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D2C ADVERTISERS SEE SHARPLY HIGHER TV SPENDING
EMERGING BRANDS SPENT $1.4B LAST YEAR
  Ramping up efforts — just in time for the upfront advertising 
selling season — direct-to-consumer (D2C) companies have 
sharply increased TV spending in recent periods, Television 
News Daily reports.
  Some 125 companies have increased spending by 60 
percent ($1.4 billion) in 2018 over 2017, totaling $3.8 billion 
on TV in 2018, according to the Video Advertising Bureau.
  The VAB says this comes from tracking — 
since 2014 —  265 data-focused, performance-
driven, digital-native D2C brands over 85 
categories. The VAB defines D2C brands 
as companies selling their product directly 
to customers without third-party retailers, 
wholesalers or other parties.
  In addition, the VAB says 41 out of the 63 (65%) “emerging” 
brands (eight years old, on average) were either new TV 
advertisers in 2018 or existing advertisers, more than 
doubling TV investment year-over-year. In 2018, emerging 
D2C brands spent more than $1.4 billion on TV, a 167 percent 
increase over 2017.
  Key for many D2C brands is proving direct links to strong 
“business outcomes,” something many received from their 
digital media buys. For example, Touch of Modern, an 
online retail app targeting consumer products for men, grew 
sales revenue 33 percent in 2018 over the year before due to 
increasing its TV campaign spending.
  The VAB says other outcomes for many of these businesses 
due to increased TV ad spending include more website 
unique visitors, more search queries, and more online video 
views.
  Peloton, which specializes in sales of indoor stationary 
exercise cycles, more than doubled its sales to $700 million 
after boosting its TV spending by 48 percent to $161.3 million 
last year, the highest among “expanding” D2C brands (13 
years old, on average) identified by the VAB. Uber, 23andMe, 
Carvana, Warby Parker and Grubhub also ranked high 
among expanding brands that boosted TV spending.
  Mattress marketer Purple led “emerging” brands in TV 
spending at $140.4 million last year, leading among those 
whose TV spending was minimal or non-existent in 2017. 
Poshmark, Apartment List, Touch of Modern, Keeps and 
online pharmacy Ro also were among that D2C brands that 
boosted their investment in TV.
  According to recent research from Telaria, D2C shoppers 
are receptive to ads on both streaming and linear TV.
  To sell the message of the strength of television, two 
executives from major on-air D2C companies — Peloton 
founder-CEO John Foley and Touch of Modern cofounder-
CEO Jerry Hum — are appearing in a series of 15- and 
30-second ads.
  The campaign is produced by Viacom Velocity, and will 
be seen on more than 50 TV networks and local TV markets 
through major cable, satellite and telco video distributors for 
15 weeks.

ADVERTISER NEWS
  Hudson’s Bay Executive Chairman Richard Baker 
yesterday teamed up with other shareholders and offered 
to take the struggling Canadian retailer private in a $1.31 
billion cash deal. Shares of Hudson’s Bay soared on the 
news. Hudson’s Bay, which owns Saks Fifth Avenue and 
Lord & Taylor, says it has formed a special committee 
of independent directors to review the proposal. The 

company’s shares have fallen 41 percent 
over the last 12 months. The shareholders 
group says it owns about 57 percent of the 
company... Target is adding a paid family 
leave benefit to help workers caring for a child 
or aging parent or in need of backup child 
care support, the Minneapolis Star Tribune 

reports. The chain’s new policy will double paid leave from 
two to four weeks for birth, adoption, surrogacy or foster 
child placement. It will also provide up to 20 days for 
“affordable backup care solutions” and reimburse workers 
up to $10,000 for fees related to adoption or surrogacy 
fees... FedEx says it’s not renewing an express shipping 
deal with Amazon.com, preferring to focus on “serving 
the broader e-commerce market” instead. According to 
The New York Times, the shipping service has built up a 
significant business with Target, Walgreens and Walmart 
and is making a strategic bet that those customers and 
others will continue to grow their businesses to the point of 
offsetting whatever growth may have come from Amazon. 
FedEx said Amazon accounts for 1.3 percent of its total 
revenue... ALDI is slated to become the third-largest 
grocery chain in the U.S. after Walmart and Kroger, 
following a $5 billion plan to grow from 1,900 to 2,500 stores 
by the end of 2022. As part of the expansion, the German 
discount grocer has opened a store in Walmart’s hometown 
of Bentonville, Ark., CNN reports... Luxury brands such 
as Louis Vuitton and Gucci are changing the digital 
advertising landscape, spending half of their advertising 
budgets on flashy digital campaigns, Reuters reports. The 
entrance of the big spenders is driving up the cost of ads on 
social media and raising the bar for tech design, putting the 
squeeze on mid-range retailers... Elliott Management’s 
deal to acquire Barnes & Noble will give the parent of UK 
bookseller Waterstones a bigger presence to compete 
with Amazon, said Waterstones CEO James Daunt, who 
will take the lead at Barnes & Noble once the deal closes. 
Daunt has led a revival at the UK book chain with changes 
designed to bring consumers back to its stores, including 
tailoring book selections to neighborhood tastes... Krispy 
Kreme plans to open a flagship in early 2020 in New York 
City’s Times Square that it promises will offer “the most 
awesome doughnut experience imaginable.” In addition to 
hot, fresh doughnuts around the clock, the 24-hour outpost 
will feature the world’s largest “hot light,” immersive and 
interactive digital experiences and exclusive merchandise, 
Chain Store Age reports.
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GAMBLING PUTS ESPN, TURNER IN A NEW GAME
  ESPN is covering the NBA Finals from every angle — 
including betting information like whether the favored team 
beat the spread, The Wall Street Journal says.
  This spring the Disney unit started airing Daily Wager, a 
one-hour show aimed at sports gamblers, on its ESPNews 
channel. Turner Sports, part of AT&T’s WarnerMedia, 
earlier struck a partnership with Caesars Entertainment to 
produce sports-betting content, including video segments 
shot from a newly built studio inside Caesars Palace in Las 
Vegas. And Fox debuted a show for sports bettors last year 
and is working on launching its own betting app.

  Sports gambling is only legal in a handful 
of states right now, yet many of the major 
sports broadcasters are grabbing a piece 
of the action — because the odds for 
expansion are good.
  If sports betting was legal nationally, 
it would generate more than $17 billion 
annually, with media companies making 
between $3 billion and $5 billion in 
additional revenue, according to Chris 
Grove, the managing director for sports 
and emerging verticals at research firm 
Eilers & Krejcik Gaming.
  Besides selling ads in programming, 

media companies see promise in cutting brand-licensing 
deals with casinos and generating revenue by referring 
potential bettors to sports books.

HIGH COURT TO HEAR COMCAST APPEAL
  The U.S. Supreme Court yesterday agreed to hear 
Comcast’s bid to throw out comedian and producer Byron 
Allen’s racial bias lawsuit that accuses the company of 
discriminating against black-owned channels.
  The justices will review a decision by the San Francisco-
based 9th U.S. Circuit Court of Appeals that cleared the 
way for a $20 billion civil rights lawsuit against Comcast to 
proceed. At issue in the litigation is the refusal by Comcast 
to carry channels operated by Entertainment Studios 
Networks, owned by Allen, who is black.
  The justices did not act on a similar appeal by Charter 
Communications involving claims by Allen after the 
company also declined to carry his channels. That case 
likely will be guided by the outcome in Comcast’s appeal.
  Comcast and Charter have said their business decisions 
were based on capacity constraints, not race, and that 
Allen’s channels didn’t merit distribution.

THIS AND THAT
  Comcast is running its first live 4K telecast with the airing 
of the FIFA Women’s World Cup soccer tournament, 
which began on Friday, with Altice and fuboTV among 
the other 4K outlets. The network is transmitting the IP-
based 4K version over the X1 service, with Fox Sports — 
including FS 1 — and Telemundo providing all 52 games... 
Microsoft says its new Xbox video game console, code-
named “Scarlett,” will be four times more powerful than 
the Xbox One X and will come with improved graphics, 
better resolution and greater memory. The new Xbox is 
expected to be released at the end of 2020... In addition 
to announcing recent upgrades to Alexa that make it more 
functional, Amazon also says the voice of Alexa will sound 
more human and conversational, Digital Trends reports. 
It’s the next step to making conversations with a smart 
assistant similar to interaction with a human, Amazon says.
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CABLENET CHATTER
  VH1 has ordered Girls Cruise, a new reality series 
starring and executive produced by Lil’ Kim (real name: 
Kimberly Denise Jones). Also starring are TLC’s Chilli, 
singer-songwriter Mýa, Wild N’ Out stars Pretty Vee and B. 
Simone, and their long-time best friends Tiffany and Char. 
It’s set to premiere Monday, July 15 at 9 PM (ET/PT). In 
Girls’ Cruise, Lil’ Kim and her celebrity friends embark on a 
vacation of a lifetime in the series described as one of self-
exploration and sisterhood... AMC has put in development 
Fast Company, a dramedy based on a play written by 
Carla Ching. Fast Company tells the story of a legendary 
family of con artists whose complicated 
history causes them to go their separate 
ways — until they’re forced back together 
when one of their cons goes sideways... 
HGTV has added 13 additional half-hour 
episodes to the fourth season of Good 
Bones. The series follows Mina Starsiak, 
a real estate agent and new mom, and 
Karen, a former lawyer, as they buy 
crumbling Indianapolis properties, gut 
them down to the studs and turn them 
into gorgeous, functional family homes. 
The new season is scheduled to premiere 
in 2020... Comedy Central has renewed 
the critically praised scripted series Corporate for a third 
and final season, set to premiere in 2020. The first season 
of the half-hour series was the highest-rated basic-cable 
primetime comedy of the 2017-18 season among men 18-
34. Its ratings softened in the second season. Corporate 
follows junior executives-in-training at Hampton DeVille, a 
heartless corporate hell hole led by a tyrannical CEO and his 
top lieutenant-sycophants.

ANALYST: DIRECTV-DISH MERGER BAD FOR AT&T
  While decision makers for AT&T and Dish Network are 
reportedly open to combining their eroding satellite TV 
operations, such a deal would not be favorable for AT&T, 
according to JPMorgan analyst Philip Cusick.
  “We believe the dis-synergies of pulling DirecTV away 
from AT&T’s U-verse in buying power would be value 
destructive,” Cusick said in a note to investors yesterday 
that was reported by Multichannel News.
  Bloomberg reported last week that both companies have 
yet to hold talks, but that the idea of merging DirecTV and 
Dish wasn’t objectionable. Regulators stopped such a deal 
from occurring back in 2002, citing consumer harm. But with 
both DirecTV and Dish each losing hundreds of thousands 
of subscribers each quarter, there’s speculation the FCC 
and Justice Department might view it differently this time 
around.
  Notably, Cusick said there are still “personality and 
regulatory issues” associated with such a merger.
  Combining DirecTV satellite and Dish would create 
the largest pay TV operator in the U.S., with 29 million 
subscribers. That scale would help both companies, which 
together shed more than 2.4 million users last year.
  However, it would also harm the buying power of AT&T’s 
also eroding U-verse platform, which actually grew a little in 
2018 but is down to just over 3.7 million subscribers.

Jim Gaffigan

Do people ever post photos 
of what they’re eating on 
the internet? I’m going to 

start that as a thing.


