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TV USE REMAINS STEADY THROUGH SUMMER MONTHS
ADVERTISER NEWS
  Disruption continues. Amazon announced it would recruit 
entrepreneurs to run local delivery networks, a move 
that could divert business from carriers FedEx and UPS. 
Together, the two companies lost nearly $3 billion in market 
value on Thursday, with UPS bearing the greatest losses. 
Each delivery unit will start their day at one of 75 current 
Amazon stations in the U.S., where parcels ordered from 

Amazon.com are picked up by drivers 
wearing blue-collared shirts with an 
Amazon logo and black hats. Algorithms 
will determine what packages they get...
Kroger plans to partner with driverless 
car company Nuro to deliver groceries 
using autonomous vehicles. Kroger and 
Nuro will begin their partnership this fall... 

Meanwhile, Robomart, a self-driving mobile grocery store 
first unveiled in January at CES, is ready to launch its pilot 
program in Santa Clara and Alameda, California, in the fall. 
The company is now testing delivery in Alameda... Walmart 
is launching two new ways to shop home furnishings, with 
a focus on small living spaces, just in time for the back-to-
school season, when students are heading off to college 
and looking for dorm decor. Starting Thursday on Walmart.
com, shoppers will be able to take a virtual tour of an already 
designed apartment room that features roughly 70 items 
for purchase—both from Walmart’s private labels and from 
national ones. Customers will be able to buy pieces directly 
from the room and shop different-styled rooms... Shares of 
Wells Fargo were up more than 3 percent in after-hours 
trading yesterday. The move came after the Federal Reserve 
announced what banks had passed or failed their annual 
stress tests... Pier 1’s first-quarter net sales were down 9.2 
percent year over year to $371.9 million, and comparable 
sales fell by 8.2 percent, according to a company release. 
Its net loss widened to $28.5 million from just $3 million a 
year ago... Nike stock increased by more than 8 percent 
in extended trading. The company posted stronger-than-
expected earnings in its fourth-quarter report. Nike earned 
69 cents per share, compared with analyst expectations 
of 64 cents. Nike also beat revenue estimates with $9.79 
billion. Analysts expected $9.41 billion... Taco Bell is making 
good on last year’s promise to step up international growth 
to 1,000 units by 2022. Nation’s Restaurant News reports 
the chain has signed the first master franchise agreement 
in the brand’s history. The deal, with partners in Brazil and 
Spain, will result in more than 400 new restaurants in those 
markets over the next 10 years... Automotive News writes 
that after U.S. sales of new vehicles grew in the first half of 
2018, the market could be near a tipping point and decline 
during the second half, according to three forecasts issued 
this week. Forecasts from Cox Automotive, Edmunds 
and LMC Automotive/J.D. Power call for June U.S. new-
vehicle sales to rise 2.1 percent to 3.4 percent.

REPORT: TIME SPENT WITH TV RISES ON JULY 4TH
  Americans may wait all year for the summertime weather 
and a slower pace of life, but the arrival of those hazy, lazy 
days doesn’t mean they spend less time with television. A 
new report from the Video Advertising Bureau shows just 
how remarkably consistent viewing is throughout the year.
  “We’re battling the misconception that everyone is on 
vacation or outside all of the time and just running away 
in droves from TV during the summer—
and that’s just not the case,” VAB SVP 
of strategic insights Jason Wiese says.  
“People are still consuming vast amounts 
of TV during the summer.”
  VAB crunched 2017 Nielsen data and its 
analysis shows ad-supported TV reached 
95 to 96 percent of U.S. households during 
the summer months. Wiese says that’s “fairly consistent” 
with any other month, with only snow-bound January when 
the number ticks to a slightly higher 97 percent. The report 
shows households tune into ad-supported TV an average 
of 25 days per summer month, which is also on par with 
the rest of the year. “It’s not like there’s this mass of people 
leaving TV during the summer,” Wiese says.
  Not surprisingly, younger demos were most likely to pull 
back a bit on their viewing during the summer months, but 
only by a few percentage points. For instance, the Nielsen 
data shows ad-supported TV reached 85 percent of 18-24 
year olds between January and May of last year, and 83 
percent of that same demo between June and September.
  More significant is what the VAB analysis shows about 
time spent with TV during the summer months. Despite 
all the seasonal distractions and the biggest TV shows on 
hiatus, the average monthly time spent with ad-supported 
TV slipped a mere 4 percent—or about two minutes—
compared to the rest of the year.
  “People are watching almost as much TV in the summer 
as they are in the other months,” Wiese says. He also thinks 
some of that decline is probably being made up in viewing 
not captured by Nielsen. “While we can’t quantify the 
number or the length of time they’re streaming TV content, 
it’s reasonable to think that time is being made up by people 
streaming,” he says.
  In fact VAB’s analysis shows 77 percent of streamers 
use TV network websites and apps during the summer. 
“A few years ago you were only married to your TV set to 
watch content,” Wiese says. “Now people are streaming 
everywhere they go.”
  The most unexpected data point is how TV viewing performs 
during the summer holidays of Memorial Day, July Fourth 
and Labor Day. Rather than tune out, Americans’ overall 
time spent actually increases. Last year it went up 23 
minutes on Memorial Day, five minutes on July Fourth, and 
21 minutes on Labor Day.
(Continued on page 3)
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NETWORK NEWS
  The return of Big Brother and the continued strength 
of the medical drama Code Black led CBS to victory on 
Wednesday night. Big Brother’s two-hour season opener 
tallied a dominant 3.5 rating/6 share in the household 
overnights from 8-10 PM ET, on par with the 3.6/ 7 for the 
year-ago season premiere. Programming Insider notes 
that the 3.6 overnight household rating from June 28, 
2017 translated into 5.88 million viewers and a 1.7 rating/8 
share in adults 18-49 (based on the Live+Same data from 
Nielsen). And what to make of Code Black? It’s been 
canceled by the network, but it led the 10 
PM hour with a 3.8/7 in households. That 
was good enough to beat an original 
episode of the NBC drama Reverie (1.3/ 
2) and an encore of ABC’s Shark Tank 
(1.5/ 3) by 36 percent combined... Fox 
is adding WWE Smackdown Live to its 
lineup next year. The network has reached 
a deal with the WWE for a reported $205 
million per year for two hours of the live 
event each week, every week of the 
year. NBC, meanwhile, says it has a new 
five-year deal to keep the Monday night showcase Raw 
on USA Network. The reported price tag: $265 million 
per year… Deadline says ABC’s comedy pilot Steps is 
staying alive. ABC Studios has picked up the options of 
the project’s entire cast. That includes Once Upon a Time 
alumna Ginnifer Goodwin, Kyle Bornheimer, Barry 
Rothbart, Ryan Michelle Bathe, Julie Hagerty and 
Cameron Boyce. Steps, from ABC Studios and studio-
based Mandeville TV, revolves around four adults in three 
houses raising three kids after two divorces — together… 
Ghosted has been canceled by Fox following its inaugural 
season. This means the network will have a clean live-
action comedy slate next season, with no returning series. 
Ghosted, starring Adam Scott and Craig Robinson, 
did OK after its start last October as a lead-out from The 
Simpsons, but it quickly faltered. It was removed from the 
schedule in the early spring after nine of its 16-episode first 
season had run. It returned in June, but with soft deliveries. 
The last three episodes still haven’t aired… YouTube has 
given a straight-to-series order to Weird City, a half-hour 
comedic sci-fi anthology from Oscar and Emmy winner 
Jordan Peele and Emmy-nominated writer Charlie 
Sanders. The six-episode series will debut exclusively 
on YouTube Premium in 2019. Adam Bernstein (Fargo) 
is set to direct the first two episodes. Jose Molina (The 
Tick) will serve as showrunner and executive producer... 
PeopleTV, the ad-supported streaming network from 
PEOPLE and Entertainment Weekly, has moved into 
broadcast television. It made its maiden voyage last 
weekend with its flagship entertainment show, PEOPLE 
Now, which features exclusive celebrity interviews and 
big entertainment stories. It aired across the U.S. on 17 
Meredith-owned stations in 12 markets, reaching more 
than 11 percent of U.S. television households. Those 
markets include Atlanta, Phoenix, St. Louis, Portland and 
Nashville. The new 30-minute PEOPLE Now weekend 
edition features original episodes showcasing the biggest 
stories and in-studio interviews from each week. It’s hosted 
by Jeremy Parsons and Andrea Boehlke.

AVAILS
  If you have the drive and passion to succeed in sales, 
WKOW, the ABC affiliate in Madison, WI, wants you on 
its team! WKOW is looking for an Account 
Executive who is competitive in nature and 
can develop creative ideas and solutions for 
our clients. If you think you’re qualified, and 
want to work with a great group of people in 
one of America’s best places to live, send your cover letter, 
resume and references to: bbriney@wkow.com. No calls 
please. WKOW is an Equal Opportunity Employer.

  WMBF in Myrtle Beach is seeking a 
Senior Digital Sales Specialist. This 
individual is a highly skilled hunter who 
will focus on developing new revenue 
and new customers by identifying the 
prospect’s digital marketing needs. 
The successful candidate will provide 
inspiring leadership, drive results for 
clients, and grow revenue within our 
market. This person must set the pace 
as a digital seller among the sales team. 
Qualified applicants, visit Raycom 

Media Careers to apply. Be prepared to attach resume with 
cover letter. No phone calls, please. EOE-M/F/D/V.
  Account Executive, Durham Bulls, Durham, N.C.: 
Outside salesperson needed to generate new sponsorship 
business. Individual must be a highly persuasive, motivated 
self-starter with 2-4 years of sales experience that can 
communicate effectively through both written and oral 
presentations. Sports marketing experience, understanding 
of marketing/promotions, radio/television advertising and 
Internet research skills are preferred but not a must for the 
right candidate. Valid driver’s license, reliable transportation 
and a four-year college degree preferred. APPLY HERE. 
Capitol Broadcasting Company participates in E-Verify, and 
all properties are tobacco free. EOE M/F.
  Local Sales Manager: KSAT12, in San Antonio, a #1 ABC 
affiliate and a Graham Media Group station, is looking for an 
energetic, organized, and positive individual to lead KSAT’s 
local sales effort to achieve specific 
revenue and share goals. This individual 
will supervise Account Executives’ day 
to day efforts including new business. 
Minimum 3+ year’s television sales 
management experience, and demonstrated success in 
cross-platform selling preferred. To apply, send resume to: 
aparker@ksat.com. No calls please. EOE.

EYEGLASS RETAILER LIKES LOOKS OF TV
  More brick-and-mortar retailers are finding they can keep 
their customers from defecting to online retailers by using  
television. National Vision Holding—the parent of optical 
chain retailers including America’s Best and others—is 
offering a new case study that TV ad spending works.
  CEO Reade Fahs says Eyeglass World launched a new 
TV campaign during the first quarter. “We believe it was 
a factor in the brand’s strong 6.3% comp sales in the first 
quarter and are extending the footprint of the campaign to 
cover all the Eyeglass World stores,” Fahs recently told 
analysts. Additonal ad money, he said, is being spent in 
complementary fashion on digital.
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Jimmy Fallon

Oprah made a cameo in 
this week’s episode of “The 
Handmaid’s Tale.” And by 
the end of the show, all the 
handmaids had new cars.
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AMAZON TO ACQUIRE ONLINE PHARMACY
  Amazon is making an acquisition that could disrupt the 
nation’s drug store industry. Chain Store Age reports 
the e-commerce giant has entered into a deal to acquire 
PillPack. That’s an online pharmacy offering pre-sorted 
doses of medications and home delivery.
  Analyst Neil Saunders, managing director of GlobalData 
Retail, described the deal as “a warning shot in what is 
about to become a major battle within the pharmacy space.” 
The CSA report also quotes Saunders 
as saying: “In our view, this is only the 
first play in what will be an increasingly 
aggressive strategy by Amazon to 
develop a much more significant presence 
in the pharmacy market. This is incredibly 
bad news for traditional players, like 
Walgreens and CVS, who stand to lose 
the most from Amazon’s determination to 
grow its share.”
  PillPack packages, organizes and 
delivers prescription drugs—sending 
consumers packages with specific details 
on what medications to take, how many, and when. The 
companies hope to close during the second half of this year.

ROKU UNVEILS NEW PLATFORM FOR OTT ADS
  Roku has introduced a new way that OTT ad buyers and 
sellers can more effectively target audiences on the Roku 
platform in the U.S. Audience Marketplace, according to a 
news release from the company, aims to leverage Roku’s 
first-party data and proprietary ad technology—allowing 
publishers to sell to targeted audiences on the Roku platform 
to advertisers.
  Roku says it has extensive insights into its millions of 
OTT streamers—and the ability to precisely target specific 
segments at a household level. Among adults aged 18-34, 
Roku delivers 10.2 percent incremental reach over linear TV, 
according to Nielsen.
  “The business of streaming is winning—both in the minds of 
consumers and advertisers,” said Seth Walters, VP, Demand 
Partnerships, Roku. “As the industry’s leading TV streaming 
platform, we’re well-positioned to empower our publishers to 
unlock the full potential of OTT advertising and help them to 
meet the needs of brands and consumers.”
  California-based Roku says initial publishers taking part in 
Audience Marketplace include Fox, Turner and Viacom.

THIS AND THAT
  Mark Burnett is staying at MGM. The reality TV pioneer has 
signed a new deal that will keep him with the company through 
2022. He’ll also carry the new title of Worldwide Television 
Group chairman… It’s another record for Telemundo 
Deportes and its coverage of the 2018 FIFA World Cup. Its 
digital presentation of this week’s Mexico-Sweden match (a 
3-0 win for the Swedes) set a record with more than 1 million 
concurrent livestreams across TelemundoDeportes.com, 
the Telemundo Deportes En Vivo app and the NBC Sports 
app. Excluding Super Bowls, it was the biggest audience for 
any event in NBC Sports Digital history… FX has set 10 
PM (ET) on Tuesday, September 4th, for the premiere of 
Mayans M.C., the Sons of Anarchy spinoff. The show stars 
J.D. Pardo as Ezekiel “EZ” Reyes.

FOX SETS FALL PREMIERE DATES
  Fox has announced its fall premiere dates, including the 
debut of Thursday Night Football (September 27th)—
which the network acquired in a big-dollar five-year deal 
with the National Football League earlier this year.
  The list includes hits like Empire (September 26th), 9-1-
1 (a two-part premiere, September 23rd and 24th) and 
Lethal Weapon (minus Clayne Crawford, September 
25th). Also back is The Simpsons (September 30th), which 

will mark the start of its 30th season. 
New to the network this fall is Last Man 
Standing, a sitcom picked up in May 
after it was canceled by ABC. Fox is 
returning the entire cast for the show’s 
seventh season and has placed it in its 
longtime 8 PM Friday time slot. Another 
new comedy, The Cool Kids, debuts 
at 8:30 PM on Friday, September 28th, 
after Last Man Standing. The Cool 
Kids stars television veterans Vicki 
Lawrence, Martin Mull, David Alan 
Grier and Leslie Jordan.

TV VIEWING HOLDS STEADY IN SUMMER MONTHS
(Continued from page 1)
  “A lot of people are hosting their family and friends, and 
TV is still a device that people gather around,” Wiese 
explains.
  That’s especially true on July Fourth, when fireworks 
specials are shown. “Also, if people are hanging around 
their families, TV is a good escape to get away from 
their families a little bit,” he adds. The VAB also points 
to an Associated Press survey conducted last year that 
showed two-thirds of adults think TV is a good escape, 
and 60 percent said that TV relaxes them. In other words, 
watching TV may be the ultimate staycation.
  The VAB report also shows that the percentage of live 
viewing is on par with other months, making up about 90 
percent of total viewing. “That’s a very consistent number 
throughout the year,” Wiese says.
  Read the VAB’s full The Real Summer Getaway report 
HERE.
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FunnyTweeter.com

When house painting from 
a ladder, never step back to 

admire your work.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY
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