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PRIVATE CAR OWNERSHIP GROWS; SO DOES AUTO DEBT
POLL: 36% OF U.S. ADULTS OWE ON VEHICLES
  Americans are all familiar with the term “retail apocalypse,” 
but now “carpocalypse” is working its way into the 
vernacular. Signs of reaching “peak car” (the peak and 
subsequent decline of private car ownership) are coinciding 
with slowed sales of new autos, manufacturer layoffs and 
expectations for the growth of autonomous vehicles and 
ride-share services.
  In an online poll of more than 43,000 U.S. adults, 
CivicScience looked at car ownership since the start of this 
year, finding that 93 percent of respondents own or 
lease a car. That data aligns with other estimates. 
Of that 93 percent, 38 percent own one, while 55 
percent own two or more.
  The fact that more people tend to own two or more 
vehicles has almost everything to do with household 
status; 77 percent of multiple-vehicle owners are 
married, in contrast to just 24 percent of single-
vehicle owners. In fact, data shows that ownership of two or 
more vehicles has actually grown since 2016, climbing from 
45 percent to 55 percent.
  What about the doomsday predictions? Multiple car 
ownership appears to be on an upswing, and single car 
ownership has remained pretty static. Yet, more people are 
opting to buy pre-owned over new — not exactly great news 
for automakers. Some say the trend is being fueled by the 
rising cost of financing a new car, which is in part being 
augmented by the greater supply and demand of SUVs.
  Asking nearly 4,500 U.S. adults how they purchased their 
most recent car, CivicScience found that taking out a loan 
(61%) was the most popular finance option, leading over 
paying outright (20%) or leasing (5%). Looking specifically 
at those who opted for loans, more people chose to take out 
a bank loan (38%) over a loan from a dealership (27%) or 
credit union (25%). Just a small percentage took out a loan 
from an auto manufacturer (11%).
  All finance options combined adds up to more than one-
third of U.S. adults holding some amount of auto loan debt, 
whether for new or used vehicles. And that’s been on the 
rise, as well. Auto loan debt has grown alongside rising car 
ownership / leasing since the second half of 2018, when it 
shot up from just below 30 percent to 36 percent today.
  According to some research, increasing auto debt may be 
leading people to feel totally stressed out.
  CivicScience weighed in on how different types of finance 
options might be related to stress levels, finding that 18 to 
23 percent of car owners in every finance category reported 
feeling “stressed all of the time.” Those who are leasing and 
those who took out loans from dealerships or credit unions 
were the most chronically stressed out.
  However, there were two types of car owners that reported 
significantly less stress overall: those who took out a loan 
from a car manufacturer and those who paid cash or check
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ADVERTISER NEWS
  Kroger is piloting a 30-minute delivery service called 
Kroger Rush at two stores near its Cincinnati headquarters, 
the Cincinnati Business Courier reports. Items available 
through the service include produce, meat, dairy, bakery, 
beverages and heat-and-eat meals... Dollar Tree has 
started testing higher-priced products in its Dollar Tree Plus 
line last month, to boost sales and offset higher tariffs on 
goods made in China. Forbes says the retailer, which has 
historically priced everything at $1, sources about 40 percent 

of its merchandise from China... FedEx says it will 
begin offering pickup and drop-off services at more 
than 1,500 Dollar General stores this summer. The 
partnership will also allow for returns, FedEx says... 
A consumer craving for all things ’90s is spurring a 
revival for heritage fashion brands Champion and 
Fila, NPD Group says. Both brands have created 
updated versions of their once-iconic styles, and 

both have booked strong sales growth in the past two 
years... Walmart filed more patent applications for drone 
technology than Amazon last year, and it’s reportedly on 
track to do so again in 2019, Business Insider reports. 
Drones combined with Walmart’s network of brick-and-
mortar stores could give the retailer an edge in the ongoing 
battle over speedy delivery. Meanwhile: Amazon will add 
15 rented jets from GE Capital Aviation Services to its 
growing fleet of delivery vehicles to further expand its next-
day delivery capabilities. The Wall Street Journal says the 
e-commerce company’s fleet of planes is on track to grow 
from 42 to 70 by 2021... Neiman Marcus has added Alipay 
as a payment option at its namesake stores and Bergdorf 
Goodman and Neiman Marcus Last Call locations in 
the U.S., Women’s Wear Daily reports. The addition is 
aimed at Chinese tourists, more than two-thirds of whom 
pay for purchases using mobile phones when they travel... 
Papa John’s will pay ABG-Shaq, the company owned by 
Shaquille O’Neal, $4.1 million over three years as part of 
the NBA legend’s investment and endorsement deal with 
the chain. O’Neal has signed a joint venture to acquire a 
30 percent stake in nine Papa John’s units in the Atlanta 
market for $840,000... Restaurant sales of meat-alternative 
products jumped 268 percent from 2018 to 2019, according 
to data from the Dining Alliance. Beyond Meat and 
Impossible Foods have garnered the lion’s share of the 
segment, but other companies are in the mix. They include 
Tyson Foods, which is launching a new line of meat-free 
and blended protein products called Raised & Rooted; 
Nestlé Sweet Earth, which has announced the launch of 
its new vegan burger product, Awesome Burger, and its 
ground beef component, Awesome Grounds, that will be 
headed to retailers in the fall; vegan foods brand Before 
the Butcher, which is rolling out its “chicken,” “turkey,” 
“beef,” and breakfast “sausage” plant-based burger patties 
this summer to 3,000 stores; and Hormel Foods, which is 
launching a vegan pizza topping.
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GfK: TV HAS BIGGEST IMPACT ON CONSUMERS
  When it comes to the top type of media that influences 
consumers at purchase time, traditional television remains 
king, according to the 2019 Purchase Funnel study 
conducted by GfK.
  The study found that 96 percent of in-market consumers 
first find out about a product from media, with 85 percent 
saying that media directly influences their purchases. TV 
was the most important driver of this awareness for 56 
percent of consumers; all other media combined trailed at 
40 percent.
  The influence of TV is also able to bridge the age gap, 

with 85 percent of adults and 91 percent 
of millennials saying TV advertising 
influenced their online searches. TV ads 
also spur action, as 78 percent of opinion 
leaders said they responded with some 
kind of action after seeing TV ads.
  In addition, the report found that 
both adults and millennials believe 
local broadcast TV news and local 
newspapers are the most trusted 
sources of news, while social media is 
the least.
  “The most important insight for 
marketers from the GfK study is that 

exposure to an advertising platform does not guarantee 
its importance to consumers — with the exception of 
television,” said Hadassa Gerber, TVB chief research 
officer. “With more options for advertisers to deliver their 
messages than ever before, television continues to have 
the greatest impact on driving awareness and motivating 
consumers to take action.”

‘SUBSCRIPTION FATIGUE’ NOT SLOWING OTT
  The popular “subscription fatigue” narrative is that 
consumers have topped out on the number of OTT 
services they’re willing to pay for and are now in pruning 
mode.
  But Parks Associates — one of the first research outfits 
to put the notion of subscription fatigue into the lexicon 
— now says the number of OTT services in the average 
home is still expanding, and it’s traditional pay TV that’s 
getting the pruning, Multichannel News reports.
  According to some of the latest Parks research, the 
percentage of broadband homes subscribing to pay TV 
dropped from 87 percent in 2014 to 79 percent last year. 
But the percentage of households subscribing to at least 
one OTT service increased from 55 percent to 64 percent 
over that span. And the amount of homes taking two, three 
or four OTT services also increased significantly over that 
time period.
  Consumers, Parks said, are “not only willing to pay for a 
subscription, they are willing to pay for multiple services, 
even premium-priced services if value is perceived.”
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for their car. Not surprisingly, those two categories are 
more skewed by a larger proportion of high-income 
earners ($150k+ per year) than the others.
  Stress, income, and age go together, and those are all 
reflected in car ownership. Car debt is associated with 
higher levels of stress. Higher earners are more able to 
avoid debt altogether by paying for their car outright, or if 
they have loan debt, to not be as negatively affected by it.
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CABLENET CHATTER
  Paramount Network has ordered a 10-episode third 
season of its flagship drama Yellowstone, starring Kevin 
Costner. Joining the show for a major recurring role in 
Season 3 is Lost alum Josh Holloway, Deadline reports. 
Yellowstone follows the Dutton family, led by John Dutton 
(Costner), who controls the largest contiguous ranch in 
the U.S., under constant attack by those it borders: land 
developers, an Indian reservation and America’s first 
National Park... Veronica Mars creator Rob Thomas is 
shepherding another drama about female PIs. USA Network 
has put in development Dicks, which is described as The Big 
Lebowski meets Broad City. The project 
is being developed for USA but, as is the 
case with many pieces of development at 
USA/Syfy, the upcoming NBCUniversal 
streaming platform also is considered a 
possible home... Smithsonian Channel 
will introduce a new three-part series 
called Amazing Dogs on Sunday, July 28 
at 8 PM (ET). Hosted by biologist Patrick 
Aryee, the series travels the world to study 
all 34 extraordinary canine species, from 
the Arctic fox to South America’s maned 
wolves and everything in between. Aryee 
examines these creatures and discovers 
how dogs helped change the course of human history... 
The two-hour special A Fatal Confession: Keith Morrison 
Investigates will bow on Investigation Discovery (ID) on 
Sunday, July 7 at 10 PM (ET). The show focuses on Daniel 
Villegas, a man who at age 16 took responsibility for a double 
homicide in El Paso, Texas... The one-hour documentary 
Moon Landing: The Lost Tapes, which tells the true story 
of mankind’s greatest leap, will debut on History on Sunday, 
July 14 at 10 PM (ET). The documentary captures the Apollo 
11 astronauts’ hidden doubts and fears as they stand on the 
brink of making history... Chasing the Cure Presents Saved 
By A Stranger, a limited series that tells the medical story of 
HGTV’s Tarek El Moussa, will premiere live on Thursday, 
Aug. 8 at 9 PM (ET) on TNT and TBS. It’s anchored by Ann 
Curry... Niecy Nash (When They See Us) is set to star in 
Kidnapped: The Kamiyah Mobley Story, the first movie 
greenlit by Lifetime under the Robin Roberts Presents 
banner. The movie is slated for premiere in 2020. Also starring 
Rayven Symone Ferrell (The Hate U Give) and Ta’Rhonda 
Jones (Empire), it’s the true story of a young woman who 
discovers at age 18 that she was abducted as a baby — and 
the family she knew to be hers wasn’t hers at all.

THIS AND THAT
  DISH Network may soon spend $6 billion on assets 
from T-Mobile and Sprint that the carriers need to shed to 
satisfy Justice Department requirements for their proposed 
merger, Bloomberg reports. The DOJ wants to ensure 
that four major wireless carriers remain after the merger...   
NCC Media — the locally based cable TV advertising sales 
group — has announced a partnership with OpenAP, the 
national consortium of TV networks. The groups say the deal 
“simplifies and improves advertisers’ ability to reach unified 
audiences across broadcast, cable and digital TV” by getting 
access to OpenAP’s advanced audience segments.

Jimmy Fallon

Thank you, yard sales, 
for being the perfect way 
to say to your neighbors, 
“We think we’re important 
enough to charge money 

for our garbage.”


