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SIGNS OF LIFE AS AUTO SALES SLIDE HITS 5 MONTHS
FCA, TOYOTA STOP SKIDS AS SUBARU SOARS
  Fiat Chrysler, Toyota, Nissan, Hyundai and Subaru 
posted higher U.S. sales in May while Ford and other 
Japanese brands fell as the industry battled to end a four-
month losing streak, Automotive News reports.
  FCA rode a huge gain for Ram and strong fleet sales to its 
first increase since January. Toyota ended a six-month skid 
with a 3.2 percent advance, while Subaru capped its 90th 
straight monthly rise with an exclamation 
point: up 6.4 percent. American Honda, 
Mazda and Mitsubishi all posted declines.
  The May results posted so far show 
automakers have a shot at topping year-
ago industry volume for the first time since 
December. The consensus among analysts 
was that sales would fall again as the 
industry struggled to maintain its historic run of four straight 
years above 17 million units.
  Some automakers also appeared to get a boost from higher 
fleet shipments last month.
  Ford sales dropped for the fourth straight month —  
deliveries fell 4.1 percent with volume down 4 percent at the 
Ford division and 5.8 percent at Lincoln, according to the 
Automotive News Data Center. Ford’s car sales skidded 
24 percent last month, while light-truck demand rose 1.5 
percent.
  At Toyota, deliveries rose 4.1 percent at the namesake 
division but dropped 3.4 percent at Lexus. Overall car sales, 
a weak spot all year for the company and the industry, edged 
up 0.4 percent, on a 21 percent increase in Camry demand. 
Light truck sales climbed 4.9 percent.
  Fiat Chrysler advanced 2.1 percent on the strength of 
pickups. A 29 percent rise in Ram volume offset declines 
of 7.2 percent at Jeep, 26 percent at Chrysler, 29 percent 
at Fiat and 34 percent at Alfa Romeo. Deliveries rose 2.5 
percent at Dodge.
  The company said fleet shipments represented 31 percent 
of volume — or about 67,800 cars and light trucks — last 
month. May marked the end of a three-month sales skid at 
FCA after 11 consecutive gains dating back to March 2018.
  Sales edged up 0.1 percent at Nissan, with volume up 1.1 
percent at the Nissan division but down 10 percent at Infiniti. 
Sales slipped 4.9 percent at Honda. American Honda said 
volume fell 5.9 percent at the Honda division but rose 5.7 
percent at Acura, with car deliveries down 7 percent or more 
at each brand. Hyundai brand sales rose 1.8 percent as the 
company continues to benefit from new and redesigned 
crossovers. Kia volume rose 1 percent.
  At Subaru, volume rose to 63,972 behind strong demand for 
crossovers, notably the all-new Ascent and Outback. It was 
also the first May that Subaru’s U.S. sales topped 60,000.
  Among other automakers, volume dropped 16 percent 
at Mazda and 3.6 percent at Smart. At Mitsubishi, sales
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ADVERTISER NEWS
  Flower-delivery provider FTD filed for Chapter 11 
bankruptcy protection yesterday with plans to auction off its 
businesses to pay off an overload of debt it took on to buy 
former rival ProFlowers in 2014. The company has lined 
up $94.5 million in financing to maintain its operations, and 
plans to accept bids for about the next six weeks as it tries 
to pay off more than $200 million in bank loans and supplier 

bills, court papers say... Costco continues 
to expand its online business, as it reported 
that e-commerce sales increased by 22 
percent in the third quarter over a year ago, 
Digiday says. Costco has added pharmacy 
order management and a photo-ordering 
center to its app and has begun selling more 
popular national brands, such as Sony and 

Samsung TVs, as well as Apple devices... Transform 
Holdco, the new owner of Sears and Kmart that’s 
controlled by Edward Lampert, will acquire the 42 percent 
of the Sears Hometown chain Lampert and his hedge fund 
don’t own, The Wall Street Journal reports. The company 
will pay $2.25 per share for the retailer, which was spun off 
from Sears seven years ago and currently operates more 
than 600 namesake and Outlet stores... Target’s decision 
to add men’s grooming products to its Goodfellow & Co 
fashion line last month marks the launch of the retailer’s 
first pure private-label beauty line. Glossy reports the 
collection includes about 30 products that range in price 
from $3.99 to $16.99, and the line will be merchandised 
in both the grooming and men’s apparel sections... U.S. 
sales of pre-owned apparel grew 21 times faster than the 
overall clothing market in the past three years, according 
to GlobalData Retail, spurring retailers including Neiman 
Marcus and H&M to enter the resale business. Neiman 
Marcus has invested in luxury resale site Fashionphile, 
and H&M is launching a resale test at its & Other Stories 
banner in Sweden... In-store restaurants are on the rise 
again as retailers including Anthropologie, Restoration 
Hardware and Barnes & Noble look for new ways to drive 
traffic and keep customers shopping longer. According 
to The Washington Post, the first in-store eateries were 
department store tea rooms that catered mostly to women, 
while modern versions boast diverse menus designed to 
appeal to everyone... Nestle is looking to take a bite of the 
growing U.S. plant-based burger market, CNBC reports. 
Through its Sweet Earth brand, which it acquired in 2017, 
the global food giant will launch its Awesome Burger in the 
fall. The vegan meat substitute will be available at grocery 
stores, restaurants and universities. Sweet Earth founders 
Brian and Kelly Swette said they began developing their 
own plant-based burger several years ago — before nearly 
every restaurant chain announced a plant-based option and 
Beyond Meat went public. The Swettes’ company makes 
about 13,000 pounds of plant-based protein, including 
meatless bacon and ham, every day.
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MANY SVOD SUBSCRIBERS PAYING FOR CABLE
  Cord-cutting trends suggest that more consumers are 
ditching traditional pay TV and opting for one or more 
streaming video services instead. But, according to 
FierceVideo, some new data shows that lots of people are 
having it both ways.
  Reelgood, a search engine designed to locate services 
needed for streaming specific movies and TV shows, 
analyzed some of its user data and found that a lot of people 
who subscribe to the big three U.S. SVODs (Amazon Prime 
Video, Hulu and Netflix) still pay for cable. Specifically, the 
company found that 91 percent of Hulu subscribers, 77 

percent of Prime Video subscribers and 
51 percent of Netflix subscribers still pay 
for cable television.
  Reelgood said it came to this conclusion 
after taking a sampling from its more than 
1 million users.
  Reelgood’s data doesn’t refute the fact 
that a massive amount of subscribers 
bailed on pay TV in the first quarter. 
According to Informitv’s Multiscreen 
Index, total video subscriber losses 
during the first quarter were at about 1.28 
million for the top 10 U.S. video providers. 
Media analyst firm MoffettNathanson 

put the total losses at 1.4 million subscribers.

U.S. SMART TV PENETRATION UP TO 32%
  Of all the TVs in U.S. households, 32 percent are now 
connected smart TVs, according to the latest Leichtman 
Research report, Connected and 4K TVs 2019.
  Multichannel News says that for companies like Amazon 
and Roku, that figure highlights the urgency of signing deals 
with Asian TV manufacturers and getting “pole position” on 
the smart TV user interface.
  In 2017, smart TVs accounted for just 24 percent of all 
TVs in U.S. homes; the figure was only 7 percent in 2014, 
Leichtman said. Making the proposition less compelling: At 
this point only 14 percent of U.S. adults are watching video 
daily on a smart TV.
  Overall, 74 percent of U.S. households have at least one 
internet-connected TV device, such as a smart TV, or an 
OTT player such as Roku, Amazon Fire TV or Apple TV. 
This was up from 69 percent in 2017 and 50 percent in 2014.
  According to the research company’s survey of 1,150 
U.S TV homes, 31 percent of U.S. adults watch video on a 
connected TV daily. Among pay TV subscribers, that figure 
is only 25 percent. It’s 49 percent for cord cutters.

GLOBAL WEARABLE MARKET STILL GROWING
  The global wearable market is growing in strength with 
49.6 million units sold during the first quarter of 2019, up 
55.2 percent from the same period in 2018, according to 
International Data Corporation, whose findings were 
reported by Mobile Marketing.
  Wrist-worn wearables continue to dominate the market, 
accounting for a 63.2 percent share. However, ear-worn 
devices experienced the fastest growth (135.1 percent) and 
accounted for 34.6 percent of all wearables shipped – much 
of which can be attributed to Apple’s AirPods.
  Apple is still the dominant force in the wearable market, 
thanks to its Apple Watch, AirPods and select Beats 
headphones. The company shipped 12.8 million units in Q1 
2019, representing a 25.8 percent market share and year-
over-year growth of 49.5 percent.
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CABLENET CHATTER
  ESPN networks and ESPN+ will combine to present every 
Canadian Football League (CFL) game live in 2019 as part 
of a new, multi-year, exclusive U.S. rights agreement. ESPN 
will televise at least 20 CFL games, highlighted by three on 
Opening Weekend. The television schedule also features 
all of the divisional semifinals, finals and 107th Grey Cup. 
ESPN+ will carry more than 65 games and kick off the 
CFL’s regular season schedule with the Saskatchewan 
Roughriders vs. the Hamilton Tiger-Cats on June 13 at 
7:30 PM (ET)... FX is developing the Robert McCammon 
horror novel Speaks The Nightbird for a potential series, 
and Stephen Susco has been set to 
adapt, Deadline reports. The bestseller 
tells the dark and chilling tale about a 
witch hunt in the 17th century Carolina 
colonies. Susco most recently wrote 
and directed Unfriended: Dark Web for 
Blumhouse and Universal, a film that 
premiered at SXSW last year.

THIS AND THAT
  Apple is replacing its iTunes software 
with three different apps offering 
music, movies and podcasts as part 
of its developers’ conference this 
week, Bloomberg reports... Nielsen is expanding its 
measurement of YouTube, Television News Daily reports. 
The measurement firm has announced a deal with Google 
to expand its Digital Ad Ratings measurement of YouTube 
to 26 new countries, including major markets like India, 
Mexico, Brazil, New Zealand and Turkey.

LIGHT TRUCKS BOOST FCA, TOYOTA, OTHERS
(Continued from Page 1)
skidded 21 percent to 9,750, continuing a topsy-turvy year. 
The franchise had gone from a 37 percent increase in March 
to a 13 percent skid in April.
  General Motors said industry-wide retail sales dropped 
4 percent through May while fleet volume rose 7 percent in 
the first five months. GM no longer releases monthly U.S. 
sales, but the Automotive News Data center estimates the 
company’s deliveries dropped 1.2 percent last month.
  Other luxury brands were mixed, with Genesis volume 
surging 115 percent but Mercedes-Benz down 0.4 percent.
  The seasonally adjusted, annualized rate of sales in May is 
forecast to come in at 16.9 million, based on analysts polled 
by Bloomberg. That would be down from 17.26 million in 
May 2018 but up from April’s 16.41 million pace. It would 
also mark the fourth month this year the SAAR has slipped 
below 17 million, a sign that the U.S. market continues to 
cool after four straight years of sales above 17 million units.
  May, among the top months for U.S. auto sales in terms of 
volume, is also often a harbinger of how the rest of the year 
will play out. In May of 2018, the industry chalked up a 4.7 
percent gain before finishing the year in the plus column.
  Meanwhile, Kelley Blue Book reports the estimated 
average transaction price for a light vehicle in the U.S. was 
$37,185 in May 2019. New-vehicle prices increased $1,320 
(up 3.7 percent) from May 2018, while decreasing $208 
(down 0.6 percent) from last month.

Bob Saget

I met a brilliant 
horse once. He was 

a stable genius.


