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MORE TELEVISION TO WATCH; HARDER TO FIND
ADVERTISER NEWS 
   It appears that Kohl’s is confident of a very busy holiday 
shopping season—and a few other seasons, for that matter. 
CNBC reports the retailer is kicking off its seasonal hiring 
process earlier than ever before. It’s already seeking help 
at more than 300 of its 1,100 stores across the U.S. for the 
back-to-school, fall and holiday shopping months. The push 
underscores the competition to grab top talent before it’s 
too late. The company says additional hiring opportunities 

will come later in the year, with roles available at 
stores and distribution and e-commerce fulfillment 
center. Major retailers like Walmart and Target 
are competing in a tight labor market, with the 
U.S. unemployment rate at an 18-year low of 
3.8 percent… Kraft Heinz-owned Jell-O has a 
message for kids: You can play with your food! 
USA Today says the 121-year-old company is 
launching a new line of molds and cookie cutters 

that turn the gelatin dessert into recognizable shapes. In 
other words, youngsters can transform their Jell-O into a 
toy. It’s called Jell-O Play. Designed for kids aged four to 
12, it features molds for creating Lego-like blocks. There 
are also cutters—like cookie cutters—to make wriggly 
animals and sky-related shapes. If you’re a parent who is 
fearful of germs, don’t fret: Jell-O is including instructions 
on how to properly wash hands and the molds… The Wall 
Street Journal says Conagra’s plan to buy Pinnacle for 
$8.2 billion reflects faith in the resurgence of the freezer 
aisle. The deal brings together brands like Healthy Choice 
frozen meals and Birds Eye frozen vegetables, creating a 
conglomerate with about $11 billion in annual sales and the 
second-largest frozen-food business in the U.S. Sales of 
frozen foods have recently seen surprising growth within 
the struggling packaged-foods industry as microwavable 
meals and vegetable medleys attract younger, more health-
conscious shoppers. Wall Street isn’t sold on the long-term 
outlook, however, sending shares of Conagra and Pinnacle 
lower in yesterday’s trading… Reuters says Chipotle 
Mexican Grill will close 65 underperforming restaurants as 
it revamps its menu and marketing under new CEO Brian 
Niccol. Investors like what they’ve seen so far: They’ve 
driven up the company’s shares more than 80 percent 
since Niccol’s hiring in February. In a bid to increase digital 
sales, Chipotle plans to add in-app delivery to about 2,000 
restaurants by the end of the year. It’s also set to launch a 
loyalty program in 2019… Taco Bell is returning its Nacho 
Fries to the menu beginning July 12th. CNBC says the fries, 
which were first introduced to the temporary dollar menu 
in January, quickly became the chain’s highest-selling new 
menu item ever. But it apparently wasn’t successful enough 
to secure a permanent place on the menu. Although they’re 
back now, they’re no longer a dollar. The a la carte is $1.29, 
the Supreme is $2.49, and Bell Grande is $3.49. Orders can 
be topped with add-ons like beef, tomatoes, nacho cheese 
sauce, tomatoes and sour cream.

NEW MONETIZATION CHALLENGES
   A new report from Horowitz Research says more than 
two-thirds (68%) of TV content viewers stream at least 
some of their TV content. The study, State of Viewing & 
Streaming 2018, examines how over-the-top services like 
Netflix have changed how streamers access, discover, and 
feel about the content they watch.
   According to the report, the most valuable and largest 
segment of streamers are the “Content Omnivores,” named 
because they have the most varied genre interests 
and watch content across all platforms they 
can, including both traditional TV and streaming 
services like Netflix, Hulu and Amazon. 
Representing 88% of streamers—and 61% of TV 
content viewers overall—Content Omnivores 
are hungry for content and the report indicates 
that today’s TV environment is delivering, driving 
increased viewing: 60% of streamers in the study 
say that the quality of TV content is better than it was about 
five years ago and over half (55%) say they are watching 
more TV content now compared to about five years ago.
   This content-rich environment, however, comes with its 
challenges: with over 500 scripted series expected for the 
2018-19 season across broadcast, basic cable, premium 
networks, Netflix, Hulu, Amazon, and more, half of streamers 
(50%) report feeling that the amount of TV available today is 
overwhelming. What’s more, according to the report, nearly 
half (45%) say that they find it more difficult to talk about TV 
with other people because everyone is watching shows at 
their own pace now.
   “The challenge today is that there is more and better 
content being produced, but platform fragmentation and on-
demand viewing have made it increasingly challenging for 
networks and content creators to reach their audiences,” 
says Horowitz SVP Adriana Waterston. She notes that 
digital expands opportunities to monetize content for a 
much longer window and to more targeted audiences. But 
with content costs increasing and ad revenue decreasing, 
short-term success is still critical.
   Artificial intelligence-driven personalized recommendation 
algorithms are helping to connect content with audiences in 
today’s digital environment: More than one-third (36%) of 
streamers frequently use personalized recommendations 
from streaming services to help them discover new shows. 
“But,” cautions Waterston, “AI-driven recommendations 
tend to drive long-tail viewing, not necessarily short-tail, 
immediate success.”
   TV ads, word-of-mouth, and social media also remain 
critical, with 35%, 34%, and 26% of streamers, respectively, 
saying they frequently discover new shows to watch in 
those ways. There are key differences by age: For 18 34 
year-old streamers, social media is as influential as TV ads 
(33% vs. 32%, respectively), while older streamers still rely 
primarily on TV ads and traditional channel surfing to find 
new shows.
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NETWORK NEWS
   It was an easy win for NBC on Tuesday night, riding to 
victory on the back of America’s Got Talent. It posted a 
2.0 adults 18-49 demo rating and 11.09 million total viewers 
to maintain its standing as the dominant show of summer 
Tuesdays. Following Talent, NBC saw more strength from 
World of Dance (1.4, 6.2 million), which continued to top 
the rest of the summer competition in the demo—with 
the exception of the June 10th debut of Celebrity Family 
Feud, which generated a 1.8 rating. Fox’s two originals, 
Beat Shazam (0.7, 2.24 million) and Love Connection 
(0.5, 1.63 million), matched their series 
lows in the demo. CBS and ABC, 
meanwhile, stayed with repeats, with the 
exceptions of 48 Hours: NCIS (0.4, 4.12 
million for CBS) and The Last Defense 
(0.4, 2.13 million for ABC). Both 10 PM 
programs were down slightly in the demo 
from the week before. When the dust 
had settled, NBC (1.8, 9.463 million) 
had easily had its way in primetime, 
winning every half hour in both metrics. 
Fox followed in the demo, with CBS 
second in total viewers… Fox has already given a second-
season renewal to Gordon Ramsay’s 24 Hours to Hell 
and Back—just weeks after the first season premiered to 
strong ratings. The restaurant makeover show from the 
Emmy-nominated host and chef features Ramsay working 
to help save failing restaurants—within 24 hours. It’s 
produced by Studio Ramsay. It’s Fox’s top new summer 
series, having posted a 1.4/6 in Live +7 for the series’ 
premiere on June 13th. It’s also drawn 5.2 million multi-
platform viewers, making it the network’s most-watched 
summer debut in more than three years… The new season 
of Bachelor in Paradise on ABC kicks off at 8 PM (ET) 
on Tuesday, August 7th. A release from the network says 
that the following week the reality/relationship series will 
be featured in the Monday and Tuesday 8-10 PM block. 
The series will follow former bachelors and bachelorettes 
as they explore new relationships while living in a secluded 
paradise in Mexico. Hosted by Chris Harrison, the show 
is a production of Next Entertainment in association with 
Warner Horizon Unscripted & Alternative Television. 
Mike Fleiss, Martin Hilton, Nicole Woods and Elan 
Gale are the executive producers… Deadline reports that 
Hawaii Five-0 alumna Grace Park is returning to series 
television. She’ll be one of the leads in the ensemble cast 
of ABC’s new drama series A Million Little Things, which 
revolves around a group of friends from Boston who bond 
under unexpected circumstances. Park will play Katherine, 
replacing Anne Son, who played the role in the pilot. Other 
cast members include David Giuntoli, Ron Livingston, 
Romany Malco, James Roday, Allison Miller, Christina 
Moses, Christina Ochoa, Stephanie Szostak and Lizzy 
Greene.... ABC’s comedy pilot Steps is staying alive, says 
deadline.com. ABC Studios has picked up the options of 
the entire cast of the project, starring Ginnifer Goodwin 
alongside Kyle Bornheimer, Barry Rothbart, Ryan Michelle 
Bathe, Julie Hagerty and Cameron Boyce. Steps revolves 
around four adults in three houses raising three kids after 
two divorces — together.

AVAILS
  WMBF in Myrtle Beach is seeking a Senior Digital Sales 
Specialist. This individual is a highly skilled hunter who 
will focus on developing new revenue and new customers 
by identifying the prospect’s digital marketing needs. The 
successful candidate will provide inspiring leadership, drive 
results for clients, and grow revenue within our market.  
This person must set the pace as a digital seller among 
the sales team. Qualified applicants, visit Raycom Media 
Careers to apply. Be prepared to attach resume with cover 
letter. No phone calls please. EOE-M/F/D/V.

  CW Richmond is one of the top rated 
CW affiliates in the country located in 
beautiful, historic Richmond, VA.  We 
have a BASE PLUS COMMISSON 
opening for an energetic and motivated 
Account Executive. You’ll be 
responsible for selling broadcast TV 
and digital advertising to direct clients 
and advertising agencies. WUPV offers 
superior training and a professional and 
fun environment. If you are creative and 
want to apply for this unique opportunity, 

send resume with cover letter and salary requirements to: 
bjackson@cwrichmond.tv EOE M/F/D/V. MVR check and 
Drug Screen required.

See your ad here tomorrow! CLICK HERE for details.

HOME PRICES UP, BUT NOT AS MUCH
   Are rising mortgage rates putting a damper on the red-hot 
home market? The rate of increase in home prices slowed 
just a bit in April, according to the S&P CoreLogic Case-
Shiller U.S. National Home Price NSA Index. The monthly 
report covering all nine U.S. census divisions reported a 
6.4% annual gain in April, down from 6.5% in the previous 
month. The 10-City Composite annual increase came in at 
6.2%, down from 6.4% in the previous month. The broader 
20-City Composite posted a 6.6% year-over-year gain, down 
from 6.7% in the previous month.
   Seattle, Las Vegas, and San Francisco continue to report 
the highest year-over-year gains among the 20 cities. In 
April, Seattle led the way with a 13.1% year-over-year price 
increase, followed by Las Vegas with a 12.7% increase 
and San Francisco with a 10.9% increase. Nine of the 20 
cities reported greater price increases in the year ending 
April 2018 versus the year ending March 2018.
  S&P analyst David Blitzer noted that the continued low 
supply of homes for sale continues to push prices up. “The 
supply is currently 4.3 months, up from levels below four 
months earlier in the year, but still low,” he noted.

ACCOUNT ACTIONS
   Pizza Hut has awarded its creative account to GDS&M, 
Austin, TX. The client parted ways with Droga5, New York, 
earlier in the year. Kantar Media estimated spending at 
$227 million……Campaign US reports that H&R Block 
has named Deutsch as creative and advertising AOR.... 
Dunkin’ Donuts has awarded its U.S. media agency 
account to a made to order team of Publicis Media including 
Digitas and Blue 449 for media buying and planning. IPG’s 
Trilia, the incumbent, participated in the review.
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Jen Lap

I have such terrible taste in 
men that if I’m not attracted 
to you, you should take it as 

a compliment.
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GRAY STATION SALES COULD BRING $210M
  FierceCable reports that Gray Television could generate 
about $210 million from station sales needed to complete 
its $3.6 billion merger with Raycom. Jefferies analyst John 
Janedis says the nine stations in overlapping markets that 
Gray plans to sell represent about $30 million in annual 
EBITDA—and could generate about 7x that in a sale.
  Janedis also says Gray’s planned divestiture is a smart 
idea, especially considering the difficulty Sinclair has 
encountered in its proposed $3.9 billion acquisition of 
Tribune Media. “Rather than apply for waivers to permit 
duopolies in overlapping markets, GTN 
opted to divest 9 stations and expedite 
the regulatory process,” Janedis wrote in 
a research note. “Given how the SBGI/
TRCO has been held up following a 
prolonged negotiation over duopolies 
(among other issues), GTN appears set 
on avoiding the same fate.”
  The deal would give Gray 142 full-power 
TV stations in 92 markets, growing its 
reach to 24 percent of U.S. households.
  Volker Moerbitz, a research analyst 
with Kagan, S&P Global Market Intelligence, said the 
deal will get Gray into many more top markets.
  “Gray has always concentrated on small markets with their 
top-market being Knoxville, TN, ranked 61,” Moerbitz wrote 
in a research note. “Until today, Gray only covered nine 
mid-sized marks while everything else was smaller than 
rank 75. After the merger, the company will still be mainly 
a small market player, but they are now adding three top-
25 markets and ten mid-sized markets, making it a more 
diversified portfolio.” 

DISNEY TO SELL REGIONAL SPORTS NETS
  Disney will sell the 22 regional sports networks it will acquire 
from Twenty-First Century Fox as part of a settlement that 
won it regulatory approval of its $71 billion purchase of most 
of Fox’s assets, Disney confirmed Wednesday.
  The agreement to sell the RSNs was disclosed as part 
of a consent decree between Disney and the Justice 
Department — which filed suit to block the deal.

COMPETITIVE INFO
   Google has rebranded its advertising platforms. AdWords 
is now Google Ads and includes advertising across search, 
YouTube, partner sites, apps and elsewhere. DoubleClick’s 
advertising products have been merged with Google 
Analytics 360 Suite under the new brand of Google 
Marketing Platform. And Google has completed the 
transition of DoubleClick for Publishers and DoubleClick 
Ad Exchange into a unified programmatic platform under 
the new name Google Ad Manager……Adwanted USA, 
an automated advertising marketplace connecting legacy 
publishers with brands and agencies, announced an 
exclusive strategic partnership with Kantar Media to license 
SRDS data on 6,700 U.S. Business-to-Business and 
Consumer magazines and integrate it with the Adwanted 
platform. The announcement says the deal marks the first 
time SRDS subscribers will be able to execute media buys 
with legacy media in addition to doing campaign research 
and planning; all on one digital platform.

THIS AND THAT
   The Wall Street Journal reports that Comcast isn’t giving 
up after 21st Century Fox directors approved an increased 
bid by Disney for its entertainment cable nets, regional 
sports channels, TV/movie studio and some other assets. 
WSJ says Comcast is exploring ways to team up with 
another company or private capital to make another bid……
Kantar Media has been using its eCommerce Search 
Ad Insight tool to look at shampoo brand performance 
in Amazon.com search results. For April of this year, 
Kantar found that P&G’s Herbal Essences, Pantene and 

Head & Shoulders were among the 
most visible brands on the giant retail 
ecommerce site during the month. Also 
scoring high were Unilever’s Dove and 
Suave brands……Chain Store Age 
reports that the remaining stores of 
bankrupt Toys ‘R’ Us will close for good 
this Friday, June 29.

AMEX CO-BRANDS WITH AMAZON
   American Express announced plans 
to launch a new co-branded Amazon 

credit card for small businesses in the U.S. The new co-
branded card will enhance the way small businesses 
buy goods and services across Amazon, and is part of a 
larger multi-year partnership. The announcement said 
this partnership also includes an enhanced data solution 
that gives businesses in the U.S. greater insight into their 
purchasing activity, as well as a continued global card 
acceptance relationship.
   This is not the first partnership for the two companies. 
Earlier this year, American Express also launched an 
enhanced data solution with Amazon Business, Amazon’s 
B2B e-commerce marketplace and purchasing solution. 
This integration seamlessly provides businesses with line-
item detail on their Amazon transactions, enabling more 
efficient monitoring, control, and reconciliation of Amazon 
Business purchase transactions made with American 
Express Corporate Cards or Corporate Purchasing Cards 
in the U.S., and allows customers to run more advanced 
analytics.
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Paul Schissler

People are A LOT less 
judgey when you tell them 

you ate “potatoes and 
chicken” instead of chicken 

nuggets and fries.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


