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PROMOTIONS PLAY A BIG ROLE IN LOCAL AD BUDGETS
ADVERTISERS LOVE LOCAL PROMOTIONS
  Borrell Associates forecasts local advertisers will spend 
5.4% more on promotions this year and then add another 
3.9% to their spending in 2018.  “I know that sounds modest 
but in light of some traditional media which are going in 
the opposite direction this is good news,” Borrell VP Corey 
Elliott said during a webinar this week.  
   The average local marketer already spends an average of 
$20,764 on promotions—the majority of which is tied up in 
discounting and coupons.  But local sales reps are building 
those budgets. “I think the growth is fueled by 
media companies who are saying let’s put on 
a boat show, a health fair, or a car show,” firm 
president Gordon Borrell said.  What’s pushing 
local media is the upside.  Events typically 
deliver margins of 50% or more.   
  Elliott thinks local advertisers are also lured 
by the one-on-one contact they’ve grown 
accustomed to on online.  “It’s showing very 
favorable results and I think that’s why in recent years we’ve 
seen an uptick in event marketing.  It parallel to what they’re 
doing on social media,” he said.
 For local sellers the opportunity lies in expertise.  
“Advertisers are getting more confused,” Borrell said.  Their 
survey shows just 26% think they quality as a master of 
media.   “It’s a very confusing marketplace so we find fewer 
advertisers who think they are experts,” Borrell said.  That’s 
despite the fact clients are doing more than ever, from 
promoting their business on social media to offering online 
coupons and posting contests on their Facebook pages.
  That opens the door to a consultative role for local TV 
ad sellers.  “They want a lot of education on trends and 
metrics, and they want a lot more data,” Borrell said. “And 
they want people to be honest and open about the ROI 
of the campaign.”  The other advice for sellers is put the 
sales pitch on the hold until after the education process 
is completed. “Local advertisers complain media partners 
are only focused on sales goals and only present data that 
supports their product, not truly what is in the advertiser’s 
best interest,” Borrell said.  “So if you are trying to sell them 
some type of promotional or marketing campaign, don’t be 
so quick to present your particular medium in a good light.  
They’re seeing through that.”
    A lot of promotional dollars are going to email marketing—
enough so that Borrell has revised its forecast predicting 
email spending will grow 2% next year.  It earlier projected 
spending would decline 3%.  
 Second Street president Matt Coen said the most 
effective email promotions include a call to action such 
as a contest or a something to buy like event tickets.  But 
clients want more than just impressions, Coen says. They 
want some sort of measurable results like people opting 
into an email database or taking a survey.   Borrell’s survey 
shows advertisers rate email marketing as the second most 
effective medium—behind broadcast TV.

ADVERTISER NEWS
   CarMax had a strong fiscal first quarter and says the 
late federal tax refunds moved business into the quarter 
that might have come earlier had the refunds come earlier.  
For the March-April-May quarter it sold over 195,000 used 
vehicles, up 14% versus last year, with same-store used 
vehicle sales up 8.2%.  Average selling price was $19,478, 
down 1.9%.  CarMax will open 16 new stores in the next 
twelve months including five in new markets……Kia has 
released some details on its new Stonic subcompact 

crossover that should get to dealers just before 
the end of the year.  Designed to compete in the 
segment with vehicles such as the Nissan Juke, 
Kia sees the Stonic as a “conquest” vehicle that 
can pull buyers away from other brands……
CNBC reports equity firm Sycamore Partners 
is in advanced talks to buy Staples with a deal 
possibly to be announced as early as next 
week.  After closing many stores, Staples still 

has more than 1200 U.S. locations and an estimated 48 
share of the office supply store market.  Sycamore has 
several investments in retail chains including Belk, Talbots 
and Hot Topic…… The La-Z-Boy Furniture Galleries 
Network was up 2.4% in same-store written business in 
the company’s latest fiscal quarter with total written sales 
up 4.7%.  23 new stores, relocations and remodels were 
completed in the just-finished fiscal year with 26 projects 
planned for this year to reach 354 total locations……
In that American Customer Satisfaction Index report 
that found fast-food restaurants now beating full-service 
in satisfaction scores, Cracker Barrel turned out to be 
a winner in the full-service category, its 84 score beating 
all but one (Chick-fil-A) of the quick-serve brands.  Also 
above the segment average were Texas Roadhouse, 
Olive Garden and Applebee’s, but the list dropped off from 
there with Red Robin lowest of all in the segment.  Some 
of the customer complaints about the full-serve chains are 
restaurants are not clean or well laid out, food quality is 
down, and the variety of food options is not as good as last 
year……How important has e-commerce become in the 
consumer electronics business?  This Week In Consumer 
Electronics reports the top 25 CE e-tailers did $52.4 billion 
in digital sales last year, 15% more than they had done in 
2015—putting that in perspective, the top 100 CE retailers 
only were up 1.5% when factoring in their bricks-and-
mortar stores.  A couple of the bigger chains that may have 
lagged behind in building their sites had strong catch-up 
years last year such as Best Buy’s online sales up 19% 
and Costco up 12.3% in online sales.... Sears Canada 
filed for bankruptcy protection on Thursday, saying 44 of 
its 200-plus store locations will shutter and nearly 3,000 
employees will be laid off at the stores and at its Toronto 
headquarters.
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ANOTHER CABLE MERGER COMING?
   The New York Post, a sibling to The Wall Street Journal, 
is reporting Charter Communications is thinking about 
ways to acquire Atlanta-based Cox Communications, a 
company that has in the past rejected approaches from 
others.  After other mergers, Including Charter’s recent 
takeover of Time Warner and BrightHouse, Cox has 
become the third largest cable company (about 6.2 million 
subs) trailing just Comcast and Charter.  But sources also 
told the Post that if Cox does become open to a possible 
sale, other companies such as Altice, Comcast, and 
Verizon could also be looking to get into the bidding. 

BUSINESS BYTES
   Altice USA, the cable operator that 
Netherlands-based Altice formed by 
acquiring Cablevision and Suddenlink 
Communications, said on Wednesday it 
had raised $1.9 billion in an initial public 
offering.....The median sales price of a 
new home rose to $252,800 nationally 
in May according to new data from the 
National Association of Retailers, and 
that is a new all-time record high which is 
up 5.8% in the twelve months since last 

May.  The price shattered the old record set in June, 2016 
by more than $5000.  Inventory of existing homes for sale 
now equates to 4.2 months of demand, where six months 
of inventory is considered to be a balanced market that 
equally benefits buyers and sellers, so it’s clearly a “seller’s 
market” at the present time.  Properties typically stayed 
on the market for 27 days in May, the shortest timeframe 
since the NAR starting tracking that metric in 2011.

POWER:  “INITIAL QUALITY HIGHER THAN EVER”
  The 2017 J.D. Power Initial Quality Study, looking at 
problems that arise during the first three months on a new 
vehicle, finds that 27 of the 33 brands studied produced 
better results than each had scored a year ago.
 The “Detroit Three” manufacturers as a whole 
outperformed imported brands for the second year in 
a row (only the third time that has happened since the 
study was started thirty years ago).  The domestic brands 
average 93 problems per 100 new vehicles while imports 
average 99 per 100 vehicles.  Another key finding of the 
study is that the number of problems revolving around 
ACEN (audio/communication/entertainment/navigation) is 
diminishing, albeit still quite high.  The ACEN area alone 
accounted for 22.8 problems per 100 vehicles this year, a 
small improvement compared to last year’s total of 25.5 
problems per 100 vehicles.
   “Automotive manufacturers are responding to customer 
feedback and producing vehicles of the highest quality,” 
Dave Sargent, VP of global automotive at Power said.  
“The industry has improved significantly in each of the past 
three years.  Today’s vehicles have more things that could 
go wrong but fewer things that actually do go wrong.”
  For entire nameplate lineups, Kia ranked best of all 
brands, followed by Genesis, Porsche, Ford and Ram.  
At the bottom were Land Rover, Mitsubishi, Volvo, 
Jaguar, and Fiat.
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CABLENET CHATTER
   MSNBC is giving radio host Hugh Hewitt his own show. 
The move adds another conservative voice to the lineup 
that already includes former Fox News anchor Greta Van 
Susteren and Nicole Wallace, former President George 
W. Bush’s communications chief. Hewitt’s self-titled show 
will air on Saturday mornings at 8 AM (ET), starting on June 
24th. MSNBC is sure to get some raised eyebrows from 
its core audience. The network has been on an uptrend 
mostly off the strength of left-leaning opinion journalists like 
Rachel Maddow and Lawrence O’Donnell. Andy Lack, 
the chairman of NBC News is known to favor hard news and 
has programmed the network to feature 
a broader range of editorial opinions 
in addition to traditional newsmen like 
Brian Williams……This week’s second 
season debut of Queen Sugar on OWN 
returned to better ratings than the series 
premiere last year. Tuesday night’s 
episode posted 2.3 million total viewers 
and delivered a 0.7 adult 18-49 rating 
and a 2.09 rating in women 25-54. The 
rating was enough to make the season 
two premiere the highest rated episode 
of the series in the key demo. The lead-
in for the Queen Sugar’s season premiere was the season 
five debut of Tyler Perry’s The Haves and the Have Nots. 
The series had 2.7 million viewers overall and a 0.7 18-49 
rating……Viacom’s new scripted brand, The Paramount 
Network (currently Spike TV) is developing a new half-hour 
comedy from actor/comedian Tom Arnold and Kapital 
Entertainment’s Aaron Kaplan. The project is called The 
Interventionist and will be based on Arnold’s life as a 
recovering addict and interventionist for substance abusers 
in Los Angeles. Arnold has been open about his struggles 
with addiction over the years and the fight to stay sober. 
The project will be written by Steve Pink (High Fidelity), 
Kaplan and Arnold will serve as executive producers. The 
Paramount Network, debuting in early 2018, has already 
picked up American Woman with Alicia Silverstone and 
Heathers from TV Land……Fox News Channel had the 
most viewers among the cable news networks for coverage 
of the Georgia special election on Tuesday night. FNC won 
in both overall audience and in the news demographic, with 
2.8 million total viewers and 570,000 adults 25-54. MSNBC 
followed in second place with 1.94 million total viewers and 
481,000 in the demo. CNN managed 1.18 million viewers 
and 398,000 adults 25-54. Tucker Carlson Tonight was 
the top program in all of cable with 2.925 million viewers. 
MSNBC competitor Rachel Maddow was the demo winner 
with 610,000 adults 25-54. Georgia’s former Secretary of 
State Karen Handel won the election to replace Tom Price 
in the state’s sixth district, which has been under Republican 
control for four decades……Visionworks, a leading provider 
of eye care services with more than 700 optical retail stores, 
is partnering with Viacom’s Nickelodeon and TV Land 
brands on a nationwide program to encourage parents to 
make an eye exam part of their back-to-school checklist. 
The program will feature characters from Nickelodeon’s 
Paw Patrol and TV Land social influencers, The Texting 
Yoga Pants moms and will run through September 3rd.
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HGTV has taught me you can 
do anything if you have the 
right tools. I’ve also learned 
that any handyman you hire 

will have those tools.


