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TRADITIONAL MEDIA’S ’19 TOPS EXPECTATIONS, SO FAR
NATHANSON: TV REMAINS ‘RELATIVELY STABLE’
  Local media is showing its reliance, even in a non-political 
year when comparisons make for some painful spreadsheet 
reading at local TV operations. Media analyst Michael 
Nathanson says its’s been a “man bites dog” start to 2019 
as traditional media has performed better than expected 
while digital ad revenue hasn’t rocketed as fast as expected.
  MoffettNathanson’s Ad Tracker data shows local 
broadcast TV station revenue was up 1.9 percent. Local 
cable MSOs didn’t recover quite as well, 
as their ad revenue was off 4.2 percent, 
according to Ad Tracker data. Yet 
among the other local traditional media, 
outdoor (+5.8%) and radio (+0.7%) held 
their own.
  “This doesn’t happen that often! Post-first quarter earnings 
season, we are raising our traditional media ad forecast 
while lowering our digital ad estimate,” Nathanson writes 
in a report to clients. Overall, traditional media looks a tad 
better — actually, less worse — than we had anticipated, 
while the digital outlook is just tad less rosy as we had 
expected.”
  As a result, MoffettNathanson is increasing its total U.S. ad 
growth estimate to 5.8 percent this year, up from a previous 
5.4 percent projected growth rate.
  There’s no escaping the fact that in odd-numbered years 
like 2019, traditional media faces cyclical headwinds. Most 
significantly, that includes the lack of any political advertising 
dollars in most markets. For local television stations, no 
Olympics only adds to the pain — especially NBC and its 
affiliates. Nathanson thinks local broadcast TV revenue will 
total $20.9 billion this year, an 8.5 percent dropoff versus 
2018. But that’s better than his early prediction of a 10.8 
percent pullback. He’s sticking with his forecast that local 
cable ad dollars will total $5 billion, a drop of 9.6 percent 
compared to a year ago.
  Nathanson says while digital ad demand “is more than 
healthy,” he’s lowering online advertising’s growth forecast 
by nearly a point. It’s now projected to increase 21.5 percent 
this year, as compared to the 22.2 percent forecast earlier. 
“Despite the outsized growth in digital, TV ad spending was 
up 6 percent in 2018 largely due to swing factors such as the 
Olympics and timing of political elections. Over the last four 
years, however, it is clear that TV has remained relatively 
stable despite digital’s gains,” Nathanson says.
  Yet his analysis suggests digital revenue will “grow 
strongly over the next few years.” MoffettNathanson 
forecasts internet ad spend to account for 61 percent of 
U.S. ad dollars by 2022 compared with 41 percent in 2018. 
In contrast, it anticipates TV’s share to drop to 26 percent 
in 2022 from 37 percent in 2018. Nathanson says that’s 
not due to “drastic erosion” in its revenue base, but rather 
“just slower growth compared to hard charging internet.”

(Continued on Page 2)

ADVERTISER NEWS
  Amazon’s unveiling of the Prime Air delivery drone — 
which can imitate a helicopter in takeoff and a plane in flight 
— could soon lead to the transporting of light parcels to 
customer homes in less than 30 minutes. CBS News reports 
that Google’s parent company, Alphabet, has received 
certification from the FAA to begin commercial drone 
deliveries this year... Capri Holdings, the parent of luxury 
brands including Versace and Michael Kors, is focused 

on aggressively growing its brick-and-
mortar store presence to compete with 
bigger luxury conglomerates. According 
to Glossy, Versace will grow from 180 
to 300 stores over the next three years... 
Grocery and meal delivery companies 

such as Peapod by Giant, Blue Apron and AmazonFresh 
are increasing demand for cold storage distribution centers 
and warehouses, CNBC reports. With online grocery ordering 
likely to account for 13 percent of the market by 2024, the 
demand is likely to continue... Walmart’s new employee 
vests are made from recycled bottles. CNN Business 
reports all are “neutral steel gray,” but will have a variety of 
different snappy trim colors: green for Neighborhood Market 
associates, yellow for self-checkout hosts, and blue and pink 
for other associates, some of whom will be able to choose 
which they prefer to wear... The Detroit News reports that 
General Motors is working with Michelin on an airless tire 
design that may have drivers simply laughing at potholes 
and other road hazards that commonly cause flats. The auto 
manufacturer and supplier have named the line Uptis and 
are running tests on a fleet of Chevy Bolt EVs... Procter & 
Gamble is testing pods that fit inside Olay skin care bottles 
to cut down on plastic waste that makes its way to landfills. 
The Cincinnati Business Courier says the pilot program 
for Olay Regenerist Whip moisturizer will run from October 
through December. Refill pods are made from recyclable 
polypropylene and are shipped in a package made with 100 
percent recycled paper... Rent the Runway will open a new 
fulfillment center in Arlington, Texas, next week that will create 
upwards of 500 jobs, The Dallas Morning News reports. The 
new 300,000-square-foot center will allow for faster shipping 
of apparel rentals... Barnes & Noble is reportedly nearing 
a deal to be bought by hedge fund Elliott Management. 
Elliott is the lead bidder in an auction that could come to a 
head soon, sources said. It is expected to pay $6.50 a share, 
one source said. Yesterday the stock closed at $5.96, up 30 
percent, after The Wall Street Journal reported that a deal 
with Elliott could be imminent... Beyond Meat said quarterly 
sales more than tripled in the meat-replacement supplier’s 
first financial report since going public in May, though the 
company continued to lose money as it ramped up production. 
The company expects to roughly break even this year as 
revenue climbed to $40.2 million for the quarter ended March 
30, versus $12.8 million for the year-ago period. Its shares 
have quadrupled last month’s IPO price.



www.CableSpots.net

PAGE 2

AT&T SHIFTS STRATEGY ON STREAMING SERVICE
  AT&T’s WarnerMedia has abandoned its plan for a three-
tiered streaming service and instead will likely package 
HBO, sister channel Cinemax and the vast library of 
Warner Bros. TV shows and movies into one offering at a 
price of $16 to $17 a month, people familiar with the matter 
tell The Wall Street Journal.
  The subscription service will debut in “beta” form later this 
year, the people said, and could be fully up and running 
as early as next March. WarnerMedia is also considering 
rolling out an ad-supported version of the streaming 
service — at a cheaper price — later in 2020. It’s unclear 

what the content makeup of that version 
would be.
  Down the road, WarnerMedia could add 
an additional premium option for people 
to watch live events or sports.
  AT&T is under pressure to competitively 
price its service in a landscape where 
consumers will have many options, 
including Netflix’s deep library of original 
and licensed content for $12.99 a month 
— and a much-anticipated Disney+ 
service launching in November that will 
charge $6.99 a month for an array of 
programming based on the company’s 

biggest franchises such as Star Wars and Marvel.
  A price in the $16- to $17-a-month range would be a bold 
move, given all the programming WarnerMedia is offering. 
The stand-alone HBO Now streaming service sells for 
$14.99 a month, while Cinemax, for example, can cost as 
much as $12.99 a month for cable customers.

FED: HOUSEHOLD NET WORTH UP 4.5% IN Q1
  American households more than made back their losses 
from last year’s stock market turbulence in the first quarter 
of 2019, according to a Federal Reserve report released 
yesterday.
  Household net worth grew 4.5 percent in the first quarter 
to $108.6 trillion, offsetting a 3.7 percent decline in the 
fourth quarter of 2018. That was the largest quarterly gain 
since the fourth quarter of 2004.
  Much of that gain comes from a 12.4 percent increase in 
the value of household holdings of corporate equities due 
to the recovery in the stock market. The S&P 500 is up 
12.8 percent on the year after falling 6.2 percent in 2018. 
Net worth represents the total value of household assets 
minus their liabilities.

2019: SO FAR, SO GOOD FOR TRADITIONAL MEDIA
(Continued from Page 1)
  In the nearer term, even as Nathanson is increasingly 
optimistic about 2019’s prospects, he has “slightly 
tempered” his expectations for U.S. advertising growth 
rates for 2020.
  He now expects ad revenue will increase 9.5 percent 
— a half-point lower than his earlier forecast. “Excluding 
internet, we forecast traditional media to increase by 1 
percent in 2020, compared to a decline of 5.1 percent in 
2019,” he said.
 But for local TV, the story is much different. Local broadcast 
revenue is forecast to jump 10.1 percent next year while 
local cable is predicted to increase 6.3 percent. Not only 
will 2020 bring another presidential election and its flood of 
ad buys, but the Tokyo Summer Olympics will boost the 
July and August ad calendar.
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CABLENET CHATTER
  The CMT Awards has its own win to celebrate, Billboard 
reports. Roughly 2.7 million people tuned in to the fan-
voted honor on Wednesday, a 29 percent increase from 
last year’s event. Driven by young adults and the addition 
of MTV’s brand suite, overall ratings for the show (which 
was simulcast on MTV and CMT) increased by 49 percent. 
Among those 18-34, ratings were up 60 percent... David 
Spade’s new late-night show on Comedy Central, Lights 
Out with David Spade, premieres Monday, July 29. It will 
lead out of The Daily Show with Trevor Noah on Monday 
through Thursday each week. Spade will offer a humorous 
take on pop culture and do sketches and 
field segments... Travel Channel has 
ordered a second season of Paranormal 
Caught on Camera, with an order of 26 
new episodes. Each hour-long episode 
showcases eye-opening paranormal 
videos from around the world, as a panel 
of experts and specialists breaks down the 
footage. The season finale will air Sunday 
at 8 PM (ET)... Nickelodeon has greenlit 
new seasons of a quartet of its preschool 
series: PAW Patrol (for a seventh 
season), Bubble Guppies (fifth), Abby 
Hatcher (second) and Butterbean’s Café 
(second). The renewals are part of the network’s new content 
slate and preschool portfolio.

LOW-INCOME SHOPPERS LIFT WALMART, TARGET
  A report by CNBC says there’s one statistic that could 
explain why Walmart, Target and America’s dollar stores are 
thriving, while department stores and specialty apparel chains 
aren’t. Bank of America Merrill Lynch in a new research 
report says purchases made by low-income consumers 
(U.S. households making less than $50,000 per year) grew 
6 percent this past April from a year ago, outpacing both 
middle- and upper-income consumers’ spending growth 
across the U.S.
  Consumer confidence remains high, but low-income 
shoppers aren’t spending at Tiffany or Nordstrom. Rather, 
they’re just spending more at places like Walmart and Dollar 
Tree. This trend is a key factor helping to support what Bank 
of America’s research report calls the “discount store decade” 
we’re all living in.
  The impact of shoppers flocking to discount retailers is only 
expected to continue to hit enclosed and outdated shopping 
malls. And Bank of America says additional store closures by 
mall-based retailers will only continue to benefit the likes of 
Walmart and Target.

THIS AND THAT
  The U.S. trade gap in goods and services shrank 2.1 percent 
in April from March to a seasonally adjusted $50.79 billion, 
the Commerce Department said yesterday... Nearly half of 
working Americans (45 percent) report having a gig outside 
of their primary job, and one-third of Americans say they 
need that dough just to make ends meet. That’s according 
to Bankrate’s latest Side Hustle Survey of 2,550 adults. 
Among the reasons for the explosion in side gigs: making 
ends meet and wanting a source of disposable income.

Jim Gaffigan

REMINDER: Being born 
good looking is not a skill.


