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SURVEY: TV MARKETERS STILL CRAVING TARGETED ADS
FEW EXPRESS TV BRAND SAFETY CONCERNS
  In the eyes of television advertisers, both linear TV 
advertising and digital media have room for improvement to 
make them more effective marketing vehicles. But a recent 
survey by Blockgraph (a division of FreeWheel) found 
that, in certain instances, one could benefit from what the 
other already has.
  When asked to choose up to five improvements from a list of 
14, just over half (53%) of the 150 TV advertisers surveyed 
say that linear TV advertising would be more effective if it 
had better targeting capabilities. Only one-
third (33%) chose that as an improvement 
for digital media, for which targeting 
capabilities are seen as a key attraction. An 
estimated 40 percent of total TV advertising 
next year will be data-enabled.
  Meanwhile, just under two-fifths (39%) say digital media 
would be more effective with a more brand safe environment, 
compared with the mere 12 percent of respondents who felt 
the same about linear TV.
  Brand safety is an issue that digital media advertisers 
expressed deeper concerns about last year and have been 
taking actions to remedy. Despite this, it appears from this 
more recent survey that brand safety remains an issue.
  One element respondents think would make both TV 
advertising and digital media more effective to marketers 
is better measurement. Marketers continue to struggle with 
these challenges, and a lack of consistency in measurement 
– particularly between linear TV and digital – continues to 
cloud cross-chanel performance.
  Another factor that both linear TV and digital media could 
use – according to respondents – is more data. However, 
advertisers already concerned with brand safety should 
also bear in mind increasing consumer concern about the 
use of personal data. Coupled with privacy laws, this may 
force advertisers to focus more on the quality of the data 
than its quantity.
  So what data sets do advertisers plan to use to build 
their audience segments? While 57 percent said they will 
be using first-party data this year, third-party data will also 
be used, with roughly half (49%) saying they will use third-
party behavioral data and almost two-thirds (64%) saying 
they will use third-party demographic data.
  In 2018, U.S. businesses spent close to $12 billion on 
third-party audience data. But using third-party data is 
not without its concerns. Two-thirds (67%) of respondents 
to Blockgraph’s survey report being concerned about 
the accuracy of the data, while more than half (54%) are 
concerned about how and where the data is sourced.
  Not only are advertisers concerned about the accuracy of 
the data, but they also take into consideration the age of 
the data and how recently it has been updated (48%). Other 
concerns for advertisers include the audience composition 
of the segment (47%), how well it can be integrated into 
their technology (42%), and the price of the data (40%).

ADVERTISER NEWS
  BMW is on track to double its electric and hybrid vehicle 
sales by 2021, CNBC reports. The German automaker says 
it will meet its target of marketing 25 electrified vehicle models 
by 2023 — two years earlier than expected. More than half 
of those models will be fully electric. Sales of BMW’s electric 
models are expected to increase by 30 percent every year 
between now and 2025, the carmaker also added. BMW also 
revealed the Vision M Next. The electrified concept car was 
unveiled in Munich... Target will add Back to College areas 

in more than 700 stores that are located 
near campuses as it gears up for the back-
to-school season, USA Today reports. The 
retailer will also launch new uniform options 
in its Cat & Jack line, and in mid-July it 

will debut the More Than Magic brand of clothing, beauty 
products and school supplies for tween girls... Following a 
pilot program that began in 2017, Walmart will now allow 
customers to pay for online grocery orders with Supplemental 
Nutrition Assistance Program (SNAP) benefits at its more 
than 2,500 pickup locations. TechCrunch says customers 
can select “EBT card” on Walmart’s website and present the 
benefit card at pickup... ALDI has pledged to reduce its use 
of plastic packaging by 25 percent by 2025, and it plans to 
eliminate cotton swabs, plastic plates and single-use straws 
by the end of next year. Business Insider reports the grocer 
also plans to use more sustainable materials for its plastic 
packaging and cut down on plastics in fresh food packaging... 
Sephora will start selling Skylar’s clean fragrance line online 
and at 215 stores in the U.S. and Canada next week, Glossy 
reports. The startup was one of 13 brands that participated in 
Sephora’s accelerator program last year, and it’s the only one 
to win a place on the retailer’s shelves... Chipotle Mexican 
Grill is creating a quarterly cash bonus program for eligible 
hourly employees that could reward them with as much as 
an extra month’s pay per year. Nation’s Restaurant News 
says the bonuses are based on meeting revenue goals, 
so they’re designed to boost both employee retention and 
sales... New York’s busy professionals are flocking to the 
city’s two Amazon Go stores, signaling that the automated 
retail concept is likely to grow significantly from the current 
13 locations, Forbes says. The 14th store is set to open 
soon in San Francisco, and Amazon hasn’t said how many 
it ultimately expects to operate... Online home furnishings 
retailer Wayfair is embroiled in controversy over its apparent 
sale of bedroom furniture to the operator of facilities for migrant 
children detained at the Texas border. Customers and some 
businesses took to Twitter to announce they were canceling 
orders, returning purchases and boycotting the retailer until 
the company apologizes, reported CNBC. Some 500 workers 
walked out of the company’s Boston headquarters yesterday, 
holding signs that read “solidarity with migrant families” and 
“people not prisons.” Wayfair’s co-founders told employees 
they would donate $100,000 to the American Red Cross to 
help with the border crisis, according to the report.
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STUDY SEES PRIME DAY SPENDING RECORD
  Amazon Prime Day 2019 is looking to be the most 
lucrative shopping event yet — and not just for Amazon. 
That’s according to a new study of U.S. and U.K. Prime 
members from Profitero, which revealed that the annual 
shopping extravaganza is gaining more steam with each 
passing year.
  Seventy-six percent of Prime members in the U.S. are 
planning to shop on Prime Day this year, up from 63 percent 
last year.
  Chain Store Age reports retailers beyond Amazon will 
also profit. While 98 percent of U.S. Prime members who 

plan to shop on Prime Day will do so on 
Amazon, 34 percent also intend to shop 
for deals at other online retailers. And 58 
percent compare prices on other sites 
first before buying a Prime Day deal on 
Amazon.
  The Profitero study, 2019 Prime Day 
Predictions: Look back, look ahead, 
finds electronics will be a best-seller 
again this year, although clothing and 
home goods will also benefit. It also 
expects online grocery shopping to take 
off this year. Grocery brands should see 
a strong sales spike.

ACSI: CHICK-FIL-A TOPS IN SATISFACTION
  Chick-fil-A has once again clinched the No. 1 spot 
against other fast food restaurants in customer satisfaction, 
according to data released by the American Customer 
Satisfaction Index (ACSI).
  The popular chain scored 86 out of 100, falling 1 percent 
from last year’s rating, ACSI says in its 2018-2019 
Restaurant Report, which was reported by Fox Business. 
This is the fourth year in a row that Chick-fil-A has held the 
top position.
  In second place, ACSI ranked a “group of smaller fast food 
outlets” that received a score of 82. Panera Bread was 
third with 81, followed by a four-way tie between Arby’s, 
Chipotle, Papa John’s and Pizza Hut, which scored 80, 
ACSI said.
  The overall fast food industry scored a 79, slipping more 
than a percent, according to ACSI.

MAY AUTO DEFAULTS REMAIN BELOW 1%
  Auto defaults remained below the 1 percent mark in May, 
according to the latest information assembled by S&P Dow 
Jones Indices and Experian.
  SubPrime Auto Finance News reports the May auto 
default reading dropped 7 basis points to settle at 0.87 
percent. Auto defaults have declined 12 basis points since 
the beginning of the year.
  The May composite rate within the S&P/Experian 
Consumer Credit Default Indices fell 5 basis points 
from the previous month to land at 0.83 percent. That 
rate represents a comprehensive measure of changes in 
consumer credit defaults.

THIS AND THAT
  With merger talks between CBS and Viacom reportedly 
back on, Viacom CEO Bob Bakish is considered the 
frontrunner to run the combined company, Digiday reports. 
In that position, he would likely be charged with turning 
CBS-Viacom into a bigger media powerhouse to contend 
with the likes of AT&T, Comcast and Disney.
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CABLENET CHATTER
  Comedy Central has ordered a comedic interview series 
called Good Talk with Anthony Jeselnik. Each episode 
will feature an interview with one of Anthony’s comedian 
friends as they discuss all things comedy. Over the course 
of six episodes, Jeselnik will sit down with David Spade, 
Kristen Schaal, Kumail Nanjiani, Natasha Leggero, Nick 
Kroll and Tig Notaro. Good Talk with Anthony Jeselnik 
premieres Friday, Sept. 6 at 11 PM (ET)... OWN has 
ordered four episodes of OWN Spotlight: Black Women 
OWN the Conversation, hosted by Carlos Watson, 
which features intimate conversations about important 
issues. Featured will be a panel of 
celebrity guests and 100 Black women 
with a focus on key issues including 
love and relationships, motherhood 
and beauty, as well as mind, body and 
soul... Investigation Discovery (ID) will 
introduce the new series ‘Til Death Do 
Us Part, which follows lovers as they 
embark on relationships that end with a 
destiny no one expected, on Tuesday, 
July 9 at 10 PM (ET). The show features 
all-new stories of love gone wrong, and 
what happens when love and murder 
collide... The two-hour special JFK Jr. 
and Carolyn’s Wedding: The Lost Tapes, narrated by 
Elizabeth McGovern, will debut on TLC on Saturday, July 
13 at 8 PM (ET). The special showcases a first-hand look at 
the rehearsal dinner featuring toasts from several guests, 
unearthed footage from the ceremony and reception, and 
interviews from family and friends who attended the fairytale 
occasion... Paramount Network has given a 10-episode 
series order to Coyote, a one-hour scripted drama series 
starring Michael Chiklis. It’s slated to premiere in 2020. 
Coyote is the story of Ben Clemens (Chiklis), who after 
32 years as a border patrol agent, is forced to work for 
the very people he spent his career trying to keep out of 
America. Now exposed to life on the other side of the wall, 
Ben starts to question his black-and-white views of the 
world, challenging his ideology and his loyalties.... VH1 
has ordered eight one-hour episodes of Love & Listings, 
a Southern California-set celebrity-focused real estate 
docuseries, starring Jacob Knight, Suge Knight’s son. 
It’s set to premiere Wednesday, July 31 at 9 PM (ET/PT). 
The series delves into the glamorous and scandalous 
lives of Southern California’s young, ambitious real 
estate agents and their elite celebrity clientele, including 
Jermaine Dupri, Jordin Sparks, Amber Rose, Ray J, 
Brandy Norwood and Laz Alonso. The celebs look to this 
group of talented real estate moguls when it’s time to buy 
and sell their Hollywood dream homes... Beth Chapman, 
who starred with her husband Duane “Dog” Chapman 
on the long-running fugitive-tracking TV series Dog The 
Bounty Hunter, died yesterday, days after being placed in 
a medically-induced coma. She had battled throat cancer 
for several years. In addition to appearing in 131 episodes 
of A&E’s Dog The Bounty Hunter series, Chapman was 
an EP of Dog and Beth: On The Hunt, where the couple 
attempted to help other bail bond agencies with their 
business. Beth Chapman was 51 years old.

Conan O’Brien

A study in the Washington 
Post says that women have 

better verbal skills than 
men. I just want to say to the 
authors of that study: ‘Duh.’


