, for the just-completed TV 2020-2021 
TV season, which ended in late May, the top five English-
language U.S. broadcast networks — NBC, ABC, CBS, Fox 
and the CW — witnessed average primetime viewership 
sharply sinking 21% to 4.35 million viewers per series, 
looking at Nielsen-metric L7 data.

THIS AND THAT
  U.S. spending in influencer marketing is set to hit $3.69 billion 
this year, a 33.6% rise over 2020, and projected to surpass $4 
billion in 2022, according to eMarketer. Instagram captures 
approximately half of that spend... Life expectancy in the U.S. 
fell by 1.5 years in 2020, the biggest decline since at least 
World War II, as COVID-19 killed hundreds of thousands. 
Provisional data from the Centers for Disease Control and 
Prevention showed American life expectancy dropped to 
77.3 years in 2020, roughly the same level as in 2003. It was 
the largest single-year decline recorded since 1943.

VAB TO MRC: SUSPEND NIELSEN’S ACCREDITATION
  Media trade body VAB is calling on the Media Rating 
Council to suspend accreditation for Nielsen’s national TV 
ratings amid continued problems stemming from the data 
giant’s COVID-19 workarounds, Ad Age reports.
  MRC accreditation is what gives Nielsen TV ratings their 
legitimacy to be used as currency in billions of dollars worth 
of network TV deals. But suspending accreditation likely 
wouldn’t throw the marketplace into chaos, says VAB CEO 
Sean Cunningham, whose group represents TV networks.
  Networks and buyers could still transact using the suspended 
ratings, he says. But suspension, he says, 
would force Nielsen to come forward 
with a detailed, public plan for fixing 
measurement problems that have led to 
persistent undercounts of TV audiences 
for more than a year, particularly Black, 
Hispanic and younger audiences.
  In a statement, the MRC said it’s taking 
concerns of the VAB and its members 
“very seriously” and has been actively 
pursuing issues the group has identified 
both with its full TV committee and Nielsen 
management. At this time, Nielsen national TV ratings remain 
accredited, the MRC announced, adding: “We will keep the 
marketplace informed of any subsequent actions.”

NETWORK NEWS
  Tuesday night was a win for both the Milwaukee Bucks 
and ABC as the clinching Game 6 of the NBA Finals 
dominated ratings and viewers. Per Nielsen Live + Same 
Day fast affiliate data, the game drew 8.78 million viewers 
and a 2.8 rating in the 18-49 demo during primetime. The 
Bucks’ 105-98 victory over the Phoenix Suns, which marked 
Milwaukee’s first NBA championship in 50 years, improved  
from last year’s comparable NBA Finals Game 6 between 
the Los Angeles Lakers and Miami Heat, which drew a 2.1 
rating an 5.6 million viewers who watched the game played 
in the league’s Orlando, Fla., bubble... ABC will debut the 
summer series Superstar, focused on “the mavericks who 
shaped American culture,” in the network’s words, on Aug. 
11. Whitney Houston is the topic of the premiere episode. 
Kobe Bryant and Robin Williams will follow. The episodes 
last for an hour and run in the 10 PM (ET) slot. They shift 
to Hulu the day after their premiere... NBC’s Chicago Med 
is leaning into Dr. Dean Archer’s controversial promotion to 
interim chief of the ED by upping Steven Weber to series 
regular. The news comes after the explosive Season 6 finale 
in May that saw power-hungry Dean continue to dangerously 
bend the rules to suit his agenda. Additionally, two new 
doctors are joining Gaffney Chicago Medical Center as Guy 
Lockard and Kristen Hager have landed series regular roles 
on the Dick Wolf-produced procedural, which returns for its 
seventh season this fall. The new cast additions follow the 
departures of Yaya DaCosta and Torrey DeVitto at the end 
of last season... Dee Bradley Baker will make his return to 
Legends of The Hidden Temple, more than 20 years since 
the original series’ first run. Baker is set to reprise his role 
as the voice of Olmec in the upcoming reboot for the CW. 
The show originally ran on Nickelodeon for three seasons 
between 1993-1995. The reimagined adult version is set to 
debut Oct. 10 at 8 PM (ET/PT).
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No, I’ve never had a 
tumor removed. But I 

did uninstall Facebook.
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GLOBAL SMART-TV OWNERSHIP AT 51% BY 2026
  More than half (51%) of all households worldwide will 
own a smart TV by 2026, corresponding with 1.1 billion 
homes, according to Strategy Analytics.
  At the end of 2020, 34% of global households — more 
than 665 million — owned a smart TV. Sales of smart TVs 
grew by 7.4% in 2020 to reach 186 million units, accounting 
for 79% of all flat panel TVs sold.
  Sales growth over the past year was strongest in North 
America, where government stimulus checks helped to 
drive an increase in spending on home entertainment 

products as consumers found 
themselves spending more time at 
home due to COVID-19 restrictions.
  Samsung was the leading smart TV 
manufacturer in terms of annual sales 
units for the ninth straight year in 2020 
while TCL climbed above LG and into 
second place for the first time.
  Meanwhile, the smart-TV market 
continues to coalesce around a handful 
of TV streaming platforms or operating 
systems. Samsung’s Tizen leads the 

way but major third-party software platforms such as 
Android TV and Roku TV OS have made strong gains.

NBCU, ROKU TEAM FOR OLYMPICS STREAMING
  NBCUniversal and Roku have announced a partnership 
to bring the 2020 Tokyo Summer Olympics to streamers 
on the Roku platform in the U.S.
  For the first time, Roku is creating direct access to NBCU’s 
5,500 hours of streaming coverage of the Summer Games. 
Roku users will be able to access in-depth coverage of 
the Games via the NBC Sports or Peacock channels on 
Roku devices through Aug. 8.
  “As this is Peacock’s first Olympics, we saw a great 
opportunity to bring the games to life across the Roku 
platform,” Maggie McLean Suniewick, president, 
business development and partnerships, direct-to-
consumer, NBCU, said in a statement. “This experience 
on Roku makes NBC Olympics content unmissable for 
streamers.”
  NBCUniversal previously announced that it will present 
7,000 hours of coverage of the 2020 Tokyo Olympics this 
summer across its multiple platforms.
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More than half (51%) of all 
households worldwide will 

own a smart TV by 2026, about
1.1 billion homes.

PRICE SPIKES BOOST Q2 CONSUMER SPENDING
  The Q2 Salesforce Shopping Index indicates digital 
revenue growth is slowing, but online prices are being 
impacted by rising inflation.
  According to Salesforce, global year over year (YoY) digital 
commerce revenue grew by a modest 3% in Q2 2021 after 
posting four consecutive quarters of growth greater than 
50%. U.S. digital revenue fell by 2% YoY.
  “While year-over-year growth in digital commerce essentially 
flatlined this quarter, it’s clear that the online habits consumers 
formed over the last year are here to stay,” said Rob Garf, 
VP and GM, retail, Salesforce. “As we 
approach the holiday season, consumers 
should expect smaller discounts and 
increased prices at checkout as retailers 
continue to feel margin pressure from 
manufacturing challenges, supply chain 
delays, and labor shortages.”
  While the U.S. Labor Department 
consumer-price index cites an increase 
of 5.4% YoY across consumer categories, 
Salesforce’s Shopping Index indicates that 
inflation is hitting the retail sector harder, 
with average selling price (ASP) in Q2 rising 11% YoY.
  The Shopping Index also shows that average order values 
(AOV) during Q2 were up to $90.64, compared to $77.96 in 
Q2 2020, an increase of 17%, even as the number of units 
purchased by consumers decreased by 1%.

OOH AD COSTS BACK TO PRE-PANDEMIC LEVELS
  Looking for an out-of-home billboard for an upcoming 
campaign or event? Then act quickly and be prepared to pay 
a premium.
  The out-of-home and experiential advertising sector is 
seeing a resurgence, with inventory in prime locations in 
short supply along with the pandemic-driven discounts that 
once were common, AdAge says. Prices have reverted 
to pre-pandemic levels as marketers race to reach people 
emerging from their COVID bubbles — even if their numbers 
are reduced by hybrid work schedules and concern over the 
fast-spreading Delta variant.
  Brian Rappaport, CEO of OOH agency Quan Media 
Group, says prices are rising as foot traffic increases and 
brands want to be in place in September, when many 
companies want employees back in the office, at least part-
time; children go back to school and NBA and NFL seasons 
start up again.
  Outfront Media, one of the largest OOH media companies 
in the Americas, is starting to sell out of brand train inventory, 
for which it charges $350,000 for four weeks for full coverage 
on 570 New York City subway cars — what Rappaport calls 
the “crown jewel of out-of-home” for DTC brands. 
  OOH suppliers like Outfront Media and Clear Channel 
Outdoor say inventory is tight and prices are bouncing back.
  OOH businesses are hungry, eager to make up for lost 
pandemic revenue. Outfront Media reported a 32.7% revenue 
decline, from $385 million in Q1 2020, to $259 million in Q1 
2021.
  Clear Channel saw a similar decline in its Americas revenue 
over the same period, from $296 million in 2020 to $212 
million in 2021. The largest decline was from airport displays, 
down 62.4%.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


