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J.D. POWER: ACE, TRUE VALUE TOP SATISFACTION STUDY
FOR ACE, THE TOP SPOT IS A FAMILIAR PLACE
  Ace Hardware tied with True Value for “highest in customer 
satisfaction” among home improvement retail stores in 
the J.D. Power 2019 U.S. Home Improvement Retailer 
Satisfaction Study. Since J.D. Power began surveying 
the home improvement industry in 2007, Ace Hardware has 
achieved this ranking 12 of the last 13 years.
  J.D. Power noted that the home improvement market is 
taking on a more omnichannel approach, as 41 percent of 
consumers considering a purchase in the channel research 
and/or shop online before making an in-store 
purchase.
  Consumers who check out potential 
purchases online also spend more on home 
improvement products than those who don’t conduct 
web-based research. Yet, J.D. Power added, many home 
improvement retailer websites don’t measure up to customer 
expectations.
  J.D. Power did point out that home improvement websites 
are not the most appreciated online contact points. Overall 
satisfaction for home improvement retailer websites is 
821 on a 1,000-point scale, a bit lower than the rating for 
manufacturer websites (832), image and video sharing 
websites (843) or social networking sites (869).
  The study is based on responses from 2,433 consumers who 
have purchased home improvement products or services 
over the past 12 months. Ace ranked highest among major 
retailers with an overall satisfaction index score of 840 on 
a 1000-point scale. This year’s score is based on overall 
performance in five areas: Merchandise, Price, Sales and 
Promotions, Staff and Service, and Store Facility.

IN MORE CITIES, HOMEBUYERS GET INSIDE TRACK
  Homebuyers in Los Angeles County, once one of the 
nation’s most competitive housing markets, are now gaining 
the upper hand, Barron’s reports. The city ranked No. 6 in 
the nation for top buyer’s markets in the U.S., according to 
new data analysis from realtor.com, which looked at areas 
with rapidly expanding inventory and flat price growth.
  L.A., along with previously white-hot housing markets 
Dallas and Nashville, have all seen a flood of new listings, 
with the amount of available inventory spiking by around 
23 to 25 percent compared to a year ago. That means less 
competition, more homes to choose from and the possibility 
that a buyer could successfully bid below the asking price.
  Behind the shift: In L.A., slowed economic momentum 
and runaway price growth have turned off would-be house 
hunters. Likewise, in Dallas and Nashville, home price 
growth “has reached unsustainable levels,” according to the 
report, which did not break out a specific luxury market data.
  The top buyer-friendly metro area is Albany, N.Y. There’s 
now more than six months’ worth of housing stock available, 
an increase of 31 percent compared to a year ago. Albany 
was followed by Greater Chicago and San Antonio, Texas, 
which ranked second and third, respectively.

ADVERTISER NEWS
   The head of U.S. sales and the Ram truck brand for Fiat 
Chrysler Automobiles has filed a whistleblower lawsuit 
against the company, which he said had retaliated against 
him because he was cooperating with a U.S. government 
investigation into FCA’s sales reporting, the Detroit Free 
Press reports. Reid Bigland, a 22-year veteran of the 
company and its predecessors, claims the company withheld 
most of his 2018 compensation as punishment and intended 
to use it to pay fines. Bigland said he “refused to become 

a scapegoat for defendants’ long-standing 
reporting practices which predated him by 
reporting the full scope of this information 
to the U.S. Securities and Exchange 

Commission.” Meanwhile: Fiat Chrysler has withdrawn 
its proposal to merge with Renault after the French 
automaker’s alliance partner, Nissan, declined to back the 
deal, sources tell The Wall Street Journal... Subway has 
launched a test of an 8-inch sandwich on house-baked 
King’s Hawaiian rolls at more than 300 locations. Subway 
created two signature sandwiches designed to complement 
the sweet bread, and customers can order the bread for any 
sandwich by requesting their orders be made “aloha style,” 
Nation’s Restaurant News says... IKEA, with Wavemaker, 
has launched a shoppable version of its print catalog on 
Pinterest, and the retailer is also using video pins on the 
platform, Digiday reports... Specialty apparel retailer 
Charlotte Russe is back before a lot of customers may have 
had the chance to say goodbye. Chain Store Age reports that 
YM, new owner of Charlotte Russe, is re-launching Charlotte 
Russe retail outlets across the U.S., with five of 100 planned 
locations opening their doors this week. Customers can also 
shop Charlotte Russe’s online store, charlotterusse.com. 
YM, a Toronto-based clothing manufacturer that operates 
more than 560 stores across North America, purchased the 
Charlotte Russe brand in March when its parent company 
filed for bankruptcy. YM’s store banners include Urban 
Planet, Bluenotes, Urban Kids, West 49, Sirens, Suzy and 
more... MarketWatch says home-cycling startup Peloton is 
going public. The company was valued at $4 billion as of its 
most recent fundraising round. Its at-home spin bike — and 
newer treadmill — are well known thanks to ample television 
advertising and a network of stores the company says will 
number 100 by the end of the year... KFC is doubling down 
on menu innovation as the chain commits to getting a little 
bit weird. Kevin Hochman, the president of KFC’s U.S. 
business, tells Business Insider that the chain plans to have 
as much menu “innovation” in 2019 as it has for the previous 
five years combined. Recent new menu items include quirky 
options such as Chicken and Waffles and Cinnabon Biscuits. 
Over the last five years, KFC has brought back Colonel 
Sanders in marketing, rolled out an initiative to improve 
quality in restaurants, and began remodeling locations to 
appear more modern. Menu innovation, Hochman says, will 
help speed up growth in the next five years.
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ANALYSTS: AT&T MAIN CAUSE OF Q1 PAIN
  The first quarter of 2019 was a rough one for the pay-
TV industry, which posted its biggest declines in subscriber 
growth in four years, a new report by Credit Suisse 
estimated.
  AT&T contributed some of the biggest losses during 
the period at its satellite and streaming-TV businesses. 
“Mathematically, the declines are entirely due to subscriber 
declines at AT&T’s pay TV services,” Credit Suisse wrote.
  According to Business Insider, AT&T expects its 
streaming-TV service, DirecTV Now, to pick up later in the 
year as people adjust to its recent package and promotional 

changes. The company also plans to 
introduce a cheaper alternative to its 
satellite-TV service in the second half of 
the year.

THIS AND THAT
  Cox Communications has adopted 
Viacom’s Pluto TV streaming service into 
its Contour platform, which is the second 
such deal Viacom has reached: Amazon 
Fire TV streams Pluto in three European 
markets. Viacom also announced that 
it will roll out Spanish-language Pluto 
TV Latino on July 1 in the U.S. before 

launching it in Latin America... Samsung Electronics and 
Apple secured 21 of the top 23 slots in the latest American 
Consumer Satisfaction Index survey, with Samsung’s 
Galaxy Note 9 topping the charts and scoring 86 out of 
100. The average phone model got a 79, a score that has 
remained steady for several years... More than 1 million 
fewer children ages 6 to 17 rode bikes regularly in 2018 
from four years earlier, according to the Sports & Fitness 
Industry Association, a trend that’s worrying to bicycle 
makers and retailers. Sales of children’s bicycles dipped 7 
percent over the past year, NPD Group reported.

PODCAST REVENUE COULD TOP $1B BY 2021
  The largest podcasting companies in the U.S. reported 
combined revenues of $345 million last year, while the total 
market estimate for the industry reached an all-time high of 
$479 million, according to the Podcast Revenue Report 
released yesterday.
  The annual report, which has been jointly compiled by 
the Interactive Advertising Bureau and PwC since 
2016, shows that both reported and estimated advertising 
revenues have increased year-over-year by 34 and 53 
percent, respectively, between 2017 and 2018.
  AdAge says that based on current trends and market sizing, 
the report forecasts that podcast ad revenue will continue 
to grow by 42 percent in 2019, brining it to an estimated 
year-end total of $679 million. And, if the upward trajectory 
continues, revenues from podcast-based advertising are 
predicted to surpass $1 billion by 2021.
  “Consumers have put podcasts front-and-center,” IAB 
Executive VP of Industry Initiatives Anna Bager said in a 
statement. “Podcast storytelling is deeply engaging and 
provides marketers with a brand-safe environment that 
enhances the appeal to advertisers.”
  Popular podcasting platforms from Apple, Google and 
Spotify collectively host hundreds of thousands of unique 
podcasts and offer content in more than 100 languages, 
and that number is growing by the day as the programs 
experience increases in listenership, according to research 
compiled by industry website Podcast Insights.
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CABLENET CHATTER
  Syfy has opted not to renew Happy! for a third season 
and Deadly Class for a second. Both shows are based 
on graphic novels and both are being shopped, Deadline 
reports. With the cancellations, Syfy’s remaining series are 
returning hits Krypton and The Magicians, Killjoys, which 
is headed into its final season, and Van Helsing. Wynonna 
Earp has been renewed, but its fate is in limbo because of 
financial problems for producer IDW. Coming up is new Syfy 
drama series Resident Alien... Nickelodeon is developing 
an animated series for preschoolers based on Baby 
Shark, the ultra-viral kids video that has nearly 2.87 billion 
YouTube views. Pinkfong, the company 
behind the audience-participation clip, is 
partnering with the network on the project. 
No word yet on episode count or premiere 
date... The Hot Zone limited drama 
series about the Ebola virus starring 
Julianna Margulies drew record ratings 
for National Geographic, becoming the 
network’s most-watched scripted series 
of all time. The Hot Zone averaged a 
.82 in Live+3 ratings in the demo over 
three nights, besting previous record 
holder Genius: Einstein, according to 
Nielsen. It also was just shy of besting 
The Story of God With Morgan Freeman as the network’s 
most-watched series of all time... Alec Baldwin will be in 
the hot seat when he sits for a Comedy Central roast this 
summer. The Comedy Central Roast of Alec Baldwin 
will be taped in New York; the taping date and airdate will 
be announced later... Denise Crosby (Star Trek: The Next 
Generation) is joining the recurring cast of Suits for the USA 
Network series’ ninth and final season. Crosby will play 
Faye Richardson, a no-nonsense representative from the 
New York Bar Association who comes to the firm to deliver 
a court order that has serious consequences. She’ll join 
returning series regulars Gabriel Macht, Sarah Rafferty, 
Rick Hoffman, Amanda Schull, Dulé Hill and Katherine 
Heigl in the UCP-produced series. Patrick J. Adams will 
guest star to reprise the role of Mike Ross.

OUTLOOK: OTT REVENUES TO HIT $23.7B BY 2023
  U.S. revenue from all OTT platforms will continue to 
rise over the next four years at a more than 10 percent 
compounded annual rate — with global OTT business 
seeing stronger 15 percent hikes.
  Total revenue will grow at a 10.3 percent compounded 
annual growth rate to $23.7 billion to 2023. It was $14.5 billion 
in 2018, according to PwC (PricewaterHouseCoopers). 
Overall, U.S. OTT revenue will grow 63 percent in four 
years from 2018 levels.
  OTT revenues here include subscription video-on-demand 
(SVOD) services and transactional VOD (TVOD) services, 
such as iTunes, which do not require a subscription. The 
biggest growth for OTT will come from subscription video-
on-demand (SVOD), which will see a 12.3 percent annual 
growth rate from $10 billion in 2018 to $17.8 billion in 2023.
  The report says the SVOD growth rate will be slowing 
considerably over that period on a yearly basis — at 9.7 
percent in 2023 from 19.1 percent in 2018.

Clint Eastwood

They say marriages are 
made in heaven. But so are 

thunder and lightning.


