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HOLDS ACROSS, AGE, PARTY AND GENDER
 Lots of other types of media are trying to build their 
share of political campaign ad spending—and pretty much 
every campaign these days has to have a “digital strategy” 
to win an election. But the Video Advertising Bureau 
(VAB) commissioned Research Now to survey likely 
voters about media influence. Regardless of age, gender, 
party affiliation and ethnicity, the poll found that television 
has the greatest influence on voters. That holds true for 
local as well as national elections.
 For generating instant name recognition in a national 
election, TV was far ahead of all other 
forms of communication, cited as the 
most likely source for people 18+ to 
first learn about political candidates 
and issues. The Internet was a distant 
second at 46% (respondents were 
permitted to choose more than one, so 
totals exceed 100%). The best showing 
for the Internet was with likely voters 18-
34, at 64%, but still beaten by TV at 74%. 
Newspapers had their best showing 
in the 55+ group, at 35%--beating the 
Internet at 29%, but well short of the strongest showing of 
all by TV, at 84%.
 The tallies were also quite similar for all political 
persuasions. 82% of both Democrats and Republicans 
said TV was the place they were most likely to first learn 
about a candidate or issue, with 49% of Democrats 
citing the Internet, compared to 42% of Republicans. For 
Independents, it was 76% television and 48% the Internet. 
All other sources were well back for all three groups.
 People were also asked during a national campaign, 
which source keeps them up to data about candidates 
and issues? For all people of voting age, 82% picked TV, 
54% the Internet and 31% newspapers. “Although TV is 
their top Political source, Millennials rely on the Internet 
for information more than any other group,” the VAB report 
noted. But still, TV at 78% was ahead of the Internet at 70%.
 And when it comes to making the final decision how to 
cast their ballot, TV has the greatest influence on the 55+ 
group, at 75%—but other age groups are close behind. For 
25-54 it’s TV 72% and the Internet 48%. TV, at 64%, still 
beats out the Internet, at 61%, with Millennials 18-34. For 
18+, the tally is 72% TV and 47% the Internet.
 At the local level, TV is also the top source for first 
learning, keeping up to date, and making the final decision 
about an election. Newspapers slightly outperformed TV in 
the 55+ group, but TV was well ahead of all other sources 
of information for the other demos. 
Related story: Top political stations, page 2

ADVERTISER NEWS
   Analysis done by Furniture Today finds the largest 
furniture retailers have been growing at a faster pace than 
their smaller competitors. The top 100 furniture retailers as 
a group were up 11% in furniture, bedding and accessory 
sales last year to almost $42 billion, increasing the biggest 
sellers’ share of the market……Although the current makeup 
of the Sonic Drive-In system is about 90% franchised, the 
company is starting a refranchising initiative to reach 95% 
franchised by the end of the 2017 fiscal year, making about 
200 locations available. For the quarter that ended on 5/31, 

franchised units’ comps were up 2.1% 
while company-owned units were up just 
0.9%. Apart from the new refranchising 
plans, about 50-60 new franchised units 
are already in the pipeline to open this 
year……Pieology Pizzeria has bought 
the Project Pie fast-casual pizza chain 
and Pieology’s CEO says that will lead 
to accelerated growth. Pieology finished 
last year with 78 units, 62 of them 
franchised while Project Pie has about 
20 domestic locations……Germany’s 

Henkel is buying Sun Products, which will make it the 
second-largest laundry-care company in North America. 
Sun will bring brands such as All, Wisk, Snuggle and 
Surf to Henkel’s portfolio of U.S. brands that includes Dial, 
Purex and its premium-priced Persil detergent. Number 
one in the field is of course Procter & Gamble……Here’s 
something a little different: The QuikTrip convenience 
store chain has just opened its first c-store that does not 
sell gas. The location in Atlanta (where QuikTrip has over 
100 stores that do sell gas) will be a 24/7 operation, and 
is the first such effort for the company since it tested the 
concept 30 years ago. “We recognize the world which we 
live in is changing,” a company exec said……Also trying 
something new is the Hy-Vee supermarket chain, which 
has opened a 3,300 square-foot clothing section in one of 
its supermarkets in Minnesota. The Des Moines Register 
says Hy-Vee plans to roll out the idea in the future……
Volkswagen is exiting the hybrid segment of the U.S. 
automotive market by dropping the Jetta hybrid which 
had been its only entry into that market. Automotive News 
reports with gas prices still low, sales of all brands of hybrids 
(including plug-ins) are down 21% this year, and of course 
VW, with its own specific problems from the emissions 
scandal, is down 13% overall……The hoped-for bid from 
Modell’s and Sports Direct International for 100-200 
Sports Authority stores did not materialize; all that is left 
now will be an auction for store leases and the company’s 
intellectual property including the website and trademarks.
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NETWORK NEWS
 James Earl has been cast in the series regular role of 
“Candy Striper” in the upcoming second season of Scream 
Queens. The comedy-horror series debuts season two on 
Tuesday, September 20, at 9:00 pm (ET) on FOX. Set in a 
hospital, where some of the most fascinating and bizarre 
medical cases are under observation, Earl is one of the new 
male leads opposite recently announced John Stamos and 
Taylor Lautner……NBC Olympics has teamed up with 
SNAPS to create a custom 2016 Rio Olympic Games emoji 
keyboard. Fans can show their excitement and national 
pride throughout the Olympic Trials 
and Games with more than 60 special 
emojis and GIFs, and a shareable photo 
booth, complete with Rio stickers. The 
2016 Rio Olympic Games Keyboard 
is now available for download in the 
Apple App Store and Google Play for 
Android devices……Univision News 
has launched an English-language 
section within its digital platform, 
UnivisionNoticias.com. Titled “Univision 
News,” the section aims to expand 
Univision’s reach by serving an English speaking audience. 
Through a combination of written, photo and video content, 
the section provides in-depth news coverage with a unique 
Latino perspective for English speakers.

WEEKEND RATINGS
 20/20 led ABC to the demo win on Friday night, scoring 
an average 0.9 rating for Adults 18-49 in the Nielsen 
overnights, along with an average audience of 4.21 million 
viewers. NBC, with the U.S. Gymnastics Championship: 
Women’s, was at 0.8 18-49 and 3.26 million; CBS, with 
cop show reruns, 0.7 18-49 and 5.04 million; FOX, with 
Rosewood and MasterChef, 0.4 18-49 and 1.35 million; 
and The CW, with Masters of Illusion, was at 0.3 18-49 
and 1.15 million.
 ABC and NBC tied for the demo crown on Saturday night. 
NBC, led by the U.S. Gymnastics Championship: Men’s, 
was at 0.6 18-49 and 2.95 million viewers. ABC, led by In 
an Instant, 0.6 18-49 and 3.18 million; CBS, with Premier 
Boxing Champions, 0.5 18-49 and 2.37 million; and FOX, 
with Major League Baseball, 0.5 18-49 and 2.05 million.

10 STATIONS CLAIM HUGE POLITICAL HAUL
 As Ad Age continues to track 2016 political advertising, 
the publication’s latest report shows that 10 local television 
stations have claimed $132.9 million in presidential 
campaign ad spending so far this year. As you’ve probably 
guessed, most (all but one) serve the early primary/caucus 
states of New Hampshire and Iowa.
 #1 is Hearst Television’s WMUR Manchester, NH, 
which is part of the Boston DMA, at $34.8 million. CBS O&O 
WBZ Boston is at $21.2 million and Sunbeam’s WHDH 
Boston $14.9 million. Two more Hearst stations round out 
the top five: KCCI Des Moines at $12.4 million and WCVB 
Boston $11.7 million.
 The rest of the top 10: Tribune’s WHO Des Moines $9.0 
million; Cox’s WFTX Boston $8.5 million; Media General’s 
KWQC Quad Cities $7.6 million; Cox’s WFTV Orlando $6.4 
million; and Gray’s KCRG Cedar Rapids $6.4 million. 

AVAILS
 KPHO-CBS 5, Arizona’s most watched station, and 
KTVK, America’s #1 hyper-local news station, is seeking 
a Senior Level Account Manager with a proven record of 
growing share and developing business across all TV and 
digital platforms. Join a great culture and a top performing 
sales team. Minimum of 4 years media sales experience 
& college degree preferred. Qualified candidates apply 
online at http://www.meredith.com/careers. Requisition 
JR02148. Equal Opportunity Employer.
 KFOR-TV/KAUT-TV, Oklahoma City’s market leader 

and one of the top NBC affiliates in the 
country has an immediate opening for 
an Account Executive to enhance 
our strong sales team! Ideal candidate 
will have previous television/digital 
sales experience. The AE must identify 
the needs of local businesses and 
prepare custom sales presentations 
with solutions to address those needs, 
and develop strong relationships 
with both advertising agencies and 
local clients. Please send resume to: 

jobs@kfor.com Equal Opportunity Employer.
 WFTS-ABC Action News in Tampa, FL seeks a 
qualified, dynamic, driven leader to motivate and direct a 
top performing sales team. The Local Sales Manager must 
be willing to get in the trenches 
with AEs and participate in 
the development of NTR and 
digital revenue. The LSM will 
be responsible for training and 
supervision to ensure reps 
meet their individual goals and 
sales dept objectives. Minimum 
2 years of successful sales management experience and 
proven ability to work in a fast paced environment. Qualified 
candidates, CLICK HERE to apply (search for job #11903). 
Equal Opportunity Employer.
 Raycom Media’s WAFB CBS 9 in Baton Rouge, LA, 
has a wonderful opportunity for an experienced LSM or 
senior AE who is ready to move up to our open LSM position 

in the 93rd market. Come sell 
LSU Tigers Football, The New 
Orleans Saints, CBS Prime and 
outstanding WAFB News and 
Digital products in a fabulous 
city!. College degree preferred. 
5 or more years of successful 
experience in television and 

digital sales expected. Qualified applicants, please 
APPLY HERE and attach resume/cover letter. No calls 
please. EOE-M/F/D/V
 Innocean, a full-service advertising agency in sunny 
Huntington Beach, CA is looking for a Media Investment 
Supervisor to join our team. We’re looking for a positive, 
innovative and solutions-based individual. Our global 
agency represents major national clients which require a 
self-starter who is capable of managing external media 
agency partners as well as, buying media internally, as 
needed. 6-10 years of experience working at an advertising/
media agency required. Digital buying and planning is a 
plus. CLICK HERE for more info or to apply now.6/27/2016

In its last few days before 
break, the Supreme Court 

has been arguing about race, 
immigration, and abortion. So 
basically, the Supreme Court 
has become most people's 
families at Thanksgiving.

Conan O'Brien
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OBAMA THREATENS FCC BUDGET VETO
 The Office of Management & Budget says the 
Administration strongly opposes the funding measure 
(HR 5485) for the next fiscal year that the House of 
Representatives is considering and threatened a veto 
by President Barack Obama. Several of the provisions 
particularly opposed by the Administration deal with the 
Federal Communications Commission. The House bill cuts 
the FCC budget by 14% from what Obama requested and 
caps auction program funding 15% below the requested level.
 The Administration “strongly objects” to language which 
would gut Title II regulation and halt the 
FCC from implementing its net neutrality 
order. And the Administration also 
opposes language which would halt the 
FCC’s set-top box rule change proposal 
in its tracks.
 Other major points of contention 
in the House bill include restrictions on 
the IRS and the Consumer Financial 
Protection Bureau.

BREXIT: IT MATTERS
 While the British exit from the 
European Union does not (at least immediately) impact U.S. 
business and advertising, some of the companies that do 
business in England and Europe will be heavily impacted—
which could necessitate changes in their U.S. strategies as 
they try to protect their bottom lines against the unexpected 
new threats.
 In the automotive retailer business, Automotive 
News reports Penske Automotive Group and Group 1 
Automotive will both take big hits. About 18% of Group 
1’s new vehicle sales comes from the 29 stores it has in 
England and 35% of Penske’s revenue comes from the 
U.K.
 Nation’s Restaurant News notes that McDonald’s 
gets 7% of its systemwide sales from the U.K. and 28% 
from Europe. Starbucks gets 3% and 8% from the U.K. 
and Europe, while for Yum Brands, it’s 5% and 10% 
respectively.
 American Banker sees a threat to its industry with “an 
extraordinarily dangerous situation,” and reports the Chief 
Economist for Bank of the West said, “My Q3 forecast for 
U.S. GDP is now at risk from the current global financial 
contagion.”
 After the vote was finalized, the value of both the pound 
and Euro versus the dollar fell sharply. That’s good news if 
you’re planning to travel to Europe, but not good news for 
U.S. companies. As we’ve reported before, a “strong” dollar 
harms profits for U.S. companies that do business in other 
countries as profits made overseas get discounted when 
converted back into U.S. dollars for corporate profit results. 
And strong dollars deter foreign tourists from coming here, 
hurting the U.S. tourism industry and our retailers that enjoy 
added business from foreign tourists.

GOOGLE LAUNCHES ADSENSE LABS
 Google has launched new features to help advertisers 
called AdSense Labs. One of the first is designed to remove 
10% of the ads served—“low-value ads”—while reducing 
revenues only 1%.

AVAILS
 Spectrum Reach, the advertising sales division of 
Charter Communications has an opening for a GSM in 
Goleta, (Santa Barbara) California. The GSM is responsible 
for providing direction to 
Local Sales Managers 
and Account Executives to 
ensure the location sales 
budgets and objectives are 
achieved. 5 years media 
sales experience and 2 years sales management experience 

required. Bachelor’s degree in sales and 
marketing or related field, or equivalent 
experience required. All applicants must 
visit http://spectrumreachjobs.com/ to 
apply. Equal Opportunity Employer.
 SNN - the Suncoast News 
Network, located in beautiful Sarasota, 
FL is looking for an experienced 
Account Executive. The ideal 
candidate is a motivated self-starter who 
enjoys the challenge of developing new 
business in a 

competitive environment, as well 
as being a consultive partner 
with existing clients. Must have 
strong organizational, written and 
presentation skills, be proficient 
in Word, Excel and PowerPoint. 
Please send cover letter and 
resume to Charles Cusimano, 
Station Manager at charles.cusimano@snntv.com. EOE

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com

MOONVES: OTT IS OUR FUTURE
 He admits he took some convincing, but CBS Corp. 
CEO Les Moonves now says “We believe OTT is our 
future.” Reporting Moonves’ speech at the Cannes Lions 
event, MediaPost says the CEO now believes OTT services, 
like CBS All Access, will be a big business, which is why 
CBS is launching one of its “crown jewels,” Star Trek, on 
the OTT platform.
 As we’ve reported, CBS and other networks are 
getting bigger-than-predicted CPM increases in the current 
Upfront. Without giving away any numbers, Moonves says 
the Upfront is very strong—much better than last year. And 
he also says the networks have figured out that combining 
their linear networks and digital platforms is very effective 
for advertisers.  

STUDENT LOANS HINDER HOME BUYING
 A joint survey by the National Association of Realtors 
and SALT, a program of the nonprofit American Student 
Assistance, finds that student loans are delaying young 
workers buying homes. 71% of non-homeowners repaying 
their student loans on time believe their debt is stymieing 
their ability to purchase a home, and most see that lasting 
more than five years. The survey also revealed that student 
debt postponed four in 10 borrowers from moving out of a 
family member’s household after graduating college.
 79% of older Millennials, aged 26-35, with $70,000-
100,000 in total debt, say their student loans are preventing 
them from being able to buy a home.

6/27/2016

A man in Minneapolis is suing 
the TSA claiming that overly 

long airport security lines 
caused him to miss a flight. 

Seems like a strange move until 
you realize there's no jury in the 
world that will side with the TSA.

James Corden
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