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KLEINHENZ: FULL RECOVERY STILL FAR OFF
  Consumer spending rose dramatically from April as retailers 
closed by the coronavirus pandemic began to reopen, but 
was down year-over-year.
  May sales rose 11% from April and 1.7% year-over-year, 
according to the National Retail Federation, which excludes 
automobile dealers, gasoline stations and restaurants in 
order to focus on core retail retail.  
  According to the U.S. Census Bureau, overall retail sales 
during May 2020 were up 17.7% seasonally adjusted from 
the prior month but down 6.1% year-over-year. That follows 
a record-setting 14.7% month-over-month drop 
in April 2020. (NRF’s monthly increase was 
lower than the Census Bureau’s because the 
categories NRF excludes were among those 
most affected by the shutdowns.)
  “The economy kicked off in May as retailers 
and other businesses reopened and both stimulus money 
and supplemental unemployment checks fueled spending 
driven by pent-up demand from two months of shutdowns,” 
NRF chief economist Jack Kleinhenz said. “But full recovery 
is still a long way off. Comparisons against April have to be 
taken in context because April was a full month when almost 
everything that wasn’t deemed ‘essential’ was shut down. 
Spending has improved considerably but it’s still far below 
where it was a year ago, and while the freefall in consumer 
confidence is over, unemployment remains high and 
confidence is still at recession levels.”
  Kleinhenz cautioned that the reliability of May’s numbers 
could be questionable because stores in many areas 
remained closed and retailers were not in their offices to 
respond to the Census Bureau’s monthly survey of sales 
data.
  Every category of retail saw month-over-month gains, with 
some of them dramatic, especially among retailers that had 
been mostly closed the month before. Clothing stores were 
up a historically high 188%, while furniture stores were up 
89.7% and sporting goods stores were up 88.2%. But year-
over-year gains online and at retailers that had remained 
open during the pandemic, such as grocery stores and drug 
stores, were largely offset by drops in other categories.
  Specifics from key retail sectors during May include:
  Clothing and clothing accessory stores were up 188% 
month-over-month seasonally adjusted but down 63.3% 
unadjusted year-over-year.
  Furniture and home furnishings stores were up 89.7% 
month-over-month seasonally adjusted but down 23.2% 
unadjusted year-over-year.
  Sporting goods stores were up 88.2% month-over-month 
seasonally adjusted and up 6% unadjusted year-over-year.
  Electronics and appliance stores were up 50.5% month-
over-month seasonally adjusted but down 30.9% unadjusted 
year-over-year.

(Continued on Page 3)

NRF: CLOTHING, FURNITURE DRIVE MAY RETAIL SALES
ADVERTISER NEWS
  A bankruptcy judge has approved a financing plan for Nei-
man Marcus that will provide $250 million in immediate fi-
nancing and $150 million more in the coming months. The 
funding is expected to be sufficient to keep the luxury retailer 
afloat as it moves forward with store reopenings and reor-
ganizes under a plan to cut $4 billion in debt… As of July 5, 
Target will raise its starting hourly wage in the U.S. to $15. 
As the company noted in a blog post about the announce-
ment, the boost is in line with goals outlined three years 
ago to bring its starting pay to that level. Frontline store and 

distribution center hourly workers will also get 
a one-time $200 bonus to recognize their work 
during the pandemic, the company said. Tar-
get says a $2-per-hour temporary wage boost 
for those working during the pandemic, which 
was extended twice in recent months, will end 

July 4... Apple is reopening 75 more U.S. stores this week, 
including locations in New York, Boston and Los Angeles, 
and will end the week with most of its 210 U.S. locations 
open. Rival Microsoft is taking a more cautious approach, 
keeping its more than 100 stores shuttered for an indefinite 
period… Beautycounter, a clean beauty brand backed by 
U2’s Bono, will be available on Sephora’s website next 
month and in the beauty retailer’s stores in August. The 
move is part of Sephora’s ongoing effort to increase its 
clean beauty offerings… Denny’s will waive $3 million in 
franchise royalties in the current quarter and pass along 
rent abatements it has negotiated to operators as they work 
to recover from losses in the pandemic. Average sales per 
unit were within 40% of last year’s figures as of June 10, 
the company said… 7-Eleven says it has decided to cancel 
its annual Free Slurpee Day event due to “the uncertain-
ties associated with the COVID-19 pandemic.” Held annu-
ally since 2002 on July 11 (aka 7/11), the event typically 
triggered the biggest traffic spike of the year for the chain. 
In way of consolation, 7-Eleven is issuing coupons for free 
medium Slurpee drinks to 7Rewards members, valid in 
July… PepsiCo announced that its Quaker Foods division 
is doing away with the Aunt Jemima brand name and its 
associated imagery after 131 years. The consumer pack-
aged goods giant has made the move to avoid feeding into 
stereotypes built up in the U.S. about black Americans… 
Carrefour and Google are launching a new voice-based 
grocery shopping service around the latter company’s 
Google Assistant technology. The debut of the service 
is part of a strategic partnership between the two first an-
nounced in June 2018. Carrefour customers will be able to 
add items to digital shopping lists by using generic terms 
such as milk or butter… Stein Mart disclosed that there is 
“substantial doubt” about its ability to survive over the next 
year after the COVID-19 crisis hurt its cash flows, opera-
tional results, and ability to pay landlords and vendors. The 
discount retailer says the warning represented a default on 
its revolver and term loan agreements.
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RULE REQUIRING DRUG PRICES IN TV ADS NIXED
  A U.S. appeals court has upheld a ruling that struck down 
a Trump administration rule that required pharmaceutical 
companies to include the wholesale prices of their drugs in 
television advertisements.
  The U.S. Court of Appeals for the District of Columbia 
Circuit ruled in favor of Merck, Eli Lilly and Amgen and 
said the Department of Health and Human Services 
(HHS) lacked authority to establish the rule.
  “Because there is no reasoned statutory basis for its far-
flung reach and misaligned obligations, the disclosure rule 

is invalid and is hereby set aside,” U.S. 
Circuit Judge Patricia Millett wrote for 
the three-judge panel.
  The administration could either ask the 
full appellate court to rehear the case or 
ask the Supreme Court to take it up.
  Alex Azar, HHS secretary, had 
announced the rule in May 2019, saying 
that forcing drugmakers to disclose 
their prices in direct-to-consumer TV 
advertising could help drive down 
drug costs if the companies were 

embarrassed by them.

REVIVAL? BUILDER CONFIDENCE SOARS IN JUNE
  Builder confidence is back and showing signs that housing 
is read to lead the economy out of the shadows of the 
COVID-19 crisis.
  In the latest National Association of Home Builders 
(NAHB)/Wells Fargo Housing Market Index (HMI), builder 
confidence jumped 21 points to 58 in June. Readings above 
50 on the HMI indicate a positive market, according to the 
NAHB.
  With much of the nation reopening from government-
imposed COVID-19 restrictions, housing inventory is tight 
while mortgage applications are increasing due to low 
interest rates. 
  The NAHB said that buyer traffic has seen strong growth 
in the last month while builders are reporting increasing 
demand for families seeking single-family homes in inner 
and other suburbs.
  “As the nation reopens, housing is well-positioned to lead 
the economy forward,” said NAHB Chairman Dean Mon. 
“Inventory is tight, mortgage applications are increasing, 
interest rates are low and confidence is rising. And buyer 
traffic more than doubled in one month even as builders 
report growing online and phone inquiries stemming from 
the outbreak.”

THIS AND THAT
  The gradual reopening of businesses across the U.S. 
after a months-long shutdown caused by the pandemic 
has driven some improvement in advertising revenue for 
local TV station groups, Fox Chief Operating Officer John 
Nallen says. Nallen reports that upfront sales look different 
than in previous years, but says numbers are trending 
upward... Fritz Coleman, the face of weather forecasts 
on NBC4 Los Angeles for nearly 40 years, is retiring, the 
station said yesterday. His last day on air will be Friday, 
June 26. Coleman, who works on the side as a stand-up 
comic, joined NBC4 in 1982.

‘BIG SKY’ AMONG ABC’S NEW 2020-2021 OFFERINGS
  ABC has shared its 2020-2021 schedule. New shows 
include the David E. Kelley thriller Big Sky and Kari Lizer 
comedy Call Your Mother, and a reboot of game show 
Supermarket Sweep, with Leslie Jones hosting. 
  Mondays have Season 29 of Dancing with the Stars 
and The Good Doctor. On Tuesdays it’s Season 16 of 
The Bachelorette and Big Sky. Wednesdays it’s The 
Goldbergs, American Housewife, The Conners, Call 
Your Mother and Stumptown. On Thursdays it’s Station 
19, Season 17 of Grey’s Anatomy and A Million Little 
Things, and Fridays have Season 12 of 
Shark Tank and 20/20. Saturday prime 
has football and Sunday has Season 31 
of America’s Funniest Home Videos, 
Supermarket Sweep, Who Wants to be 
a Millionaire and The Rookie.
  New seasons of American Idol, The 
Bachelor, Black-ish, For Life and 
Mixed-ish will premiere later.
  Big Sky sees a pair of private detectives 
join forces with one detective’s estranged 
wife to search for two sisters who have 
been kidnapped by a truck driver on a remote highway in 
Montana. But when they discover that these are not the only 
girls who have disappeared in the area, they must race to 
stop the killer before another woman is taken.
  Call Your Mother is a multicamera comedy about an empty-
nester mother, played by Kyra Sedgwick, who reinserts 
herself into her children’s lives.
  Supermarket Sweep originally ran on ABC from 1965-1967.

PLAY BALL? MLB ON CUSP OF SAVING SEASON
  After days of tension, Major League Baseball is close to 
restoring its season.
  MLB commissioner Rod Manfred met privately with 
Major League Baseball Players Association (MLBPA) 
executive director Tony Clark on Tuesday to discuss the 
possibilities of resuming operations that are still on hiatus 
due to COVID-19.
  Manfred said in a statement that the meeting lasted for 
several hours in Phoenix, where the two sides “jointly 
developed framework that we agreed could form the basis 
of an agreement and subject to conversations with our 
respective constituents.”
  According to The Athletic, details of the new proposal 
includes a 60-game season that would start July 19 and 
offers players their full prorated salaries agreed to in March. 
The proposal also includes options to expand the postseason 
play in 2020 and 2021. 
  Expanding the playoffs would be beneficial for MLB. Players 
can accept terms now, but would still need to sign off more 
on games with a new collective bargaining agreement. The 
current agreement is set to expire in 2021. If players do 
approve the expansion, MLB stands to increase its more 
than $10 billion annual revenue through its media rights for 
the added playoff games. The league recently agreed to a 
more than $3 billion deal with Turner Sports.
  MLBPA officials rejected the league’s last proposal, which 
offered a 72-game season with as much as 83% prorated 
pay. The rejection came after club owners turned down 
players’ 89-game plan with full compensation.
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George Carlin

Don’t sweat the petty 
things and don’t pet 
the sweaty things.
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UNIVISION: SPORTS, SCRIPTED SERIES TO RETURN
  Spanish-language broadcaster Univision plans to offer 
live sports and scripted series in coming months, as the 
network’s company strives to woo ad dollars from English 
competitors while being sold to a new company in the not-
too-distant future, Variety reports.
  Univision plans to unveil 11 new scripted series, the result 
of a long production pipeline that readies series with longer 
lead time than counterparts, as well as televise matches 
from Liga MX, UEFA Champions League and MLS.
  While the effects of the coronavirus pandemic on sports 

leagues that return to play has yet to be 
charted, Univision said it plans to televise 
more than 1,600 live games over its 
various platforms. The company could 
be poised to deliver a more robust slate 
of originals than many of its U.S. rivals, 
which have had to suspend production.
  “With a clear mission to inform, empower 
and entertain the Hispanic community, 
we’re playing a more vital role in our 
audience’s lives than ever before during 
these unprecedented times,” Vince 

Sadusky, CEO of Univision, said in a prepared statement, 
adding: “We are the recognized leader and go-to source 
for the best Spanish-language content anywhere, and 
anticipate that we will only grow stronger as we continue to 
listen to and serve the needs of the Hispanic community.”

CLOTHING, FURNITURE DRIVE MAY RETAIL SALES
(Continued from Page 1)
  Building materials and garden supply stores were up 
10.9% month-over-month seasonally adjusted and up 
10.8% unadjusted year-over-year.
  Online and other non-store sales were up 9% month-
over-month seasonally adjusted and up 25.3% unadjusted 
year-over-year.
  General merchandise stores were up 6% month-over-
month seasonally adjusted and up 1.6% unadjusted year-
over-year.
  Grocery and beverage stores were up 2% month-over-
month seasonally adjusted and up 14.3% unadjusted year-
over-year.
  Health and personal care stores were up 0.4% month-
over-month seasonally adjusted but down 12.6% unadjusted 
year-over-year.
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Don’t forget: Drink water 
and get some sunlight 

because you’re basically 
a house plant with more 
complicated emotions.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

OUTLOOK: 2020-21 UPFRONT REVISED DOWN 32%
  At a time when many on both the supply and demand 
side are trying to get a handle on the 2020-21 network 
upfront advertising marketplace, or whether there will even 
be one, eMarketer has weighed in with a revised forecast 
projecting the volume of ad spending will decline by a third 
vs. its previous estimates.
  Its new estimates project the 2020-21 upfront marketplace 
for broadcast and cable TV networks will total $14.78 billion, 
down from its previous estimate last year of $21.64 billion.
  eMarketer also revised its 2019-20 upfront estimate down 
slightly, and its 2021-22 upfront forecast 
down significantly.
  It cited a variety of factors, especially the 
“broader economic difficulties,” as well 
as “content production stoppages and 
uncertainty around when live sports will 
return make it unclear what programs TV 
advertisements might appear this fall.”
  The forecast comes as the ad industry 
has called for permanently shifting the 
overall cycle of the network upfront 
marketplace from its traditional broadcast 
year buys (fourth quarter through third quarter) to delayed 
calendar year marketplace covering the first quarter through 
fourth quarter of each year, mainly to align the commitments 
to better timing for understanding what marketer’s budgets 
and needs actually are.

SINCLAIR TO LAUNCH HEADLINE NEWS SERVICE
  Sinclair Broadcast Group plans to launch a headline 
news service in early 2021, with plans to hire 25 new 
employees.
  At the start, the service will air weekday mornings from 6 
AM to 9 AM on Sinclair’s CW and MyNetwork TV affiliates, 
and it also will be shown on the broadcaster’s streaming 
service, STIRR.
  The service will feature a main anchor and a “Live Desk,” 
which will report in real time new details on significant 
stories of the day. Sinclair said that it will draw on content 
from Sinclair stations, as well as original content produced 
specifically for the program.
  The service also will feature national stories, but no 
commentary. Sinclair stations previously ran must-run 
opinion segments on their local news programs, but those 
were scaled back in December.

MCDONALD’S CUTS :25 FROM DRIVE-THRU TIME
  McDonald’s has chopped 25 seconds off the U.S. drive-
thru time during the coronavirus pandemic as it has been 
operating with a limited menu to help simplify operations.
  The massive improvement at the drive-thru, where 
McDonald’s does the majority of its U.S. business, should 
serve the Golden Arches well as more people begin returning 
to restaurants, Ad Age says. The world’s largest restaurant 
chain doesn’t plan to stick with the current slimmed-down 
menu, CEO Chris Kempczinski said during an investor 
presentation this week. Cutting items, such as all-day 
breakfast, helped speed up operations during the crisis.
  McDonald’s is unlikely to keep the menu as it is now or to 
go back to the pre-COVID-19 menu, he said. Kempczinski 
didn’t outline specific items that might return to the menu.


