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CLICK-AND-COLLECT SHOPPING GAINING TRACTION
MOST BUYERS FINE WAITING A DAY FOR PICK-UP
  If the story aisles don’t seem as busy as the parking lot, here’s 
a potential explanation: A new survey finds half of Americans 
are using click-and-collect shopping options. The good news 
for retailers is that when shoppers select purchases online 
and pick them up in-store, nearly 70 percent of those using 
the option say they often buy more from the retailer.
  The International Council of Shopping 
Centers survey finds the top reason for using 
click-and-collect is avoiding delivery fees 
(49%). Others include getting the merchandise 
faster (40%); and having the assurance that 
what they want is available once they’ve 
stepped foot in the store (33%).
  “The use of click-and-collect demonstrates the ongoing 
convergence of physical and digital,” says ICSC president 
Tom McGee. “Consumers want options when making their 
purchases, and the retailers who are offering the most 
channels are seeing more purchases being made.”
  The survey also finds that once customers begin using click-
and-collect, they remain loyal. Nearly all (96%) said they plan 
to continue. Eighty-five percent of shoppers are willing to wait 
up to one day for in-stock items to be available for pickup, and 
70 percent said they’d wait two days for out-of-stock items.
  The biggest example of click-and-collect right now is likely 
Walmart. The retailer announced last week that it’s on 
track to offer grocery pick-up at 3,100 stores and same-day 
grocery delivery at 1,600 stores by year-end. Walmart EVP/
CFO Richard Mayfield told the DB Global Access Global 
Consumer Conference this month that whether someone 
lives in a big city or rural area is a factor in whether they’d 
prefer to have an item delivered or available for pickup. “Less 
dense populations tend to be more towards pick up,” he said.
  Executives say click-and-collect comes at some expense. 
It requires training workers, building refrigeration units for 
perishable goods, creating staging areas, and reconfiguring 
parking lots. Michael Dastugue, CFO of Walmart’s U.S. 
Division, told an investor conference earlier this year 
the company is slowly adding more and more general 
merchandise availability to its online grocery service. But 
he said it can be hard to fulfill orders at a 200,000-square-
foot supercenter. “At the end of the day, we all have to be 
merchants — if we can add more general merchandise to the 
basket, that clearly helps the profitability,” he said.

DENTSU: AD MARKET TO SEE 3.1% U.S. GROWTH
  The U.S. ad market looks a bit better, and Dentsu Aegis 
Network’s latest advertising spend forecast is giving the 
U.S. a tiny upgrade.
  It now predicts total ad spending will increase 3.1 percent this 
year. That’s a tenth of a point better than when the previous 
outlook was released in January. While the upgrade is 
welcome, what’s even more significant is that it comes despite

(Continued on Page 2)

ADVERTISER NEWS
  Walmart will keep the Jet.com site as a separate 
platform, but it’s integrating the remaining employees 
of the e-commerce player it acquired in 2016 into the 
Walmart team, the company says. Jet.com founder Marc 
Lore has led Walmart’s growing e-commerce efforts 
since shortly after the acquisition, and Jet.com President 

Simon Belsham will exit later this summer... 
Workout wear retailer Lululemon Athletica 
booked a 33 percent increase in first-quarter 
online sales and raised its guidance for the 
year on a stronger-than-expected quarter. 
The Canada-based company doesn’t plan to 

cut prices to compete and expects to grow with expansion 
into new product categories and markets including China 
and Europe... Chanel will take a minority equity interest in 
Evolved by Nature, a startup that makes sustainable silk. 
The move is the latest by a luxury brand looking to invest in 
and source more sustainable materials... Champs Sports 
has created an in-store shop concept called Champ Sports 
Women with a focus on active lifestyle apparel, footwear and 
accessories for women, Women’s Wear Daily reports. The 
first shop rolled out in Dallas, and the retailer plans to bring 
it to more markets by summer’s end... High-end furniture 
retailer RH has renegotiated costs and raised prices on 
some made-in-China products to offset higher costs related 
to new tariffs, the company says. RH is exploring options for 
U.S. manufacturing as it moves more of its production and 
product development out of China... Private-equity firm FFL 
Partners is seeking a buyer for the 1,500-unit Church’s 
Chicken chain, sources tell Bloomberg. The firm, which 
acquired Church’s in 2009, has brought on advisers to 
explore a sale and set a price of about $350 million... Target 
has integrated its same-day delivery service with Shipt, and 
online shoppers no longer need to be Shipt members to 
use the service, the Minneapolis Star Tribune reports. 
Customers can now shop directly from Target’s app and 
e-commerce site and have orders fulfilled from one of 1,500 
stores that day... AT&T has joined Best Buy and Samsung 
among retailers who have canceled preorders of the Galaxy 
Fold smartphone. AT&T said it would issue refunds for those 
who paid in advance, and customers can reorder the foldable 
phone once Samsung announces a new release date... 
Tyson Foods is launching a line of plant-based alternatives 
to chicken nuggets and burgers under the Raised & Rooted 
brand, Gizmodo reports. “Today’s consumers are seeking 
more protein options so we’re creating new products for the 
growing number of people open to flexible diets that include 
both meat and plant-based protein,” Noel White, president 
and CEO of Tyson Foods, said in a statement... Kohl’s is 
adding adaptive clothing choices for kids with disabilities in 
its three largest lines for children: Jumping Beans, SO and 
Urban Planning. USA Today says the retailer’s move into 
adaptive clothing puts it in a market that’s expected to grow 
to $47.3 billion this year in the U.S.



www.CableSpots.net

PAGE 2

COWEN: SCALE CRUCIAL IN PAY TV SPACE
  Findings from equity research company Cowen, reported 
by Multichannel News, underscore the importance of 
scale in today’s video business.
  For Altice USA, which finished the first quarter with just 
under 3.3 million video customers, programming costs 
consume 80 percent of total revenue. (Altice USA reported 
1.017 billion in video revenue in Q1, so the quarterly 
monetary figure for program licensing comes in at $800 
million, according to Cowen.)
  Conversely, for Comcast, which finished Q1 with around 
21.8 million video customers, program licensing accounts 

for about 60 percent of revenue. Below 
Comcast, Charter Communications 
and Dish Network — which finished 
Q1 with 16.4 million and 9.6 million 
video subscribers, respectively — pay 
65 percent of revenue in programming 
costs.
  Notably, it’s still going up for everyone. 
According to Cowen, programming costs 
represented 73 percent of revenue in 
the first quarter of 2016. The figure was 
around 53 percent for Comcast at that 
time.

DENTSU: AD MARKET TO SEE 3.1% U.S. GROWTH
(Continued from Page 1)
Dentsu cutting its overall growth outlook for global ad 
spending. By category, it forecasts auto will remain the 
largest ad category in the U.S. this year, with 1.2 percent 
year-over-year estimated growth. Retail is second at 
2.5 percent. Looking to 2020, Dentsu is sticking with its 
forecast that U.S. ad spending will climb 3.6 percent.
  “We’re looking forward to a year of events including the 
European Football Championships, the Tokyo 2020 
Olympic & Paralympic Games and U.S. presidential 
elections all boosting ad spend along with the digital 
developments driving growth,” said Peter Huijboom, 
Dentsu’s Global CEO of Media.
  Dentsu doesn’t offer a U.S.-specific outlook for TV, but 
worldwide it expects spending to “shrink slightly” this year 
and return to “modest growth” in 2020. It credits more 
“dynamic TV opportunities and innovation” connected to 
the growing penetration of smart TVs. TV is expected to 
capture about a third of global ad spend this year and next.
  Digital is now the biggest segment, with a projected 42 
percent share for online advertising this year across the 
globe and more gains next year. “Growth is steady into 
2020 putting digital’s share of ad spend at nearly 45 
percent by the end of the year,” the agency predicts. It 
notes mobile is now the fast-growing platform within digital.

THIS AND THAT
  T-Mobile is trying to sell assets to win Justice 
Department approval for its merger with Sprint, and 
at least three companies — DISH Network, Altice and 
Charter Communications — are reportedly the DOJ’s 
top choices. Bloomberg reports that the DOJ favors 
cable companies because of their ability to leverage their 
existing networks to provide meaningful competition... 
Advertisers are putting more than $1 billion in the global 
market for child-centric ads, but AdAge says privacy 
concerns remain. Video-on-demand platforms and social 
media are big draws for media buyers targeting digitally-
savvy children.
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  The live three-hour event Evel Live 2, featuring two 
motorcycle daredevils as they attempt to cheat death, will 
air on History on Sunday, July 7 at 8 PM (ET). Inspired 
by the legendary stunts of daredevil Evel Knievel, the 
live broadcast produced in partnership with Nitro Circus 
will follow freestyle motocross athlete Axell Hodges and 
four-time X Games Medalist Vicki Golden as they aim 
to set new world records with three motorcycle stunts... 
Black-ish star Tracee Ellis Ross is set to star in the adult 
animated comedy Jodie, the first in a series of spinoffs 
based on MTV’s iconic Daria franchise. Ross will voice 
the title character, Jodie. Daria, which 
ran for five seasons (1997-2002), came 
out of MTV’s Beavis and Butthead 
based on the widespread appeal of the 
Daria Morgendorffer character, whose 
wry wisdom was beyond her high school 
years. Jodie will be centered around fan 
favorite and Daria’s good friend Jodie 
Landon (voiced by Ross), an African 
American character from the original 
series... NBCUniversal’s Syfy network 
says it will develop a new series featuring 
the DC Comics character Lobo. The 
alien bounty hunter, originally created 
as a spoof of ultra-violent figures from rival Marvel like 
Wolverine or The Punisher, has long been portrayed as one 
of the strongest and most dangerous characters in the DC 
Universe... HGTV nearly doubled CNN’s ratings during 
primetime last week. HGTV averaged 1,289,000 primetime 
viewers from June 3-9, Nielsen says. HGTV’s ratings came 
in third for the week behind only Fox News and MSNBC. 
USA Network, TNT and the History Channel rounded out 
the top six, and they were the only networks to average 
more than 1 million viewers. CNN was 15th, averaging 
762,000 viewers a night during the same timeframe.

PEW: MOBILE OVERTAKING WIRED BROADBAND
  The percentage of respondents who said their primary 
online access device is mobile has effectively doubled since 
2013, and many of those are using mobile as a substitute, 
rather than a complement, to wired broadband service — 
bad news for companies like Comcast and Charter selling 
internet subscriptions.
  A Pew Research Center study found that 37 percent use 
their smartphone to go online, compared with 19 percent in 
2013. The trend, Broadcasting & Cable reports, is driven 
by younger demos, with a majority (58%) of those 18-29 
saying they mostly go online using their phone. The 30-49 
demo is at 47 percent, nearly double 2013’s 24 percent.
  And among the 27 percent who said they don’t have a 
fixed broadband connection, 45 percent say that’s because 
their mobile device fills the broadband bill. According to the 
study, “the share of non-broadband users who say their 
smartphone is the most important reason for not having a 
high-speed internet connection where they live has nearly 
doubled over the same time period, from 12% to 23%.”
  The study was based on interviews conducted Jan. 8 to 
Feb. 7 among 1,502 U.S.adults 18-plus. The margin of error 
is plus or minus 2.85 percentage points.

Conan O’Brien

I’ve been having a hard 
time convincing my wife 
that I’m not a robocall.


