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GROCERY SALES VOLUME SETS NEW RECORD
  U.S. e-commerce sales jumped by 92.7% in May, according 
to a new SpendingPulse report from Mastercard. In 
April and May, consumers spent more than $53 billion via 
e-commerce in the U.S.
  Mastercard’s research also found that hardware sales and 
furniture sales increased in May. Year over year, online and 
in-store hardware sales rose by 36.2% in May, and furniture 
sales went up by 7.5%, per the report. 
  U.S. grocery sales increased by 9.2% year over year in May 
online and in-store, which Mastercard noted as the strongest 
grocery sales volume for the month of May 
in SpendingPulse history.
  E-commerce, which has come to the 
forefront for retailers during the COVID-19 
pandemic, is a bright spot in otherwise trying times for 
brands. While some non-essential retailers like GameStop 
have seen an e-commerce boost during the pandemic, 
others, like Zara, are rethinking their store footprint and 
closing locations in order to focus on digital sales. 
  Mastercard’s research found that e-commerce sales in 
April and May comprised 22% of all retail sales, double 
last year’s 11%. A recent eMarketer projection anticipates 
that U.S. retail sales will drop by 10.5% in 2020 overall, but 
e-commerce sales could see an 18% bump.
  Echoing forecasts from analysts at Wedbush and Morgan 
Stanley, eMarketer’s latest report doesn’t point to digital 
sales making up for the losses of brick-and-mortar store 
closures. As online sales rise, the constraints of e-commerce 
are coming to the forefront, especially returns and supply 
chain snags. It’s not clear how much consumer shopping 
behaviors will change, maybe permanently, because of the 
pandemic.
  “The shift to digital ways of shopping has been undeniable, 
while everything else has been incredibly unpredictable,” 
Steve Sadove, Mastercard senior advisor, said in a 
statement. “The question is what changes will stick around 
for the long-term. Investing in your home and shopping local 
are two recent trends. Heightened demand for touchless 
services is another, which could have tremendous impact 
on what stores actually look like and how they blend their 
online and brick-and-mortar footprints.”
  According to eMarketer, Walmart surpassed eBay in share 
of U.S. e-commerce sales for the first time, according to May 
data, though Amazon.com remains No. 1 by a large margin. 
Amazon tops the list with 38% of all U.S. e-commerce sales, 
followed by Walmart with 5.8% and eBay with 4.5%. Apple 
(3.5%) and Home Depot (1.9%) round out the top five.
  “Amazon will increase its e-commerce market share 
to 38.0% and extend its reign of dominance,” Andrew 
Lipsman, eMarketer principal analyst, said in a statement. 
“But big-box retailers are leveraging their click-and-collect 
models to accelerate their e-commerce businesses.”
  These big-box retailers include Target and Costco, which 
are also in the top 10.

MASTERCARD: E-COMMERCE SALES SPIKED 93% IN MAY
ADVERTISER NEWS
  Ford Motor may pull the plug on two midsize SUV models, 
including the familiar Edge crossover, as well as the more 
upscale Lincoln Nautilus. Ford made it clear it was betting 
big on SUVs and crossovers last year when it announced 
plans to abandon all passenger car models but the vener-
able Mustang coupe. If anything, the automaker seemed 
ready to expand its utility vehicle line-up with the addition 
of the Bronco and Bronco Sport models — but now, Ford 
may be ready to abandon both Edge and Nautilus, hoping 
it can make up for potential lost volume with the rest of its 

broad SUV mix… Nissan Motor has rede-
signed its best-selling Rogue crossover, a 
key product in a global turnaround plan for 
the embattled Japanese automaker. The 

third-generation compact crossover features a sleeker de-
sign, increased power and additional technology, including 
an enhanced version of the company’s “ProPilot Assist” driv-
er-aid system… California and Washington are investigating 
Amazon.com’s treatment of third-party sellers on the e-tail-
ing giant’s marketplace. The investigations by the two states 
mirror a call made last month by the U.S. House of Repre-
sentatives Judiciary Committee, which has asked Ama-
zon CEO Jeff Bezos to testify about allegations the com-
pany uses data gleaned from marketplace sellers to launch 
its own private label products… Burger King has added to 
its menu the Impossible Croissan’wich, which incorporates 
a plant-based sausage alternative. The fast-feeder is adding 
the item as breakfast sales at restaurant chains have fallen 
since the outbreak of the novel coronavirus... Hy-Vee has 
launched a donation campaign and “Stuff-A-Truck” event 
at all of its Twin Cities stores to provide food and essential 
supplies to local organizations and food banks in response 
to the recent unrest in the area. Through Sunday, Hy-Vee 
shoppers can donate any dollar amount when paying at 
checkout. Proceeds from the campaign, along with a supply 
commitment from Hy-Vee, will be used to buy groceries and 
other items that will go toward filling at least 11 semi-trucks, 
the company said. The supplies will benefit people in need 
throughout the Minneapolis and St. Paul community... With 
e-commerce up 300% quarter to date while about 95% of 
stores were still closed due to the pandemic, the Children’s 
Place said it will abandon many of its mall locations for 
good. Overall, e-commerce in Q1 rose 12.2% to about 53% 
of net sales. At the start of 2022, the retailer’s mall-based 
portfolio will represent less than 25% of its total revenue, 
CEO Jane Elfers said. Executives said 300 stores will per-
manently close in the next 20 months: about 100 by the end 
of Q2 for a total of 200 closures this year, and another 100 
set to close in 2021… Walmart is teaming up with Shopify 
to add 1,200 of its vendors to the Walmart.com market-
place. “There are many Shopify sellers who were already 
on Walmart.com, but we have not penetrated their base to 
the extent possible,” said Jeff Clementz, vice president of 
Walmart Marketplace. “There’s a tremendous opportunity.”
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AUTO INVENTORY DROPS OFF AS BUYERS RETURN
  Automaker and dealer inventories fell sharply in May as retail 
sales recovered from their late March lows and production 
continued to ramp up after lengthy stoppages, Automotive 
News reports.
  While most automakers declined to report their inventory 
figures, those that did saw steep declines in their days’ 
supply to start June, thanks in large part to a much stronger 
daily sales rate in May compared with the previous month. 
Toyota Motor North America, for example, saw its days’ 
supply drop from 116 at the beginning of May to just 44 days 

to start June, with light-truck inventories 
growing especially tight.
  Cox Automotive estimated national 
inventory at 2.7 million vehicles at the 
start of June, down from 3.5 million in 
mid-March and 3.1 million a year earlier, 
while J.D. Power estimated national 
inventory at 2.6 million vehicles.
  On a brand level, Cox estimated 
inventory was tightest at Toyota, GMC, 
Lexus, Subaru and Chevrolet, while 
Mitsubishi, Jaguar, Buick and Cadillac 

had the largest days’ supplies.

REPS TO FCC: DON’T RAISE REGULATORY FEES
  Reps. Anne McLane Kuster (D-N.H.) and Chris Stewart 
(R-Utah) have sent a letter to FCC Chairman Ajit Pai asking 
the agency to put its regulatory fee increases on hold due to 
the decline in broadcast station revenue related to COVID-19.
  In the letter, they say the pandemic “continues to cause 
unprecedented disruption to the health of our fellow citizens 
and our nation’s economy” and laud radio and television 
broadcasters for their role in disseminating critical information 
and for donating airtime to PSAs.
  Noting that the pandemic has caused a significant hit to station 
revenue and that “it is nearly impossible for broadcasters to 
predict when, or if, operating revenues may return to normal,” 
the legislators are asking Pai to “notify Congress of any 
statutory change necessary to allow payment of regulatory 
fees after September 30, 2020.”

A 2020 COMEBACK STORY: THE BICYCLE
  Fitness junkies locked out of gyms, commuters fearful of 
public transit, and families going stir crazy inside their homes 
during the coronavirus pandemic have created a boom in 
bicycle sales unseen in decades.
  In the U.S., bicycle aisles at mass merchandisers like Walmart 
and Target have been swept clean, and independent shops 
are doing a brisk business and are selling out of affordable 
“family” bikes.
  Bicycle sales over the past two months saw their biggest 
spike in the U.S. since the oil crisis of the 1970s, said Jay 
Townley, who analyzes cycling industry trends at Human 
Powered Solutions.
  “People quite frankly have panicked, and they’re buying 
bikes like toilet paper,” Townley said, referring to the rush to 
buy essentials like toilet paper and hand sanitizer that stores 
saw at the beginning of the pandemic.
  The trend is mirrored around the globe, as cities better 
known for car-clogged streets, like Manila and Rome, install 
bike lanes to accommodate surging interest in cycling.

TOP BEDDING PRODUCERS: SEALY BACK ON TOP
  In a year of big performance swings by major players, Sealy 
regained the sales leadership it lost at the end of 2011 to 
Serta and stands atop Furniture Today’s list of the Top 20 
U.S. bedding producers.
  Sealy engineered a 12.5% gain in 2019 to record wholesale 
shipments of $1.436 billion, comfortably claiming the coveted 
No. 1 spot on the list, according to Furniture Today estimates. 
Sealy includes Sealy and Stearns & Foster branded 
shipments.
  Serta suffered an estimated 20% decline in shipments, 
which dropped to $1.205 billion, and it 
dropped to the No. 3 spot on the list.
  Simmons had an estimated 10% 
decline in shipments for its Simmons and 
Beautyrest brands and fell to $1.229 
billion, but it managed to hang on to the 
No. 2 spot.
  No. 4 Tempur-Pedic held its ranking 
steady but rode an estimated 22.3% 
shipment increase to top the billion-dollar 
mark, at $1.115 billion.
  Once again in the No. 5 position is Sleep 
Number, whose wholesale shipments were estimated at 
$660 million, a 7.1% increase.

NETWORK NEWS
  John Legend will host an ABC one-hour variety special, 
John Legend and Family: A Bigger Love Father’s Day, 
airing Sunday at 8 PM (ET). The evening will be a tribute to 
fathers everywhere and will blend live musical performances 
with some levity and touching moments. John will perform 
new material from upcoming album, Bigger Love, due out 
Friday... ABC has canceled The Baker and the Beauty. The 
hour-long romantic comedy-drama, based on the hit Israeli 
format, was one of two freshman series left on the bubble by 
ABC after it made the bulk of its renewals and cancellations 
last month. The other, drama For Life, has been renewed.

MAGNA: GLOBAL AD MARKETPLACE TO DROP 7%
  Total media owner advertising revenues, which includes 
linear and digital formats, are expected to decline by 7.2% 
to $42 billion in 2020, according to a new Magna report that 
reflects the media landscape after COVID-19.
  A rebound is expected in the second half of 2020 and will 
continue into next year, with 2021 ad revenues forecast to 
grow 6.1% for a total of $573 billion. However, that total is still 
$9 billion less than the market pre-COVID-19.
  The U.S. market could be less impacted than other places, 
with Magna forecasting it to only shrink by 4% as political 
ad sales of $5 billion and the strength of digital formats help 
mitigate weakness elsewhere. For example, media owners’ 
ad revenues from linear ad sales are forecast to decline 16% 
in 2020, including a 22% drop for out-of-home sales.
  Digital advertising sales are expected to increase 1% to 
$302 billion, with a second-half recovery making up for 
declines during the first half. The growth will be driven in 
part by how COVID-19 has impacted consumer habits, 
with increased usage of streaming video and e-commerce. 
Search is expected to shrink 1% this year, social media and 
digital ad formats to grow by 8% each and banner ads sales 
to drop by 11%.
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Conan O’Brien

Sometimes at night I look 
up at the stars and think... 
I should really get a roof 

for this house.
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PARKS: CONNECTED DEVICE TALLY STILL RISING
  In an era of OTT video and Internet of Things, new data from 
Parks Associates finds U.S. broadband households have 
an average of 12 connected devices, which will increase to 
20 by 2025, Media Play News reports.
  Parks said the uptick in connected devices will create 
opportunities for service providers and manufacturers to 
deploy new services to support the home network, including 
home entertainment and work functions.
  “The number of connected devices in the home is increasing 
just as people are adding strain to the home network with 

more work-at-home and video streaming 
activities,” Brad Russell, research 
director, connected home, Parks 
Associates, said in a statement.
  Russell said proliferation of Internet-
connection within the home often deals 
with frustrating Wi-Fi experiences and 
widespread concern about vulnerability 
to data security and privacy threats.
  “Consumers recognize the need to 
secure and optimize their connectivity 
solutions [through Wi-Fi management 

and IoT security] and value a holistic solution that can deliver 
on safety and performance,” Russell said.

VIDEO GAMES SEE 52% RISE IN MAY REVENUES
  All video game-related revenues — software and hardware 
— posted the best May results in more than a decade, with 
the stay-at-home lockdown remaining a major factor in the 
sector’s rise in the second quarter.
  The NPD Group says May witnessed a 52% rise to $977 
million — from all the hardware, physical games, downloaded 
full games (from a panel of 14 major publishers) and video-
game accessories.
  So far this year, season-to-date revenues are 18% higher to 
$5.5 billion. Those year-to-date results, says the consumer 
research company, show the highest revenue in eight years. 
In 2011, it was $5.7 billion over the same time period.
  In May, software game sales jumped 67% to $438 million, 
while hardware sales from gaming platforms were 56% 
higher to $235 million.
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My husband and I were 
going to start trying to 

communicate better 
until we realized how 

horrible that actually is.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

CONSUMERS: FOOD AVAILABILITY IMPROVING
  The grocery cases and shelves that were left barren in the 
early days of the COVID-19 pandemic are, for the most part, 
back to their pre-COVID-19 states, according to research 
from The NPD Group.
  In the week ending May 28, 68% of U.S. grocery shoppers 
reported to the firm that they hadn’t encountered any of 
the foods and beverages they were seeking being out of 
stock during the week, while the remaining shoppers did 
encounter out-of-stock items, according to the findings of 
NPD’s NET COVID-19 Pantry & Food Strategy Tracker.
  Although consumers have moved on 
from the panic grocery shopping they 
did in the early stages of the pandemic, 
they still are maintaining the same level 
of food and beverage inventory. Across 
all categories, there has been only a 3% 
drop in the estimated number of food and 
beverage packages on hand in homes 
compared to early April, NPD reported.
  Taking into account the meat and 
poultry supply chain issues due to 
COVID-19 outbreaks at processing 
plants and resulting labor shortages, 51% of the consumers 
who reported encountering out-of-stock items said they 
weren’t able to purchase the meat or poultry item they were 
looking for in the week ending May 28. Still, NPD said this 
is an improvement from 61% who reported finding meat or 
poultry out of stock the previous week ending May 21.

STUDY: DAILY SVOD CONSUMPTION TOPS 1 HOUR
  The average time spent with subscription OTT video 
content in the U.S. will surpass 62 minutes per day this 
year, up 23% from 2019 and 38% since 2018, according to 
new data from eMarketer.
  The research firm contends a plethora of new streaming 
platforms, including Disney+, NBCUniversal’s Peacock, 
Quibi, Apple TV+ and HBO Max (WarnerMedia), have 
accelerated home entertainment options for people 
spending greater percentage of their time in the home due 
to the coronavirus pandemic.
  The average time spent with Netflix domestically will 
surpass 30 minutes per day, up more than 16% from 2019. 
Amazon Prime Video, the third most-popular streaming 
platform after Netflix and Hulu, is projected to see a 19.1% 
increase this year to nearly 9 minutes per day.

DONE DEALS
  Nexstar Broadcasting has named Mark Garcia as vice 
president and general manager of its broadcast and digital 
operations serving the Midland and Odessa, Texas, markets 
(DMA #145), including KMID-TV. Garcia served most 
recently as SVP and GM at Entravision Communications, 
where he was responsible for overseeing all aspects of 
the company’s television, radio and digital operations in 
McAllen, Texas... Nexstar has also promoted Mike Lee to 
VP and GM of its broadcast and digital operations serving 
the Waco, Temple and Bryan, Texas markets (DMA #82), 
including KWKT-TV (FOX) and KYLE-TV (MyNetworkTV). 
Since March 2017, Lee has served as VP and GM of 
Nexstar’s broadcasting and digital properties in Midland/
Odessa, Texas (DMA #145), including KMID-TV (ABC).


