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COMCAST TRIES TO ADVANCE TARGETED ADVERTISING
CHARTER, COX JOIN ‘ON ADDRESSABILITY’ BID
  Comcast yesterday launched a program to further develop 
an advertising strategy that better targets audiences, as the 
television industry looks to lure more advertisers away from 
digital players like Facebook and Alphabet’s Google.
  The initiative, called On Addressability, aims to create 
standards for addressable advertising, which targets ads 
to certain households based on their interests. It has so far 
been done only on a small scale in TV advertising.
  Comcast said it will partner with fellow cable providers 
Charter Communications and 
Cox Media, the ad division of Cox 
Communications, to pool what they 
have learned from offering addressable 
advertising, and help other content 
distributors do the same, including how to 
ensure customer data is used in ways that 
comply with privacy standards.
  While TV is still the best way to reach large numbers 
of people at one time, it has lacked the targeting, data 
and measurement that digital platforms like Facebook 
offer advertisers, said Marcien Jenckes, president of 
advertising for Comcast Cable. “TV is often looked at as 
the lowest common denominator medium (in advertising), 
and unless addressability is achieved at scale, we’re going 
to fall short,” he said in an interview with Reuters.
  Comcast has worked with TV networks Fox, Viacom 
and A+E in the past to develop addressable advertising, 
Jenckes said. He declined to name current programmers 
the company will work with.
  Wireless carrier AT&T and its advertising unit Xandr 
have also heavily publicized their efforts in addressable 
ads. Xandr and Comcast-owned advertising technology 
company FreeWheel are both part of Project OAR, a 
consortium of companies trying to standardize addressable 
advertising. Comcast is open to working with Xandr for the 
On Addressability initiative, but “our understanding is they 
want to take a more solo approach,” Jenckes said.
  In a news release, the companies say the focus of the 
initiative was guided, in part, by input from advertisers 
and clients. The Advertiser Perceptions research 
commissioned by Comcast Advertising showed 
advertisers would be more willing to buy more addressable 
TV advertising if several key challenges were addressed.
  Those challenges include better measurement solutions 
(53%); proof of ROI (51%); easier to buy at scale (48%); 
more addressable inventory availability (34%); agreed 
upon standards across the industry (34%); better ways 
to ensure consumer privacy (32%); more secure ways to 
share data (31%); and better understanding of appropriate 
use cases (29%).
  The addressable TV advertising market is expected to hit 
$3.3 billion by 2020, up from $2 billion in 2018, according 
to research firm eMarketer. Addressable is still only 3.7 
percent of total TV ad spending.

ADVERTISER NEWS
  Best Buy has announced a new collection of connected 
fitness products from an array of exercise companies that 
will be featured on BestBuy.com, as well as a dedicated 
fitness space that will launch in more than 100 stores by the 
end of this year. Among the featured brands are Flywheel 
Sports, NormaTec, Hyperice, Hydrow and NordicTrack, 
which includes a range of connected bikes, rowing machines, 
and a recovery system used by professional athletes, 
Dealerscope reports... Self Care is the new private label 

skincare brand from Lululemon, according 
to Fast Company. The yoga-inspired 
activewear chain has debuted four products 
as part of the line’s launch, including $12 
anti-stink deodorant spray, $14 lip balm, 
$34 dry shampoo and $48 face moisturizer. 
The line, which has been certified as “Clean 

at Sephora,” claims to have formulations free of aluminum, 
paragons and sulfates... People with the Dunkin’ or Grubhub 
apps in New York City may now place orders from the coffee 
and doughnut chain for home delivery, Engadget reports. 
The companies plan to expand Dunkin’ deliveries to Boston, 
Chicago and Philadelphia in the coming months... GameStop 
is closing its ThinkGeek website and moving the company’s 
products into existing GameStop and ThinkGeek stores. 
The Dallas Morning News reports ThinkGeek.com will fulfill 
all orders placed until July 2... General Motors’ prolonged 
ramp-up of the redesigned Chevrolet Silverado has put 
the longtime No. 2 pickup in an unfamiliar, uncomfortable 
position: third in Detroit’s three-way race. Ram has beaten 
the Silverado in nine of the past 10 months, according to U.S. 
sales estimates from the Automotive News Data Center. 
The Ram has outsold the Silverado by 36,619 since the 
latest Silverado 1500 hit dealerships in August and holds 
a lead of nearly 22,000 five months into 2019. But GM 
executives say the launch is going as planned and that GM 
is focused on profits, not market share... Beyond Meat is 
moving beyond burgers and sausages, Fortune reports. 
The company is introducing a new ground beef substitute, 
called Beyond Beef on Monday. The plant-based product 
will reportedly marbleize and tenderize just like the traditional 
kind. It will be carried in major grocery chains including 
Wegman’s, Whole Foods and select Kroger stores. Sold 
in one-pound packages, Beyond Beef is made of a mix of 
pea, mung bean and rice. The company says it still has 
the meat-like consistency that has made the burgers a hit 
with consumers... Target’s weekend-long register failure, 
caused by an internal technological issue, ended up costing 
the retailer approximately $100 million in sales, according 
to CNBC... AmazonBasics products are now the top best-
sellers in 22 of Amazon’s 51 retail categories, according to 
a report from Thinknum. The top-performing categories for 
Amazon’s biggest private-label brand are office supplies and 
cell phones and accessories, and the most popular products 
are AA batteries, followed by microfiber cleaning cloths.
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UBS: DISNEY+ COULD EXCEED EXPECTATIONS
  Disney already set lofty subscriber growth targets for 
its upcoming Disney+ streaming service, but another 
industry analyst feels that initial demand may surpass those 
projections, FierceVideo reports.
  UBS analyst John Hodulik cited data from the latest UBS 
Evidence Lab Media Consumption survey, which shows 
that 43 percent of respondents were interested in subscribing 
to Disney+. UBS said this compares with Disney guidance 
for 20 million to 30 million U.S. subscribers by 2024, or 
approximately 20 percent to 30 percent penetration of U.S. 
broadband households.

  “We view this as a strong result, 
considering Disney+ will not launch until 
November and marketing for the service 
has yet to hit critical mass,” Hodulik wrote 
in a research note. UBS said that interest 
in Disney+ was highest for younger 
demos and higher income households.
  With so many new high-profile 
streaming service launches coming, 
UBS also asked consumers how many 
subscription video services they’ll pay 
for. The firm said respondents typically 
say the number they’re willing to pay 
for matches the number they’re already 

paying for. Approximately half said they’d pay for only one, 
approximately 40 percent said two to three, and about 10 
percent said they’d pay for more than four.

CHICK-FIL-A GAINS, BUT MCDONALD’S TOPS LIST
  Chick-fil-A may be winning over more Americans each 
year, but they’re still lovin’ McDonald’s more than any other 
chain, Fox Business reports. The Golden Arches held on 
to the No. 1 spot as the largest restaurant chain in the U.S. 
in 2019 by raking in $38.52 billion in total sales, a Nation’s 
Restaurant News (NRN) analysis revealed. Starbucks 
remained in second with total sales of $20.49 billion.
  Chick-fil-A made the biggest jump of the three chains, 
moving from No. 7 to No. 3 this year. The fast-food company 
brought in $10.46 billion in total sales to push out Subway 
as the third largest chain in the nation.
  The chicken brand is deemed one of the fastest-growing 
chains with more than 2,400 locations in 47 states.
  Chick-fil-A saw double-digit sales growth gains for the fifth 
year, NRN reported. The chain had 16.7 percent growth in 
sales in 2018, up from $8.97 billion.

SKILLS SHORTAGE WEIGHING ON EMPLOYERS
  Employers are having trouble finding qualified talent to fill 
open positions, Chain Store Age reports. Of the 82 percent 
of employers who report they’re actively hiring for open 
positions, 80 percent are having trouble finding candidates, 
with 70 percent reporting a skills shortage, according to a 
survey by global outplacement and executive and business 
coaching firm Challenger, Gray & Christmas.
  “The tight labor market typically means workers have their 
pick of jobs,” said Andrew Challenger, VP of Challenger, 
Gray & Christmas. “This survey suggests that while 
opportunities abound, employers are looking for select skill 
sets and having trouble finding qualified talent.”
  Of those surveyed, 43 percent of reported that while they 
have plenty of applicants, those who apply don’t have the 
requisite skills. Another 43 percent of employers reported 
that they’re not receiving enough applicants, 27 percent of 
whom said the candidates who do apply aren’t qualified.
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CABLENET CHATTER
  WarnerMedia’s truTV has given a 13-episode Season 2 
order to breakout freshman scripted comedy Tacoma FD. 
The show wrapped its Season 1 run a couple of weeks ago 
and has been a solid ratings performer with steady deliveries 
and big DVR bumps. After a respectable premiere behind 
Impractical Jokers, the series was able to accomplish 
the rare feat of growing in Week 2 (in the 18-34 demo) and 
increasing its 18-49 lead-in retention from 73 percent to 
87 percent. Tacoma FD launched as the No. 1 new cable 
comedy among young adults and has ranked among cable’s 
top 5 scripted comedies. Tacoma FD is a half-hour comedy 
set in a firehouse in one of America’s 
rainiest cities. Meanwhile: truTV has 
ordered a 10-episode third season of 
the scripted comedy series I’m Sorry, 
created by and starring Andrea Savage, 
to air in 2020. The renewal comes three 
months after the second season wrapped 
its 10-episode run... The docuseries The 
Strongest Man In History, which will 
send four of the world’s leading strongmen 
on a journey across the world to seek out 
history’s most legendary titans of strength, 
will premiere on History on Wednesday, 
July 10 at 10 PM (ET). During the seven-
episode season, powerful strongmen will attempt insane acts 
of physicality, including pulling a Viking war ship and strapping 
pianos to their backs as they race down a street... Oxygen 
will premiere the new eight-episode series Killer Motive, 
hosted by NBC News correspondent Stephanie Gosk and 
Troy Roberts on Sunday, Aug. 25 at 7 PM (ET). Each hour-
long episode will uncover dark and twisted motives, from 
vengeance to jealousy to greed that led to gruesome killings. 
Gosk and Roberts will each host four episodes... ESPN will 
exclusively televise the 2019 NBA Draft presented by State 
Farm tomorrow at 7:30 PM (ET) from the Barclays Center 
in Brooklyn, N.Y. ESPN’s pre-event coverage will begin at 7 
PM. This year marks the 17th consecutive time ESPN has 
televised the NBA Draft.

THIS AND THAT
  Comcast has launched a remote that uses eye-tracking 
technology to allow customers — especially those with 
disabilities — to change the channel, look at the guide, set 
recordings and browse menus by moving their eyes, The 
Verge reports. The company has released a video showing 
customer Jimmy Curran, who has a neuromuscular disorder, 
using the eye control system... VidAngel, a streaming 
service that offered audiences access to hundreds of films by 
Disney, Warner Bros. and Fox, must pay the studios $62.4 
million in compensation, a jury found this week. Variety 
reports the studios had sought $125 million for copyright 
violations, while the defendant’s lawyer argued that his client 
believed its actions were legal... Amazon has upped its 
rivalry with the Roku Channel by rebranding its Freedive 
service as IMDb TV and announcing that TV and film titles 
will triple due to recent agreements with Warner Bros. as 
well as MGM Studios and Sony Pictures Entertainment. 
The ad-supported service is available online and through 
Amazon’s Fire TV devices.

Jimmy Kimmel

O.J. has only been on Twitter 
for four days, and he’s 

already got 700,000 followers. 
The last time he had this 

many people following him, 
he was on the 405 headed to 

the Mexican border.

https://www.youtube.com/watch?v=N2Mit1iQ9Qw&feature=youtu.be

