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AUTO DEALERS’ ADVERTISING DOLLARS FLOW TO DIGITAL
ADVERTISER NEWS
  Shares of Darden Restaurants surged more than 10 
percent in early trading Thursday after the company 
posted better-than-expected fiscal fourth-quarter earnings, 
buoyed by strong sales at most of its restaurants, and 
raised its quarterly dividend. Darden-owned Olive Garden 
and LongHorn Steakhouse reported same-store sales 
were up 2.4 percent in the quarter. At Eddie V’s, the figure 
jumped 3.6 percent and The Capital Grille’s climbed 2.6 
percent. Yard House, Seasons 52 and Bahama Breeze 
also reported sales growth during the quarter. The company 
said it expects same-store sales in fiscal 2019 to grow 1 to 

2 percent and it plans to open 45 to 50 new 
stores... Rite Aid said it has established a 
special stockholders meeting for August 9 
to vote on a proposal to approve its merger 
with grocery store giant Albertsons amid 
opposition by some investors who’ve been 
trying to derail the deal, says Forbes. At 
issue is a $24 billion merger with Albertsons 
announced in February that would result 

in Rite Aid shareholders owning about 30 percent of 
the combined new company. The combination of Rite 
Aid, which operates RediClinic, and Albertsons would 
create a company with 319 retail health clinics and 4,345 
pharmacies after the merger closes... Kroger reports a $2 
billion profit for its first quarter, reaping a windfall from the 
sale of its convenience store business. Excluding its $1.8 
billion profit from the sale of its business, Kroger netted a 
$626 million profit—more than double what it was last year 
in the same period. Total sales rose 3.4 percent to $37.5 
billion. Identical-store sales in supermarkets, excluding 
fuel, increased 1.4 percent during the fiscal quarter ended 
May 26... Barnes & Noble says fourth-quarter total sales 
fell 4.3 percent to $786 million from $821.2 million last year, 
and full-year sales fell 6 percent to $3.7 billion... Dollar 
General is piloting a scan-and-go shopping app, called DG 
GO!, in 10 Nashville-area stores. The chain began testing 
the mobile checkout program in May when the app became 
available on Google Play and the Apple App Store. The 
retailer plans to roll out the program to an additional 100 
stores during the second quarter... Chipotle is adding 
new items to its test kitchen menu, including quesadillas, 
avocado tostadas, nachos, an updated salad and a 
chocolate milkshake to its test kitchen in New York City. The 
company hopes to eventually roll them out nationwide. The 
retooled menu comes after a string of food-borne illnesses 
and a growing number of competitors cut into Chipotle’s 
customer base. Chipotle has about 2,500 U.S. locations... 
Diners could start seeing a lot more pickle on menus—and 
not just topping their sandwich. KFC will add Pickle Fried 
Chicken to its menu, and the feedback so far is favorable. 
And Pickle Fried Chicken is coming next week, but for a 
limited time. Sonic, meanwhile, has introduced a Pickle 
Juice Slush.

BUT ARE THEY MAKING A STRATEGIC MISTAKE?
  The evolution of how auto dealers are allocating their 
advertising dollars has entered the fast lane. The evidence 
comes in the National Auto Dealers Association (NADA) 
annual report about where dealers made—and spent—
money. It shows so-called “Tier 3” clients spent a total of 
$9.74 billion in 2017, a decline of just under 1 percent, or 
$85 million, compared to what they spent on marketing in 
2016. But last year’s tally was still $556 million ahead of 
what dealers spent in 2015.
  Overall a total of 17.14 million vehicles were sold by 
dealers in 2017, and a more useful metric could be the 
amount spent on advertising per unit sold. 
That number was fairly stable. Dealers spent 
$629 on advertising for every car or truck 
sold according to NADA, down $4 from a 
year earlier—and up $23 from 2015, when 
a record 17.3 million-plus new vehicles were 
sold.
  The average car dealer spent $86,914 on 
television advertising last year, according 
NADA. That’s a 39 percent drop compared to what the 
typical dealer spent on TV ads in 2016. And TV’s share of 
advertising fell from 24 percent to 15 percent. It’s not just 
TV losing share, either. Radio and direct mail’s share of 
dealer dollars were each cut by a third—15.4 percent to 10 
percent for radio and 10.3 percent to 7.2 percent for direct 
mail—while newspapers’ share dropped from 8.2 percent to 
6.3 percent year-to-year.
  Where the money’s going isn’t much of a surprise.  
Traditional media declines fueled a surge in spending on 
digital, as online marketing absorbed dollars and share from 
all other media platforms typically used by dealers. NADA 
says the average dealer spent 55 percent of its marketing 
budget, or $321,001, online in 2017. That was nearly a two-
thirds increase from the $197,496 and 34 percent share 
that dealers allocated to web advertising in 2016.
  But are car dealers missing the boat? TVB president Steve 
Lanzano made a data-powered appeal to the auto industry 
during NADA’s recent annual conference. The pitch to 
dealers is more of a “television and,” not a “television or” 
argument, when it comes to digital.
  “They complement each other, and that’s what works,” 
Lanzano said. But he also told dealers that they need to 
make sure they’re doing “the right thing” with the medium 
that people are spending the most time with, and that’s 
most influential with prospective buyers. “If you look at the 
influence across every segment of purchase funnel, the 
bottom line is all other media doesn’t add up to the influence 
of TV,” he said.
  One study may not convince dealers to move dollars back 
to TV, so Lanzano presented an assembly line of research 
that’s come out in recent months. That included the Video 
Advertising Bureau study, which showed that 56 percent
    (Continued on page 3)

mailto:sales%40spotsndots.com?subject=


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

NETWORK NEWS
  Roseanne is long gone, but the Conners will apparently 
live on without her. Yesterday ABC picked up The 
Conners, a spinoff of the smash comedy Roseanne. USA 
Today says the new show will have no financial or creative 
connection to Roseanne Barr, whose racist tweet directed 
at a former Obama aide last month led to the cancellation 
of the network’s Roseanne reboot. The 10-episode season 
will premiere this fall. Returning cast members include 
John Goodman (Dan), Laurie Metcalf (Jackie), Sara 
Gilbert (Darlene), Lecy Goranson (Becky) and Michael 
Fishman (D.J.)... It was a Wednesday 
win for Fox. Back-to-back episodes of 
Gordon Ramsay efforts—MasterChef 
and 24 Hours to Hell and Back—were 
consistent with their previous outings. 
Master Chef scored 0.9 rating among 
adults 18-49, with 24 Hours generating a 
1.0. The Originals on the CW earned a 
0.3 rating in the key demo rating. Marc 
Berman at Programming Insider notes 
that the ongoing success of the canceled 
CBS medical drama Code Black is a 
big story on broadcast networks this summer—and should 
warrant a fourth-season pickup. It topped the overnight 
charts once again with a 3.9 rating/8 share in households 
in the 10 PM hour. It handily beat NBC’s Reverie and an 
encore telecast of ABC’s Shark Tank by a combined 34 
percent. Reverie, meanwhile, kept slipping in its fourth 
episode, earning a 0.4 rating among adults 18-49 and 
1.8 million viewers… ABC News has apologized for an 
incorrect graphic that appeared on screen Wednesday 
night stating that President Trump’s former campaign 
chief, Paul Manafort, had pleaded “guilty to 5 charges of 
manslaughter.” The erroneous lower third graphic appeared 
for about seven seconds during a special report. ABC News 
apologized via Twitter: “We regret and apologize for the 
false lower third graphic that aired during our special report. 
We are investigating how incorrect information was in our 
system and how and why it was allowed to air. We apologize 
to our viewers and to Mr. Manafort. There simply is no 
excuse for this sort of mistake.” … LeBron James, Tom 
Brady, the U.S. women’s hockey team, NBA Finals MVP 
Kevin Durant, Stanley Cup champion Alex Ovechkin and 
Super Bowl MVP Nick Foles are among the nominees for 
this year’s ESPY Awards. The ceremony will be hosted by 
former professional racer Danica Patrick. It’s set to air live 
on ABC from the Microsoft Theater in Los Angeles at 8 PM 
(ET) on July 18th. Fans can cast their vote for the winners 
at ESPYS.com… Deadline reports on some great news 
for House fans: Lisa Edelstein is set to join the cast of the 
ABC medical drama The Good Doctor. The report says 
she’s set to recur in several episodes beginning with the 
Season 2 premiere. The development reunites Edelstein 
with The Good Doctor creator/executive producer David 
Shore for the first time since their seven-year tenure 
together on another hit medical drama, Fox’s House... The 
CW will open its new fall line-up with a two-night special, 
The iHeartRadio Music Festival, on Sunday, October 7th 
and Monday, October 8th, from 8-10 PM (ET). The regularly 
scheduled series roster begins Tuesday, October 9th, with 
The Flash (8 PM) and Black Lightning (9 PM). 

AVAILS
  If you have the drive and passion to succeed in sales, 
WKOW, the ABC affiliate in Madison, WI, wants you on 
its team! WKOW is looking for an Account Executive who 
is competitive in nature and can develop creative ideas 
and solutions for our clients. If you think you’re qualified, 
and want to work with a great group of people in one of 
America’s best places to live, send your cover letter, resume 
and references to: bbriney@wkow.com. No calls please. 
WKOW is an Equal Opportunity Employer.
  WMBF in Myrtle Beach is seeking a Senior Digital 

Sales Specialist. This individual is 
a highly skilled hunter who will focus 
on developing new revenue and new 
customers by identifying the prospect’s 
digital marketing needs. The successful 
candidate will be able to provide inspiring 
leadership, drive results for clients, and 
grow revenue within our market. This 
person must set the pace as a digital 
seller among the sales team. Qualified 
applicants, visit Raycom Media Careers 
to apply. Be prepared to attach resume 

with cover letter. No phone calls please. EOE-M/F/D/V.
  NewsChannel 8 (D.C.) is seeking enthusiastic, highly 
motivated Marketing Consultants who can connect with 
clients and help them achieve their business objectives 
through effective TV and digital advertising. The ideal 
candidate will possess excellent communication skills, 
have an enthusiastic and outgoing personality, along with a 
drive to succeed. Most importantly, we are looking for hard-
working salespeople who want to have FUN at work, make 
money, and help local businesses grow. CLICK HERE to 
apply or learn more about this position, or to apply now. 
EOE.

See your ad here tomorrow! CLICK HERE for details.

WORLD CUP STREAMING FINDS IT AUDIENCE
  The 2018 FIFA World Cup has just started, and it’s 
already breaking streaming records in the U.S. and around 
the world, even though it hasn’t started the knockout round.
  Online video analytics firm Conviva says it saw concurrent 
streamers double over the 2014 tournament. The peak 
game so far between Argentina and Iceland (which ended in 
a 1-1 draw) saw a peak concurrent audience of 7.7 million. 
The peak game in 2014 drew 3.2 million and in 2010 1.5 
million. Conviva says that all matches have exceeded the 
peak seen in previous World Cups.
  England’s opening win over Tunisia attracted 18.3 million 
viewers on television, equivalent to a 69 percent share. 
That’s more than the royal wedding on May 19th, which 
drew a peak audience of 18 million. BBC iPlayer also 
streamed the match. It too broke live streaming records, 
with 3 million stream requests.
  It’s also a myth that Americans aren’t watching. Newly 
released Nielsen data shows that a third of the U.S. is 
very interested in soccer. Of course, that number pales 
compared to places like Mexico (73 percent) and Germany 
(60 percent), where soccer is the No. 1 sport. However, the 
number of interested U.S. citizens increased 4 percent over 
the 2014 tournament.

6/22/2018

Jimmy Fallon

Banks are starting to offer 
services through virtual 

assistants like Amazon Echo, 
which backfires when you ask 
Alexa for your account balance 

and she just starts laughing.
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WILL ONLINE SHOPPING GET MORE EXPENSIVE?
  The U.S. Supreme Court ruled yesterday that states can 
require retailers to collect sales taxes—even if they don’t 
have a physical presence in the state. The 5-4 decision 
overturned a 26-year-old precedent that effectively kept 
states from collecting such taxes. It’s a ruling that could 
leave consumers paying more for online purchases as 
states tap into a new revenue stream.
  The case centered on a lawsuit South Dakota filed 
against Wayfair, with justices saying the 
state can collect sales taxes from online 
retailers. The decision represented 
an about-face for the court: In 1992 it 
ruled states could only levy taxes on 
businesses with a brick-and-mortar 
location within the state.
  Yesterday justices said that prior law 
effectively incentivized businesses to 
“avoid physical presence” in states and 
resulted in the creation of “a judicially 
created tax shelter.”
  Justice Anthony Kennedy, in the 
majority opinion, wrote: “The Internet’s prevalence and 
power have changed the dynamics of the national economy. 
The expansion of e-commerce has also increased the 
revenue shortfall faced by States seeking to collect their 
sales and use taxes.”
  The National Retail Federation issued a statement 
that cheered the ruling: “Retailers have been waiting for 
this day for more than two decades. The retail industry is 
changing, and the Supreme Court has acted correctly in 
recognizing that it’s time for outdated sales tax policies 
to change as well. This ruling clears the way for a fair 
and level playing field where all retailers compete under 
the same sales tax rules whether they sell merchandise 
online, in-store or both.”

THE RESURRECTION OF THE CHEVY BLAZER
  Automotive News reports that General Motors is 
reviving the Chevy Blazer, this time as a tech-savvy, 
sporty crossover. It’s an effort to realize more gains in the 
booming U.S. market for SUVs.
  The Blazer was last produced by GM in 2005 as a body-
on-frame SUV. The new midsize version will slot between 
Chevrolet’s compact Equinox and large Traverse 
crossovers. Those were both redesigned for 2018 and 
helped the automaker post record U.S. crossover sales 
last year.
  It’s no secret that U.S. consumers are embracing 
crossovers and steadily turning away from sedans. Chevy 
is trying to get a piece of the pie with another utility offering 
in a key segment that’s currently dominated by the Honda 
Pilot, Ford Edge, Nissan Murano, Hyundai Santa Fe 
and the Subaru Outback.
  From 2013 to 2017, the Automotive News report says, 
U.S. sales of midsize crossovers increased 24 percent. 
The segment has also expanded through the first five 
months of this year, up 4.4 percent.
  The 2019 Blazer is expected to go on sale early next year. 
GM plans to produce the Blazer at a plant in Ramos Arizpe, 
Mexico, alongside the Chevrolet Equinox crossover and 
the Chevrolet Cruze hatchback.

AUTO DEALERS’ AD DOLLARS FLOW TO DIGITAL
(Continued from page 1) 
of 18- to 34-year-olds and 53 percent of 24- to 54-year-
olds credit TV ads with making them aware of their local 
car dealerships. That’s a 20-point lead on online searches.  
There was also the GfK/TVB study, which found 73 percent 
of car buyers said a television commercial motivated them 
to go online to find out more about the car.
  “Car buyers spend most of their time with television 

across all ad-supported platforms,” 
Lanzano said. “You can reach well over 
80 percent of a car-buying audience in 
one day. No other medium can do that. 
Radio, out of home, social media, can’t 
do it.”
  Lanzano also pointed to a case study 
conducted by Strong Automotive for 
one of its Toyota dealership clients that 
showed when it cut TV spending for a 
month, the dealer’s website traffic and 
search both dropped 14 percent, with 
overall sales declining 17 percent. 

When TV ads returned a month later, organic search went 
up 11 percent and website traffic increased 13 percent. 
More importantly, the dealership’s sales bounced back 11 
percent.
  It’s a lesson Lanzano said he learned when he worked 
at an ad agency and automakers were among his clients. 
  “What I learned is every time we put TV on it was like a sales 
faucet and all of sudden people came into dealerships—
the issue was always proving it.”

FCC TO REVIEW RULES FOR CHILDREN’S SHOWS
  Bloomberg reports that federal regulators will consider 
changing requirements for TV stations to carry children’s 
programming. Broadcasters have asked for relief from the 
rules, which were established before the internet offered 
a proliferation of video for youths. The FCC will begin to 
review rules at its July 12 meeting, Chairman Ajit Pai said 
in a blog post. Changes wouldn’t be final until a second 
vote that has yet to be scheduled.

6/22/2018

Seth Meyers

Authorities in Florida are 
searching for two men who 
left an injured alligator at a 
convenience store. Said the 
alligator, “No, no, it’s cool. 

They said they’d see me later.”
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