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MOST BUYERS FINE WAITING A DAY FOR PICK-UP
  If the story aisles don’t seem as busy as the parking lot, here’s 
a potential explanation: A new survey finds half of Americans 
are using click-and-collect shopping options. The good news 
for retailers is that when shoppers select purchases online 
and pick them up in-store, nearly 70 percent of those using 
the option say they often buy more from the retailer.
  The International Council of Shopping 
Centers survey finds the top reason for using 
click-and-collect is avoiding delivery fees 
(49%). Others include getting the merchandise 
faster (40%); and the assurance that an item is 
available once they’re in the store (33%).
  “The use of click-and-collect demonstrates the ongoing 
convergence of physical and digital,” says ICSC president 
Tom McGee. “Consumers want options when making their 
purchases, and the retailers who are offering the most 
channels are seeing more purchases being made.”
  The survey also finds that once customers begin using 
click-and-collect, they remain loyal. Nearly all (96%) said 
they plan to continue. Eighty-five percent are willing to wait 
up to one day for in-stock items to be available for pickup, 
and 70 percent said they’d wait two days.
  Walmart said last week that it’s on track to offer grocery 
pick-up at 3,100 stores and same-day grocery delivery 
at 1,600 stores by year-end. Walmart EVP/CFO Richard 
Mayfield said earlier this month that where someone lives 
is a factor in preference. “Less dense populations tend to be 
more towards pick up,” he said.
  Executives say click-and-collect has costs — training 
workers, refrigeration for perishable goods, creating staging 
areas and reconfiguring parking lots. Michael Dastugue, 
CFO of Walmart’s U.S. Division, said earlier this year 
the company is slowly adding more general merchandise 
availability to its online grocery service. But he said it can be 
hard to fulfill orders at a 200,000-square-foot supercenter. 
“At the end of the day, we all have to be merchants — if 
we can add more general merchandise to the basket, that 
clearly helps the profitability,” he said.

DENTSU: AD MARKET TO SEE 3.1% U.S. GROWTH
  The U.S. ad market is looking a bit 
better, and Dentsu Aegis Network’s 
latest advertising spending forecast is 
giving the U.S. a tiny upgrade.
  It now predicts that total ad spending 
will increase 3.1 percent this year. 
That’s a tenth of a point better than 
when the previous outlook was 
released in January of this year. While 
the upgrade is certainly welcome, 
what’s even more significant about 
the change is that it comes despite

(Continued on Page 3)

CLICK-AND-COLLECT SHOPPING GAINING TRACTION
ADVERTISER NEWS
  Walmart will keep the Jet.com site as a separate 
platform, but it’s integrating the remaining employees of 
the e-commerce player it acquired in 2016 into the Walmart 
team, the company says. Jet.com founder Marc Lore has 
led Walmart’s growing e-commerce efforts since shortly after 
the acquisition, and Jet.com President Simon Belsham will 

exit later this summer... Workout wear retailer 
Lululemon Athletica booked a 33 percent 
increase in first-quarter online sales and 
raised its guidance for the year on a stronger-
than-expected quarter. The company doesn’t 
plan to cut prices to compete and expects 

to grow with expansion into new product categories and 
markets including China and Europe... Champs Sports 
has created an in-store shop concept called Champ Sports 
Women with a focus on active lifestyle apparel, footwear and 
accessories for women, Women’s Wear Daily reports. The 
first shop rolled out in Dallas, and the retailer plans to bring 
it to more markets by summer’s end... High-end furniture 
retailer RH has renegotiated costs and raised prices on 
some made-in-China products to offset higher costs related 
to new tariffs, the company says. RH is exploring options for 
U.S. manufacturing as it moves more of its production and 
product development out of China... Private-equity firm FFL 
Partners is seeking a buyer for the 1,500-unit Church’s 
Chicken chain, sources tell Bloomberg. The firm, which 
acquired Church’s in 2009, has brought on advisers to 
explore a sale and set a price of about $350 million... 
Target has integrated its same-day delivery service with 
Shipt, and online shoppers no longer need to be Shipt 
members to use the service, the Minneapolis Star Tribune 
reports. Customers can now shop directly from Target’s app 
and e-commerce site and have orders fulfilled from one of 
1,500 stores that day... AT&T has joined Best Buy and 
Samsung among retailers who have canceled preorders 
of the Galaxy Fold smartphone. AT&T said it would issue 
refunds for those who paid in advance, and customers can 
reorder the foldable phone once Samsung announces a 
new release date.
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AVAILS
  Key Account Manager, Raleigh, N.C.: Capitol 
Broadcasting Company seeks candidates for this position 
to serve as the primary point of contact and build long-
term relationships with high-profile advertisers. 2+ years 
of broadcast media sales experience and exceptional 
communication, presentation and negotiation skills 
required! CLICK HERE for more details on this and other 
job openings. EOE M/F. All Capitol Broadcasting Company 
properties are tobacco free. Capitol Broadcasting 
Company participates in E-Verify.

  WIS, the No. 1 television station 
and the No. 1 local digital platform 
in Columbia, S.C., seeks a second 
Sales Manager to lead a progressive 
team. Candidates should have 3-5 
years’ media management experience, 
in addition to an ability to motivate 
experienced sellers and excellent 
interpersonal skills with clients. A 
successful track record of generating 
local new business, non-traditional 
revenue and digital sales would put you 

at the top of our list. Qualified applicants, please APPLY 
ONLINE and be prepared to attach your cover letter and 
resume. No calls, please.
  Philadelphia’s No. 1 station, WPVI-TV, a Walt Disney 
Company station and one of the most progressive stations 
in the country, is looking for a modern-day 
multi-media seller with a strong track record 
of developing business. Agency experience 
is beneficial but business development is 
priority No. 1. Candidate with 3-5 years’ 
TV experience preferred, but a strong 
demonstrated media sales performance 
track record is a must. Get more details or apply at www.
disneycareers.com, look for job #675544BR. EOE/F/M/
V/D/SO/GI
  WDSU-TV, New Orleans, is looking 
for a Digital Sales Manager to provide 
energized leadership for our digital sales 
initiatives. If you are looking for a great city 
with out-of-this-world food, music, culture 
and history, this could be the job for you! 
The ideal candidate should possess a passion for new 
media and enjoy staying up to date with its evolution, 
understand digital marketing strategy, and can thrive in 
a customer-focused team environment. CLICK HERE to 
apply. EOE.
  The Sinclair San Antonio group of stations (KABB-TV / 
WOAI-TV / KMYS-TV) is seeking a Digital Sales Manager 
who will ensure that all digital objectives, including internet 
and mobile, maintain or exceed company revenue growth 
goals. The Digital Sales Manager will provide the staff 
with digital platform training and support, and will assist 
with implementation of programs and create revenue 
streams as opportunities arise. Three years’ management 
experience, preferably in a TV and/or Digital sales 
environment. CLICK HERE for more information or to 
apply now.

See your ad here Monday! CLICK HERE for details.

NETWORK NEWS
  After a lackluster start, the NHL Stanley Cup Finals 
scored the biggest results for a finals game in nine years, 
as well as yielding an overall 8 percent rise for an entire 
seven-game series versus the year before. The seven-
game series — which saw the St. Louis Blues win their 
first championship over the Boston Bruins — posted an 
average Nielsen 5.3 million total viewers per game. A 
year ago, the six-game series posted 4.9 million viewers. 
Contributing to the rise was Game 7, which earned 8.25 
million viewers (and a 2.5 rating among adults 18-49). It was 
the best result for a Stanley Cup game 
since 2010’s Chicago Blackhawks-
Philadelphia Flyers series, when 
Game 6 pulled in 8.3 million viewers. 
For Games 4-6, all of which aired on 
NBC: 6.5 million, 5.5 million and 5.1 
million viewers, respectively. Adult 18-
49 viewers came in at 2.6 million, 2.2 
million, and 2 million, respectively... 
GSN game show America Says is 
being rolled out in first-run syndication 
this fall. Station groups Fox, Sinclair, 
CBS, Cox Media, Tegna, Nexstar, Mission, Gray and 
Lockwood will carry the show, with the half-hour strip now 
cleared in 85 percent of the U.S. Hosted by John Michael 
Higgins (Great News), America Says is described as a 
fast-paced studio game show in which two teams of friends 
and family face off to guess America’s responses to survey 
questions, with a cash prize on the line... The possibility 
of a host-less Emmys is among the leading options being 
considered by Fox and the Television Academy as it 
preps for this year’s telecast. With just three months until 
the telecast and no host yet named, insiders confirm to 
Variety that the Emmys may go without a host for the 
first time since 2003 (when the show also aired on Fox). 
But they also caution that nothing has been decided, and 
the perfect host may still come along. This year’s Emmy 
nominations will be announced on July 16, and that may 
be when a final decision is made on which route to go.

CBS SETS 2019-20 FALL PREMIERE DATES
  CBS has announced the premiere dates for its 2019-
2020 fall season. As usual, CBS’ is sticking to tradition, 
rolling out the bulk of its lineup during the official premiere 
week.
  Like it has done for the past few years, the network is 
kicking off Wednesdays with a supersized Survivor 
season premiere and supersized Big Brother finale before 
reverting to the regular schedule.
  CBS’ premiere week opens Monday, Sept. 23, with the 
Season 2 debut of The Neighborhood at 8 PM (ET), 
leading into the series premieres of new comedy Bob ♥ 
Abishola at 8:30 PM and new drama All Rise at 9 PM. 
That’s followed by the Season 4 premiere of Bull at 10 PM.
  Young Sheldon returns for its third season Sept. 26 in 
its new Thursday 8 PM anchor position, succeeding The 
Big Bang Theory. It is followed by the series premiere 
of The Unicorn at 8:30 PM and the seventh season of 
Mom at 9 PM. Patricia Heaton’s return to CBS in the new 
comedy Carol’s Second Act follows at 9:30 PM, and then 
new drama Evil at 10 PM.
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Conan O’Brien

I’ve been having a hard 
time convincing my wife 
that I’m not a robocall.
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DENTSU: AD MARKET TO SEE 3.1% U.S. GROWTH
(Continued from Page 1)
Dentsu cutting its overall growth outlook for global ad 
spending. By category, it forecasts auto will remain the 
largest ad category in the U.S. this year, with 1.2 percent 
year-over-year estimated growth. Retail is second at 2.5 
percent. Looking to 2020, Dentsu is sticking with its forecast 
that U.S. ad spending will climb 3.6 percent.
  “We’re looking forward to a year of events including the 
European Football Championships, the Tokyo 2020 
Olympic & Paralympic Games and U.S. presidential 

elections all boosting ad spend along 
with the digital developments driving 
growth,” said Peter Huijboom, Dentsu’s 
Global CEO of Media.
  Dentsu doesn’t offer a U.S.-specific 
outlook for TV, but worldwide it expects 
spending to “shrink slightly” this year 
and return to “modest growth” in 2020. It 
credits more “dynamic TV opportunities 
and innovation” connected to the 
growing penetration of smart TVs. TV 
is expected to capture about a third of 

global ad spend this year and next.
  Digital is now the biggest segment, with a projected 42 
percent share for online advertising this year across the 
globe and more gains next year. “Growth is steady into 
2020 putting digital’s share of ad spend at nearly 45 percent 
by the end of the year,” the agency predicts. It notes mobile 
is now the fast-growing platform within digital.

THIS AND THAT
  Advertisers are putting more than $1 billion in the global 
market for child-centric ads, but AdAge says privacy 
concerns remain. Video-on-demand platforms and social 
media are big draws for media buyers targeting digitally-
savvy children... Facebook “uncovered emails that 
appear to connect [CEO] Mark Zuckerberg to potentially 
problematic privacy practices at the company,” The Wall 
Street Journal writes. The report prompted pushback from 
Facebook, which said neither Zuckerberg nor any other 
employee had knowingly violated FTC rules... White House 
press secretary Sarah Huckabee Sanders will leave the job 
at the end of the month, President Trump said yesterday. 
In a pair of tweets, the president said Sanders will return to 
her home state of Arkansas.
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Steve Martin

I’ve got to keep breathing. 
It will be my worst 

business mistake if I don’t.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

FOX JOINS ADDRESSABLE TV CONSORTIUM
  Fox is the latest TV network to join Project OAR, the TV 
consortium designed to standardize addressable TV buying, 
AdAge reports. The group also announced the formation 
of an agency advisory committee that includes Publicis 
Media, Omnicom Media Group, GroupM, IPG’s Magna 
Global, Dentsu Aegis, Havas and Horizon Media.
  Project OAR, which stands for Open Addressable Ready, 
was established earlier this year to develop and deploy a new, 
open standard for delivering ads to individual households 
on smart TVs, known as addressable advertising. Any 
such offering isn’t expected to become 
available until the first half of 2020.
  Members include Disney Media 
Networks, Turner, Xandr, Comcast’s 
FreeWheel and NBCUniversal, CBS, 
Discovery, Hearst Television and AMC 
Networks, as well as Inscape, a division 
of Vizio that’s developing the technology.
  While addressable advertising has long 
been ballyhooed as the holy grail of TV 
advertising, after more than a decade 
of industry talk about the benefits of 
targeting individual households, the process of delivering 
such ads remains cumbersome and time-consuming.
  Project OAR is the latest effort by TV networks to work 
together to improve measurement and targeting to fend off 
digital ad behemoths like Google and Facebook.

A DECADE LATER, RECESSION PAINS LINGER
  The 10-year anniversary of the end of the Great Recession 
is approaching. A decade after the housing bust, the economy 
is robust and the unemployment rate is at a 49-year-low. But 
not all Americans have recovered, Yahoo Finance reports.
  According to a new survey from Bankrate of about 3,000 
Americans, 23 percent of people who were adults when 
the recession started in December 2007 say they’re now 
financially worse off than they were before the recession hit. 
That’s just under 50 million Americans. Another 25 percent 
say they’re doing the “same.” In all, just over half believe 
their “overall finances” are better than before.
  “Americans were and continue to be in a degree of denial of 
the financial crisis and Great Recession,” said Mark Hamrick, 
Bankrate’s senior economic analyst. “One of the constant 
themes that presents itself in the data is that Americans are 
still digging out in many ways from that experience.”

SURVEY FINDS MCDONALD’S MOST PREFERRED
  McDonald’s is the most preferred fast food brand by 
consumers, according to a new survey. Conducted by UBS 
Evidence Lab, the survey found the company is likely 
to remain at the top, based on consumers’ “particularly 
favorable perceptions,” UBS analyst Dennis Geiger wrote 
to clients earlier this week.
  UBS surveyed 2,029 adults who visit at least one “fast-
casual restaurant” a month. McDonald’s performed better 
than its competitors in several important categories for 
fast food brands, including value, promotion and speed of 
service.
  Wendy’s came in second place and Burger King — part 
of Restaurant Brands — followed in third. Subway, Taco 
Bell and KFC followed.


