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GENESIS BRAND RANKED HIGHEST FOR SATISFACTION
ADVERTISER NEWS 
  Jerry Storch, a former CEO of bankrupt Toys R Us, is 
reportedly considering reviving the toy retailer and has 
been working with investors and bankers to stitch his plan 
together. Bloomberg reported Monday afternoon that Storch 
has been working with Credit Suisse Group as a financial 
advisor, based on the news outlet’s conversations with 
people familiar with the situation. The news comes as Toys 
R Us finishes shuttering all of its more than 800 locations a 

of this Friday.....Meanwhile, Party City will open 
round 50 Toy City pop-up stores in September. 
The locations will sit alongside its Halloween City 
shops and will remain open through the holiday 
season....Molson Coors has been talking for the 
past several months with a number of Canadian 
cannabis growers about potential business 
deals prior to recreational pot being legalized 
in Canada this fall, according to sources cited 

by BNN Bloomberg. These deals could consist of either 
direct investment or collaboration on cannabis-infused 
beverages with an eye toward boosting the brewing giant’s 
slumping beer sales...Kroger’s online sales rose 66% last 
quarter, fueled by its Clicklist store pickup program and 
home delivery in select markets. Now, Kroger will spend 
an estimated $400 million to build Ocado’s automated 
warehouses in the U.S.  Ocado’s warehouses would allow 
the grocer to fill onlne orders off-site, before delivering them 
to stores....Shares of Harley-Davidson Inc. were lower 
Monday, after the company said it would have to eat the 
“substantial” short-term costs of the tariffs imposed by the 
European Union, but it planned to move some production 
overseas to ease the burden over the long term. With tariffs 
on Harley-Davidson motorcycles increasing to 31% from 
6%, effective June 22, the company said it expects the cost 
per average Harley bike exported to the EU from the U.S. to 
increase by about $2,200....Automotive News reports that 
New England retailer Prime Motor Group joins a growing 
number of dealership groups across the country offering 
a vehicle subscription service for customers who may not 
want to own or lease a vehicle.  Monthly membership in 
the service is limited to 50 customers initially. Members of 
“Prime Flip in suburban Boston have access to premium 
and luxury sedans, crossovers, SUVs, pickups, coupes 
and convertibles from brands such as Mercedes-Benz, 
Porsche, Audi, Acura, BMW, Ford, Toyota, Chrysler and 
Chevrolet. Vehicles are from the current model year or a 
year earlier.... Subaru of America announced pricing on 
the 2019 Crosstrek line. Pricing on the compact SUV 
begins at just $100 more than last model year at $21,895.... 
Tractor Supply is backing up its pledge to honor military 
veterans by showing them special attention on the Fourth 
of July holiday. The rural lifestyle retailer announced it will 
offer a 15 percent discount to veterans and active military 
personnel and their dependents on July 4th.

CHEVY TRAVERSE TOP VEHICLE
   After just two years in the marketplace as a separate 
brand, Genesis scored highest for luxury brands in the 
22nd annual Vehicle Satisfaction Awards by consultancy 
AutoPacific. The win, edging out second place Lexus, is 
not a total surprise, since the brand’s marquee model, the 
Genesis G90, was the top luxury car for the second year 
in a row. “In just two years, Genesis has reached a level of 
owner satisfaction unattained by more established luxury 
brands,” said AutoPacific president George 
Peterson.
   Reflecting the booming sales of pickups and 
SUVs, the survey of over 58,000 owners of new 
2017 and 2018 cars and light trucks found that 
light trucks tend to be much more satisfying than 
cars. SUVs, both traditional and crossovers, were 
the most satisfying truck categories. And the 
Chevrolet Traverse—a large crossover SUV—
scored the highest of any car or truck model.
   Along with Genesis winning for luxury brand, there was a 
three-way tie for highest satisfaction for non-luxury brands. 
GMC, which won last year, shares the title this time with 
Hyundai and Ram. “Having two strong American truck 
brands and a Korean brand known for its cars is pretty 
incredible,” said Peterson. Although GMC has won several 
times, it is the first brand win for Ram and Hyundai.
   Five Nissan vehicles win Vehicle Satisfaction Awards 
for their respective segments: the Nissan Titan, Murano, 
Maxima, Leaf and 370Z. “Not only does Nissan have the 
most brand wins for the second year in a row, the Maxima 
and Murano have been unbeatable since their redesigns 
were introduced to the market,” noted Peterson. The 
Murano crossover has its 4th win since its 2015 redesign 
and the luxury mid-size Maxima has its 3rd win since its 
2016 redesign. New for 2018, this is the first win for the all-
electric Leaf.
   Nissan’s luxury brand, Infiniti, claimed wins for its full-size 
SUV QX80 and mid-size crossover QX60. The Mercedes-
Benz GLS won for premium luxury crossover. And the 
Lexus IS claimed the remaining luxury award: “aspirational 
luxury car.”
   Toyota C-HR, a new entry in a highly competitive and 
growing compact crossover segment, was a winner, as was 
the Honda CR-V for mid-size crossover. Along with Nissan 
Titan’s second straight win for light duty pickup, Honda 
Ridgeline won for mid-size pickup and GMC Sierra HD for 
heavy duty pickup.
   The Toyota Sequoia was top ranked for non-luxury large 
SUV and the Toyota 4Runner shared the title with Jeep 
Grand Cherokee for mid-size SUV. 
   No longer the hot market segment it once was, two of the 
remaining makers of minivans managed to tie in customer 
satisfaction. The honor was shared by the Honda Odyssey 
and Toyota Sienna.
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NETWORK NEWS
   Game shows carried the night for ABC in Sunday’s ratings 
race, with Celebrity Family Feud and The $100,000 
Pyramid giving the network an edge over the competition. 
Celebrity Family Feud recorded a 1.2 rating among adults 
18-49, and The $100,000 Pyramid posted a 1.0. Both 
shows climbed a tenth of a point over the previous week. 
To Tell the Truth stayed even over last week with a 0.8. 
Each of the three shows increased viewership totals—
generating 6.46 million, 5.56 million and 4.52 million, 
respectively, for the Disney-owned network. CBS saw a 
slight bump for Instinct (to 0.5), and the 
newsmagazine 60 Minutes recorded 
a 0.6 rating and 7.44 million viewers. 
NBC, meanwhile, saw some declines: 
Dateline lost viewers, as did Shades of 
Blue, which dropped to a series low in 
its final season (0.5 rating, 3.14 million 
viewers). A repeat of America’s Got 
Talent generated a 0.7 with 3.99 million 
viewers. When the dust had settled, ABC 
won the night with a 0.9 demo rating 
and 5.22 million total viewers. NBC was 
second in the demo, with CBS third (the network, however, 
was second in total viewers)… File this one under “What 
Might Have Been”: The Wall Street Journal reports that 
before AT&T chief Randall Stephenson began to zero in 
on Time Warner as an acquisition target, he was interested 
in a possible deal for CBS Corp. Citing people familiar with 
the situation, the report says Stephenson met with Shari 
Redstone, whose family controls the company. But she 
wasn’t interested in a deal… The creator of ABC’s The 
Proposal is pledging to “find ways to do better” to keep the 
wrong people off the dating show. Mike Fleiss, according 
to Deadline, initially seemed to take a don’t-blame-me 
approach after accusations of sexual misconduct surfaced 
about one of the show’s male contestants. But last week 
ABC and Warner Horizon announced that this week’s 
episode was pulled. It came in the wake of allegations by a 
Wisconsin woman that one of the show’s contestants once 
allegedly lured her to an apartment complex entertainment 
room, where she contends she was drugged and sexually 
assaulted by another man… The Hollywood Reporter 
says CBS and the National Football League have 
expanded their broadcast agreement to make NFL On 
CBS games streamable on mobile devices. The revised 
deal, starting this season, will put games on the network’s 
All Access streaming channel, including Super Bowl 
LIII. The agreement was first inked for the 2016 season 
and will now run through the 2022 season. Next season 
CBS is slated to air more than 100 games, including 
several playoff matchups… Michele Perez Exner has 
been named CBS News’ communications director for 
its Washington D.C. bureau and Sunday show Face the 
Nation. She previously served as press secretary for U.S. 
Sen. Tim Scott (R-S.C.) and earlier spent eight years in 
the U.S. Marines, where she worked in communications, 
marketing and advertising. She’s a 2007 graduate of the 
U.S. Naval Academy and earned a master’s degree from 
the University of Maryland.

NOT EVERYONE WANTS NETFLIX
   An audience study by Parrot Analytics finds that nearly 
half of U.S. consumers (49%) aren’t willing to pay for a 
streaming video on demand service. A fifth (20%) said they 
are willing to pay for one SVOD service and nearly 20% 
said they would pay for two, but that dropped off to 10% 
being willing to pay for three and only 4% for four services.
   The survey was conducted in four countries and U.S. 
consumers proved to be more reticent to buy multiple 
services than those in Italy, the U.K. and Brazil. “However, 
our findings were in line with the latest Netflix subscriber 

numbers, which show about 20% of 
the U.S. population having subscribed 
to their service—the same number 
we found that are willing to pay for 
one service, so that makes sense. 
What was also a consistent theme in 
our study is that for every market we 
looked at, males are more willing to 
pay for SVOD services than females.” 
said Samuel Stadler, Vice President of 
Marketing, Parrot Analytics.
   A recently released CNBC survey of 

801 Americans around the country shows that 57% percent 
of the public has some form of streaming service, but that 
also appears to include ad-supported free streaming. 
Netflix dominated, with 51% of streaming subscribers, 
more than the combined total of rivals Amazon Prime at 
33% and Hulu at 14%.

CBS SCORES MOBILE NFL RIGHTS
  CBS is the latest network to nab NFL mobile streaming 
rights after Verizon lost the exclusive rights to stream the 
games in the U.S.
  Verizon had streamed NFL games exclusively to Verizon 
Wireless subscribers since 2010. But the company reached 
a new five-year deal with the league last year, reportedly 
worth more than $2 billion, which gives it non-exclusive 
multiplatform rights for all national out-of-market games.
  While CBS has been streaming football games to desktop 
computers, tablets and connected TVs for years, this is the 
first time it will do so through mobile phones.

MAY TV REVENUES: FLAT
  National TV ad revenue were up 0.8% to $3.74 billion (also 
known as flat) in May, versus the same month a year ago, 
according to Standard Media Index’s AccuTV Service.
  Season-to-date ad revenues from October 2017 through 
May were flat too - down 0.3% to a total of $30 billion 
national TV dollars, excluding advertising dollars from the 
Winter Olympics in February.
  Linear TV entertainment programming is being affected by 
new digital TV technology. SMI says: “Marketers continue 
to react to consumer migration to multiple viewing platforms 
-- VOD, OTT, FEP and other ad supported digital video, as 
well as non-ad supported migration headlined by Netflix.”
  Mediapost wrote (from the SMI survey) that last month, the 
growth in advertising dollars came from sports and news 
programming, which made up for declines in advertising 
on entertainment programming on traditional TV linear 
networks. Sports and news programming was 16.1% 
higher in May.  
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FunnyTweeter.com

Thrilled I bought a 55” screen 
so I can listen to it while I 

stare at a 4” screen.
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STRONG GROWTH FOR AUTO AFTERMARKET
   The U.S. automotive aftermarket is expected to grow at 
a compound annual growth rate (CAGR) of 3.4% through 
2021, according to a forecast produced jointly by the 
Automotive Aftermarket Suppliers Association (AASA) 
and the Auto Care Association. They predict that the total 
aftermarket sales will grow from $286 billion in 2017 to $327 
billion in 2021, an increase of nearly $41 billion over the 
four-year period.
   “The sustained growth projected in the forecast is not only 
a result of key economic upswings, but also technology that 
is creating opportunities for new products, 
services and solutions across our market,” 
said Auto Care Association CEO Bill 
Hanvey.
   The forecast is based on the U.S. 
Census Bureau’s Economic Census, 
IMR and Polk data, and proprietary 
IHS Markit’s economic analysis and 
forecasting models.

THIS AND THAT
   AT&T announced a deal to acquire 
AppNexus, an advertising technology company that 
automates ad buying on apps and websites. The acquisition, 
which the Wall Street Journal estimates at $1.6 billion, 
is seen as a move to help monetize content from AT&T’s 
just-closed purchase of Time Warner……Americans are 
expected to spend $6.9 billion on food for Fourth of July 
cookouts and picnics next month, according to the annual 
survey by the National Retail Federation and Prosper 
Insight & Analytics. That’s down from last year’s record 
$7.1 billion as fewer people will be free to celebrate on a 
Wednesday.

USED CAR PRICES DOWN SLIGHTLY
   The monthly report from J.D. Power Valuation Services 
shows that wholesale prices for used vehicles declined an 
average of 1.7% in May. However, the Seasonally Adjusted 
Used Vehicle Price Index remained flat, compared to April 
at 117.0. May’s index increased 3.1 points year over year, 
and 2.5 points above where it sat in January.
   “Despite wholesale prices declining in May, the 2018 used 
vehicle market outlook remains positive,” said David Paris, 
Executive Analyst at J.D. Power Valuation Services. “Prices 
of vehicles up to eight years in age are expected to increase 
by 0.8% year over year.”

ACCOUNT ACTIONS
   Sneaker brand New Balance named Mediahub, Boston, 
the media arm of IPG’s MullenLowe, as its U.S. media 
AOR, citing the agency’s Radical + Disruptive Lab as a key 
element in the decision. Mediahub succeeds independent 
PGR Media, Boston……Havas New York has won a very 
competitive competition to become the new Agency of 
Record for ADP. Kantar Media puts ad spending for the 
account at just over $28 million last year.... A pair of Hartford, 
CT advertising and marketing agencies are merging.  The 
Pita Group and Rebel Interactive Group will take Rebel 
Interactive’s name and relocate its employees and offices 
to Southington, CT on July 1, writes TheHour.com

GRAY-RAYCOM PUTS 9 STATIONS IN PLAY
   In an attempt to speed regulatory approval of its $3.6 
billion acquisition announced Monday, Gray Television is 
seeking to divest stations in the nine markets where it has 
overlaps with Raycom Media. Wells Fargo Securities 
is immediately beginning the process to deal with the 
nine stations—either through outright sales, swaps or a 
combination of both. The divestitures amount to less than 
4% of the cash flow of the merged Gray-Raycom.
   The stations now available are eight coming from the 
Raycom portfolio: WTNZ (FOX) Knoxville, TN; WTOL (CBS) 

Toledo, OH; KXXV (ABC) Waco, TX: 
WTXL (ABC) Tallahassee, FL; WFXG 
(FOX) Augusta, GA; KWES (NBC) 
Odessa, TX; WPGX (FOX) Panama 
City, FL; and WDFX (FOX) Dothan, AL. 
In addition, Gray-owned WSWG (CBS) 
Albany, NY will be divested.
   Gray will pay the owners of privately-
held Raycom $2.85 billion in cash, $650 
million in a new series of preferred stock, 
and 11.5 million shares of Gray common 
stock. Current public shareholders of 

Gray will continue to own 89% of the merged company.
   The new Gray Television will own 142 full-power TV 
stations in 92 markets, making it the third largest station 
owner behind Sinclair Broadcast Group, Inc. and Nexstar 
Broadcasting,
 Other divisions in the deal include Raycom Sports, 
a marketing, production and events management and 
distribution company, Tupelo Raycom, a sports and 
entertainment production company, RTM Productions, 
an automotive programming production and marketing 
solutions company, and Broadview Media, a post-
production/digital signage company. 
  The merger does not include Community Newspaper 
Holdings, Inc., which owns over 100 community 
newspapers in 23 states, or PureCars, a digital ad platform 
for the automotive industry. They are to be sold or spun-off 
by Raycom.
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Quote from Monday’s 
Gray shareholder call

Always good to see 
companies scale up as 

opposed to those that are 
still trying to figure it out.

Billionaire money manager and 
Gray shareholder Mario Gabelli

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


