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BROADCAST TV BUYS – MORE HEAD THAN HEART?
ANOTHER SURVEY PROVES GOOD AEs NEEDED 
   Perhaps it’s based on decades of delivering results for 
local clients. A new survey shows that when it comes to 
buying television advertising the medium ranks high in both 
the hearts and minds of marketers.  
  Borrell Associates asked advertisers whether each 
media buy is more a “gut” decision—or if it’s all about 
data and metrics. The results offer a peek 
inside the minds of advertisers and it shows 
that traditional media remains more of a gut 
decision for the vast majority of advertisers.  
None were labeled more “gut” than placing a 
buy for a phone directory listing or an outdoor 
billboard.  Metrics have been slow to develop 
for both of those industries.   
  Of all the traditional media, broadcast TV 
is one of the most data-driven of the media 
buys.  Only direct mail ranked higher. And 
cable TV is just slightly more driven by ‘gut’.
  Broadcast TV is at the end of the spectrum with digital 
media, which buyers say is primarily a data-driven decision.  
“They are making decision on digital media on something 
they believe is real be it a click, a pageview, a contest entry, 
or a like,” firm president Gordon Borrell said on a recent 
webinar.  In fact mediums that are the most metrics-based 
are search engine advertising and email marketing.   
  While a case could be made that gut-based decisions 
might make buyers feel a sense of warm and fuzziness 

for old-school media, Borrell thinks there’s 
a potential downside for traditional media 
salespeople working to close a deal.  “That 
means your core product is optional,” he 
said, “which means sales reps better be the 
best in the business to provide great service 
and developing a great relationship because 

the entire business relies on that rep and their ability to 
develop a relationship with the client to convince them that 
[traditional media] advertising still works, and combined 
with digital it works even better.”
   The head-or-heart survey results dovetail with what Borrell 
says is a growing need for salespeople 
to take on a more consultative role 
when dealing with local small and 
medium-sized businesses. “They 
want a lot of education on trends and 
metrics, and they want a lot more 
data,” Borrell said. “And they want 
people to be honest and open about 
the ROI of the campaign.”  
  The findings are based on Borrell’s 
annual survey of local advertisers 
conducted from April through June.  
Read a chart of how each media 
stacks up on the “gut” scale HERE.

ADVERTISER NEWS
  The Federal Trade Commission has approved 
Alimentation Couche-Tard’s acquisition of CST Brands, 
but is requiring the c-store chain to divest 70 stores in eight 
mostly Southern and Western states. Couche-Tard has 
already said it’s planning on re-branding CST’s banners 
including Corner Stores, Nice N Easy and Flash Foods 

into its bigger Circle K brand. The Canadian 
company will then have over 4,700 U.S. 
locations……An online thrift store with some 
20 million users has opened its first-ever 
brick-and-mortar store. ThredUp has opened 
an outpost at Tanger Outlets, in San Marcos, 
TX. The company plans to add four additional 
locations by year end. It’s targeting traditional 
malls, outlet centers, and main street 
shopping districts, since 85% of apparel is 
still bought offline.  ThredUp enjoys a strong 
following among millennials, attracted by its 

deep discount prices, fashion brands and the excellent 
condition of its merchandise.…Lidl’s second batch of 
East Coast food stores will open on July 13 in Virginia and 
North Carolina……Also in the supermarket business,, 
the auction for Strack & Van Til stores is expected this 
week. Albertson’s Jewel-Osco has made a $100 million 
“stalking horse” bid, but local media is reporting the process 
is “competitive, with multiple bidders for various assets”……
Eddie Bauer looks like the next apparel retailer that feels 
it needs to make big changes—acquired out of bankruptcy 
by Golden Gate Capital eight years ago, the company 
has now hired two investment banks to “explore strategic 
alternatives,” frequently a euphemism for putting the chain 
up for sale. Bauer currently operates about 370 stores in 
the U.S. and Canada……Buffalo Wild Wings is taking its 
loyalty program national to its 1200+ restaurants after the 
Blazin’ Rewards program acquired more than 2 million 
members. The chain’s same-store sales improved slightly 
to plus 0.5% in the first quarter after negative numbers last 
year. The company is also selling off 83 company-owned 
stores to franchisees…… (Continued on Page 3)
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NETWORK NEWS
   For the first time since Donald Trump’s Inauguration, 
NBC’s The Tonight Show Starring Jimmy Fallon 
delivered more viewers than The Late Show with Stephen 
Colbert on CBS last week. The Tonight Show posted 2.656 
million total viewers, topping the Late Show’s 2.622 million. 
It should be noted that Colbert’s ratings for the week 
excluded Thursday and Friday when his show ran repeats 
while the show traveled to Russia. In the 18-49 demo, 
Fallon posted a 0.68 rating, a 62% margin over Colbert’s 
0.42 rating. ABC’s Jimmy Kimmel Live managed to tie 
The Late Show’s rating and clocked 
1.963 million total viewers……Actor 
Alec Baldwin told CNN that he will 
return to NBC’s Saturday Night Live 
impersonating President Donald 
Trump this fall. However, Baldwin’s 
busy schedule will keep his guest 
appearances to a minimum with fans 
getting what Baldwin calls, “a couple of 
celery sticks” rather than a “whole meal”. 
Baldwin mentioned in March that he 
might not be back for SNL at all because 
he didn’t know how much more the audience could take. 
Baldwin’s Trump impression and Melissa McCarthy as 
press secretary Sean Spicer is getting part of the credit 
for Saturday Night Live’s most-watched season in 23 
years……Over the weekend producers of the ABC reality 
series Bachelor in Paradise were mulling over how to 
address the controversy regarding former Bachelorette 
star DeMario Jackson. Jackson and Paradise co-star 
Corinne Olympios were at the center of an incident 
during the show’s production that shut the show down 
while Warner Bros. Television investigated the incident. 
The investigation found that no misconduct had occurred. 
Jackson has yet to return to Sayulita, Mexico where the 
show is currently in production. Media reports indicate that 
producers haven’t given up on Jackson’s joining the show 
later, or even for a one-off sit-down to tell his side of the 
story……Veteran actor Josh Charles has been added 
to the cast of Law & Order True Crime: The Menendez 
Murders. Charles will pay Dr. Jerome Oziel, the Menendez 
brothers’ controversial psychiatrist. Charles joins the cast 
that includes Edie Falco, Heather Graham, Gus Halper, 
Miles Gaston Villanueva and Cliff Chamberlin.

THIS AND THAT
   Politicio notes a pro-Trump group is stepping up its 
attacks on GOP Sen. Dean Heller of Nevada over his 
opposition to the Obamacare repeal plan. America First 
Policies, a White House-sanctioned political organization, 
is launching a $1 million TV and radio ad campaign this 
week savaging Heller, the most vulnerable Republican 
facing re-election in 2018, for his planned ‘No’ vote....Local 
advertising spending in New York’s 10 local media markets 
will reach $13.7 billion in 2017 according to BIA/Kelsey’s 
updated 2017 U.S. Local Advertising Forecast. The top 
five vertical market categories, are retail, general services, 
financial/insurance services, auto and restaurants, and 
represent more than 63 percent of the ad revenue. Online 
ads will score $1.78 billion of the total, just ahead of 
broadcast TV ($1.73 billion), while mobile gets $1.54 billion.

AVAILS
   Integrated Digital Specialist: Opportunity is knocking! 
Join the sales team of a national media company with 
a sales footprint in 100+ markets. Nexstar Media’s 
Springfield, MA location is seeking an Integrated Digital 
Specialist to market multiplatform assets. Professionalism, 
self-discipline, and leadership qualities are a must. As a 
member of the Nexstar digital sales team, the Integrated 
Digital Specialist is responsible for generating and growing 
digital marketing service revenue for the company. See 
the full job description and apply HERE.  EOE.

     CBS Television Dallas (KTVT/KTXA) 
is looking for disciplined, hardworking, 
aggressive account executives to join 
an experienced and successful team 
to manage and grow agency business 
and prospect and close new and 
incremental business. This position 
requires a person who can develop 
and maintain client relationships. 
Person must also have a successful 
track record in achieving/exceeding 
sales budgets set. Candidate will be 

responsible for achieving/exceeding budgets set for 
KTVT, KTXA & CBSDFW.COM. Qualified candidates can 
apply online: www.cbsdfw.com/jobs.  EOE.
   WTAT FOX 24 in Charleston, SC is searching for a 
Digital Sales Manager. The ideal candidate must be 
able to coach, train, and lead our team 
of account executives to attain individual 
and collective Digital goals across all 
of our platforms. This candidate must 
have a proven history of developing 
and executing successful client-specific 
campaigns, and professional knowledge of SEM, SEO, 
and all aspects of targeted display advertising.  Resume 
to jobs@foxcharleston.com and include “WTAT- DSM” 
in the subject line.  No calls please.  EOE.

CLICK HERE to place your help wanted ad in SND.

UPDATED JD POWER AUTO FORECAST
   Retail sales in June are anticipated to reach 1,168,400 
units, a 1.3% decrease compared with June 2016. The 
seasonally adjusted annualized rate (SAAR) for retail 
sales is expected to be 13.1 million units, a decrease of 
51,000 units from a year ago. Retail sales through the first 
half of 2017 are projected to be down 1% from last year.
   “The auto industry is pacing towards its weakest first half 
since 2014,” said Deirdre Borrego, senior vice president 
of automotive data and analytics at J.D. Power. “While 
the retail selling rate has declined in four of the first six 
months, the broader concern remains the negative health 
indicators behind the sales results.” 
  Total incentive spending in the marketplace has risen 
to a record $25.2 billion through June, up 11.7% or $2.6 
billion from last year. On a per unit basis, spending for 
the average new vehicle through June was $3,770, up 
$416 from a year ago. On trucks and SUVs, spending was 
$3,645 up $484, while on cars, spending was $3,983 up 
$345.
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Anonymous

Did you hear about Tuesday’s 
computer hacking?  Even 
some major ad agencies 

were hit.  I’m starting to think 
cyber security is at the same 

level as mall security.
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SPRINT TALKING TO COMCAST, CHARTER
   Cable television providers have wanted to get into the 
cellphone business for more than a decade now (remember 
Pivot?) in order to be able to offer quadruple-play bundles 
including television, internet, and landline phones with 
mobile service.  The latest attempt is that Sprint is currently 
in talks with Charter Communications and Comcast 
about a possible deal that could have major ramifications 
in the industry that could go as far as the cable companies 
buying Sprint.
  The Wall Street Journal reports Sprint has given the 
two cable firms a two-month exclusive 
window for discussions, putting a possible 
merger with T-Mobile on the back burner.   
One potential version of a deal could 
have the two cable companies taking an 
equity interest in Sprint, but it’s also a 
possibility the two could agree to acquire 
the company outright.  It’s reported that 
Sprint has a market value of $32 billion 
and $32.6 billion of net debt.
  Charter and Comcast made a “wireless 
truce” agreement last month that neither 
would do a wireless deal without the other for a year.

BUSINESS BYTES
  Those six second ads we’ve written about may be 
coming sooner than expected. 
   One of the themes at the Cannes ad festival this year 
was that it’s ever more challenging to get consumers’ 
attention, particularly on mobile phones. So companies 
are pushing the industry to produce super short ads, with 
six second videos emerging as a defacto new standard, 
according to Business Insider.
 L’Oreal and Google are jointly rolling out a new 
partnership as part of an initiative called “Media Bets.” 
The hope is that short ads will be that much more relevant 
based on what people are watching or doing at a given 
moment.
    Starting this month, staff from both companies will work 
together to sift through data on what people are engaging 
with on YouTube and look to put out timely six-second 
ads that will run prior to content on the video platform.
  There have been major price wars in the cellphone 
business over the last several quarters, so much so 
that the consumer price index for wireless service was 
down 12.5% in May versus May, 2016, and even drew 
commentary from Federal Reserve Chairwoman Janet 
Yellen as a factor in the country’s low inflation rate.  The 
Wall Street Journal is projecting “the rout could continue 
when the many consumers who haven’t felt the effects of 
price drops…call their carriers to demand better deals.”  
The big winner from heavy discounting was T-Mobile in the 
first quarter, as Verizon, AT&T, and Sprint lost customers 
and the industry’s total revenue growth fell to 1%, its lowest 
growth level ever.  Despite the more-favorable pricing, 
cellphones are still a major part of a family’s expenses.  
Labor Department numbers says the average American 
household spent $1,074 for cellular service in the twelve 
months through June, 2016, 77% more than the average a 
decade earlier.  Total household expenditures were up just 
13% in those years.

ONLINE APPAREL SITES DROP PRICES RAPIDLY
  The first Digital Price Index (DPI) report on the apparel 
category by Adobe shows that prices for apparel drop 
much faster online than in stores. Year-over-year (YoY) 
price deflation in May was 4.3% for online sites, while the 
Consumer Price Index (CPI) slipped only 0.9%. Adobe says 
its data also points to the biggest discounts for the highest- 
and lowest-priced apparel online. High-end apparel, the 
top 25% most expensive items online, show a 5.5% drop 
in prices YoY while low-end apparel, the lowest 25%, saw 

prices decrease by 7.5% over the same 
time period. The middle 50 percent of 
apparel shows minimal deflation YoY.
  Adobe VP Mickey Mericle says, “For 
the first time, we’re seeing that apparel 
sold online is clearly developed with 
a specific velocity in mind, and an 
incredibly high turnover rate, compared 
to other categories we track.” What’s 
being sold most online in the apparel 
category? Nearly half of the 7,000 new 
apparel products that appear online 
each day are targeted at women (3,150), 

one-quarter (1,750) at men and the rest to children, babies 
and footwear. Nearly one-third of all spending on women’s 
clothing went toward products that are one month old or 
less, while 18.0% of spending on men’s apparel was for 
items that were one month old or less.
 
ADVERTISER NEWS (Continued from Page 1)
   …Darden Restaurants should feel good about its latest 
numbers - in an industry that has had big sales problems 
recently. Blended Q4 same-store sales were up 3.3% led 
by a 4.4% gain at Olive Garden and a 3.5% increase at 
Longhorn Steakhouse. Smaller gains came from Capital 
Grille, Eddie V’s, Yard House and Bahama Breeze, with 
Seasons 52 the only chain down. That brought corporate 
full year same-restaurants sales up to plus 1.8%, excluding 
the recent Cheddar’s Scratch Kitchen acquisition. The 
company now foresees opening 35-40 new units during 
the current fiscal year.
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FunnyTweeter.com

I’ve seen enough episodes 
of Dateline to know never 

stand near a cliff while 
letting my husband take 

my picture.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


