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VW LAST FOR CUSTOMER EXPERIENCE
 Toyota and Mercedes-Benz dealers deliver the best 
customer experience amongst auto dealers, according to 
the 2016 Temkin Experience Ratings, an annual ranking of 
companies based on a survey of 10,000 U.S. consumers. 
Out of the 20 auto brands included in this study by Temkin 
Group, Toyota dealers earned the highest customer 
experience score with a rating of 66%, good enough for 89th 
place overall out of 294 companies across 20 industries. 
Mercedes-Benz dealers came in a close 
second with a 65% rating and an overall 
rank of 100.
 Toyota is no stranger to the top; 
it has been the highest-scoring auto 
dealer group for three out of the past 
five years and come in second place the 
other two years. Mercedes-Benz, on the 
other hand, has historically stayed in the 
middle of the pack, according to Temkin 
Group managing partner Bruce Temkin, 
ascending to the top this year by virtue 
of being one of only three companies 
whose scores improved over the past year. The other two 
whose ratings went up since 2015 are Kia and Audi.
 At the other end of the spectrum, Volkswagen 
dealerships received the lowest score in the industry with a 
rating of 44%, or 278th place overall. Volkswagen’s score 
tumbled a dramatic 17 percentage points over the last 
year—the biggest decline of any company in any industry.
 Following Toyota at 66% and Mercedes-Benz at 65%, 
Lexus (sister brand to Toyota) was at 63%. The highest-
ranking domestic brand was Chevrolet at 62%. Kia and 
Hyundai tied at 61%, with Honda at 60%. Rounding out 
the top 10 (actually 11 with a tie) were Ford at 59%, Buick 
58%, and Dodge and Nissan tied at 56%.
 Moving on down the rankings, Audi and Mazda were at 
53%, Jeep 52%, and BMW and Subaru tied at 51%. Filling 
the last three spots ahead of beleaguered Volkswagen 
were Cadillac at 49%, GMC 47% and Chrysler 45%.
 Temkin Group asked 10,000 U.S. consumers to 
evaluate their recent experiences with a company across 
three dimensions: success (can you do what you want to 
do?), effort (how easy is it to work with the company?), 
and emotion (how do you feel about the interactions?). 
These three scores were then averaged to produce each 
company’s Temkin Experience Rating.  A score of 70% 
or above is considered “good,” and 80% or above is 
considered “excellent.” 20% of companies earned a “good” 
or “excellent” score, while 44% were “poor” or “very poor.”
 Overall, auto dealerships averaged a 57% rating and 
tied for 12th place out of 20 industries. The average rating 
of the industry decreased by seven percentage points from 
last year.

ADVERTISER NEWS
 The retail buzzwords right now are “challenging” and 
“environment” and another major retailer worked them 
into commentary about quarterly results. With same-
store sales down 4% and traffic down 9%, David Jaffe, 
CEO of Ascena Retail (parent of Ann Taylor, Loft, 
Lane Bryant, Catherines, Justice and Dressbarn) said 
“The environment this spring has been challenging.” He 
also blamed “an unseasonably cold spring”……Costco 

May same-store sales were up 1% 
domestically including gas but up 4% 
excluding gas, still cheaper than a 
year ago……L Brands reported flat 
overall same-store sales (down 1% at 
Victoria’s Secret) due to a late Memorial 
Day weekend, which will be reported 
as part of June sales this year……
Fred’s reported on its fiscal quarter that 
ended on 4/30 and had produced an 
8% increase in total sales and a comp 
store increase of 1%. Expansion was 
modest with just one store added to the 

chain during the quarter. Projections are for comps to be 
flat to up 2% for the current quarter……Even before the 
“half-empty, half-filled” automotive sales data for May was 
released, Jessica Caldwell, director of industry analysis 
at Edmunds.com said, “It’s too soon to say for sure that 
auto sales are leveling off. The summer months will flush 
out more incentives from the automakers and the urgency 
that shoppers show in responding to these incentives will 
give the industry a much better sense of how the market 
is trending”……For Cracker Barrel’s fiscal Q3  ended on 
4/29, same-store restaurant sales were up 2.3% despite a 
0.6% drop in traffic, and same-store retail sales were up 
2.2%.  The company’s first Holler & Dash Biscuit House 
fast-casual concept opened in March and it will open the 
second unit this summer……Zoe’s Kitchen quarterly 
profit more than doubled from $692K last year to $1.4 
million this year, with same-store sales up 8.1%. The chain 
broke into the Denver and Kansas City markets during the 
quarter and is on pace for projected expansion of 34-36 
new locations this year.……J.D. Power says insurance 
websites aren’t keeping pace with changing customer 
expectations in a survey that’s based on shoppers seeking 
quotes and existing customers seeking policy-servicing 
activities. In this heavily-advertised category, only 11% 
of shoppers found the online quote process was more 
complicated than they had expected, and only 12% said 
the online quote process was slower than they expected, 
but Power’s director of the insurance practice warned 
“Failed quote rates range between 4 and 6% and can add 
up to substantial lost business if customers don’t turn to 
another channel to finalize their quote and close the deal.”
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NETWORK NEWS
 Beginning tonight across Univision Deportes networks, 
Copa América Centenario will be played in the United States 
for the first time ever. 16 teams will compete for the chance 
to take home the 100th anniversary edition of the winning 
trophy. The opening match of Copa América Centenario will 
be played in Levi’s Stadium in Santa Clara, California, and 
will air live on Univision, UniMás and UDN tonight at 9:00 
pm (ET), the first ever three-network simulcast in the history 
of Spanish language television. The final match Sunday, 
June 26, will be broadcast live in 4k on Univision and UDN, 
with coverage beginning live at 3:00 
p.m. ET from MetLife Stadium in New 
Jersey. The match will begin at 7:30 pm 
(ET)……The reborn To Tell the Truth 
premieres Tuesday, June 14, on ABC 
with a “sneak peek” at 8:00 pm (ET)—
featuring America’s fastest texter and 
Taylor Swift’s high school sweetheart—
and the time period premiere at 10:00 
pm (ET)—featuring a drag queen 
Tupperware salesperson and shark 
attack survivors……The Hollywood 
Reporter says FOX has ordered a pilot presentation for 
That’s My Bus, an animated comedy that won best half-
hour pitch at this past year’s New York Television Festival. 
That’s My Bus is a fast-paced ride into the world (and mind) 
of a New York City bus driver passionate about his bus yet 
possessed of a stubborn worldview. He uses every bump 
and turn in the road to teach his son important life lessons 
while driving his wife, passengers and boss crazy.

WEDNESDAY RATINGS
 The season premiere of American Ninja Warrior drew 
lots or eyeballs for NBC, which won Wednesday primetime 
with an Adults 18-49 average rating of 1.5 in the Nielsen 
overnights, with a 3.5 in Households and an average 
audience of 5.809 million. FOX, with the season premiere 
of MasterChef, was at 1.0 18-49, 2.1 HH and 3.225 million; 
CBS, with all reruns, 0.9 18-49, 2.9 HH and 4.448 million; 
ABC, with the finale of 500 Questions, 0.7 18-49, 2.5 HH 
and 3.863 million; Univision 0.6 18-49, 0.9 HH and 1.565 
million; Telemundo 0.6 18-49, 0.9 HH and 1.535 million; 
and The CW 0.2 18-49, 0.5 HH and 0.753 million.
 
THIS AND THAT
 A day after Ford issued recalls for some 1.9 million 
vehicles for Takata airbag problems, General Motors 
followed with its own recalls covering about 1.5 million. The 
new GM recalls cover a number of pickup and SUV models 
from 2007 through 2011……And that’s not all: Volkswagen 
AG recalled 217,000 vehicles, Mercedes-Benz 200,000, 
BMW 92,000, Jaguar-Land Rover 54,000 and Daimler 
Vans 5,100……As it continues to fight a takeover by 
Gannett, Tribune Publishing announced that it will 
change its name to tronc, Inc., effective June 20. The new 
name stands for “tribune online content”……Also, a major 
shareholder has sued Chairman Michael W. Ferro Jr. and 
the rest of the Tribune Publishing directors, accusing the 
board of breaching its fiduciary duty by selling a large stake 
to a new investor and creating another barrier to Gannett’s 
unsolicited takeover attempt.

AVAILS
 WAFB, the Raycom-owned CBS affiliate in Baton 
Rouge, is looking for a Digital Sales Manager who can 
lead our team members to develop winning digital marketing 
strategies for our clients. The ideal candidate will have a 
passion for new media and the tenacity to keep up with its 
evolution. Candidates must have prior experience selling 
digital products with a proven track record. If qualified, submit 
your application online and attach your resume with cover 
letter.  APPLY HERE. No calls please. EOE-M/F/D/V.
 WTVG 13abc and CW in Toledo, OH, the #1 station 

in the DMA, is looking for a General 
Sales Manager to lead its Broadcast 
and Digital sales operations. The GSM 
is responsible for the performance of 
WTVG (ABC/CW) and all digital sales 
components. The ideal candidate will 
have a Bachelor’s Degree and a minimum 
of 5-10 years of recent television sales 
management experience including 
Local, National and Digital sales. If 
qualified, send cover letter/resume to: 
tvghr@13abc.com. No calls please. 

Equal Opportunity Employer.
 The KRQE Media Group in Albuquerque seeks a 
visionary Local Sales Manager with a “can do” attitude and 
proven track record to take a lead role 
in managing a cross-platform sales 
effort. The LSM will be responsible 
for leading, coaching, and motivating 
the sales & marketing team along with 
growing local revenue. A Bachelor’s 
degree with a minimum of three 
years sales management experience 
required. If qualified, submit your 
resume and cover letter online 
at http://krqe.com/about/jobs. No phone calls, please. 
EOE M/W/V/D
 WXIX in Cincinnati is seeking a Local Automotive 
Specialist to manage and oversee sales and delivery 
operations within the automotive sector. The ideal candidate 
will possess and demonstrate a deep understanding of the 
automotive digital landscape including but not limited to; 

SEM, SEO, inventory 
aggregators (Autotrader, 
Cars.com, CarGurus), 
CRM Systems, email 
marketing, web 
providers, third party lead 
sources, and a thorough 
understanding of fixed 
operations/service drive 
solutions. CLICK HERE 

for more info or to apply now. No calls please. EOE-M/F/D/V
 WKRN-ABC and MeTV in the “It City” of Nashville TN 
has an outstanding opportunity for an experienced Account 
Executive. We are looking for highly motivated individuals 
that have a focus on developing new business and selling 
multi-platform properties. Our digital capabilities and platforms 
are leading the market in performance. We are looking for an 
experienced AE that has a history of handling large regional 
accounts, growing existing share, selling promotions and 
achieving budgets. CLICK HERE to apply now. EOE.6/3/2016

School nurses across the 
country are blaming group 

selfies for the spread of head 
lice. So finally a silver lining 
for kids who don’t get asked 

to be in pictures.

Seth Meyers
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PRESIDENTIAL TV ADS NEAR $500 MILLION
 Advertisers in the 2016 presidential race have now 
spent $491 million on television advertising, according to 
data compiled by NBC News and its partner, SMG Delta. 
The biggest spenders aren’t even in the race anymore 
and spent far more than presumptive Republican nominee 
Donald Trump and the two remaining Democrats, Hillary 
Clinton and Bernie Sanders.
 NBC News/SMG Delta says the two biggest spenders 
to date have been the campaigns and allies of two GOP 
candidates who exited the race months ago—Jeb Bush 
and Marco Rubio. The Bush campaign 
and the Right to Rise Super PAC which 
backed him spent a whopping $82 million 
in ads, while Rubio and his outside 
groups spent more than $67 million.
 The Sanders campaign and a Super 
PAC have spent $58 million and the 
Clinton campaign and her backers have 
spent $49.5 million.
 Another Republican who has exited 
the contest, Ted Cruz and his backing 
groups, spent $36 million. At the very 
bottom of the list of major candidates is Trump, who spent a 
mere $18.8 million in securing enough delegates to ensure 
the GOP nomination.  

ACCOUNT ACTION
 Pie Five Pizza Co., a franchise brand of RAVE 
Restaurant Group, has named independent The Richards 
Group as its agency of record after a competitive review. 
The Richards Group will provide brand strategy and 
creative, digital and social strategy, and media buying and 
planning. New campaign work for Pie Five Pizza will debut 
in fall 2016.

DIGITAL AD BLOCKING’S POPULARITY
 Think ad blocking isn’t a threat to digital publishers? 
Although a survey by Midia Research found that only 41% 
of people surveyed were aware of ad blocking, Digiday 
reports that the study indicates ad blocking is likely to grow 
as awareness grows.
 Among survey respondents who were aware of ad 
blocking technology, 80% used it to block ads on desktop 
computers and 46% did so on smartphones.
 The survey of ad blocking consumers also found that 
only 17% of desktop users would whitelist a site if politely 
requested to do so. But fully 28% said they’d stop visiting 
a site if they’re denied access for using ad blockers—“a 
move that could potentially cost the publisher an important 
audience segment,” Digiday notes.
 “A bright side may be that the hard-line tactics can be 
effective with a site’s core fans,” the report says. When 
asked if they’d otherwise lose access to their favorite sites, 
20% of desktop users said they’d turn off their ad blockers 
rather than lose access.
 “Whether one should or should not use the outright ban 
tactics will vary based on the size and characteristics of 
publishers’ audiences, their share of ad-blocking users, the 
loyalty of its audience as well as their ability to successfully 
deploy alternative revenue streams,” said Midia analyst 
Karol Severin.

AVAILS
 WIS, the NBC affiliate, and dominant multi-platform media 
outlet, in Columbia, SC, has an opening for an experienced 
Local Account Executive with 
3-5 years sales experience. You 
must have a proven track record 
of negotiating and developing 
business in broadcast sales and 
digital sales. Position requires that 
you are computer literate, and 
possess excellent verbal and written 

communicat ion 
skills. Qualified applicants, get more 
info or click to APPLY NOW and attach 
cover letter and resume. No phone calls 
please. EOE-M/F/D/V

MORE AVAILS ARE ONLINE @ 
SPOTSNDOTS.COM
To place a classified, please email: 
ads@spotsndots.com

COMPETITIVE INFO
 Local search specialist YP announced an agreement 
with Groupon to provide access to many of Groupon’s more 
than 450,000 active deals in North America within the YP 
search experience. Available on yp.com and the YP mobile 
app later this year, the addition of Groupon’s marketplace 
of deals on YP follows a series of enhancements to the YP 
consumer properties, including integrations with leading 
providers such as the Better Business Bureau, Uber and 
Fandango, among others. YP claims use by 60 million 
people each month. 

U.S. LOCAL ADS TO EXCEED $172B IN 2020
 In the spring update to its U.S. Local Advertising 
Forecast 2016, BIA/Kelsey forecasts the overall local 
media marketplace to experience consistent growth from 
2015-2020, reaching approximately $172.2 billion by 2020. 
This compound annual growth rate (CAGR) of 4.2% will 
be driven by exceptional increases in mobile and social 
advertising, continued strong political advertising in even-
numbered years, and an overall growth in the U.S. economy.
 The updated forecast says growth in online/digital 
advertising revenues will be stronger than originally 
predicted, with a 2015-2020 CAGR of 12.8%. Over the 
same period, traditional advertising revenues are predicted 
to remain flat, with a CAGR of 0.0 percent. By 2020 local 
online/interactive/digital advertising revenues are forecast 
to be $71.6 billion, representing 41.6% of total local media 
advertising revenues, up from 28.0% in 2015.
 “While digital’s impressive growth, driven by mobile 
and social, comes mainly at the expense of traditional print 
media, it’s important to note other traditional media segments 
are maintaining a position in the local marketplace,” said 
Mark Fratrik, chief economist, BIA/Kelsey. He notes that 
national and local businesses still utilize a mix of advertising 
platforms, capitalizing on the strengths of various media to 
get the message out.
 For 2016, BIA-Kelsey sees Direct Mail as claiming 
$36.9 billion of the local ad pie. Local TV is seen at $21.9 
billion; Newspapers, $17.4 billion; and Radio, $15.4 billion.  

6/3/2016

A new study has found that 
beautiful people have totally 

different life experiences 
from the rest of you. I’m 

sorry, I meant the rest of us.

Conan O'Brien
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