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TV OUTPERFORMED THE AD INDUSTRY IN Q1
SOFT LANDING FOR THE INDUSTRY IN Q1
   Just-released Kantar Media data shows TV outperformed 
the overall U.S. advertising during Q1 despite a lack of 
political dollars in just about every city.  Kantar says television 
revenue declined 1% during the first quarter compared to a 
year ago.  That compares to a 3.0% decline for total U.S. ad 
spend during the first three months of the year.  
    “Anytime you come off a presidential year it’s always 
a little slow,” TVB president Steve Lanzano said at last 
week’s S&P Global TV and Radio Finance 
Summit.  “Has it been slower than expected? 
Yeah, but it’s getting incrementally better each 
month so the numbers are getting better,” he 
told the crowd of media investors.   
   How did other media do during first quarter? 
Only out-of-home ad spending is estimated 
to have grown, and by a mere 1%.  Print 
spending declined 9% while radio was off by 
3% according to Kantar’s Adex Trends report.  
Executives noted the results aren’t a surprise considering 
the GDP grew just 0.7% in Q1—its weakest growth rate in 
three years.
   The real shocker is digital’s decline, with Kantar estimating 
online advertising fell by 3% compared to a year earlier.   
Whether it’s a blip or a share shift remains to be seen.  
Top ad spender Proctor & Gamble has threatened to pull 
money out of digital marketing if the industry doesn’t find a 
way to measure performance accurately and consistently.     
A Kantar Dimension study released in April said it could be 
just the tip of the iceberg with other marketers threatening 
to follow P&G’s lead.  “Without the availability of consistent, 
comparable metrics, brands and the advertising industry 
cannot accurately measure their audience, the impact 
and effectiveness of their marketing and the accuracy of 
individual campaigns,” Kantar CEO Andy Brown said. The 
study showed consumers feel significantly more positive 
about advertising on traditional platforms, such as TV, than 
they do about online formats.  
   During the first quarter Kantar says P&G was the top  
spender.  It was followed by Berkshire Hathaway, General 
Motors, Comcast, AT&T, Pfizer, 
Expedia, Ford Motor Company, 
Verizon, and L’Oreal.  The top 10 
advertisers accounted for 11.7% of 
total U.S. ad spending during the first 
quarter. 
  Retailer spending accounted for 
13% of total U.S. ad spend during Q1 
topping automotive which came in at 
10.4% topping financial services by 
a tenth of a point. Pharmaceutical 
(9.8%) and travel and tourism (9.3%) 
rounded out the top five categories.
  (Continued on Page 3)

ADVERTISER NEWS
   Perhaps the beleaguered restaurant industry is finally 
seeing the beginning of a recovery.  The MillerPulse 
Index says restaurant same-store sales were up 0.6% in 
May, the first time there has been an increase in a year.  
Easier comparisons with weaker numbers from last year 
helped and in survey co-founder Larry Miller’s analysis 
“sustainability is the question,” but coupled with a very 
moderate traffic decline of just 1.1% (the first sequential 

improvement in over a year), restaurant 
operators have more of a reason to be hopeful 
about the next few months……Chipotle, 
however, still has its own unique problems to 
overcome.  In a year in which it’s facing terrible 
year-ago numbers due to the food safety crisis 
of late 2015, the chain said in a Securities 
and Exchange Commission filing it would 
finish 2017 with high-single-digits comp sales 
increases, below the double-digits gains most 

analysts had expected.  Current quarter marketing and 
promotions costs are also expected to be up, putting 
lots of pressure on profit margins……Lincoln is often 
the forgotten brand in luxury vehicles but its dealers will 
get an extended length Navigator SUV to sell this fall 
featuring 15 more cubic feet of cargo space.  At 221.9 
inches the vehicle is about a foot longer than the regular 
version……Cadillac meanwhile will update the XTS 
sedan for 2018 after sales of the model have fallen 26% 
so far this year.  Along with design changes, the next-
generation Cadillac User Experience infotainment system 
will be featured……With 124 showrooms in 16 Southern 
and Midwestern states, Havertys is a good indicator of 
how the furniture business is going and in a mid-second 
fiscal quarter update, the company said total sales are up 
1.6% versus last year with comp store sales up just 0.4%.  
It CEO said sales during the quarter “reflect soft written 
business except for a very good Memorial Day holiday” 
and promises “appealing advertising” for July 4 holiday 
sales……(Continued on Page 3)
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NETWORK NEWS
  Fox has made one of the first major buys of the next 
broadcast development cycle by giving a script commitment 
with a significant penalty to Atlanta’s Most Wanted, a 
drama that will star actor-rapper Tip (T.I.) Harris. Harris will 
also serve as an executive producer. The project, from Jerry 
Bruckheimer Television in association with 20th Century 
Fox Television, is described as a character-driven police 
procedural. It will center on Marcus Armstrong (Harris) who 
was born in Atlanta to an infamous criminal father. He’s 
recruited by a new vice squad that tackles the growing 
criminal element in his hometown. 
Harris said in a statement, “It’s going to 
be amazing to see my city represented 
in this fashion.” Harris was born and 
raised in Atlanta……A co-star of the 
recently canceled CBS series Criminal 
Minds: Beyond Borders is staying with 
the franchise with a role in the flagship 
series Criminal Minds. Daniel Henny 
will continue his role as Special Agent 
Matt Simmons in the upcoming season. 
Henny’s addition fills the void left by the 
recent departure of Criminal Minds regular Damon Gupton 
after one season……Deadline is reporting that a spinoff of 
the long-running CW drama series Supernatural is being 
prepared. The new project is entitled Wayward Sisters and 
will star Kim Rhodes from the original series. Wayward 
Sisters will revolve around Sheriff Jody Mills (Rhodes) and 
a group of troubled young women, all of them orphaned by 
a supernatural tragedy. The new show will have a backdoor 
pilot airing in an episode of Supernatural’s upcoming 
13th season…….The entire daytime schedule has been 
renewed for the 2017-18 season by CBS. The number one 
daytime drama, The Young and the Restless got a new 
three-year deal, and the number one daytime show, The 
Price is Right got an additional two years. The full lineup 
also includes new seasons for Let’s Make a Deal, The Talk 
and The Bold and the Beautiful……Kimberly Hèbert 
Gregory (Vice Principals) has been selected to replace 
Cristela Alonzo in the female lead opposite Jason Ritter 
in the new ABC light drama The Gospel of Kevin……The 
original cast of ABC’s Bachelor in Paradise is returning 
to Sayulita, Mexico this weekend to resume production for 
the new season. On Tuesday, Warner Bros. Television 
announced that production would resume on the reality 
series after an internal investigation failed to find evidence 
of any misconduct that was first reported on June 11th. 

COMPETITIVE INFO
    Despite all the news during last year’s presidential election 
campaign, the average all-news radio station enjoyed just 
a slight gain in billings, according to BIA/Kelsey data from 
the Pew Research Center.  Looking at 20 large-market 
stations categorized as all-news, the average station 
billed $17.46 million, up just slightly from $17.28 million 
billed in 2015.  Even including the much-larger base of 
stations categorized as news/talk or news/talk/information 
(about 438 stations including smaller markets) billing was 
essentially flat last year at about $2.4 million per station.

6/22/2017

Jimmy Kimmel

It was 119 degrees in 
Phoenix, Arizona yesterday. 
People were so desperate 

for air conditioning, dozens 
of them actually went to go 
see that “Baywatch” movie.  

AVAILS
   WTAT FOX 24 in Charleston, SC is searching for a 
Digital Sales Manager. The ideal candidate must be able 
to coach, train, and lead our team of 
account executives to attain individual 
and collective Digital goals across all 
of our platforms. This candidate must 
have a proven history of developing 
and executing successful client-specific campaigns, and 
professional knowledge of SEM, SEO, and all aspects 
of targeted display advertising.  Resume to jobs@

foxcharleston.com and include “WTAT- 
DSM” in the subject line.  No phone 
calls please.  EOE.
  Integrated Digital Specialist: 
Opportunity is knocking! Join the sales 
team of a national media company 
with a sales footprint in 100+ markets. 
Nexstar Media’s Springfield, MA 
location is seeking an Integrated Digital 
Specialist to market multiplatform 
assets. Professionalism, self-discipline, 
and leadership qualities are a must. As 

a member of the Nexstar digital sales team, the Integrated 
Digital Specialist is responsible for generating and growing 
digital marketing service revenue for the company. See the 
full job description and apply HERE.  EOE.
   WPEC, the Sinclair CBS affiliate in West Palm Beach, 
FL, has an immediate opening for an experienced multi-
platform sales professional. Candidate must possess 
strong transactional experience with local and regional 
advertisers, plus trackable success with new business 
development. Familiarity with New Media, Digital Interactive 
Initiatives, Social Media and Content is essential. We 
provide the tools for powerful marketing solutions, you 
provide the client focus and desire to win. To be considered 
for this position, candidate must submit resume to www.
sbgi.net.  EOE.
   CBS Television Dallas (KTVT/KTXA) is looking for 
disciplined, hardworking, aggressive account executives 
to join an experienced and successful team to manage 
and grow agency business and prospect and close new 
and incremental business. This position requires a person 
who can develop and maintain client relationships. Person 
must also have a successful track record in achieving/
exceeding sales budgets set. Candidate will be responsible 
for achieving/exceeding budgets set for KTVT, KTXA & 
CBSDFW.COM. Qualified candidates can apply online: 
www.cbsdfw.com/jobs.  EOE

DONE DEALS
    Mandy Anderson has been named Vice President of 
Sales for NBC Connecticut/WVIT, effective immediately. 
She will be responsible for developing and 
implementing all local, national and sales 
strategies for the NBC-owned station in 
West Hartford, CT. Most recently, Anderson 
worked for another NBC-owned station, 
NBC Bay Area/KNTV, where she was LSM 
for more than five years. She has also 
held television sales management positions in Tucson and 
Reno.
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BUSINESS BYTES
   To make greater inroads in the apparel business, Amazon 
will start a service called Prime Wardrobe that will let Prime 
members try out up to 15 items of clothing before they have 
to decide if they want to buy the items.  Customers can keep 
the clothes for a week, returning what they decide they do 
not want, and pay only for the items they wish to keep.  The 
Research Director at consultancy firm L2 told Chain Store 
Age “For now, Amazon appears content to absorb costs and 
weather the storm until it becomes the number one fashion 
retailer in America.”
   In yet another Amazon note, left out of 
the news of the deal to buy Whole Foods 
Market is the fact that Amazon currently 
has an existing deal with Sprouts 
Farmers Market for grocery ordering 
and delivery for 10 Sprouts stores.  
Sprouts’ Chief Financial Officer said he 
expects the partnership will continue 
right now and that if either party decides 
to end the relationship there will be a long 
transition time to give the other partner 
a chance to redirect to another platform.  
Bradley Lukow also noted in the Sprouts stores that have 
been working with Amazon, the arrangement extended the 
geographical reach of the stores and resulted in market 
baskets twice as large as in-store.

THIS AND THAT
  It’s summer, and that’s the key driving season.  Drivers will 
see good news on the roads, as Convenience Store News 
reports 56% of stations are selling gas for less than $2.24 per 
gallon, below the national average of $2.29.  The national 
average has dropped for 17 consecutive days and as of 
this week was 5 cents per gallon cheaper than last year at 
this time....The American Consumer Satisfaction Index 
finds that quick-service restaurants are now scoring better 
among consumers than dine-in concepts, the first time in 
the ten years of that comparison the QSRs came out on top.  
The quick-serves didn’t rise on a year-to-year basis, but the 
full-service chains fell four points on the 100-point scale 
used by the ACSI.  Is this going to happen locally? Variety 
reports that advertisers are making advance commitments 
in news and late-night programs that are focused on the 
nation’s current stormy, politics-driven news cycle. During 
the TV upfront negotiations, some advertisers are chasing 
these shows even ahead of primetime programming. An 
anonymous source says programs like Today, GMA, CBS 
This Morning, and all the late night shows are getting more 
emphasis from Madison Avenue than in previous years.

ADVERTISER NEWS (Continued from Page 1)
  None of the most-heavily advertised auto insurance 
brands was named a regional favorite in the annual J.D. 
Power survey of customer satisfaction in that business.  In 
the eleven regions studied, Auto-Owners Insurance and 
The Hartford were winners in three regions each, along 
with one region for each of Esurance, Amica Mutual, 
PEMCO Insurance, Farm Bureau-Tennessee and Texas 
Farm Bureau.  GEICO did come in as high as second in 
the Central region, but Progressive was near or below the 
industry average in all regions.

U.S. AD REVENUE WAS UP IN APRIL
  Total ad spending in the U.S. was up 7% in May, when 
compared with May of 2016. The latest report from 
Standard Media Index shows digital led the way as ad 
revenue was up 16%, which includes gains for social 
media (up 59%), mobile ad networks (up 20%) and 
increases for search (18%) and content advertising (up 
15%).
   TV spending was up 7% year over year, with national 
up 2%, broadcast up 1% and cable up 2%. Spot TV had 
a huge 21% increase and syndication gained 12%.

  It was a welcome change from Aprik 
when ad revenue was down 1% 
compared to last year.
  The news wasn’t so good for other 
media.  Newspaper ad revenue was 
down 23%, magazines were down 
21%, out of home was off 5% and 
radio was flat. 

TV OUTPERFORMED THE AD 
INDUSTRY 
  (Continued from Page 1)...Looking 
ahead into the second half, Wells Fargo 

Securities media analyst Marci Ryvicker thinks core 
advertising is still “okay” after hearing what several TV 
group executives said at last week’s S&P Summit.  “We 
also found it particularly important that Tier 1 auto might 
be picking up,” Ryvicker writes in a note to clients, saying 
brands mentioned included General Motors, Toyota and 
Nissan.   It’s also worth pointing out that auto spending is 
up despite a slowdown in car sales, Ryvicker added.

JULY 4TH HOLIDAY
   Is your sales department getting a long vacation for the 
July 4th holiday?  We’re polling how many stations are 
closed July 3 (Mon) and 4th (Tues).  Let us know by email.
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Conan O’Brien

The U.S. just experienced a 
series of internet outages. 

Things got so bad we 
momentarily surpassed 
China in productivity.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY
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