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FOR AMERICANS 60+, SCREEN TIME IS ON THE RISE
LEISURE TIME CHANGES FROM A DECADE AGO
  The amount of time that Americans ages 60 and older spend 
on their TVs, computers, tablets or other electronic devices 
has risen almost half an hour per day over the past decade, 
according to a Pew Research Center analysis of Bureau of 
Labor Statistics data, even as screen time among younger 
people has more or less held steady.
  Those 60 and older – a group increasingly populated by 
aging Baby Boomers – now spend more than half of their 
daily leisure time, four hours and 16 minutes, 
in front of screens, mostly watching TV 
or videos. Screen time has increased for 
those in their 60s, 70s, 80s and beyond, 
and the rise is apparent across genders and 
education levels.
  Meanwhile, the time that these older adults spend on other 
recreational activities, such as reading or socializing, has 
ticked down slightly.
  This rise in screen time coincides with significant growth 
in the adoption of digital technology by older Americans. In 
2000, 14 percent of those ages 65 and older were internet 
users; now 73 percent are. And while smartphone ownership 
was uncommon at all ages around the turn of the 21st 
century, now about half (53%) of people 65 and older are 
smartphone owners.
  Overall, leisure time for Americans 60 and older has held 
steady at about seven hours a day. While overall time use 
patterns of older Americans haven’t changed much over the 
past decade, some differences do emerge by age, sex and 
education. More than four-in-ten Americans in their 60s are 
still working, while just 14 percent of people in their 70s and 
4 percent of those 80 and older are employed. As a result, 
the average amount of time spent working per day among 
people in their 60s is far higher than for those 70 and older.
  The differences in the day-to-day experiences of men and 
women ages 60 and older largely echo gender patterns that 
are seen at younger ages. Men 60 and older are more likely 
to be working than their female counterparts (33% vs. 24%) 
and, among those who work, they tend to work more hours.
  But while more paid work is sometimes linked with less 
leisure time, this is not the case when it comes to men and 
women ages 60 and older: Among adults in this age group, 
men spend 48 more minutes a day working than women, yet 
they also spend 42 more minutes on leisure time.
  Time use among older adults also differs by educational 
attainment. As is the case across age groups, those with 
higher levels of education are more likely to be employed. 
Around four-in-ten adults who are 60 and older and have a 
bachelor’s degree or more (37%) are working, compared with 
31 percent of their counterparts with some college experience 
and 21 percent of those with a high school diploma or less.
  This creates a gap in time spent on paid work for those 60 
and older: Those with bachelor’s degrees or more work about 
two hours a day, while those with a high school diploma or 
less work about an hour and 10 minutes daily.

ADVERTISER NEWS
  Walmart has implemented an error- and theft-detection 
system called Missed Scan Detection in more than 1,000 
stores, Business Insider reports. The system features 
cameras at checkout that use artificial intelligence and 
computer vision technology to determine when products 
are moved past the scanner without being scanned... Vera 
Bradley will buy a majority stake in Creative Genius, the 
parent of California-based Pura Vida Bracelets, for $75 

million, CNBC reports. Pura Vida sells 
brightly colored braided and string bracelets 
crafted by global artisans in stores and 
online... Drug Store News says Rite Aid 
is implementing a digital strategy that’s 

focused on both creating a seamless shopping experience 
across channels and making store associates’ jobs easier. 
“We are building a collaborative environment that allows us 
to take innovative ideas and turn them into reality rapidly,” 
Chief Information Officer Justin Mennen said... KFC will 
debut a limited-time chicken sandwich topped with Cheetos 
after a test of the item surpassed expectations, Restaurant 
Business online reports. The chain will promote the 
Cheetos Sandwich at an “All Orange Everything” pop-up 
in New York City this week, before rolling it out nationally 
July 1 for a four-week period... Apple is recalling a 15-inch 
Macbook Pro 2015 model sold between September 2015 
and February 2017, Forbes reports. It contains a battery that 
might overheat and cause a safety risk. Apple recommends 
that anyone with that Macbook Pro stop using it, and the 
company is offering a free battery replacement... Kroger’s 
investments in expanding its online business are paying off. 
Kroger reported total company sales of $37.3 billion, more 
than analysts expected, for the quarter ended May 25, down 
from $37.7 billion in the year-ago period. Kroger attributed 
the decrease to the sale of its convenience store business 
unit. Same-store sales grew 1.5 percent, while digital sales 
jumped 42 percent... Amazon is expanding its AmazonFresh 
delivery service to Prime members in Las Vegas. Online 
orders for tens of thousands of fresh products, including 
meat, seafood, produce, and everyday essentials, will be 
available for one- to two-hour delivery from AmazonFresh... 
Dressbarn is starting to shut stores this month and next, 
kicking off the process of it going out of business entirely. Its 
parent company, Ascena Retail Group, announced in May 
that it planned to wind down Dressbarn and ultimately shut 
all 650 or so of the women’s clothing stores in order to focus 
on its more profitable brands, like Ann Taylor and Loft. Last 
week a list was posted on Dressbarn’s corporate website 
with 28 locations set to close in the coming weeks, at various 
malls, shopping and outlet centers across the U.S. The 
closings by Dressbarn come amid a wave of store closures 
across the U.S. this year. More than 6,000 closures have 
been announced so far this year by companies ranging from 
Payless ShoeSource to Gymboree to Charlotte Russe, 
Victoria’s Secret and Gap.
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TV PROMOTION AIRINGS SEE SLIGHT UPTICK
  So far this summer, broadcast and cable TV networks 
have aired slightly more national and regional program 
tune-in advertising versus the same period a year ago, 
according to iSpot.tv, whose findings were reported by 
Television News Daily.
  This year there were a total of 444,277 national/regional 
airings of TV network promotions, yielding 77.4 billion 
impressions for the period of May 20 through June 20. A 
year ago, over the same time period, there were 440,492 
airings totaling 75.5 billion impressions.
  This year, iSpot.tv estimates the total media value 

of those promotions on a network’s 
airwaves and elsewhere for the period at 
$113.2 million. That’s versus $71 million 
in media value for those promotions a 
year ago.
  The most active cable networks are 
Disney Channel with 69 spots airing 
10,354 times; Investigation Discovery, 
39 spots (9,161) and HGTV, 27 spots 
(13,364),
  The biggest adult cable shows are 
Paramount Network’s Yellowstone 
(1,624 airings), Food Network’s The 
Great Food Truck Race (7,081) and 

National Geographic’s The Hot Zone (1,871).
  For kids’ cable fare, Disney Channel has aired 644 airings 
of new show T.O.T.S. and 652 airings for Gigantosaurus.

CHILDREN’S TV RULES MAY SOON BE RELAXED
  The FCC plans to vote July 10 on possible easing of 
rules enacted in 1996 that require broadcasters to air a 
certain amount of children’s TV programming, Deadline 
reports.
  Judging by statements from FCC Chairman Ajit Pai, 
the likely outcome will be a much looser regulatory 
environment, given the multitude of platforms where kids 
and families can access content on demand.
  In a blog post last week calling rules changes “long 
overdue,” Pai wrote that the so-called “KidVid” shift is part 
of an overall drive toward “updating our rules to match the 
realities of the media marketplace.”
  The National Association of Broadcasters saluted the 
efforts of the FCC in a statement last week.

THIS AND THAT
  Comcast’s Xfinity X1 platform will start carrying Amazon 
Music, Comcast says, in the first multichannel music 
deal Amazon has secured. The cable company, which 
incorporated Amazon Prime Video into X1 six months 
ago, will provide access to the e-commerce outfit’s free 
and $10 monthly premium services as part of its collection 
of music apps on X1... U.S. retail e-commerce sales of 
health, personal care and beauty products will surpass 
$53 billion this year, up 18.6 percent from 2018, according 
to a forecast by eMarketer. That makes it the second-
fastest growing category among those the research firm 
tracks — slightly slower than food and beverage... Sales 
of previously owned homes rose in May, a sign that falling 
mortgage rates could be nudging the housing market 
toward a modest spring performance after a sluggish start 
to this prime selling season. Sales rose 2.5 percent in May 
from the prior month to a seasonally adjusted annual rate 
of 5.34 million, the National Association of Realtors said 
last week.
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CABLENET CHATTER
  Eric Ladin (American Sniper), Patrick Fischler (Twin 
Peaks), Nora Zehetner (Brick), Eloise Mumford (Fifty 
Shades Freed), Shannon Lucio (Prison Break) and Josh 
Cooke (Grace and Frankie) are set to co-star in National 
Geographic’s scripted series The Right Stuff, based 
on Tom Wolfe’s best-selling nonfiction book. They join 
previously cast Patrick J. Adams, Jake McDorman, Joe 
Dempsie, Aaron Staton, Michael Trotter, Micah Stock 
and James Lafferty, who comprise the famed Mercury 
Seven astronaut team. The Right Stuff looks at what 
would become America’s first “reality show” — the quest to 
become a part of Project Mercury... A&E 
has tapped Bello Nock for the Volcano 
Walk Live special, in which the daredevil 
will cross an active volcano on a high 
wire, setting a world record. Nock and his 
daughter will also appear in the network’s 
upcoming series, The Impossible Live, 
as they try to cross a wire between 
hot air balloons... In homage to the 
success of scripted drama Yellowstone, 
Paramount Network has greenlit a 
new competition series called The Last 
Cowboy from Taylor Sheridan, the co-
creator of Yellowstone. The Last Cowboy 
chronicles the lives of eight men and women who compete 
on the regular reining circuit, a western-based competition 
where riders guide horses through a precise pattern of 
circles, spins and stops. They’re determined to elevate and 
preserve the cowboy tradition as they train and engage 
in the exclusive ultra-competitive sport... ESPN is fully 
documenting the 2019 NBA free agency period, led by The 
Jump: NBA Free Agency Special on Sunday at 5 PM (ET). 
The telecast, hosted by Rachel Nichols, will air from 5 PM 
to 10 PM on ESPN2. The NBA free agency period begins 
at 6 PM... First up from Tyler Perry in his multi-year deal 
at BET is scripted White House drama The Oval, starring 
Ed Quinn, Kron Moore, Paige Hurd and Daniel Croix 
Henderson. It will introduce viewers to the new first family 
moving into the White House — and they’re taking corruption 
to a whole new level... The docuseries Total Bellas, which 
follows the lives of WWE’s Nikki Bella and Brie Bella, has 
been picked up by E! for a 10-episode fifth season. Season 
4 featured Nikki exploring life as a newly single woman as 
Nikki and Brie expand their brands. The fifth season will 
premiere in early 2020... Gordon Ramsay has a new series 
for National Geographic, Gordon Ramsay: Uncharted. It 
premieres Sunday, July 21 at 10 PM (ET). It follows Ramsay 
as he meets with indigenous people around the globe to 
learn about the cultures, dishes and flavors unique to each 
location... AXS TV has set a September premiere date for 
Paul Shaffer Plus One. The weekly 30-minute program 
will kick off its eight-episode inaugural season on Sunday, 
Sept. 15 at 8 PM. Shaffer is known for his 33-year run as 
David Letterman’s musical director and sidekick on both 
Late Night and Late Show. In the series, Shaffer will sit 
for conversations with his close friends and fellow music 
legends, as they discuss their legacies, influences, and 
experiences in the music industry. They’ll also perform 
impromptu versions of some of their hits.

Jim Gaffigan

I guess this is what it feels 
like right before nothing 

continues to happen.


