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NATHANSON: TV REMAINS ‘RELATIVELY STABLE’
  Local media is showing its reliance, even in a non-political 
year when comparisons make for some painful spreadsheet 
reading at local TV operations. Media analyst Michael 
Nathanson says its’s been a “man bites dog” start to 2019 
as traditional media has performed better than expected 
while digital ad revenue hasn’t rocketed as fast as expected.
  MoffettNathanson’s Ad Tracker data shows local broadcast 
TV station revenue was up 1.9 percent. Local cable MSOs 
didn’t recover quite as well, as their ad 
revenue was off 4.2 percent, according 
to Ad Tracker data. Yet among the other 
local traditional media, outdoor (+5.8%) 
and radio (+0.7%) held their own.
  “This doesn’t happen that often! Post-
first quarter earnings season, we are raising our traditional 
media ad forecast while lowering our digital ad estimate,” 
Nathanson writes in a report to clients. Overall, traditional 
media looks a tad better — actually, less worse — than we 
had anticipated, while the digital outlook is just tad less rosy 
as we had expected.”
  As a result, MoffettNathanson is increasing its total U.S. ad 
growth estimate to 5.8 percent this year, up from a previous 
5.4 percent projected growth rate.
  There’s no escaping the fact that in odd-numbered years 
like 2019, traditional media faces cyclical headwinds. Most 
significantly, that includes the lack of any political advertising 
dollars in most markets. For local television stations, no 
Olympics only adds to the pain — especially NBC and its 
affiliates. Nathanson thinks local broadcast TV revenue will 
total $20.9 billion this year, an 8.5 percent dropoff versus 
2018. But that’s better than his early prediction of a 10.8 
percent pullback. He’s sticking with his forecast that local 
cable ad dollars will total $5 billion, a drop of 9.6 percent 
compared to a year ago.
  Nathanson says while digital ad demand “is more than 
healthy,” he’s lowering online advertising’s growth forecast 
by nearly a point. It’s now projected to increase 21.5 percent 
this year, as compared to the 22.2 percent forecast earlier. 
“Despite the outsized growth in digital, TV ad spending was 
up 6 percent in 2018 largely due to swing factors such as 
the Olympics and timing of political 
elections. Over the last four years, 
however, it is clear that TV has 
remained relatively stable despite 
digital’s gains,” Nathanson says.
  Yet his analysis suggests digital 
revenue will “grow strongly over the 
next few years.” MoffettNathanson 
forecasts internet ad spend to account 
for 61 percent of U.S. ad dollars by 
2022 compared with 41 percent in 
2018. In contrast, it anticipates TV’s

(Continued on Page 3)

TRADITIONAL MEDIA’S ’19 TOPS EXPECTATIONS, SO FAR
ADVERTISER NEWS
  Amazon’s unveiling of the Prime Air delivery drone — 
which can imitate a helicopter in takeoff and a plane in flight 
— could soon lead to the transporting of light parcels to 
customer homes in less than 30 minutes. CBS News reports 
that Google’s parent company, Alphabet, has received 
certification from the FAA to begin commercial drone 
deliveries this year... Capri Holdings, the parent of luxury 
brands including Versace and Michael Kors, is focused 

on aggressively growing its brick-and-
mortar store presence to compete with 
bigger luxury conglomerates. According 
to Glossy, Versace will grow from 180 
to 300 stores over the next three years... 
Grocery and meal delivery companies 

such as Peapod by Giant, Blue Apron and AmazonFresh 
are increasing demand for cold storage distribution centers 
and warehouses, CNBC reports. With online grocery 
ordering likely to account for 13 percent of the market by 
2024, the demand is likely to continue... Walmart’s new 
employee vests are made from recycled bottles. CNN 
Business reports all are “neutral steel gray,” but will have 
a variety of trim colors: green for Neighborhood Market 
associates, yellow for self-checkout hosts, and blue and 
pink for other associates... The Detroit News reports that 
General Motors is working with Michelin on an airless tire 
design that may have drivers simply laughing at potholes 
and other road hazards that commonly cause flats. The auto 
manufacturer and supplier have named the line Uptis and 
are running tests on a fleet of Chevy Bolt EVs... Procter & 
Gamble is testing pods that fit inside Olay skin care bottles 
to cut down on plastic waste that makes its way to landfills. 
The Cincinnati Business Courier says the pilot program 
for Olay Regenerist Whip moisturizer will run from October 
through December. Refill pods are made from recyclable 
polypropylene and are shipped in a package made with 
100 percent recycled paper... Rent the Runway will open 
a new fulfillment center in Arlington, Texas, next week that 
will create upwards of 500 jobs, The Dallas Morning News 
reports. The new 300,000-square-foot center will allow for 
faster shipping of apparel rentals.
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AVAILS
  WIS, the No. 1 television station and the No. 1 local 
digital platform in Columbia, S.C., seeks a second Sales 
Manager to lead a progressive team. Candidates should 
have 3-5 years’ media management experience, in addition 
to an ability to motivate experienced sellers and excellent 
interpersonal skills with clients. A successful track record of 
generating local new business, non-traditional revenue and 
digital sales would put you at the top of our list. Qualified 
applicants, please APPLY ONLINE and be prepared to 
attach your cover letter and resume. No calls, please.

  WDSU-TV, New Orleans, is looking 
for a Digital Sales Manager to provide 
energized leadership for our digital sales 
initiatives. If you are looking for a great 
city with out-of-this-world food, music, 
culture and history, this 
could be the job for you! 
The ideal candidate 
should possess a 
passion for new media 
and enjoy staying up 
to date with its evolution, understand 

digital marketing strategy, and can thrive in a customer-
focused team environment. CLICK HERE to apply. EOE.
  NBC 7 and Telemundo 20 San Diego are looking for a 
News Brand Director to lead the strategy and execution 
of our stations’ News branding, marketing, community 
and promotional campaigns. The ideal candidate will 
ensure all platforms are consistent with the overall voice 
and tone of the stations’ images. This role also oversees 
community outreach, event marketing, press and client 
commercial production. Minimum 5 years of marketing, 
brand development or creative production experience. Get 
more details or apply by submitting a resume/CV through 
www.nbcunicareers.com – look for job 48422BR.

See your ad here Monday! CLICK HERE for details.

AT&T SHIFTS STRATEGY ON STREAMING SERVICE
  AT&T’s WarnerMedia has abandoned its plan for a three-
tiered streaming service and instead will likely package 
HBO, sister channel Cinemax and the vast library of 
Warner Bros. TV shows and movies into one offering at a 
price of $16 to $17 a month, people familiar with the matter 
tell The Wall Street Journal.
  The subscription service will debut in “beta” form later this 
year, the people said, and could be fully up and running 
as early as next March. WarnerMedia is also considering 
rolling out an ad-supported version of the streaming service 
— at a cheaper price — later in 2020. It’s unclear what the 
content makeup of that version would be.
  Down the road, WarnerMedia could add an additional 
premium option for people to watch live events or sports.
  AT&T is under pressure to competitively price its service 
in a landscape where consumers will have many options, 
including Netflix’s deep library of original and licensed 
content for $12.99 a month — and a much-anticipated 
Disney+ service launching in November that will charge 
$6.99 a month for an array of programming based on the 
company’s biggest franchises such as Star Wars and 
Marvel.

NETWORK NEWS
  The documentary 8 Days: To the Moon and Back will 
debut on PBS on Wednesday, July 17 at 9 PM (ET) as part 
of the Summer of Space multi-platform experience. The film 
chronicles the Apollo 11 mission timer, beginning with the 
countdown (Day 1) and ending with the final splashdown 
(Day 8). Re-enactments feature Rufus Wright (Rogue One: 
A Star Wars Story) as Commander Neil Armstrong; Jack 
Tarlton (The Imitation Game) as Lunar Module Pilot Buzz 
Aldrin; and Patrick Kennedy (Mrs. Wilson) as Command 
Module Pilot Michael Collins... FIFA Women’s World Cup 
France 2019 will be covered live on Fox’s 
and Telemundo’s television and digital 
platforms starting today through Sunday, 
July 7. All 52 matches air live, including 
22 on Fox and 27 on FS1. All matches 
will be live-streamed on the Fox Sports 
app and FOXSports.com. Twenty-one 
matches will air on Spanish-language 
broadcaster Telemundo, doubling its 
2015 coverage. Universo will telecast 
24 matches, and seven will exclusively 
air on Telemundo Deportes’ app. In 
addition, all matches will be livestreamed in Spanish via the 
Telemundo Deportes and NBC Sports apps... Three weeks 
after wrapping up its upfront presentation in New York, the 
CW has completed its upfront sales, Broadcasting & Cable 
reports. The network, owned by Warner Bros. and CBS, 
was able to attract a single-digit increase in volume for its 
schedule, composed of two hours of scripted programming 
six nights a week. Prices on a CPM basis were up in the mid 
teens, according to a source close to the negotiations... The 
NBA Finals put up consistent ratings on Wednesday night 
for ABC, but just like the first two games of the series, Game 
3 was down significantly year to year. The live broadcast of 
the Toronto Raptors’ 123-109 win over the Golden State 
Warriors drew a 10.0 household rating in metered markets, 
in line with the 10.1 and 10.2 for the first two contests. That’s 
off 21 percent from a preliminary 12.7 in 2018 and the lowest 
for Game 3 of the series since 2013 (also 10.0). Through 
three games, the 2019 Finals’ 10.1 average in metered 
markets is down about 20 percent compared with a year ago 
(12.6). In total viewers, the decline is a bit steeper: Game 3 
averaged 13.1 million viewers, per Nielsen’s final numbers 
Wednesday. Through three games, the 2019 series is 
averaging 13.43 million people in the U.S., down 25 percent 
from 18 million at the same point in 2018.

CBS, TEGNA RENEW AFFILIATION AGREEMENT
  CBS Corp. and Tegna have announced a comprehensive, 
multi-year deal that renews station affiliation agreements for 
11 Tegna markets nationwide, including two Top 10 markets 
— Washington and Houston. The 11 markets cover 10 percent 
of the U.S. audience and nearly 11 million households.
  Tegna CBS affiliates are also locally available to subscribers 
of CBS All Access, the network’s subscription video on 
demand streaming platform, TVNewsCheck reports.
 The agreement includes renewals for: WLTX Columbia, 
S.C.; WFMY Greensboro, N.C.; KHOU Houston; KTHV Little 
Rock, Ark.; WMAZ Macon, Ga.; WWL New Orleans; KENS 
San Antonio, Texas; KREM Spokane, Wash.; WTSP Tampa, 
Fla.; KYTX Tyler, Texas; and WUSA Washington.
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Jim Gaffigan

REMINDER: Being born 
good looking is not a skill.
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FED: HOUSEHOLD NET WORTH UP 4.5% IN Q1
  American households more than made back their losses 
from last year’s stock market turbulence in the first quarter 
of 2019, according to a Federal Reserve report released 
yesterday.
  Household net worth grew 4.5 percent in the first quarter to 
$108.6 trillion, offsetting a 3.7 percent decline in the fourth 
quarter of 2018. That was the largest quarterly gain since the 
fourth quarter of 2004.
  Much of that gain comes from a 12.4 percent increase in the 
value of household holdings of corporate equities due to the 

recovery in the stock market. The S&P 
500 is up 12.8 percent on the year after 
falling 6.2 percent in 2018. Net worth 
represents the total value of household 
assets minus their liabilities.
  Americans also saw a smaller rise in 
their housing wealth. Equity in real estate 
owned by households rose 1.7 percent. 
The growth in housing wealth has slowed 
in recent quarters as house price growth 
has eased.
  Growth in household debt slowed to a 

seasonally adjusted annual rate of 2.3 percent in Q1 from 2.8 
percent in Q4 of 2018 and 3.5 percent in Q3.

2019: SO FAR, SO GOOD FOR TRADITIONAL MEDIA
(Continued from Page 1)
share to drop to 26 percent in 2022 from 37 percent in 2018. 
Nathanson says that’s not due to “drastic erosion” in its 
revenue base, but rather “just slower growth compared to 
hard charging internet.”
  In the nearer term, even as Nathanson is increasingly 
optimistic about 2019’s prospects, he has “slightly tempered” 
his expectations for U.S. advertising growth rates for 2020. 
He now expects ad revenue will increase 9.5 percent — a 
half-point lower than his earlier forecast. “Excluding internet, 
we forecast traditional media to increase by 1 percent in 
2020, compared to a decline of 5.1 percent in 2019,” he said.
 But for local TV, the story is much different. Local broadcast 
revenue is forecast to jump 10.1 percent next year while local 
cable is predicted to increase 6.3 percent. The year 2020 
will bring not only another presidential election, but also the 
Tokyo Summer Olympics.
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H.G. Wells

Every time I see an adult 
on a bicycle, I no longer 
despair for the future of 

the human race.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

LOW-INCOME SHOPPERS LIFT WALMART, TARGET
  A report by CNBC says there’s one statistic that could 
explain why Walmart, Target and America’s dollar stores 
are thriving, while department stores and specialty apparel 
chains aren’t. Bank of America Merrill Lynch in a new 
research report says purchases made by low-income 
consumers (U.S. households making less than $50,000 per 
year) grew 6 percent this past April from a year ago, outpacing 
both middle- and upper-income consumers’ spending growth 
across the U.S.
  Consumer confidence remains high, but low-income 
shoppers aren’t spending at Tiffany or 
Nordstrom. Rather, they’re just spending 
more at places like Walmart and Dollar 
Tree. This trend is a key factor helping to 
support what Bank of America’s research 
report calls the “discount store decade” 
we’re all living in.
  The impact of shoppers flocking to 
discount retailers is only expected to 
continue to hit enclosed and outdated 
shopping malls. And Bank of America says 
additional store closures by mall-based 
retailers will only continue to benefit the likes of Walmart and 
Target, as the pool for competition over shoppers’ dollars 
shrinks further.
  Investors clearly have noticed. Walmart shares are up 12 
percent this year, Target’s stock is up nearly 30 percent, 
Costco is up more than 20 percent, Dollar General is up 20 
percent and Dollar Tree is up 11 percent so far in 2019.

THIS AND THAT
  Tech C-suite executives favor six social platforms above 
LinkedIn and 70 percent use Facebook daily, while 43 
percent are on Twitter more than once per day, Immediate 
Future reports... The U.S. trade gap narrowed slightly at the 
start of Q2 with large declines in both exports and imports, 
and economists said recently heightened trade tensions with 
China and Mexico complicate the outlook for the months 
ahead. The trade deficit in goods and services shrank 2.1 
percent in April from March to a seasonally adjusted $50.79 
billion, the Commerce Department said yesterday. That was 
in line with expectations... Nearly half of working Americans 
(45 percent) report having a gig outside of their primary job, 
and one-third of Americans say they need that dough just 
to make ends meet. That’s according to Bankrate’s latest 
Side Hustle Survey of 2,550 adults. Among the reasons for 
the explosion in side gigs: making ends meet and wanting a 
source of disposable income.

ACCOUNT ACTION
  Wrangler — the denim brand recently spun off with Lee from 
VF Corp. as a separate publicly-traded entity called Kontoor 
Brands — named independent network Mother New York 
as its global creative agency of record, following a review 
that kicked off in the fall of 2018. AdAge says Mother New 
York’s responsibilities will include branding development and 
communications campaign strategy spanning print, digital, 
broadcast and out-of-home. Mother New York will work 
alongside Wrangler’s lead media agency Publicis-owned 
Starcom and French West Vaughn, its public relations and 
social media partner.


