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TV’S EFFECTIVENESS DRIVING ONLINE SEARCH
  From mattress sellers to meal kit providers, direct-to-
consumer (DTC) brands are getting a wake-up call on the 
role television plays in selling product.
  Veteran marketers have long known a TV buy results in 
boosted sales. But the research backs it up. The TVB’s 
most recent Retail Purchase Funnel study shows the out-
sized role a television buy has on product awareness, 
interest and ultimately purchase — regardless of whether 
someone walks into a store or clicks the 
buy button online. Now DTC marketers are 
looking at the impact of a TV ad campaign 
on how many people search for their brand 
online. Based on what they see, they’re 
shifting dollars to TV.
  The men’s fashion and lifestyle brand 
Touch of Modern is a good example of the trend. The 
company only bought digital ads until late 2017, when it 
reassessed how it was spending its marketing budget and 
saw TV as a way to get more bang for the buck. The Video 
Advertising Bureau says they spent $33.9 million on TV 
ads in 2018 compared to just $852,000 the year before. 
“Since running television ads, we’re getting a lot more 
search volume coming in through Google,” CEO Jerry 
Hum tells Digiday.
  The results are easy to interpret. The VAB says when 
Touch of Modern added TV to its buy, search traffic jumped 
3,398 percent in 2018. “When we introduce another channel, 
we essentially cut digital in half,” Hum said, adding TV now 
gets “the majority” of the company’s marketing dollars.
  Touch of Modern isn’t alone. DTC mattress seller Purple 
went from spending nothing on TV in 2017 to pouring more 
than $140.4 million into the medium last year. And clothing 
retailer Poshmark spent $45.6 million on TV last year 
versus $500,000 in 2017.
  The weight-loss supplement seller Golo has determined 
that a quarter of its search traffic comes from ads it runs on 
television. And in a surprising twist, a lot of marketers say 
as search costs have increased it has made TV buys more 
attractive from an efficiency standpoint. Golo CTO Alex 
Razzook told Digiday that before they boosted TV spend 
the cost of getting someone to their website had gone up 
by a third. Now they see digital ads as a way to complement 
TV buys—which reportedly totaled $1.3 million during Q1.
  Another trend that could bolster TV spending is that as 
more DTC brands open brick-and-mortar stores, it could 
push them to devote more of marketing dollars to traditional 
media. Heidi Zak, co-CEO of the DTC bra company Third 
Love, says expanding a marketing plan beyond Google or 
Facebook is also necessary in order to reach new potential 
customers. Zak told The Wall Street Journal her company 
now runs ads “pretty much everywhere,” including on TV 
and other traditional media like radio, print and direct mail.

(Continued on Page 3)

TV EMERGES AS HOT NEW MEDIUM FOR DTC BRANDS
ADVERTISER NEWS
  Best Buy has announced a new collection of connected 
fitness products from an array of exercise companies that will 
be featured on BestBuy.com, as well as a dedicated fitness 
space that will launch in more than 100 stores by the end of 
this year. Among the featured brands are Flywheel Sports, 
NormaTec, Hyperice, Hydrow and NordicTrack, which 
includes a range of connected bikes, rowing machines, and a 
recovery system used by professional athletes, Dealerscope 

reports... Self Care is the new private label 
skincare brand from Lululemon, according 
to Fast Company. The yoga-inspired 
activewear chain has debuted four products 
as part of the line’s launch, including $12 
anti-stink deodorant spray, $14 lip balm, 
$34 dry shampoo and $48 face moisturizer. 

The line, which has been certified as “Clean at Sephora,” 
claims to have formulations free of aluminum, paragons and 
sulfates... People with the Dunkin’ or Grubhub apps in New 
York City may now place orders from the coffee and doughnut 
chain for home delivery, Engadget reports. The companies 
plan to expand Dunkin’ deliveries to Boston, Chicago and 
Philadelphia in the coming months... GameStop is closing 
its ThinkGeek website and moving the company’s products 
into existing GameStop and ThinkGeek stores. The Dallas 
Morning News reports ThinkGeek.com will fulfill all orders 
placed until July 2... General Motors’ prolonged ramp-up of 
the redesigned Chevrolet Silverado has put the longtime 
No. 2 pickup in an unfamiliar, uncomfortable position: third 
in Detroit’s three-way race. Ram has beaten the Silverado in 
nine of the past 10 months, according to U.S. sales estimates 
from the Automotive News Data Center. The Ram has 
outsold the Silverado by 36,619 since the latest Silverado 
1500 hit dealerships in August and holds a lead of nearly 
22,000 five months into 2019. But GM executives say the 
launch is going as planned and that GM is focused on profits, 
not market share... Beyond Meat is moving beyond burgers 
and sausages, Fortune reports. The company is introducing 
a new ground beef substitute, called Beyond Beef on 
Monday. The plant-based product will reportedly marbleize 
and tenderize just like the traditional kind. It will be carried in 
major grocery chains including Wegman’s, Whole Foods 
and select Kroger stores. Sold in one-pound packages, 
Beyond Beef is made of a mix of pea, mung bean and rice. The 
company says it still has the meat-like consistency that has 
made the burgers a hit with consumers... Target’s weekend-
long register failure, caused by an internal technological 
issue, ended up costing the retailer approximately $100 
million in sales, according to CNBC... AmazonBasics 
products are now the top best-sellers in 22 of Amazon’s 51 
retail categories, according to a report from Thinknum. The 
top-performing categories for Amazon’s biggest private-label 
brand are office supplies and cell phones and accessories, 
and the most popular products are AA batteries, followed by 
microfiber cleaning cloths.
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AVAILS
  WSYX/WTTE/WWHO-TV in Columbus, Ohio, is looking 
for a Market Revenue Officer to help guide our multi-
platform sales efforts. This position requires an individual 
who possesses strong leadership skills and who can 
direct a sales organization in selling and creating revenue 
streams through a multi-screen integrated approach. The 
candidate must have a successful track record in sales 
management, staff recruitment and developmental skills, 
as well as strong leadership capabilities. CLICK HERE 
for info or to apply now. Equal Opportunity Employer and 

Drug Free Workplace!
  WPBF 25, the Hearst-owned ABC 
affiliate in the beautiful West Palm 
Beach market, has an incredible 
opportunity for you! WPBF 25 is looking 
for a dynamic sales superstar to join 
our phenomenal sales team. The ideal 
candidate will bring both Broadcast 
and Digital sales experience and will 
possess the drive and ability to thrive 
in a fast-paced, highly competitive 
market. Your creativity, originality and 

passion for developing new business will be encouraged 
and rewarded! CLICK HERE to apply. EOE.
  KRDO News Channel 13, located in beautiful Colorado 
Springs, Colo., along the front range of the Colorado 
Rockies, is looking for two Sales 
Account Executives with digital 
advertising experience, one position 
for TV and one for Radio. Sales 
experience preferred. Must be a self-
starter, possessing a highly motivated personality and the 
ability to consistently maintain a positive attitude. Working 
knowledge of Microsoft Outlook is a must. Excellent 
interpersonal and organizational skills required! CLICK 
HERE for more info or to apply now. No calls, please!  
EOE.
  The Sinclair San Antonio group of stations (KABB-TV / 
WOAI-TV / KMYS-TV) is seeking a Digital Sales Manager 
who will ensure that all digital objectives, including internet 
and mobile, maintain or exceed company revenue growth 
goals. The Digital Sales Manager will provide the staff with 
digital platform training and support, and will assist with 
implementation of programs and create revenue streams as 
opportunities arise. Three years’ management experience, 
preferably in a TV and/or Digital sales environment. CLICK 
HERE for more information or to apply now.
  Philadelphia’s No. 1 station, WPVI-TV, a Walt Disney 
Company station and one of the most progressive stations 
in the country, is looking for a modern-
day multi-media seller with a strong 
track record of developing business. 
Agency experience is beneficial but 
business development is priority No. 1. 
Candidate with 3-5 years’ TV experience 
preferred, but a strong demonstrated 
media sales performance track record is a must. Get more 
details or apply at www.disneycareers.com, look for job 
#675544BR. EOE/F/M/V/D/SO/GI.

See your ad here tomorrow! CLICK HERE for details.

NETWORK NEWS
  CBS Television Distribution is launching a new 
multiplatform network in the fall, The Hollywood Reporter 
says. The lifestyle-focused Dabl (pronounced “dabble”) 
is set to debut Sept. 9 on digital secondary channels of 
broadcast stations (a la MeTV or Bounce TV) in about 70 
percent of the U.S. CBS’ owned-and-operated stations are 
the anchor group for the launch; Dabl will be available in the 
top 10 and 23 of the top 25 markets. The network will feature 
library shows from Martha Stewart and Emeril Lagasse at 
its launch, along with other programs focusing on cooking, 
home renovation, DIY and travel... Super 
contestant James Holzhauer gave 
Jeopardy! a parting gift with his June 3 
defeat, leading the veteran game show 
to its 10th straight week of leading all 
of syndication, even though the show 
dropped 14 percent in the week ended 
June 9 to a still-strong 6.8 live plus 
same day household rating, according to 
Nielsen. That was 24 percent better than 
last year at this time, and was helped 
by a gigantic lift for the show’s June 3 
shocker, when the seemingingly undefeatable Holzhauer fell 
to Emma Boettcher, a 27-year-old librarian from Chicago. 
The rating for that day hit a single-day 9.0 in households, up 
70 percent from the same week last year.

TEGNA CLOSES DEAL FOR QUEST, JUSTICE
  Tegna has completed its acquisition of 24/7 multicast 
networks Quest and Justice Network from Cooper Media, 
the Washington Business Journal reports.
  The media company announced the finalization of its 
purchase yesterday, with Tegna paying $77 million in cash 
for the roughly 85 percent of the networks it didn’t already 
own. This deal, initially announced in May, values the two 
Atlanta-based networks at a $91 million.
  The two networks reach more than a combined 87 million 
homes, despite being relatively new. Justice Network focuses 
on true crime, mystery and investigation programming 
and launched in 2015. Quest, started in 2018, centers its 
programming on science, history, engineering and adventure-
reality series.

DONE DEALS
  TVB has named David Buonfiglio VP of digital.  Buonfiglio, 
who brings two decades of local digital sales 
and marketing leadership experience to his 
new role, will assume his responsibilities 
immediately. Buonfiglio most recently served 
as VP of sales and development at Cordillera 
Digital. He earlier served in executive sales and 
management roles at Barrington Interactive, 
Internet Broadcasting and NECN... Jay 
Howell has been named president and general manager of 
KCBS-KCAL Los Angeles, the CBS Television Stations-
owned pair. He’ll also oversee CBSLA.com and recently 
launched streaming service CBSN Los Angeles. Howell 
succeeds Steve Mauldin, who retired at the end of May. 
Howell was VP and GM of CBS Television Stations’ KDKA-
WPCW Pittsburgh since July 2018. Prior to that, he was VP 
and GM of CBS-owned KOVR-KMAX Sacramento, Calif.

6/19/2019

Jimmy Kimmel

O.J. has only been on Twitter 
for four days, and he’s 

already got 700,000 followers. 
The last time he had this 

many people following him, 
he was on the 405 headed to 

the Mexican border.
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FIRE CLAIMS NEVADA BROADCASTERS OFFICES
  A massive fire on Monday destroyed an 84,000-square-
foot, 24-unit Las Vegas business complex that housed the 
offices of the Nevada Broadcasters Association, the Las 
Vegas Review-Journal reports.
  “You take things for granted,” said Mitch Fox, the 
association’s president and CEO. “We don’t think there’s 
anything that important in an office, but there’s personal 
mementos, awards, signed photos, things that can’t be 
replaced.”
  He said the loss of the association’s office was saddening, 

but his staff is picking up the pieces 
and moving forward. “Think if this had 
happened 15, 20 years ago, or even just 
10 years ago,” he told the newspaper. 
“Every business has paper files, but 
now we have DropBox, the cloud, the 
internet. We didn’t lose everything.”
  Only minor injuries were reported in 
connection with the blaze.

THIS AND THAT
  A new report from Nielsen touts the 

enduring power of radio, which continues to reach more 
Americans than any other platform. Among adults 18+, 
radio reaches 92 percent of U.S. adults every week. Adults 
18-49 are the demo that tunes in the most, and Country is 
the preferred format. TV reaches 87 percent of the 18-49 
demo.. According to the 2019 Edelman Trust Barometer 
Special Report, 41 percent of consumers say they don’t 
trust brands’ marketing communications to be accurate 
and truthful... The 2019 Most Patriotic American Brands 
survey, compiled by brand research consultancy group 
Brand Keys, has Jeep atop the list, a spot it has enjoyed 
every year since the survey began in 2002. AdAge reports 
that Disney is second, followed by Ford, Coca-Cola and 
Levi Strauss. The annual survey asks consumers about 
their perceptions of corporate patriotism among iconic 
U.S. brands... The NAB is asking the FCC to relax rules 
governing the amount of educational and informational 
programming that full-time broadcasters are required to air 
per week, suggesting a switch to an annual requirement 
with flexibility for scheduling.
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Jerry Seinfeld

Being a good husband is 
like being a good stand-up 
comic: You need 10 years 
before you can even call 

yourself a beginner.
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CHICK-FIL-A GAINS, BUT MCDONALD’S TOPS LIST
  Chick-fil-A may be winning over more Americans each 
year, but they’re still lovin’ McDonald’s more than any other 
chain, Fox Business reports. The Golden Arches held on 
to the No. 1 spot as the largest restaurant chain in the U.S. 
in 2019 by raking in $38.52 billion in total sales, a Nation’s 
Restaurant News (NRN) analysis revealed. Starbucks 
remained in second with total sales of $20.49 billion.
  Chick-fil-A made the biggest jump of the three chains, 
moving from No. 7 to No. 3 this year. The fast-food company 
brought in $10.46 billion in total sales to push out Subway as 
the third largest chain in the nation.
  The chicken brand is deemed one of the 
fastest-growing chains with more than 
2,400 locations in 47 states.
  Despite being closed on Sundays, Chick-
fil-A saw double-digit sales growth gains 
for the fifth year, NRN reported. The chain 
had 16.7 percent growth in sales in 2018, 
up from $8.97 billion, and it still has the 
potential to grow as it adds more locations 
throughout the U.S.

SKILLS SHORTAGE WEIGHING ON EMPLOYERS
  Employers are having trouble finding qualified talent to fill 
open positions, Chain Store Age reports. Of the 82 percent 
of employers who report they’re actively hiring for open 
positions, 80 percent are having trouble finding candidates, 
with 70 percent reporting a skills shortage, according to a 
survey by global outplacement and executive and business 
coaching firm Challenger, Gray & Christmas.
  “The tight labor market typically means workers have their 
pick of jobs,” said Andrew Challenger, VP of Challenger, 
Gray & Christmas. “This survey suggests that while 
opportunities abound, employers are looking for select skill 
sets and having trouble finding qualified talent.”
  Of those surveyed, 43 percent of reported that while they 
have plenty of applicants, those who apply don’t have the 
requisite skills. Another 43 percent of employers reported 
that they’re not receiving enough applicants, 27 percent of 
whom said the candidates who do apply aren’t qualified.
 The Challenger survey found 83 percent of companies are 
hiring mid-level professionals, including supervisors and 
managers. Another 74 percent are hiring entry-level workers, 
while 61 percent are hiring for the director level to the C-suite.

TV EMERGES AS HOT MEDIUM FOR DTC BRANDS
(Continued from Page 1)
  VAB estimates 125 DTC brands spent $3.8 billion on TV in 
2018 — an increase of 60 percent, or $1.4 billion, compared 
with a year earlier. Magna EVP Vincent Létang told the 
Journal that a group of 13 brands he tracks boosted overall 
marketing by 35 percent last year — and he expects they’ll 
increase those budgets another 30 percent this year and 25 
percent in 2020.
   “The common misconception is TV can’t be tracked the 
same way as digital advertising,” said Hum. “Very quickly we 
found that we were able to track it and measure it just as 
precisely as we could on the digital side. All the KPIs also 
improved. The cost per customer went down. The cost per 
sign up went down. TV ended up being the biggest portion of 
our marketing spend.”


