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MILLENNIALS SET TO BECOME PRIMARY AUTO BUYERS
CHANGE COULD HAVE BIG IMPACT ON DEALERS
  For decades, Baby Boomers (born 1946 to 1964) have 
been the engine driving the American economy. With 74 
million members (as of the 2016 U.S. Census), the Boomer 
generation has been society’s primary trendsetters – and 
every marketer’s primary audience.  
  But Census estimates indicate Boomers will lose their lead 
as America’s largest demographic cohort sometime in 2019. 
Millennials (born 1979-1995) are about 
to eclipse Boomers, writes Amy Hughes, 
Experian’s senior director of dealer 
intelligence in a piece for WardsAuto.  
  Some people have said Millennials have 
no interest in car ownership. The perception 
is that they are urban dwellers with a 
preference for ride-hailing services and 
no plans for long-term car ownership. But the data tells a 
different story. The younger generations, Millennials and 
Generation Z, are the only demographic groups gaining 
automotive market share.  
  In the fourth quarter of 2018, Millennial automotive 
market share hit 27.2 percent, up from 22.6 percent in Q4 
of 2014, according to Experian market data. The younger 
Generation Z, while obviously a much smaller cohort, saw 
its share grow from 0.5 percent in Q4 2015 to 2.8 percent 
in Q4 2018. 
  Baby Boomers, while still commanding the highest share, 
have fallen from 38.7 percent in Q4 2014 to 33.8 percent 
in Q4 2018. Generation X (pre-Millennial) has been flat, 
ranging from 27.2 percent in Q4 2014 to 27 percent in Q4 
2019. Matures (pre-Boomers) dropped in share from 11.7 
percent in Q4 2014 to 9.1 percent in Q4 2018. 
  What will this mean for auto retailers? It signals a need to 
embrace change. That’s because Millennials are changing 
just about everything. Marketing to them will continue to 
grow in importance and will require new skillsets, unique 
messaging and increased emphasis on new forms of media.  
  Advertising and marketing will change radically. A 2018 
survey by OpenX and Harris Poll looked at media 
consumption, ad consumption and holiday shopping habits. 
Millennials watch less than half as much linear TV as 
compared with the average consumer, the survey says.  
  Where will you find Millennials? On their phones and 
laptops, of course. According to OpenX-Harris, one-third of 
them spend more than six hours a day on mobile devices.   
  Younger consumers aren’t watching as much traditional 
TV, but they’re still connected to their favorite shows and 
movies. Sixty-one percent of those 18 to 29 say they watch 
TV primarily through streaming services, according to a 
2017 Pew Research Center survey.
 How does that compare with older consumers? Seventy 
percent of consumers 50 to 64 still use cable or satellite as 
their primary means of watching television, according to Pew.

(Continued on Page 2)

ADVERTISER NEWS
  MillerCoors will sit out an industry-wide campaign meant 
to lift the sagging beer category, marking a new chapter in 
its fight with Anheuser-Busch InBev. Ad Age reports the 
brand-agnostic effort will begin this summer and include 
funding from Anheuser-Busch InBev and Corona owner 
Constellation Brands, according to Beer Marketer’s 
Insights. “We love the concept. We are all for anything that 

can lift the category,” MillerCoors spokesman 
Adam Collins said. But “we can’t re-
engage on the campaign until Anheuser-
Busch stops their category denigration 
campaign,” Collins said, in reference to A-B 
ads criticizing beer brewed with corn syrup... 
Neiman Marcus is discounting more luxury 
goods and continuing to invest in integrating 

in-store and digital sales as part of a turnaround strategy. 
The retailer, which reported a 1.5 percent dip in third-
quarter same-store sales, said its new flagship at New 
York City’s Hudson Yards is a place to test new services 
and experiences... Americans will spend about $16 billion 
on Father’s Day this year, and $2.5 billion of that will be 
spent on clothing, according to an NRF survey. Men are 
on track to spend an average of $160.74 on their dads 
this year, outpacing the $118.29 women are expected to 
spend... Health-focused fast-casual chain Sweetgreen has 
acquired Washington, D.C.-based prepared meal delivery 
service Galley Foods for an undisclosed amount. The 
deal will expand the 94-unit chain’s tech expertise, bring 
savings on bulk ingredient purchases and help Sweetgreen 
“accelerate our delivery and dinner businesses,” CEO 
Jonathan Neman said... Retail shrink had an estimated 
$50.6 billion impact on the industry in 2018, according to the 
National Retail Security Survey released last week by the 
National Retail Federation and the University of Florida. 
The prior year’s total was $46.8 billion, Retail Dive reports. 
Robberies topped the list for per-incident loss amounts, 
followed by employee theft, and shoplifting or organized 
retail crime. While shrink has been flat for several years 
around 1.4 percent of sales, the increase in value is due to 
retail sales growth, the NRF says... Twenty-one oat-based 
cereal and snack products popular with children contain 
traces of glyphosate, the active ingredient in the weed killer 
Roundup, according to tests from the Environmental 
Working Group. EWG said the tests found glyphosate 
levels above what it considers safe for children in all but 
four of the products, CBS News reports. The 21 products 
that were tested are made by General Mills, including six 
varieties of Cheerios, and 14 of General Mills’ Nature Valley 
products, such as Nature Valley granola bars. General Mills 
says it’s working to minimize the use of pesticides on the 
ingredients it uses... Corie Barry, the former CFO of Best 
Buy, has taken over as CEO of the consumer electronics 
chain. She succeeds Hubert Joly, who led Best Buy to one 
of the most impressive turnarounds in retail history.
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THE WORLD’S MOST VALUABLE BRAND: AMAZON
  Amazon has overtaken Google and Apple to become the 
world’s most valuable brand at $315.5 billion, according to 
a ranking of global companies, up 52 percent on last year. 
Apple comes second, valued at $309.5 billion, with Google 
in third place, at $309 billion, according to the BrandZ Top 
100 Most Valuable Global Brand ranking 2019, compiled 
by WPP research agency Kantar.
  Google and Apple had spent a combined 12 years at the 
top of the list, with Google taking the top spot in 2018.
  Doreen Wang, Kantar’s global head of BrandZ, said 
Amazon’s jump was due to it selling a variety of services. 

“Amazon’s phenomenal brand value 
growth of almost $108 billion in the last 
year demonstrates how brands are now 
less anchored to individual categories 
and regions. The boundaries are blurring 
as technology fluency allow brands, such 
as Amazon, Google and Alibaba, to 
offer a range of services across multiple 
consumer touchpoints,” she said in a 
statement emailed to CNBC.
  The Top 10 includes Amazon ($315.5B), 
Apple ($309.5B), Google ($309B), 
Microsoft ($251.2B), Visa ($177.9B), 
Facebook ($159B), Alibaba ($131.2B), 

Tencent ($130.9B), McDonald’s ($130.4B) and AT&T 
($108.4B).

HERE’S WHO IS FILLING THE TOYS R US VOID
  Shopping for toys has evolved in the roughly one year 
since Toys R Us exited the retail scene, Chain Store Age 
reports. Walmart ranked as the top (43%) destination for 
shoppers who had previously bought toys from Toys R Us 
in the past 12 months, according to a Profitero survey 
conducted in May 2019. Amazon ranked second (33%), 
followed by Target (17%).
  In findings that bode well for Amazon, the report, The 
eCommerce Toy Story, revealed that the search for toys 
is now starting online, with 62 percent of U.S. consumers 
preferring to shop for toys most often online. Seventy-
seven percent of U.S. consumers start their search for toys 
on Amazon, and 56 percent say online is their preferred 
channel to shop.   
  Profitero expected a large number to research products 
online and subsequently purchase in store, but its findings 
showed otherwise. “The ability to see, touch and play with 
a toy before buying is clearly less important versus the 
online benefits of convenience, price and assortment — 
and therefore less of a differentiator and protective moat 
for brick-and-mortar retailers,” the report stated. “It could be 
one of the reasons why Toys R Us lost influence, and a 
warning sign to other brick-and-mortar-only retailers.”

THIS AND THAT
  Comcast CEO Brian Roberts has entrusted his son 
Tucker with the company’s investment in e-sports, which 
includes paying $20 million for a professional team, the 
Philadelphia Fusion. Newzoo predicts e-sports revenues 
will reach $1.1 billion this year... Facebook has launched a 
rewards-based market research program and plans to use 
insights gleaned from participants to develop new products. 
Those 18 and older who click on select ads can sign up 
to download a new app. Approved Study from Facebook 
participants will be awarded monetary compensation for 
helping Facebook glean information.
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CABLENET CHATTER
  Comedy Central has given a pilot order to Chasers, a 
half-hour scripted comedy starring Childrens Hospital 
alum Rob Huebel and Cathy Shim, who co-stars, Deadline 
reports. Chasers is set in the world of the after-dark, 
independent news video hunters of Los Angeles. While 
these “independent filmmakers” are considered just a notch 
below the paparazzi on the food chain, they have even less 
shame — and nothing will stop them in their quest to hawk 
shocking footage to news outlets... ESPN’s coverage of the 
2019 NCAA Division I Baseball Championship culminates 
with the College World Series, beginning Saturday and 
Sunday on ESPN and ESPN2. For the 
17th consecutive year, ESPN will provide 
coverage of every game in the CWS, 
resulting in potentially 17 games across 
two double-elimination brackets over 
a 12-day span... A&E is adding more 
episodes of Live Rescue to the original 
order, based on its success, similar to 
that of parent series Live PD. The spinoff 
is getting another 10 episodes after a 
strong entry Monday nights. The series, 
hosted by Ashleigh Banfield, has been 
pulling 1.3 million viewers to its two-hour 
block, a 150 percent improvement from 
the typical time slot performance on the network.

WIESER: OTT WON’T STOP U.S. TV AD SHRINKAGE
  Five months after the “most-quoted man in advertising” 
moved from Pivotal Research to go in-house at GroupM, 
Brian Wieser has some mixed news for his new employer.
  Wieser, now business intelligence global president for the 
agency, says TV ad spend will decline – even accounting 
for new OTT advanced ad offerings.
  “We are forecasting underlying decline in (U.S.) television, 
excluding political advertising, of around 2 percent in 
2020,” Wieser tells Beet.TV. “That includes connected TV. 
That includes over-the-top. That includes other forms of 
premium content-related advertising.”
  Wieser’s figures come from This Year, Next Year, which 
was released earlier this month.

MILLENNIALS THE NEXT PRIMARY AUTO BUYERS
(Continued from Page 1)
  In upcoming years, these differences in media use 
will push automotive retailers toward highly diversified 
advertising strategies. Reaching the younger crowd will 
require tools optimized for phones, tablets and laptops, 
while more traditional advertising strategies utilizing local 
cable television will still reach older consumers.  
  As for the actual shopping experience, Millennials continue 
to increase their online shopping presence. They have 
expectations that they’ll be able to find information and 
reviews online – not only for the product they seek, but also 
for the dealer who will ultimately help with the sale.  
  Consequently, dealers should continue to make the online 
process as hassle-free as possible. As much information 
on the transaction – vehicle price, trade-in, finance options 
– should be available before a customer goes to the 
showroom.

Seth Meyers

I don’t know, seeing Joe Biden 
just isn’t the same without 

Obama there. It’s like going to 
a concert to see Oates.

https://www.groupm.com/news/year-next-year-us-media-forecasts

