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LEISURE TIME CHANGES FROM A DECADE AGO
  The amount of time that Americans ages 60 and older 
spend on their TVs, computers, tablets or other electronic 
devices has risen almost half an hour per day over the past 
decade, according to a Pew Research Center analysis 
of Bureau of Labor Statistics data, even as screen time 
among younger people has more or less held steady.
  Those 60 and older – a group increasingly populated 
by aging Baby Boomers – now spend more than half of 
their daily leisure time, four hours and 16 
minutes, in front of screens, mostly watching 
TV or videos. Screen time has increased for 
those in their 60s, 70s, 80s and beyond, 
and the rise is apparent across genders and 
education levels.
  Meanwhile, the time that these older adults spend on 
other recreational activities, such as reading or socializing, 
has ticked down slightly.
  This rise in screen time coincides with significant growth 
in the adoption of digital technology by older Americans. 
In 2000, 14 percent of those ages 65 and older were 
internet users; now 73 percent are. And while smartphone 
ownership was uncommon at all ages around the turn of 
the 21st century, now about half (53%) of people 65 and 
older are smartphone owners.
  Overall, leisure time for Americans 60 and older has held 
steady at about seven hours a day. While overall time use 
patterns of older Americans haven’t changed much over 
the past decade, some differences do emerge by age, sex 
and education. More than four-in-ten Americans in their 60s 
are still working, while just 14 percent of people in their 70s 
and 4 percent of those 80 and older are employed. As a 
result, the average amount of time spent working per day 
among people in their 60s is far higher than for those 70 
and older.
  The differences in the day-to-day experiences of men and 
women ages 60 and older largely echo gender patterns that 
are seen at younger ages. Men 60 and older are more likely 
to be working than their female counterparts (33% vs. 24%) 
and, among those who work, they tend to work more hours.
  But while more paid work is sometimes linked with less 
leisure time, this is not the case when it comes 
to men and women ages 60 and older: Among 
adults in this age group, men spend 48 more 
minutes a day working than women, yet they 
also spend 42 more minutes on leisure time.
  Time use among older adults also differs by 
educational attainment. As is the case across 
age groups, those with higher levels of education 
are more likely to be employed. Around four-
in-ten adults who are 60 and older and have a 
bachelor’s degree or more (37%) are working, 
compared with 31 percent of their counterparts 
with some college experience and 21 percent of 
those with a high school diploma or less.

FOR AMERICANS 60+, SCREEN TIME IS ON THE RISE
ADVERTISER NEWS
  Walmart has implemented an error- and theft-detection 
system called Missed Scan Detection in more than 1,000 
stores, Business Insider reports. The system features 
cameras at checkout that use artificial intelligence and 
computer vision technology to determine when products 
are moved past the scanner without being scanned... Vera 
Bradley will buy a majority stake in Creative Genius, the 
parent of California-based Pura Vida Bracelets, for $75 

million, CNBC reports. Pura Vida sells brightly 
colored braided and string bracelets crafted 
by global artisans in stores and online... Drug 
Store News says Rite Aid is implementing 
a digital strategy that’s focused on both 

creating a seamless shopping experience across channels 
and making store associates’ jobs easier. “We are building 
a collaborative environment that allows us to take innovative 
ideas and turn them into reality rapidly,” Chief Information 
Officer Justin Mennen said... KFC will debut a limited-time 
chicken sandwich topped with Cheetos after a test of the 
item surpassed expectations, Restaurant Business online 
reports. The chain will promote the Cheetos Sandwich at 
an “All Orange Everything” pop-up in New York City this 
week, before rolling it out nationally July 1 for a four-week 
period... Apple is recalling a 15-inch Macbook Pro 2015 
model sold between September 2015 and February 2017, 
Forbes reports. It contains a battery that might overheat and 
cause a safety risk. Apple recommends that anyone with that 
Macbook Pro stop using it, and the company is offering a free 
battery replacement... Kroger’s investments in expanding its 
online business are paying off. Kroger reported total company 
sales of $37.3 billion, more than analysts expected, for the 
quarter ended May 25, down from $37.7 billion in the year-
ago period. Kroger attributed the decrease to the sale of its 
convenience store business unit. Same-store sales grew 1.5 
percent, while digital sales jumped 42 percent... Amazon 
is expanding its AmazonFresh delivery service to Prime 
members in Las Vegas. Online orders for tens of thousands 
of fresh products, including meat, seafood, produce, and 
everyday essentials, will be available for one- to two-hour 
delivery from AmazonFresh.
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AVAILS
  KOCO 5, Hearst Television’s ABC affiliate and leading 
website in Oklahoma City, seeks a superstar Digital Sales 
Manager to provide energized leadership in developing, 
selling and executing successful digital sales initiatives. The 
ideal candidate possesses a passion for new media and 
thrives in a customer-focused team environment. Required 
strengths include: development and management of a staff 
of 10 account executives, strong presentation skills, and the 
ability to coach account executives to higher performance.  
Apply HERE.

  The Sinclair San Antonio group of 
stations (KABB-TV / WOAI-TV / KMYS-
TV) is seeking a Digital Sales Manager 
who will ensure that all digital objectives, 
including internet and mobile, maintain 
or exceed company revenue growth 
goals. The Digital Sales Manager will 
provide the staff with digital platform 
training and support, and will assist with 
implementation of programs and create 
revenue streams as opportunities arise. 
Three years’ management experience, 

preferably in a TV and/or Digital sales environment. CLICK 
HERE for more information or to apply now.
  Lockwood Broadcast Group seeks General Manager 
candidates for its ABC station, KAKE, in Wichita, Kan. KAKE 
is a legacy station in a market with 
Midwest character and values. 
We’re looking for a dynamic 
leader with a strong record of 
success in broadcasting who can create an environment for 
collaboration amongst stakeholders in order to drive station 
revenue and innovation while also holding station teams 
accountable for the attainment of station goals. Candidates 
aspiring to grow their careers with a solid broadcast group 
should send their resume to awanveer@lockwoodbroadcast.
com. EOE.

See your ad here tomorrow! CLICK HERE for details.

U.S. EXISTING-HOME SALES ROSE LAST MONTH
  Sales of previously owned homes rose in May, a sign that 
falling mortgage rates could be nudging the housing market 
toward a modest spring performance after a sluggish start to 
this prime selling season.
  Sales rose 2.5 percent in May from the prior month to a 
seasonally adjusted annual rate of 5.34 million, the National 
Association of Realtors said last week.
  The spring is crucial to the housing market because roughly 
40 percent of the year’s sales take place in March through 
June.
  The housing market struggled late last year even as the rest 
of the economy boomed, in part because higher mortgage 
rates priced some buyers out of the market. Now analysts 
say the market may be benefiting from growing uncertainty.
  “We are really seeing some headwinds in the broader 
economy right now, with the trade war and in the technology 
sector and also in manufacturing and agriculture,” said Tian 
Liu, chief economist at Genworth Mortgage Insurance. 
“The housing market is actually less exposed to those 
headwinds right now.”

NETWORK NEWS
  Actress and comedian Arielle Vandenberg (How I Met Your 
Mother) has been tapped as host of the upcoming summer 
reality dating series Love Island. Love Island, which is an 
adaptation of the British version, will follow a group of single 
people to a villa in Fiji, where every few days they will have 
to couple up or risk being sent home if they don’t... The 
PBS series Ancient Skies, which showcases the centuries 
of knowledge, experimentation and engineering that 
helped previous civilizations explore outer space, will debut 
Wednesday, July 24 at 8 PM (ET) as part of the Summer 
of Space multiplatform experience. This 
three-part program will feature cutting-
edge animation, along with expert 
contributors who decode astronomical 
myths and uncover the science behind 
their origins... Lawmakers in the U.S. 
House of Representatives have 
approved a proposal to increase the 
Corporation for Public Broadcasting’s 
funding by $50 million in 2022, the 
first time in ten years that lawmakers 
have proposed more funds for public 
broadcasting. Inside Radio reports the CPB and America’s 
Public Television Stations have both released statements 
thanking lawmakers for their support... A case can be 
made that Jeopardy! savant James Holzhauer is one 
of the year’s biggest TV stars, although a short-lived one, 
TVNewsCheck reports. An estimated 14.5 million people 
watched him on June 3, when the professional gambler 
from Las Vegas lost for first time after 32 consecutive wins 
and $2,464,216 in prize money, Nielsen says. He left with 
the 16 highest one-day scores in the show’s history. The 
ratings also put him in good company. In fact, no TV series 
this season (football excluded) averaged more viewers per 
episode on the first night they aired. The initial airing of the 
Game of Thrones series finale on HBO, considered the 
biggest event of the year in television, reached 13.6 million 
people, Nielsen said.

CHILDREN’S TV RULES MAY SOON BE RELAXED
  The FCC plans to vote July 10 on possible easing of rules 
enacted in 1996 that require broadcasters to air a certain 
amount of children’s TV programming, Deadline reports.
  Judging by statements from FCC Chairman Ajit Pai, the 
likely outcome will be a much looser regulatory environment, 
given the multitude of platforms where kids and families can 
access content on demand. In a blog post last week calling 
rules changes “long overdue,” Pai wrote that the so-called 
“KidVid” shift is part of an overall drive toward “updating our 
rules to match the realities of the media marketplace.”
  The National Association of Broadcasters saluted the 
efforts of the FCC in a statement last week.
  The children’s TV marketplace in the U.S. has seen wild 
pendulum swings over the decades. After a free-for-all 
in the 1950s and 1960s, when marketers used shows to 
sell merchandise, activists gained significant traction. By 
the start of the 1970s, commercial-free public TV shows 
like Sesame Street and Mister Rogers’ Neighborhood 
dominated. Even so, at regular intervals since, there are 
outbursts of complaints about the commercialization of 
children’s programming, which led to the 1996 requirements.
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Jim Gaffigan

I guess this is what it feels 
like right before nothing 

continues to happen.
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HEALTH, BEAUTY PRODUCTS PRIMED TO GROW
  U.S. retail e-commerce sales of health, personal care and 
beauty products will surpass $53 billion this year, up 18.6 
percent from 2018, according to a forecast by eMarketer. 
That makes it the second-fastest growing category among 
those the research firm tracks — slightly slower than food 
and beverage.
  “These items lend themselves well to e-commerce 
because you don’t have to worry about perishability, and 
they’re often replenishment items that can be re-purchased 
with one click,” says eMarketer senior forecasting analyst 

Cindy Liu. “You also don’t need to 
visit a retail store to see and touch the 
products because you know what you 
are getting every time you buy.”
  Growth is driven by a number of factors, 
beginning with the fact that there’s a lot 
of room for it. Just over 10 percent of 
total retail sales of health, personal care 
and beauty are made online, according 
to eMarketer estimates. By comparison, 
categories like consumer electronics 
and toys and hobby purchases will see 

roughly 39 percent and 32 percent of sales through online 
channels this year, respectively.
  And as more consumer packaged goods offerings appear 
online — a growing number of which serve niche consumer 
segments — consumers will be more inclined to purchase.
  The rise of social shopping and commerce has also 
spurred growth in e-commerce sales. According to a 
February 2019 report from social media metrics firm 
Shareablee, health and beauty content lends itself well to 
sharing, commenting and “liking” on Facebook, Instagram 
and Twitter.

AND THE MOST RELIABLE APPLIANCE BRAND IS...
  Consumer Reports has released a ranking of appliance 
brands based on reliability, with the study evaluating 
different appliance makers based on information collected 
from members on more than 381,000 kitchen and laundry 
appliances purchased between 2008 and 2018.
  Speed Queen, a company that exclusively manufactures 
clothes washers and dryers, was No. 1 in Consumer 
Reports’ ranking.
  To rank the brands, the magazine asked members how 
often the appliance broke or stopped working adequately. It 
looked at eight different types of appliances: refrigerators, 
dishwashers, ranges, cooking tops, wall ovens, over-the-
range microwaves, washers and dryers.
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Lewis Black

I think the only reason 
you visit an Apple store is 
because you wonder what 

life is like on another planet.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

TV PROMOTION AIRINGS SEE SLIGHT UPTICK
  So far this summer, broadcast and cable TV networks have 
aired slightly more national and regional program tune-in 
advertising versus the same period a year ago, according to 
iSpot.tv, whose findings were reported by Television News 
Daily.
  This year there were a total of 444,277 national/regional 
airings of TV network promotions, yielding 77.4 billion 
impressions for the period of May 20 through June 20. A 
year ago, over the same time period, there were 440,492 
airings totaling 75.5 billion impressions.
  This year, iSpot.tv estimates the total 
media value of those promotions on a 
network’s airwaves and elsewhere for the 
period at $113.2 million. That’s versus 
$71 million in media value for those 
promotions a year ago.
  To date, ABC has aired 112 promos 
totaling 8,506 airings, with CBS at 132 
spots (3,280); NBC with 110 spots 
(9,022); and Fox at 101 spots (9,920).
  The biggest broadcast network shows 
are Fox’s returning MasterChef (1,678 
airings). The highest new show promos are NBC’s Songland 
(1,188 airings); Fox’s Spin The Wheel (1,106); and ABC’s 
Grand Hotel (991 airings).

TOYS R US IS BACK FROM THE DEAD, SORT OF
  About a year after shuttering U.S. operations, the remnant 
of the defunct toy chain is set to return this holiday season by 
opening about a half dozen U.S. stores and an e-commerce 
site, according to Bloomberg. 
  Richard Barry, a former Toys R Us executive who is now 
CEO of new entity Tru Kids, reportedly has been pitching 
his vision to reincarnate the chain to toymakers.
  The stores are slated to be about 10,000 square feet, roughly 
a third of the size of the brand’s big-box outlets that closed 
last year. The locations will also have more experiences, 
like play areas. The startup costs could be minimized with 
a consignment inventory model in which toymakers ship 
goods but don’t get paid until consumers buy them.
  It remains to be seen how much of a boost the retailer’s 
comeback will provide the toy industry, including giants such 
as Hasbro and Mattel. The original Toys R Us, the only 
national toy chain, left a huge hole when it went under. It 
had been generating about $7 billion in sales a year in the 
U.S. through more than 700 locations, including the Babies 
R Us brand.
  Walmart, Target and Amazon have swooped in to fill 
the void. They have all expanded toy assortments and 
marketing, including a printed toy catalog from Amazon.

ACCOUNT ACTION
  Havas Group has acquired 51 percent of Battery, a 
creative agency known for its work with videogame and 
entertainment companies such as Netflix, as the French 
advertising group tries to keep up with changing consumer 
habits. The Wall Street Journal reports Havas will rename 
the Los Angeles-based shop Battery Annex, making it part 
of its new Annex network of agencies that are staffed with 
people from outside traditional advertising fields. It declined 
to disclose the terms of the deal.


