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FEW EXPRESS TV BRAND SAFETY CONCERNS
  In the eyes of TV advertisers, both linear TV advertising 
and digital media have room for improvement to make them 
more effective marketing vehicles. But a recent survey by 
Blockgraph (a division of FreeWheel) found that, in certain 
instances, one could benefit from what the other already has.
  When asked to choose up to five improvements from a list 
of 14, just over half (53%) of the 150 TV advertisers surveyed 
say that linear TV advertising would be more effective if it 
had better targeting capabilities. Only one-third (33%) chose 
that as an improvement for digital media, for 
which targeting capabilities are seen as a key 
attraction. Just under two-fifths (39%) say 
digital media would be more effective with 
a more brand safe environment, compared 
with the mere 12 percent who felt the same about linear TV.
  Brand safety is an issue that digital media advertisers 
expressed deeper concerns about last year and have been 
taking actions to remedy. Despite this, it appears from this 
more recent survey that brand safety remains an issue.
  One element respondents think would make both TV 
advertising and digital media more effective to marketers 
is better measurement. Marketers continue to struggle with 
these challenges, and a lack of consistency in measurement 
– particularly between linear TV and digital – continues to 
cloud cross-chanel performance.
  Another factor that both linear TV and digital media 
could use – according to respondents – is more data. But 
advertisers concerned with brand safety should also bear in 
mind increasing consumer concern about the use of personal 
data. Coupled with privacy laws, this may force advertisers to 
focus more on the quality of the data than its quantity.
  So what data sets do advertisers plan to use to build their 
audience segments? While 57 percent said they will be 
using first-party data this year, third-party data will also be 
used, with roughly half (49%) saying they will use third-party 
behavioral data and almost two-thirds (64%) saying they will 
use third-party demographic data.
  In 2018, U.S. businesses spent close to $12 billion on 
third-party audience data. But using third-party data is not 
without its concerns. Two-thirds (67%) of respondents to 
Blockgraph’s survey report being 
concerned about the accuracy 
of the data, while more than half 
(54%) are concerned about how 
and where the data is sourced.
  Not only are advertisers concerned 
about the accuracy of the data, but 
they also consider the age of the 
data and how recently it has been 
updated (48%). Other concerns 
include audience composition of 
the segment (47%), how well it 
can be integrated into technology 
(42%), and the price of data (40%).

SURVEY: TV MARKETERS STILL CRAVING TARGETED ADS
ADVERTISER NEWS
  BMW is on track to double its electric and hybrid vehicle 
sales by 2021, CNBC reports. The German automaker 
says it will meet its target of marketing 25 electrified vehicle 
models by 2023 — two years earlier than expected. More 
than half of those models will be fully electric. Sales of 
BMW’s electric models are expected to increase by 30 
percent every year between now and 2025, the carmaker 
also added. BMW also revealed the Vision M Next. The 
electrified concept car was unveiled in Munich... Target will 

add Back to College areas in more than 
700 stores that are located near campuses 
as it gears up for the back-to-school season, 
USA Today reports. The retailer will also 
launch new uniform options in its Cat & 

Jack line, and in mid-July it will debut the More Than Magic 
brand of clothing, beauty products and school supplies for 
tween girls... Following a pilot program that began in 2017, 
Walmart will now allow customers to pay for online grocery 
orders with Supplemental Nutrition Assistance Program 
(SNAP) benefits at its more than 2,500 pickup locations. 
TechCrunch says customers can select “EBT card” on 
Walmart’s website and present the benefit card at pickup... 
ALDI has pledged to reduce its use of plastic packaging by 
25 percent by 2025, and it plans to eliminate cotton swabs, 
plastic plates and single-use straws by the end of next year. 
Business Insider reports the grocer also plans to use 
more sustainable materials for its plastic packaging and 
cut down on plastics in fresh food packaging... Sephora 
will start selling Skylar’s clean fragrance line online and 
at 215 stores in the U.S. and Canada next week, Glossy 
reports. The startup was one of 13 brands that participated 
in Sephora’s accelerator program last year, and it’s the 
only one to win a place on the retailer’s shelves... Chipotle 
Mexican Grill is creating a quarterly cash bonus program 
for eligible hourly employees that could reward them 
with as much as an extra month’s pay per year. Nation’s 
Restaurant News says the bonuses are based on meeting 
revenue goals, so they’re designed to boost both employee 
retention and sales.
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AVAILS
  WSYX/WTTE/WWHO-TV in Columbus, Ohio, is looking 
for a Market Revenue Officer to help guide our multi-
platform sales efforts. This position 
requires an individual who possesses 
strong leadership skills and who 
can direct a sales organization in 
selling and creating revenue streams 
through a multi-screen integrated approach. The candidate 
must have a successful track record in sales management, 
staff recruitment and developmental skills, as well as strong 

leadership capabilities. CLICK HERE for 
info or to apply now. Equal Opportunity 
Employer and Drug Free Workplace!
  NBC Los Angeles seeks a Sales 
Account Executive who will be 
responsible for generating new local/
regional business, digital advertising 
and servicing existing advertisers. 
Candidates must have the ability to 
generate new business from client-
direct accounts outside of existing 
agency list, and the ability to sell creative 

sponsorships, integrations, as well as digital and/or social 
media packages. A minimum of 5+ years of media, digital 
and/or broadcast sales experience required. Follow THIS 
LINK for more details or to apply now. EOE.
  Philadelphia’s No. 1 station, WPVI-TV, a Walt Disney 
Company station and one of the most progressive stations in 
the country, is looking for a modern-day multi-media seller 
with a strong track record of developing business. Agency 
experience is beneficial but business development is priority 
No. 1. Candidate with 3-5 years’ TV experience preferred, but 
a strong demonstrated media sales performance track record 
is a must. Get more details or apply at www.disneycareers.
com, look for job #675544BR. EOE/F/M/V/D/SO/GI.
  WFTS, the ABC affiliate owned by E.W. Scripps in beautiful, 
sunny Tampa, Fla. (Market #11), is hiring Account Executives 
to join a winning team where culture is king! Candidates must 
have a proven track record in new business development, 
strong digital product knowledge, a consultative approach to 
selling, and excellent presentation and negotiation skills. If 
you’re high energy, have a passion for helping businesses 
grow and are excited by new media, you will thrive at WFTS. 
CLICK HERE for more info or to apply now.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  With merger talks between CBS and Viacom reportedly 
back on, Viacom CEO Bob Bakish is considered the 
frontrunner to run the combined company, Digiday reports. 
In that position, he would likely be charged with turning CBS-
Viacom into a bigger media powerhouse to contend with the 
likes of AT&T, Comcast and Disney... SpotX is merging its 
ad inventory into Mediaocean’s Connect partner platform, 
which will enable marketers to access video inventory from 
hundreds of publishers across mobile devices, connected 
televisions and desktop PCs. SpotX’s brand safety staff will 
review all platform transactions for transparency for future 
and current clients, including AT&T, Discovery and A+E 
Networks.

NETWORK NEWS
  Amid strong ratings, CBS has ordered a second season of 
its hit summer action-adventure series Blood & Treasure. 
The series, which premiered May 21, is currently the No. 1 
new summer scripted series with 5.71 million viewers. It has 
improved its time period by 17 percent over the same time 
slot in summer 2018. Starring Matt Barr and Sofia Pernas, 
Blood & Treasure is a globe-trotting action-adventure drama 
about a brilliant antiquities expert and a cunning art thief who 
team up to catch a ruthless terrorist who funds his attacks 
through stolen treasure. The series also stars Michael 
James Shaw, Katia Winter, James 
Callis, Oded Fehr, Alicia Coppola and 
Mark Gagliardi... Fox has given a six-
episode order to A Moody Christmas, 
a half-hour single-camera holiday 
event series, to air during the 2019 
holiday season. A Moody Christmas, 
an adaptation of the Australian series 
of the same name, follows Dan Moody 
as he returns home to spend Christmas 
with his dysfunctional family. When he 
arrives, he’s met with the inevitable 
madness of a family whose members are all hiding things 
from each other. Fox is envisioning an ongoing event series 
franchise... The 2019 FIFA Women’s World Cup ran over 
virtually everything in syndication in the week ended June 
16, causing many shows to drop to season and series lows, 
Broadcasting & Cable reports. Hot Bench was the sole 
gainer in first-run syndication, adding 5 percent to a 2.2 live 
plus same day household rating, according to Nielsen, and 
ranking as the third-highest daytime strip behind only Judge 
Judy and talk leader Dr. Phil. Everything else in first-run 
syndication was flat to down, with several series hitting new 
season and series lows as the soccer tournament caused 
massive pre-emptions on Fox stations on four out of five 
days and created stronger than usual competition.

ACSI: CHICK-FIL-A TOPS IN SATISFACTION
  Chick-fil-A has once again clinched the No. 1 spot against 
other fast food restaurants in customer satisfaction, according 
to data released by the American Customer Satisfaction 
Index (ACSI).
  The popular chain scored 86 out of 100, falling 1 percent from 
last year’s rating, ACSI says in its 2018-2019 Restaurant 
Report, which was reported by Fox Business. This is the 
fourth year in a row that Chick-fil-A has held the top position.
  In second place, ACSI ranked a “group of smaller fast food 
outlets” that received a score of 82. Panera Bread was third 
with 81, followed by a four-way tie between Arby’s, Chipotle, 
Papa John’s and Pizza Hut, which scored 80, ACSI said.
  The overall fast food industry scored a 79, slipping more 
than a percent, according to ACSI.
  Among the chains that fell equal to or below the average 
were Domino’s, Dunkin’ and Wendy’s, according to the 
release. Meanwhile, “McDonald’s is stagnant at the low 
score of 69 for the fourth consecutive year,” ACSI said.
  ACSI also ranked full-service restaurants, naming Texas 
Roadhouse as No. 1 with a score of 83.
  ACSI arrived at its findings following interviews with more 
than 23,000 randomly selected customers who were e-mailed 
between June 5, 2018 and May 27, 2019.
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Conan O’Brien

A study in the Washington 
Post says that women have 

better verbal skills than 
men. I just want to say to the 
authors of that study: ‘Duh.’
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STUDY SEES PRIME DAY SPENDING RECORD
  Amazon Prime Day 2019 is looking to be the most 
lucrative shopping event yet — and not just for Amazon. 
That’s according to a new study of U.S. and U.K. Prime 
members from Profitero, which revealed that the annual 
shopping extravaganza is gaining more steam with each 
passing year.
  Seventy-six percent of Prime members in the U.S. are 
planning to shop on Prime Day this year, up from 63 percent 
last year.
  Chain Store Age reports retailers beyond Amazon will also 

profit. While 98 percent of U.S. Prime 
members who plan to shop on Prime 
Day will do so on Amazon, 34 percent 
also intend to shop for deals at other 
online retailers. And 58 percent compare 
prices on other sites first before buying a 
Prime Day deal on Amazon.
  The Profitero study, 2019 Prime Day 
Predictions: Look back, look ahead, 
finds electronics will be a best-seller 
again this year, although clothing and 
home goods will also benefit. It also 

expects online grocery shopping to take off this year. 
Grocery brands should see a strong sales spike, with nearly 
one in four U.S (24%) Prime members shopping on Prime 
Day planning to make a grocery purchase on Amazon.

MAY AUTO DEFAULTS REMAIN BELOW 1%
  Auto defaults remained below the 1 percent mark in May, 
according to the latest information assembled by S&P Dow 
Jones Indices and Experian.
  SubPrime Auto Finance News reports the May auto 
default reading dropped 7 basis points to settle at 0.87 
percent. Auto defaults have declined 12 basis points since 
the beginning of the year.
  The May composite rate within the S&P/Experian 
Consumer Credit Default Indices fell 5 basis points 
from the previous month to land at 0.83 percent. That 
rate represents a comprehensive measure of changes in 
consumer credit defaults.
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Steven Wright

I intend to live forever. 
So far, so good.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

STUDY: LONG-FORM CTV ADS TAKING ROOT
  In a finding suggesting the shift to shorter-form video ad 
units may not apply to connected TV (CTV), a new quarterly 
tracking study finds consumers watch more of longer-format 
commercials via connected TV sets.
  The average time spent with ads on CTVs has moved up 
slightly for 30-second units but is flat for 15-second units, 
according to an analysis of first-quarter 2019 data from ad-
tech firm Extreme Reach, reported by MediaPost.
  The analysis found average CTV viewers spent an average 
of 26 seconds, or 87 percent, of 30-second units. That’s up 
one second in the first quarter of 2018.
  That compares with only 12 seconds, or 
80 percent, of the average 15-second unit 
in the first quarter of this year, the same 
duration for :15s in the first quarter of 
2018.
  The average time spent viewing findings 
correlate with video completion rates for 
CTV ad units of various lengths, with 
:30s showing the greatest year-over-year 
improvement, up to 91 percent in the first 
quarter of 2019 from 86 percent in the first 
quarter of 2018.

COX SELLS RADIO STATIONS TO APOLLO
  Cox Enterprises has agreed to sell Cox Media Group’s 
radio stations, CoxReps and its Gamut advertising business 
to a new company owned by Apollo Global Management 
private equity funds, Broadcasting & Cable reports.
  Apollo earlier agreed to buy Cox’s TV stations and plans 
to combine them with the newly acquired assets to build a 
national media company with stations in key markets across 
the U.S.
  Cox Enterprises will have a minority stake in the new 
company, which will continue to use the name Cox Media 
Group and be headquartered in Atlanta. Financial terms 
weren’t disclosed.
 Cox has more than 60 radio stations in 11 markets reaching 
14 million listeners monthly.
  The transaction is subject to customary regulatory review 
and closing conditions. To comply with FCC ownership limits, 
the buyer intends to divest two FM stations, one each in 
Orlando and Tampa.

HOME PRICES DECELERATED IN APRIL
  The growth of U.S. home prices continued to slow in April 
in another sign of a weaker-than-expected selling season.
  Average home prices in major metropolitan areas rose 
3.5 percent in the year ended in April, decelerating from 3.7 
percent the prior month and 3.9 percent in February, according 
to the S&P CoreLogic Case-Shiller National Home Price 
Index. Analysts say the decline reflects decreasing demand 
and an increasing supply, The Wall Street Journal reports.
  The pace of home-price growth has been slowing for a year 
now. But average prices are still increasing in most major 
U.S. cities and continue to outpace inflation, according to the 
Case-Shiller report.
  U.S. cities with the largest price growth in April included 
Las Vegas, Phoenix and Tampa, where prices increased by 
more than 5 percent. But prices in the largest U.S. cities are 
growing slower than the nation at large.


