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STRONG SCATTER; DOUBLE-DIGIT GAINS 
 Deals are beginning to break from the broadcast 
network Upfront—and the big news is that the networks 
are booking higher-than-expected increases. MediaPost 
reported that ABC, CBS and NBC are all getting CPM 
gains of 9-12%, with FOX getting CPM increases of 7-10%. 
That’s not due to weakness, but because FOX already had 
higher CPM rates from the years when it led the 18-49 
demo in the Nielsen ratings.
 “Is Madison Avenue falling in love with TV once again?” 
asked Variety in the lead to its story on the 
strong Upfront. After years of moving budgets 
out of TV to experiment with digital advertising 
and social media, many big advertisers 
are boosting TV spending in this Upfront. 
“It’s all about money coming back into the 
marketplace,” one media buying executive told 
Variety, noting that some of the big advertisers 
putting money back into TV are in the consumer 
packaged goods, pharmaceutical and quick-
service restaurant businesses.
 MediaPost reported that some early offers 
from the network side were really eye-popping—seeking 
CPM increases of as much as 16% in some cases. Early 
estimates from Wall Street analysts saw gains of 6-8% 
likely, so the networks were aggressive and it is paying off.
 Supporting the drive for double-digit Upfront increases 
is the current state of the scatter market. Standard Media 
Index (SMI) says scatter spending was up 12% in the first 
quarter of this year—and that was actually down from a 
whopping 28% increase in the fourth quarter of 2015.
 This year’s strong Upfront with double-digit gains is in 
sharp contrast to last year, when NBC was targeting 5%, 
ABC 4-5%, CBS 3-5%, The CW 4% and FOX actually had 
to roll back by 2% because American Idol was no longer 
the ratings juggernaut it once was. In fact, Idol has run its 
last season and is no longer on the FOX schedule.
 Meanwhile, Viacom has become the first cable network 
group to wrap up its Upfront negotiations. Adweek reported 
that Viacom booked CPM gains of around 8%. That’s 
despite ratings difficulties and the drama of a boardroom 
fight for control of the company.
 The ad buyers, of course, aren’t happy that the networks 
are back in the drivers’ seat for the Upfront. Variety reports 
that WPP’s GroupM, the largest ad buying agency of all, 
“has steadfastly remained on the sidelines.” Just how long 
GroupM can maintain that position as prime inventory is 
gobbled up by competitors is anyone’s guess.
 Just when the Upfront will be completed is hard to 
predict. As was the case last year, many of the negotiations 
are complicated, rolling together broadcast, cable, digital 
and other platforms into massive cross-media packages.

ADVERTISER NEWS
 In what could become a template for other states, 
the New York legislature passed a bill on Friday that 
legalizes fantasy sports betting and will allow FanDuel 
and DraftKings to resume operations there. The state 
will receive a tax of 15% on gross revenue……With many 
retailers and restaurants recently reporting disappointing 
sales number, Marketwatch has broken out the top five 
chains on the basis of same-store sales in each company’s 
latest quarterly reports. Leading the list is MarineMax, with 

a 16.0% gain. Runners-up are Ulta Salons 
(+15.2%), Tuesday Morning (+13.4%), 
Lowe’s (+7.3%) and TJX (which includes 
Marshalls, T.J. Maxx and HomeGoods), up 
7.0%. The five worst performers are Stage 
Stores (Bealls, Goody’s, Palais Royal and 
Peebles), down 8.5%; Tiffany (-9.0%); Buckle 
(-11.1%); Lumber Liquidators (-13.9%); and, 
no surprise, Chipotle, down 29.7%. It should 
be noted only publicly-listed chains must 
publicly disclose numbers, so others privately 
owned may have done better or worse……

Although we’ve recently seen some deterioration in 
factory furniture shipments, Havertys issued an optimistic 
preliminary quarterly report saying same-store sales 
so far are up 3.2% and orders written are up 6.7% on a 
comparable store basis. Havertys has over 100 locations 
mostly in the southern and central regions and did over 
$800 million in business last year……The New York 
Post says three bidders are left as possible buyers of the 
Cabela’s chain of 82 stores. Two are private equity firms, 
Apax Partners and TPG Capital, and Bass Pro Shops 
has partnered with Goldman Sachs to attempt to take 
over its competitor. Final bids are due in July……Monster 
Beverage plans to challenge Mountain Dew with two new 
drinks to be launched in the next few months, carbonated 
Mutant, and non-carbonated Hydro, which will be sold in 
plastic bottles with aluminum tops……Some good news for 
Lumber Liquidators, which has been embattled since 60 
Minutes aired a negative report in March 2015. The U.S. 
Consumer Product Safety Commission has now ended 
an investigation of formaldehyde in the company’s flooring 
with no recall, simply calling for corrective measures that 
Lumber Liquidators has already put in place……The 
Minneapolis/St. Paul Business Journal reports Target is 
working on a secret project called “Goldfish.” It has been 
hiring engineers and execs with tech experience for an 
office in Silicon Valley, most recently a “Vice President of 
Innovation Engineering.” It pictures Project Goldfish as 
producing “the future of retail”……Experian reports the 
average new car payment is above $500 for the first time, 
now at $503, with the average loan length now at 68 months.
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NETWORK NEWS
 John Stamos has been cast in a series regular role 
for season two of Scream Queens, which will premiere 
Tuesday, September 20, at 9:00 pm (ET) on FOX. He will 
play Dr. Brock Holt, chief surgeon, as the horror series moves 
from a college campus to a hospital for the new season……
The NBA Finals went to the maximum seven games as 
the tie breaker aired last night on ABC. Through Game 6 
on Thursday, won by the Cleveland Cavaliers, the matchup 
between the Cavaliers and the Golden State Warriors was 
averaging 18.5 million viewers, the second-best ever for 
the NBA Finals on ABC……NBC says it 
is the first broadcast network to develop 
and launch a “skill” for Amazon’s Alexa, 
allowing fans to easily find up-to-date 
information on their favorite NBC shows.

WEEKEND RATINGS
 A rerun of America’s Got Talent 
delivered the demo crown to NBC on 
Friday night with a 0.9 average rating in 
Adults 18-49 and an average primetime 
audience of 4.353 million in the Nielsen 
overnights. ABC, led by What Would You Do?, was at 0.8 
18-49 and 3.885 million; CBS, with cop show reruns, 0.6 
18-49 and 5.186 million; FOX 0.4 18-49 and 1.444 million; 
and The CW checked in at 0.3 18-49 and 1.208 million.
 FOX won Saturday night with Major League Baseball, 
scoring a 0.6 rating in Adults 18-49 and an average audience 
of 2.777 million. ABC, with the season premiere of In an 
Instant, 0.5 18-49 and 2.577 million; CBS 0.4 18-49 and 
2.966 million; and NBC 0.3 18-49 and 1.318 million.

ACCOUNT ACTIONS
 Electrolux North America says it will “fully review” 
its marketing and advertising partnerships. The review will 
include brand advertising, digital, media, public relations, 
CRM and in-store marketing for both the Electrolux and 
Frigidaire brands. DDB Worldwide is the current lead 
agency, but Zenith and Weber Shandwick are also 
incumbents on some of the business……The Los Angeles 
Angels of Anaheim have hired Amusement Park, Santa 
Ana, CA, to create a campaign targeting “women and other 
groups typically outside the scope of MLB marketing.” The 
agency will handle strategy, creative and media buying.

THE CW SETS THE FALL SCHEDULE
 The CW is giving a big boost to the new romantic 
comedy No Tomorrow, premiering it at 9:00 pm (ET) on 
Tuesday, October 4, immediately after the season premiere 
of the network’s most-watched show, The Flash, which 
kicks off The CW’s Fall season at 8:00 pm (ET). And then the 
premiere episode of No Tomorrow will be rerun on Monday, 
October 10, at 9:00 pm (ET), following the much-hyped 
season premiere of Supergirl (with a guest appearance by 
Superman) at 8:00 pm (ET). Jane the Virgin has its season 
premiere in its regular time slot the next Monday, October 
17, at 9:00 pm (ET).
 Arrow and the new series Frequency premiere 
Wednesday, October 5; DC’s Legends of Tomorrow and 
Supernatural Thursday, October 13; and The Vampire 
Diaries and Crazy Ex-Girlfriend Friday, October 21.

AVAILS
 Account Executive: WPBF 25, Hearst Television’s 
ABC affiliate in West Palm Beach, Florida is seeking a 
dynamic individual to be a part of our already successful 
team. Candidate must have Broadcast TV Sales experience 
and the ability to thrive in a fast paced, competitive, multi-
media environment. We will encourage your creativity 
and enthusiasm to generate new business revenue 
and cross platform sales. Please submit your resume 
ONLINE. EOE M/F/D/V
 If you love selling all screens, we have a tremendous 

digital/broadcast sales position for 
you! Your candy store at Fox6now.com 
& WITI FOX 6 Milwaukee includes: 
An awesome website, mobile apps, a 
complete digital solution toolbox, #1 
rated local TV news, locally produced 
programs, NFL/GB Packers Football, 
MLB, NASCAR and all Fox Sports. We 
are looking for a self-motivated team 
player with excellent organization skills. 
Creativity, first-rate communication and 
strong marketing instincts are essential 

to this position. Resumes to: witihr@fox6now.com. E.O.E.
 Research Director: KTVU/KTVU+ (SF Bay Area) 
seeks a Research Director for research analysis, sales 
marketing, and metrics for the creation 
of strong promotions/presentations and 
a strategy for optimizing data for new 
business development. The Research 
Director will collaborate with FOX 
Research, managers and vendors to 
meet research needs of the stations. 
Bachelor’s Degree is required. Four 
years related experience required. Qualified candidates 
should submit their resume and cover letter via the on-line 
process at www.ktvu.com EOE/M/F/Disabled/Veteran 
 WKRN-ABC and MeTV in the “It City” of Nashville 
TN has an outstanding opportunity for an experienced 

Account Executive. 
We are looking for 
highly motivated 
individuals that have 
a focus on developing 
new business and 
selling multi-platform 

properties. Our digital capabilities and platforms are 
leading the market in performance. We are looking for an 
experienced AE that has a history of handling large regional 
accounts, growing existing share, selling promotions and 
achieving budgets. CLICK HERE to apply now. EOE.
 KCLO-TV in Rapid City, SD has an opening for an 
Account Executive. The successful candidate will be an 
aggressive, self-starter with excellent communication skills, 
solid presentations skills; the ability to close sales and 
have a winning attitude. Must be creative and demonstrate 
enthusiastic sales attitude for “getting the job done”. 
Experience in television or other media is preferred, but 
not necessary. CLICK HERE for details or to apply now. 
Background check and drug screen required.
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The British are about to 
vote on whether to exit 

the European Union. They 
call it the Brexit, which, in 
America, of course is the 

meal between breakfast and 
exiting breakfast.

Stephen Colbert
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