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VANISHING TRADITIONAL ADS? THAT’S UNTHINKABLE
SURVEY UNDERSCORES TV’S STAYING POWER
  Traditional ads are here to stay. That’s the message top 
marketing executives are sending in a new survey.
  The State of Advertising report, released this week by the 
World Federation of Advertisers (WFA), shows the vast 
majority of those interviewed disagree with the idea that five 
years from now traditional formats like TV advertising will be 
a thing of the past.
  The data shows 28 percent “strongly” disagree and 34% 
“somewhat” disagree with the statement: “Looking ahead 
five years, I can imagine a world without 
traditional advertising formats.” Just 8 
percent strongly agreed. “As an industry, we 
are often prone to overstating sweeping new 
trends, so this is a useful bellwether of what a 
lot of the world’s top brands really think,” said WFA president 
Stephan Loerke.
  Even as marketers say their top priority in the coming 
months is e-commerce investment, 60 percent of those 
surveyed said advertising on offline media like TV is a priority 
for them — including 14 percent who labeled it their “top” 
priority. Expect those dollars to flow through a media buying 
agency for these big brands who say the in-house trend may 
be overstated. Three-quarters say they’ll probably rely even 
more on media shops to buy traditional media like TV in the 
coming year. And 64% say they’ll rely on them more for media 
planning too. Where the agency will be less involved is with 
media strategizing, although few CMOs are going completely 
in-house for that task.
  The WFA survey also delivered good news for how 
advertising fits into overall strategy. Advertising represents 
on average 61 percent of total marketing budgets overall. 
And for one in five, advertising is how they spent more than 
90 percent of their total marketing budget.
  Those ad budgets are growing. Ad investment is up for 
43 percent of survey respondents in the last 12 months — 
including 15 percent who report a “significant” increase, with 
28 percent saying it was “somewhat more.” Among those 
reporting budget shrinkage, a quarter said it was “somewhat 
less,” with 7 percent citing a significant decrease. Asked what 
their message is focused on, 55 percent said their ads are 
designed to promote brand awareness, while 31 percent said 
it was a mix of brand awareness and driving a purchase.
  But more money doesn’t mean marketers are convinced 
advertising is becoming more effective. A third say they 
believe the opposite. Of those, two-thirds think people are 
increasingly turned off by ad clutter. And 53 percent say it’s 
getting easier to avoid ads with technology like DVRs and 
digital ad-blockers. A declining trust in advertising (39%) and 
the rise of subscription-based models (26%) were also cited. 
And 13 percent say people just don’t like advertising.
  The results are based on an online survey of WFA members 
conducted this month. More than 100 individuals responded 
from 70 companies across 15 categories, including consumer 
packaged goods, automotive, food, alcohol, tech and finance.

ADVERTISER NEWS
  A group of direct-to-consumer mattress and home goods 
brands including DreamCloud, Nectar Sleep and Bundle 
banded together last month to launch parent company 
Resident. Modern Retail says the move is expected to 
create efficiencies and make room for adding more new 
brands... Lululemon Athletica has shuttered its two 
standalone men’s stores in Toronto and New York City, but the 
workout wear retailer says it’s still moving forward with plans 
to grow menswear sales. Bloomberg says the Vancouver-

based retailer, which reaffirmed a forecast 
to expand revenue from men’s products 
by more than 100 percent by 2023, said its 
shoppers prefer a “dual-gender” approach to 
the brand... Apple has expanded authorized 

repairs of its products to all 992 U.S. Best Buy stores, which 
have approximately 7,600 Geek Squad employees who are 
Apple-certified technicians. The Minneapolis Star Tribune 
says Best Buy stores can repair iPhones and other devices 
using Apple parts... Sneaker brand New Balance is planning 
to build a $33 million state-of-the-art factory in Methuen, 
Mass., planned for a 2020 opening. The Boston Globe says 
the company will employ 60 people in the 80,000-square-
foot facility, where it will test new manufacturing 
technologies, including 3D printing and focus on research 
and development... Walmart has begun testing autonomous 
vehicles to shuttle goods from one warehouse to another to 
get them closer to the customer. The technology partnership 
with a startup called Gatik is designed to halve the retailer’s 
costs for moving merchandise through the “middle mile,” 
Bloomberg reports... Panera Bread will expand a dinner 
menu test to nine more restaurants next month as part of the 
chain’s effort to grow sales beyond lunchtime. Restaurant 
Business online says the 10 new items, including bowls, 
flatbreads and sandwiches, will only be available after 4:30 
PM... Samsung Electronics has fixed “most” of the issues 
related to its Galaxy Fold handset and is preparing to put 
the phone back on the market after withdrawing it in April 
following reports of technical problems, the company says. 
No word yet on the foldable phone’s revised release date... 
Mondelez, which owns Oreo, Ritz and Nabisco among other 
CPG brands, is acquiring a majority stake in Perfect Bar-
parent Perfect Snacks, per CNBC. Last year, the company 
did $70 million in sales and is seeing double-digit year-over-
year growth... BJ’s Wholesale Club is the latest retailer 
to offer two-day shipping, Chain Store Age reports. BJ’s 
is quietly introducing a new program called BJ’s Stocked, 
which delivers essential products in two days. So far, the 
retailer has only announced BJ’s Stocked via social media 
and a banner ad on its homepage. Eligible items include 
canned and packaged food, candy and cookies, health 
and beauty, cleaning, and baby and kids. Orders must be 
placed by 1 PM for two-day delivery. BJ’s Wholesale Club 
Holdings operates 215 clubs and 136 BJ’s Gas locations 
in 16 states.
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SMI: TV AD REVENUES NOT MOVING HIGHER
  While TV networks continue to negotiate upfront deals — 
looking for mid-double-digit percentage price increases — 
TV ad revenues show a flat and/or downward trend over the 
last two years, Television News Daily reports.
  Standard Media Index says upfront-placed advertising 
revenue for the better part of last TV season (October 2018 
through April 2019) came in at $19.3 billion, down 3 percent 
on a two-year compound annual growth-rate (CAGR) basis. 
During the same period, scatter-placed advertising revenue 
is at $7.1 billion, which is flat on a two-year CAGR basis.
  Growth categories for upfront-based deals during that 

period include financial services — 6 
percent higher to $2.4 billion on a two-
year CAGR basis — and scatter revenue, 
15 percent more at $663 million.
  The picture is a bit more mixed for 
pharmaceutical companies, up 2 percent. 
Those marketers placed $2 billion in 
upfront deals, with scatter revenue down 
14 percent to $658 million.
  SMI says the wellness category, mostly 
coming from DTC brands, is up 16 
percent over a two-year period, to $513 
million. Scatter revenues has risen 21 
percent to $304 million.

QUIBI: WE’VE BOOKED $100M IN AD SALES
  Quibi, the ambitious short-form video venture from Jeffrey 
Katzenberg and CEO Meg Whitman, has sold $100 million 
in upfront ad inventory with six advertisers ahead of its April 
2020 debut, Variety reports.
  Advertisers that have committed ad spending to Quibi 
include Google, Procter & Gamble, PepsiCo, Walmart, 
Progressive and AB InBev, according to the company. 
The $100 million in deals represents two-thirds of Quibi’s 
$150 million in first-year ad inventory.
  Each of the initial ad clients are category-exclusive, 
according to Whitman (i.e., P&G is the sole consumer 
packaged goods advertiser). Quibi is looking to sign perhaps 
two or three more such deals.
  It won’t sign a telecom advertiser, though, because Quibi is 
in the midst of negotiating an exclusive distribution deal with 
a U.S. wireless provider, Whitman added. Hollywood movie 
studios, most of which have invested in Quibi, also will be 
advertisers on the service.
  Quibi has set April 6, 2020, as its launch date. The mobile-
only subscription video service will include premium scripted 
and unscripted content, chunked into sub-10-minute 
episodes. Quibi will cost $5 monthly with ads and $8 for an 
ad-free tier.

THIS AND THAT
  T-Mobile has retained Goldman Sachs to sell Boost 
Mobile if a prospective deal with DISH Network to dispose 
of some wireless assets falls through, sources tell Reuters. 
The investment bank has reportedly told potential buyers of 
the prepaid brand — said to include Comcast, Altice and 
Cox Communications — that it’s readying a Boost auction 
in order for T-Mobile and Sprint to gain regulatory approval 
for their merger... Beleaguered OTT pay-TV service 
provider Omniverse One World Television has shut down 
and will sell its assets, the company revealed in a court 
filing related to a copyright suit filed against the distributor. 
Omniverse has also cut its ties to HovSat, saying it believed 
the company held content rights via a deal with DirecTV.
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CABLENET CHATTER
  Paramount Network’s flagship series Yellowstone returned 
for a second season Wednesday with 2.4 million Live+same 
day viewers, 1.13 rating among adults 25-54 and .79 adults 
18-49 rating. The sprawling Kevin Costner drama was just 
off its 2018 series premiere’s record-setting viewership for 
the network (2.8 million), matching the L+SD audience for 
the Season 1 finale, while rising across all key demos and 
setting new series highs in adults 25-54 and 18-49, men 
25-54 and 18-49 and women 18-49... Comedy Central has 
greenlit its weekly topical stand-up series This Week at the 
Comedy Cellar for a second season, with the launch date on 
Friday, July 19 at 11 PM (ET). The series 
emphasizes jokes about current events 
and breaking news captured the same 
week each episode airs. Season 1 featured 
85 comedians throughout seven episodes, 
and Season 2 plans to showcase even 
more... Discovery and FuboTV say they 
have struck a multi-year deal that brings 
13 of the cable programmer’s networks 
to Fubo’s live-TV streaming service. The 
deal extends a relationship that had been 
in place between Fubo and the former 
Scripps Networks Interactive, which 
Discovery acquired in 2018. That pact 
included carriage of five networks, including HGTV and 
Food Network. Under terms of the agreement, Discovery 
Channel, TLC, Investigation Discovery, Animal Planet, 
OWN: Oprah Winfrey Network and MotorTrend will be 
available on Fubo’s base package, Fubo Standard... Latino 
and multicultural youth-oriented programmer Fuse Media 
said it’s expected to emerge from bankruptcy in the next 
few weeks, after a federal court approved an exit plan. Fuse 
Media, which targets millennial Latinos through its Fuse TV 
and FM (Fuse Music) linear cable and video-on-demand 
channels, filed for Chapter 11 bankruptcy protection in April... 
Modern Family star Jesse Tyler Ferguson has been 
named host of the upcoming 10-episode revival of Extreme 
Makeover: Home Edition on HGTV. Each episode puts 
a spotlight on local people trying to help someone in their 
area with a complete home makeover in just one week. The 
original series, hosted by Ty Pennington, aired on ABC from 
2003 to 2012... The new season of Discovery Channel’s 
Fast N’Loud will premiere on Monday, July 8 at 9 PM (ET). 
Set at the gas Monkey Garage, the upcoming season will 
feature Richard Rawlings putting everything on the line 
in hopes of taking his business to new heights and a new 
level of success in the hotrod world... Five anchorwomen 
at NY1, one of the nation’s most prominent local news 
channels, have sued the network over age and gender 
discrimination, alleging a systematic effort by managers to 
force them off the air in favor of younger, less experienced 
hosts. The plaintiffs, who range in age from 40 to 61, include 
Roma Torre, one of the channel’s longest-serving anchors, 
Amanda Farinacci, Vivian Lee, Jeanine Ramirez and 
Kristen Shaughnessy. They contend the leadership team 
installed by Charter Communications, which acquired NY1 
in 2016, reduced their airtime and anchoring slots, excluded 
them from promotional campaigns and consistently ignored 
their concerns.

Jimmy Fallon

Thank you, horseradish, 
for being neither a radish 

nor a horse. What you 
are is a liar food.


