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STRONG RETAIL SALES REVIVE ECONOMIC ENTHUSIASM
INCREASES 0.5% IN MAY; APRIL REVISED HIGHER
  U.S. retail sales increased in May and sales for the prior 
month were revised higher, suggesting a pick-up in consumer 
spending that eased fears the economy was slowing down 
sharply in the second quarter.
  The fairly upbeat report from the Commerce Department 
last week followed a raft of weak data, including a step-down 
in hiring in May and tame inflation readings, 
that have led economists to believe that the 
Federal Reserve will signal a rate cut later 
this year when policymakers meet this week.
  “Don’t count this economy out yet, the 
consumer is saying, as they show the way 
by opening their wallets and purses to spend 
the money that makes the economy hum,” 
said Chris Rupkey, chief economist at 
MUFG in New York.
  Retail sales rose 0.5 percent last month as households 
bought more motor vehicles and a variety of other goods, the 
government said. Data for April was revised up to show retail 
sales gaining 0.3 percent, instead of dropping 0.2 percent as 
previously reported.
  There were also increases in purchases of building 
materials and garden equipment, furniture, and electronics 
and appliances. Americans also spent more on online and 
mail-order purchases, hobbies, music and books, as well as 
at bars and restaurants.
  But sales at clothing stores were unchanged. Economists 
polled by Reuters had forecast retail sales increasing 0.6 
percent in May. Compared to May last year, sales advanced 
3.2 percent.
  Excluding automobiles, gasoline, building materials and 
food services, retail sales climbed 0.5 percent last month 
after an upwardly revised 0.4 percent rise in April. These 
so-called core retail sales correspond most closely with the 
consumer spending component of GDP.
  They were previously reported to have been unchanged in 
April. Consumer spending accounts for more than two-thirds 
of economic activity. The outlook for consumption is dimming 
a bit. Not only did hiring cool in May, wage growth retreated.
  Concerns about the labor market have been uppermost in 
consumers’ minds this month. A separate report last week 
showed consumer sentiment ebbed in early June, with 
households worried the trade fight between Washington and 
Beijing would hurt the economy, particularly the labor market.
  The solid gains in core retail sales in April and May suggested 
consumer spending was gaining speed in the second quarter 
after braking sharply in the January-March period.
  The economy grew at a 3.1 percent pace in the January-
March quarter after getting a temporary boost from exports 
and an accumulation of inventory.
  Manufacturing, which accounts for about 12 percent of the 
economy, is being constrained by an inventory overhang, 
especially in the automotive sector, that has left businesses 
placing fewer orders at factories.

ADVERTISER NEWS
  Shares of Chewy.com, owned by PetSmart, were priced 
at $22 a share for the online pet product site’s IPO, The 
Street reports. Chewy.com’s stock could raise more than 
$1 billion if its IPO share price holds. The initial share price 
set for Chewy’s IPO was between $19 and $21... Specialty 
apparel retailer Francesca’s is adding to the list of 2019 

store closures. According to Retail Dive, 
the company said during its first quarter 
earnings report last week that it expects 
to close at least 30 of its 722 stores this 
year. Net sales fell 13 percent to $87 
million, and CEO Michael Prendergast 
said Francesca’s e-commerce business 
underperformed expectations due to taking 
higher-then-expected markdowns to clear 
older product... Uber Eats is planning to 

test a delivery program this summer using drones to deliver 
orders placed with McDonald’s. The pilot program planned 
for San Diego requires Uber to get approval from the 
FAA. Uber Eats is one of the few divisions of Uber to have 
reported a profit in 2018... Toyota’s 2020 model vehicles 
will include two new automation features, Engadget reports. 
The vehicles will automatically turn off an engine after it is 
left running for a predetermined amount of time, and they 
will also automatically shift or apply the parking brake if 
a vehicle is exited without being put in park... Direct-to-
consumer home furnishings retailer Burrow has expanded 
its brick-and-mortar presence with the opening of a store in 
Chicago, its second-largest market, Modern Retail reports. 
Burrow debuted its physical retail concept in New York City 
in 2018... Quickserve chain Roy Rogers has unveiled a new 
restaurant design at a unit in Maryland and expanded the 
menu to include more premium items as part of its plan to 
boost same-store sales, QSR magazine reports. The chain 
has 48 units in six states. Growth plans also call for expanding 
its franchise program on the East Coast... Tailored Brands, 
owner of Men’s Wearhouse, Jos. A Bank and other brands, 
turned in a disappointing Q1 performance amid slow sales 
at its core division. Net earnings totaled $7.1 million, or 14 
cents a share, for the quarter ended May 4, compared with 
$13.9 million, or 27 cents, a year ago. Adjusted EPS was 
21 cents, 6 cents better than expectations. Revenue fell 4.5 
percent but still topped estimates. Same-store sales fell 3.2 
percent. By brand, same-store sales declined 4.5 percent at 
Men’s Wearhouse, 0.7 percent at Jos. A. Bank, 4.6 percent 
at Moores and 0.5 percent at K&G... CNBC says change is 
on the horizon at Campbell Soup Company, where CEO 
Mark Clouse is trying to engineer a revival of the company’s 
soup business. Among planned innovations: the launch of 
a “plant-based cooking platform” that offers plant-based 
products that people can use to cook, and the introduction of 
bone broth to-go products. Bone broth has become popular 
with health-focused consumers, who believe the slow-
cooked product has more nutrients than traditional stock.
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APPLE HAS CABLE COMPANIES SELLING iPADS
  Comcast and Charter have learned a hard lesson as they 
build out their mobile offerings: this is Apple’s world, and 
they’re just living in it.
  As part of their deal to carry the iPhone with their fledgling 
mobile plans, Apple has compelled the two largest U.S. 
cable companies to sell large numbers of other Apple 
devices as well, CNBC reports.
  Both Charter and Comcast offer wireless service as part of 
a joint mobile virtual network operator (MVNO) agreement 
with Verizon, originally agreed to in 2012. Comcast, which 
started its sevice in 2017, has about 1.5 million Xfinity 

mobile subscribers, and Charter, which 
started last September, had more than 
300,000 as of March 31.
  The cable providers reportedly decided 
they could not offer a viable mobile 
service to compete with Verizon, AT&T, 
Sprint and T-Mobile without carrying the 
iPhone, giving Apple ample leverage in 
negotiations. Extracting the best deal 
from partners is standard business, 
but it’s a reminder of Apple’s strength 
over the broader telecommunications 
ecosystem as federal regulators lay the 
groundwork for potential antitrust cases 

against the largest technology companies.

DRUGMAKERS TRY TO KEEP PRICES OFF TV
  A bid by the Trump administration to shine light on the 
high costs of prescription drugs prompted legal resistance 
last week by three major pharmaceutical companies. 
Amgen, Eli Lilly and Merck sued the Department of 
Health and Human Services in a bid to block new rules 
requiring companies disclose the “list price” of drugs in TV 
advertising, The Washington Post reports.
  The three drugmakers called the rules “entirely 
unnecessary, bad for patients, and detrimental to health 
care,” as well as a violation of their free speech rights.
  The lawsuit claims that the list price required to be disclosed 
in advertisements is not meaningful because it doesn’t take 
into account discounts, insurance coverage, deductibles 
and co-payments that affect what patients actually pay.
  “If the drug companies are embarrassed by their prices or 
afraid that the prices will scare patients away, they should 
lower them,” an HHS spokeswoman said in response.
  Drug manufacturers contend disclosing high list prices will 
mislead people who have insurance, which they said will be 
bad in the long run for health-care costs.

PLUTO TV STREAMS ONTO XFINITY X1 SET-TOPS
  Pluto TV just swung into a wider orbit: The free, ad-
supported linear TV and movie service is now available on 
Comcast’s Xfinity X1 set-top platform nationwide.
  The deal with America’s largest cable operator — coming 
just a few months after Viacom plunked down $340 million 
for the startup — brings Pluto TV to set-top boxes in about 
14 million homes. Comcast had 20.85 million residential TV 
customers as of the end first quarter of 2019, and the cable 
operator says about two-thirds of those are now on X1.
  Pluto TV, available to Comcast’s X1 customers for no 
extra charge, provides more than 100 live and curated 
channels (including 14 from Viacom’s networks) plus 
several thousand free movies with content licensed from 
150-plus partners, including TV networks, movie studios, 
publishers and digital media companies.
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CABLENET CHATTER
  Jake McDorman (What We Do in the Shadows) and Joe 
Dempsie (Game of Thrones) are set to star opposite Patrick 
J. Adams in National Geographic’s scripted series The 
Right Stuff, based on Tom Wolfe’s best-selling nonfiction 
book, Deadline reports. They will play three of the seven 
astronauts who comprised the famed Mercury Seven. Cast 
as the remaining four are Aaron Staton (Narcos: Mexico), 
Michael Trotter (Underground), Micah Stock (Escape 
at Dannemora) and James Lafferty (Castle Rock). The 
Right Stuff takes a look at what would become America’s 
first “reality show,” as ambitious astronauts and their 
families became instant celebrities in a 
competition that would either kill them or 
make them immortal in the quest to be a 
part of Project Mercury... The anthology 
series The UnXplained, hosted and 
executive produced by William Shatner, 
will premiere on History on Friday, July 
19 at 10 PM (ET). The eight-episode, one-
hour series will tackle subjects that have 
mystified mankind for centuries, from 
mysterious structures and cursed ancient 
cities to extraterrestrial sightings and 
bizarre rituals... The docuseries Flipping 
Exes, which features former boyfriend and 
girlfriend Nina Klemm and Michael LeSure — who turned 
their breakup into a business flipping homes — will debut on 
Bravo on Tuesday, Aug. 6 at 10 PM (ET). The series follows 
Nina and Michael’s roller-coaster relationship in Carmel, Ind., 
nicknamed “the Beverly Hills of the Midwest,” as they work 
together to buy, renovate and sell high-end properties... A 
month after L.A.’s Finest premiered as Spectrum’s first 
original series, the action drama has been renewed for a 
second season. L.A.’s Finest, which stars Gabrielle Union 
and Jessica Alba, airs the last two episodes of its 13-episode 
first season today. The show originated at NBC, where it was 
picked up to pilot in 2018 but did not go to series. Charter 
Communications’ Spectrum gave it a series order based 
on that pilot.

25 YEARS AGO TODAY, WE WERE GLUED TO TV
  It was 25 years ago today when the famous slow-speed 
“chase” of that white Ford Bronco stopped the entire U.S. 
in its tracks. An estimated 95 million people tuned in to TV 
networks at some point during the two-hour pursuit as football 
legend O.J. Simpson threatened to kill himself while riding in 
a vehicle with longtime friend (and driver) Al Cowlings. The 
incident occurred after Simpson had decided — at least for 
the moment — not to turn himself in to police as promised on 
suspicion of murder.
  Just five days earlier, Simpson’s ex-wife, Nicole Brown 
Simpson, and her friend Ronald Goldman were brutally 
knifed to death outside Brown’s condo in Brentwood, Calif.
  The chase still ranks as the 17th most-watched broadcast 
event in history.
  Goldman’s sister, Kim, has launched a 10-episode podcast 
called Confronting: O.J. Simpson, which coincides with the 
anniversary. In the podcast, she interviews prosecutor Marcia 
Clark, investigators, members of the jury and witnesses. The 
first two episodes are available now.

Seth Meyers

New York wants to prohibit 
companies from charging 
different prices for men’s 

and women’s products like 
shampoo, conditioner and 

body wash. Said men: “Wait, 
that’s not all one thing?”


