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HOW’S BIZ?  NOT SO BAD, TV EXECS SAY
SEVERAL AD CATEGORIES ARE ON THE RISE
  The first few months of the year certainly didn’t break any 
revenue records for the television industry, but executives say 
the sluggish start to 2017 shouldn’t cast a shadow over the 
year. “Anytime you come off a presidential year it’s always a 
little slow,” TVB president Steve Lanzano said. “Has it been 
slower than expected? Yes, but it’s getting incrementally 
better each month.” At S&P Global Market Intelligence’s 
34th annual TV & Radio Finance Summit on Thursday the 
talk was about how good several big categories are actually 
performing.   And Sinclair EVP Steve Pruett said local 
markets are “very solid” and “very predictable” so far this 
year, calling it a “classic post-political year” with a slow start.
  The best news is on dealer lots.  Lanzano 
said auto ad spending has been “pretty 
robust” with even tier one manufacturer 
dollars picking up in recent weeks. “We 
also have the advantage in the local market 
where there’s a share fight and dealers are 
fighting for each unit—and they’re putting 
more incentives into the marketplace so 
we’re seeing more advertising in tier three,” he said.  
  Other strong ad categories this year include home 
furnishings, and legal. “Lawyers are spending a lot 
of money—they have become a big category in local 
broadcasting,” Lanzano said.  TVB thinks it can see similar 
success by going after pharmaceutical and distilled 
spirits ads.  QSR remains a “problem child” for local TV 
according to Lanzano since a lot of fast food ad dollars have 
moved into easier to buy national cable networks.  Several 
executives said the industry must take bolder steps to make 
it easier for clients to buy multiple stations across multiple 
markets in order to compete.  “We are not going a good 
job of making this a more seamless transaction,” Nexstar 
Broadcasting president Timothy Busch said.   
  Retail is down by low-single digits, but Pruett noted that a 
lot of those dollars have moved into network TV after years 
of consolidation in the sector has created national footprints.  
He sees a way local TV can retake those dollars however.  “I 
believe broadcasters will start to create networks by working 
together where we create networks of stations as local ad 
integration becomes more of a need for marketers,” he said. 
  Why aren’t advertisers opening their wallets more?  “The 
bottom line is it’s Washington,” Lanzano said, blaming a 
“lack of predictability” in terms of policy decisions.
 “We’re seeing people sitting on the sidelines,” Gray 
Television EVP Kevin Latek agreed. “It’s not a huge 
retrenchment, but since the beginning of the year there’s 
been a wait-and-see attitude to see if promises of tax 
reform, health care reform, and regulatory relief are kept.  
In our markets, that’s a big thing for small businesses.”  
That’s meant clients place orders even later.   But Latek isn’t 
worried it hints of a bigger downturn. “We’re not seeing any 
red flags,” he said.

ADVERTISER NEWS
  McDonald’s, which has been an Olympics sponsor since 
1975 is ending that relationship three years before its 
current contract was due to expire.  Mickey D’s global chief 
marketing officer says the move is part of “reconsidering 
all aspects of our business” and the company will “focus 
on different priorities.”  Next year’s Winter games from 
South Korea are unaffected and McDonald’s will still 
have domestic marketing rights next year……After a 
disappointing fiscal first quarter in which sales were 
lethargic (comps down 0.2%) and margins were down, 
Kroger’s CEO vowed the company will continue to defend 

market share over earnings saying “in a 
competitive market, it’s hard to do both.”  
The company will also invest more in 
digital initiatives, noting it had seen 30% 
growth in new digital customers and digital 
visits in the quarter……Southeastern 
Grocers is expanding its Fresco y Mas 
banner to seven more stores after having 
started the Hispanic-oriented chain just a 

year ago.  Southeastern’s bigger chains, Bi-Lo, Harveys 
and Winn-Dixie make it the second-largest supermarket 
operator in the Southeast by store count with units in seven 
states……No model is more important to Ford than the 
F-150 pickup and Automotive News is reporting the 2018 
model year will feature increased power and lighter weight.  
Nondiesel F-150s will reach dealers this fall, with a diesel 
version (that will be built in England) available for sale here 
in 2018……Nestle will “explore strategic options” for its 
candy business in the U.S. which includes brands such as 
Butterfinger and Crunch bars.  But the Swiss company 
will stay in the American market with its pet food, bottled 
water and Toll House baking goods businesses.  The New 
York Times reports in total, Nestle did about $27 billion in 
sales across all its product lines in the U.S. last year……
LendingTree is buying DepositAccounts.com, a site that 
provides bank account information to consumers covering 
all 11,500+ federally insured banks and credit unions while 
tracking over 270,000 consumer deposit rates.  LendingTree 
claims to be the nation’s leading online marketplace with 
information for borrowers to find the best loans for their 
needs……Here’s something different:  Florida-based 
Rooms To Go is advertising in Furniture Today to attract 
an outdoor furniture retailer in the Southeast that would 
like to be acquired.  The 137-store chain has been looking 
to expand in outdoor furniture and its CEO says “If there is 
a right acquisition, it would be better to do it that way than 
start from scratch”……This Week In Consumer Electronics 
says CE and appliance dealers were down 1.8% in May 
sales versus 5/16 and “persistent discounting” was seen 
as a culprit.  The Chief Economist of the National Retail 
Federation said consumers “are buying more without 
spending more.”
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NETWORK NEWS
   ABC’s reality competition series, The Toy Box, has been 
renewed by the network for a second season. ABC made 
the announcement last Thursday, noting that production on 
new episodes is already underway. The Toy Box, hosted 
by actor Eric Stonestreet (Modern Family), features 
amateur toy inventors competing to have their idea picked 
up and brought to market. However, they must first get the 
approval of a team of kid judges (after first being approved 
by several adult judges). The Toy Box is produced in a 
partnership with toy making giant Mattel, which will make 
and distribute the winning toy from 
season one. The winner (liquid 3-D 
art) will be sold in Toys R Us stores 
nationwide following the season finale. 
The first season of The Toy Box consisted 
of eight episodes and it is unclear when 
the second season will return……ABC 
News is developing a new six-part true-
crime series in conjunction with Lincoln 
Square Productions, Viola Davis’ and 
Julius Tennon’s JuVee Productions, 
along with XCON Productions. The 4% 
(working title) follows two inmates who have been on Death 
Row for two decades. The project will re-examine the 
evidence in their cases using new forensic technologies. 
The National Academy of Sciences conducted a study 
that suggests that perhaps 4% of the people on Death 
Row are innocent. In each of the two cases, the crime, the 
investigation, trial, verdict, and appeals will be reexamined 
posing the question about whether they are innocent of the 
crimes for which they have been condemned……Jerrod 
Carmichael of NBC’s The Carmichael Show criticized 
the network for not airing an episode of his show that deals 
with a mass shooting. The network’s decision followed 
last Wednesday’s shooting in which Steve Scalise, the 
majority whip of the House of Representatives, was shot, 
along with three others, by a lone gunman in Alexandria, 
Virginia. The members of Congress were practicing 
for a congressional baseball game. The episode of The 
Carmichael Show in question was to air Wednesday night.  
Carmichael expressed his views on an episode of Chelsea 
on Netflix. “A lot of times when things like this happen, 
and someone wants to talk about it in an outlet that’s not 
news, people will say ‘Too soon.’ “But when is it not too 
soon? Unfortunately, these things happen constantly, and 
it’s a thing that breaks all of our hearts.” Carmichael said 
he understands NBC’s decision but doesn’t agree with it. 
NBC declined to comment on Carmichael’s remarks.

CABLE LIKE SERVIES ARE GROWING, SAYS NIELSEN
  Internet-based, cable-like services now have at least 1.3 
million customers and are still growing, according to data 
released this month from Nielsen, which began counting 
such subscribers in January. 
   AdAge.com reports that with those subscriptions, the total 
number of households with some sort of multi-channel TV 
service, online or via cable or satellite, reached 97.6 million 
this month, up 68,000 from the May estimate, Nielsen said. 
That’s on top of growth of 261,000 subscribers from April 
to May.

AVAILS
  NCC Media is currently seeking an Account Executive 
to become part of our Political Sales team in our 
Bethesda, MD office. If you have the drive, we can offer 
you a chance to work with a knowledgeable and successful 
staff that will aid you in becoming one of 
our many stellar employees.  Qualified 
candidates should possess experience 
in media sales/media management 
with previous cable and/or electronic 
media experience strongly preferred. If this sounds like 

the opportunity you have been looking 
for, send resume & cover letter to 
polit icalresumes@nccmedia.com. 
EOE. 
  Account Executives:  CW Richmond 
is TV to Talk about…Blog about…Text 
about…and Chat about. We are looking 
for that ideal person who can talk 
about the hottest shows on television 
to businesses around Richmond. CW 
Richmond is now interviewing for 
Account Executives. If you are an 

energetic and creative problem solver who is not afraid 
of hard work, we want to meet with you! Send resume 
with cover letter and salary requirements to: dhayes@
cwrichmond.tv. Drug Screen and MVR check required. 
EOE-M/F/D/V.
  WWSB ABC 7, the Raycom owned ABC affiliate in 
Sarasota, Florida seeks a dynamic Director of Sales 
to lead our team.  This individual will have 
experience coaching, training and leading 
team members to consistently grow market 
share and revenue.  Candidate must be 
an innovative leader who knows how to 
maximize revenue on all platforms including: 
Digital, OTT, Mobile, Social Media, and any new platform 
opportunities that may arise.  CLICK HERE to learn 
more or to apply.  Be prepared to upload cover letter and 
resume.  No calls please. EOE.
  WLBT, Raycom Media’s NBC affiliate in Jackson, MS 
has an opening for a Digital Sales Manager to work with 
other sales management to develop and grow digital 
revenue. The Digital Sales Manager will lead the station’s 
efforts in developing new and incremental digital business 
while reducing digital churn. The DSM will accompany 
sellers to presentations on a regular basis and assist 
directly in closing business. CLICK HERE for more info or 
to apply now.  No calls please.  EOE.

APPLE SERIOUS ABOUT PROGRAMMING
   Apple has hired two of Hollywood’s most respected 
studio executives to oversee their effort to create original 
programming. Jamie Erlicht and Zack Van Amburg are 
joining Apple late this summer. The men are considered 
among the brightest of a rising generation of studio 
executives, and worked on high-quality cable dramas like 
Breaking Bad, major Netflix series like The Crown and 
broadcast network series The Goldbergs.  The New York 
Times says Apple declined to elaborate on the hirings, but 
they send a clear message to Hollywood: We are finally 
serious about building an original video business. 

6/19/2017

Jimmy Kimmel

Dennis Rodman has been to 
North Korea again. It’s amazing 
Rodman and dictator Kim Jong 
Un are friends. Especially since 

Kim Jong Un doesn’t speak 
English, and Dennis Rodman 

doesn’t speak English.
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“THE END OF TRADITIONAL RETAIL”
    Amazon’s $13.7 billion deal (in cash) to buy Whole Foods 
Market will be seen in hindsight as the beginning of the 
end for traditional retail, according to NYU professor Scott 
Galloway, speaking on CNBC.  “You just gave Amazon 
entrée into the wealthiest households in the wealthiest 
urban centers in the world.  This is a frightening day for every 
retailer that is not named Amazon,” he said, adding Amazon 
is “the most disruptive, best managed company in the world.” 
  The stock market seemed to agree:  While both Amazon 
and Whole Foods stock prices rose, by midday Friday 
Kroger stock was down 14%, Supervalu 
was off 17%, Costco fell 7%, and 
Sprouts slipped by more than 12%.  
The big box retailers that also sell food 
were impacted also with Walmart 
down as much as 7% and Target down 
10%.  Even manufacturers like General 
Mills and Kellogg were falling as 
both Amazon and Whole Foods have 
demonstrated success with private labels. 
   Based on current sales, neither Whole 
Foods nor Amazon poses much of a 
threat—in fact Amazon’s 0.19% share of the U.S. grocery 
market last year even trails 7-Eleven, while Whole Foods’ 
1.21 share ranks tenth among chains.  Walmart’s 14.46 
share dominated grocery sales last year, just a bit more 
than twice Kroger’s 7.17%.  The others that will now be 
forced to defend their share will be Albertson’s (4.5 share), 
Southeastern Grocers (3.89), Ahold Delhaize (3.18), 
Costco (2.43) Publix (2.25), Target (2.12), H-E-B (1.71) 
Dollar General (1.16) and Supervalu (1.11).  One analyst 
predicted price wars will break out led by Walmart.

THIS AND THAT
   Magna released a forecast last week that calls for global 
net advertising sales to grow by 3.7 percent to $505 billion 
this year. The media buying arm of Interpublic Group predicts 
global television ad sales will be down by 1 percent to $180 
billion, the first decline since 2009. In the U.S., national TV 
ad revenue is projected to decline 3 percent to $43 billion….
In a vote of confidence for the industry, TripAdvisor returned 
to TV advertising last week after a two-year absence with 
a bathrobe-clad owl character, inspired by the company’s 
Ollie the Owl logo, finding the “right hotel for you and the 
best price.” TripAdvisor announced earlier this year that it 
would spend $70 million on TV advertising in 2017….Sky 
and Virgin Media—the two biggest pay-TV providers in 
the U.K. have formed an unlikely ad sales partnership that 
will allow advertisers to target specific audiences across 
their combined 30 million set-top-box customers during 
linear TV ad breaks, says the Financial Times reports.  
Some believe its the first step toward addressable TV....
Most media companies now have a CMO - Chief Marketing 
Officer - running point on branding, advertising, promotions, 
market research, even customer service.  Fox Television 
Group has one now. nabbing network veteran Shannon 
Ryan to take care of all marketing and publicity for the net, 
as well as TV production companies Twentieth Century 
Fox Television and Fox 21 Television Studios. Ryan most 
recently served as executive vice president of marketing 
and communications for the company. 

POLITICAL AD OUTLOOK:  EARLY & STRONG
     (More coverage from the TV and Radio Finance Summit)
There are two kinds of years for local TV stations: election 
years and the off-year spent planning for the coming flood of 
political ads.  TVB president Steve Lanzano says what’s 
happening in Georgia’s sixth congressional district—which 
is set to go into the record books as the priciest House race 
in history—is a precursor of what may happen in 2018.   
In addition to every House member up for reelection next 
year, there are 35 Senate races and 36 gubernatorial 
elections on the calendar.   Local TV stations pocketed 

$2 billion during the last mid-term cycle 
in 2014 and while he won’t make any 
predictions about 2018 Lanzano told 
S&P Global Market Intelligence’s 34th 
annual TV & Radio Finance Summit, 
it should be “at least” as much next year.  
S&P Global forecasts industry political 
revenue will hit $2.6 billion next year.   
Lanzano says he’s seen a realization by 
Republicans that they could be more in 
a defensive position than first thought.  
“Now you’re seeing super PAC money 

coming in for next year,” Lanzano said.
    Nexstar Broadcasting president Timothy Busch echoed 
that saying Democrats believe they can flip control of the 
House and Senate, and as a result 2018 ads may begin 
later this year.  “The discussion is that may even backup 
a little bit into Q4,” he said.  Busch said local stations 
can also look forward to a flood of issue-related ads on 
topics ranging from pharmaceutical drugs to marijuana 
legalization.  He said some political ad shops have also 
told him that they now realize buyers spent too much on 
digital ads in 2016 and not enough on local TV.
   After several close calls, Gray Television EVP Kevin 
Latek thinks candidates are also learning they can’t base 
media buys off their polling data. “The politicians who 
saying they are ahead and don’t need to spend on TV are 
barely winning or are now blaming the country blaming 
everybody else for their loss,” he said.

CONSOLIDATION AT MINDSHARE
  Neo@Ogilvy, the media agency and performance 
marketing network inside WPP-owned Ogilvy, is being 
folded into Group M’s Mindshare.  Neo will continue on as 
its own entity within a new Mindshare Performance Group, 
which will also envelop Fast, the integrated performance 
unit of Mindshare. 

6/19/2017

Jimmy Fallon

Fox News is dropping its 
slogan “fair and balanced.” 
Instead, it will be replaced 
with the more appropriate 

slogan “blondes and 
Hannity.”

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY
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