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NO SHOCKER: HEALTHCARE CLAIMS TOP SHARE
  For many advertisers, the COVID-19 outbreak has likely 
brought about difficult decisions. In a time of uncertainty, 
many will be questioning whether any form of advertising 
makes sense right now, and others are cutting their volume 
and spend (though there are arguments to be made that now 
is not the time to cut advertising).
  Nonetheless, new data from Nielsen illustrates the top 
10 categories where marketers have chosen to place their 
advertising dollars as the current crisis unfolds 
– and unsurprisingly, healthcare received the 
greatest share.
  In the study of ad spend across 21 markets, 
the healthcare category accounted for more 
than 1 in 10 (10.6% of) dollars spent in Q1 2020. However, 
with many more consumers staying inside and upping their 
screen time, advertisers have an opportunity to make a 
notable impact.
  Indeed, the influence of the global pandemic continues to 
show up in the data in other areas: at a time when people are 
consuming more news and information (including via smart 
speakers) as well as stocking up on groceries, the media and 
publishing (8.9%) and food (8.9%) categories received the 
next highest shares of ad spend.
  Automotive follows with an 8.8% share of spend, ahead 
of entertainment (7.5%). This latter category’s place in the 
top 10 figures over a period when viewing hours significantly 
increased on connected TV. Other top categories for the 
quarter included financial (6.9%), cosmetics and toiletries 
(6%), telecommunications (5.7%), distribution channels 
(5.1%) and institutions (4.3%).
  With marketers feeling the need to adapt during the crisis, 
many will take initiative at this time, creating tasteful campaigns 
with a positive impact on audience engagement and brand 
reputation in the long-term, according to Marketing Charts.

IAB REPORT: PRICE OF DIGITAL ADS FALLS 16%
  The price of digital ads is down across the board because 
of the negative impact the coronavirus pandemic is having 
on the economy.
  Digital media owners have seen CPMs drop by 16% 
compared to what they had originally planned, according to 
a report from the IAB and PricewaterhouseCoopers.
  The economic impact of the pandemic has forced a majority 
of advertisers to pull spend, while stay-at-home orders have 
led people to consume more and more content, creating 
loads of new inventory along the way.
  “For the foreseeable future, we will be operating in a unique 
marketplace, testing the boundaries of supply and demand in 
a way we haven’t seen before,” said David Cohen, president 
of the IAB.
  Publishers have been hit hardest, with 60% experiencing a 
drop in CPMs for their direct deals, according to the report. 
Overall, CPMs on direct deals are 14% lower than deals 
executed programmatically.

NIELSEN NAMES TOP CATEGORIES FOR Q1 AD SPEND
ADVERTISER NEWS
  Apparently having resolved earlier problems getting 
parts, General Motors ramps up production today at three 
plants building pickup trucks, running three shifts at each 
plant… Nissan dealers have been hurting a little more than 
others, with sales down 10% in 2019 and 30% in Q1. The 
factory is now promising dealers a wave of newly refreshed 
vehicles coming to the U.S. to help revive a brand that 
Nissan itself admits is “damaged.” Updated models coming 

to dealers include the Rouge, Frontier and 
Pathfinder… What pandemic? Popeyes 
Louisiana Kitchen same-store sales were up 
40% in the third week of May, according to an 
SEC filing from parent Restaurant Brands. 
Sibling Burger King is in the negative mid-

single digits range, but that’s much better than negatives 
of more than 30% seen toward the end of March… In the 
mattress business, Tempur Sealy says Q2 has “significantly 
improved” and net sales are now back up to about 70% of 
last year. Perhaps part of the reason was an increase in 
advertising support for the Tempur-Pedic brand during the 
period. It also reports that early results from reopened stores 
are encouraging… But news is not good at Serta Simmons. 
The New York Post says the company is facing a liquidity 
crunch and that “vulture firms” are circling the company 
thinking it could run out of cash as early as July. In the last 
couple of years, Serta Simmons has lost distribution deals 
with Mattress Firm and Big Lots… Speaking of Big Lots, the 
company reported store comps up 10% in its quarter ending 
May 2, along with a 45% gain in e-commerce business. It 
finished the quarter with net income of $49.3 million, up from 
$37 million last year… Costco same-store sales were up 
8% in its latest fiscal quarter, mostly from pantry shopping 
in March. It suspended its popular giveaway of free samples 
when COVID-19 problems first hit, but it expects to resume 
that activity with safety updates later this month… Williams-
Sonoma reported “comparable brand revenue” growth of 
2.6% for the latest quarter. With all 616 stores closed for 
more than half the quarter, Pottery Barn Kid and Teen was 
up 8.5%, Williams-Sonoma stores grew 5.4% and West 
Elm was up 3.3%. E-commerce was up more than 30%... 
Five Below isn’t allowing the pandemic to alter its expansion 
plans. Now with more than 75% of its 900+ stores reopened, 
it’s resuming plans to open 100-120 new stores this year, 40 
of which opened before the pandemic… Nordstrom reported 
a loss of $521 million as sales at full-line stores were down 
36% and off by 45% at Nordstrom Racks units, with digital 
sales up 5%. But with other department stores struggling to 
survive, its CEO remarked, “We have sufficient liquidity to 
successfully execute our strategy in 2020 and over the longer 
term.” About 40% of its stores are back open and the roster 
should be fully back in business by the end of the month… 
J.C. Penney will have about 500 stores reopened this week, 
but close-out sales at some of the 242 locations it’s closing 
will start before the end of the month.
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AVAILS
  Nexstar Media Group, Inc. seeks an experienced 
television professional to serve as Vice President and 
General Manager of the KOIN-CBS, KRCW-
CW as well as all digital, mobile and social 
assets associated with KOIN.com in the 
Portland, Ore. DMA (#22). To be considered, 
you must have a minimum of five years’ 
experience as a successful General Manager 
for a commercial broadcast station, plus significant depth of 
sales management experience in leading and driving sales 

revenue growth in broadcast and digital. 
Special emphasis on New Local Direct 
revenue growth, including self-created 
non-traditional revenue success and 
sports and community sponsorships. 
CLICK HERE for more info or to apply. 
EOE.
  WPBF 25, the Hearst ABC affiliate in 
West Palm Beach, Fla., is looking for 
a Digital Sales Manager to provide 
energized leadership for our digital 
sales initiatives. This is an outstanding 

opportunity for the right candidate to join a highly successful 
sales team with a winning culture. Work for the best 
broadcast company in the business and live in paradise! The 
ideal candidate should possess a passion for new media 
and enjoy staying up to date with its evolution, understand 
digital marketing strategy, and can thrive in a customer-
focused team environment. Click HERE to apply. EOE.
  Waterman Broadcasting of Florida is hiring! We’re looking 
for an Account Executive to develop a solid understanding 
of our marketing products and have solid consultative 
selling skills to be able to best develop solutions to meet 
client needs and close deals. Waterman Broadcasting of 
Florida LLC, licensee of WBBH-TV (NBC-2) and operator 
of WZVN-TV (ABC-7) is a privately owned media company 
located in Fort Myers Fla., home of some of the most 
beautiful beaches in Florida. Send details to: resumes@
water.net. EOE.
  Rare opening for a General Sales Manager in 
Greensboro/High Point/Winston Salem, N.C. at FOX8/
WGHP, one of the top-ranked FOX affiliates in the country. 
We are a powerhouse producing 11 hours of local news per 
day to better serve our communities. We lead the market 
and much of the country in digital success and constantly 
strive to improve in everything we do. Positive people, 
positive culture and room to soar. Phone calls encouraged. 
E-mail questions to Hiring@WGHP.com and apply through 
Nexstar.tv/careers. EOE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Americans are expected to spend $5.1 billion this spring 
as they celebrate high school and college graduation. 
According to the National Retail Federation’s annual 
survey conducted by Prosper Insights & Analytics, 30% of 
survey respondents will buy a gift for a graduate, with 51% 
planning to gift cash... A new report released by the Good 
Food Institute finds that in 2019 more than 700 new plant-
based products arrived in U.S. grocery stores.

BELIEVE IT OR NOT, AMERICANS ARE SAVING
  The coronavirus crisis has Americans hoarding more 
money than ever as widespread fear paralyzes consumer 
spending habits, CNBC reports.
  The personal savings rate hit a historic 33% in April, 
the U.S. Bureau of Economic Analysis said last week. 
This rate — how much people save as a percentage of 
their disposable income — is by far the highest since the 
department started tracking in the 1960s. April’s mark is up 
from 12.7% in March.
  The swiftness and severity of a U.S. economic recovery 
hinges on whether consumers continue 
to stockpile cash or start to spend again. 
“There is a tremendous uncertainty and 
virus fear that is lingering, and that is 
restraining people’s desire to go out and 
spend as they normally would,” said 
Gregory Daco, chief U.S. economist at 
Oxford Economics.
  The previous record savings rate 
was 17.3% in May 1975, according to 
FactSet. The savings rate was elevated 
above 13% throughout most of the early 
1970s. The increase in savings came as spending declined 
by a record 13.6% in April.

NETWORK NEWS
  Another piece of CBS programming is coming to HBO Max 
— the WarnerMedia streaming platform that launched last 
week. It has acquired the exclusive U.S. subscription-video-
on-demand rights to the hit comedy Young Sheldon in a 
deal with Warner Bros. Domestic Television Distribution. 
HBO Max is also the streaming home of the entire library 
of The Big Bang Theory, another CBS creation and the 
longest-running multicamera comedy in TV history; all 279 
episodes of Big Bang are available on the streamer now. 
Young Sheldon is the No. 1 comedy on network TV with 
total viewers, teens and all key 25-54 demos. The series 
has averaged more than 11.4 million viewers per week 
during the 2019–20 season to date (11,424,000 actual 
P2+), according to Nielsen, +34% more viewers than the 
next-largest comedy with total viewers.

RENTAL VEHICLES COULD SOON FLOOD MARKET
  Car rental company Hertz announced its bankruptcy in 
late May. As part of the deal, Hertz will likely liquidate much 
of its 400,000 U.S. vehicle fleet used to secure loans to 
financiers, Strong Automotive says.
  This means that dealers could see an influx of fleet 
vehicles entering the market. With new vehicle shortages 
likely to appear in the coming months, this is good news for 
inventory management. On the other hand, fleet vehicles 
account for nearly 20% of new light-vehicles sales in the 
U.S. With Hertz no longer buying this inventory, it could free 
up new vehicles for dealers to purchase as well, helping to 
soften factory shortages.
  Cox Automotive estimates that used vehicle sales 
were down only 6% on average during the first 20 days 
of May, compared to the same time last year. Consumers’ 
increasing demand for personal vehicles, combined with 
stimulus money that has left some households more cash-
rich, could mean used sales continue to tick upwards.
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Jim Gaffigan

I don’t know if you can 
tell by looking at me, 

but I’m kinda obsessed 
with not being 

interested in fashion.
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U.S. PODCAST LISTENERS TO TOP 100M IN 2020
  The U.S. podcast audience grew tremendously in 2019, as 
significant investments from major audio streaming services 
made podcast content more accessible. eMarketer now 
estimates there were 92 million monthly U.S. podcast 
listeners in 2019, up more than 15 million from the research 
firm’s previous estimate of 76.4 million.
  The forecast was finalized prior to the coronavirus 
pandemic in the U.S., where quarantine measures have 
altered podcast listening habits. Despite the disruption, 
eMarketer still expects the U.S. podcast audience to grow 

14.8% this year, reaching 105.6 million 
listeners.
  “Since mid-March, we’ve seen a 
decrease in time spent listening 
to podcasts,” said Peter Vahle, 
eMarketer forecasting analyst at Insider 
Intelligence. “However, we expect 
listening habits will return to normal in 
the second half of the year, so that by 
the end of 2020, we’ll see the strong 
growth in podcast listeners we were 
anticipating.”

  As the medium gained popularity with listeners, consumer 
adoption of smart speakers and audio streaming services 
grew as well. In 2019, the number of U.S. smart-speaker 
users grew nearly 22% year over year to more than 73 
million, and in the same year, U.S. digital audio listeners 
surpassed 206 million. Promotions, like Spotify giving 
away Google Home Mini smart speakers to subscribers, 
aided this growth.

DONE DEAL
  Cox Media Group has named Daniel York president and 
CEO. York most recently served as senior executive vice 
president and chief content officer of AT&T 
and its subsidiary, DirecTV. Prior to that, he 
was president of content and advertising sales 
at AT&T, playing a key role in building AT&T’s 
video business over the past 15 years. In 
his new role, York will be responsible for all 
aspects of managing the company’s media 
platforms and will oversee CMG’s long-term 
strategic priorities. Prior to joining AT&T, York served as 
SVP of programming and development at In Demand 
Networks, a joint venture owned by Comcast, Charter 
Communications and Cox Cable.
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FunnyTweeter.com

You wash your hands more 
now, sure. But it’s still 

been a year since you’ve 
cleaned your microwave.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

BEACH VACATIONERS: THEY’RE ALL ABOUT STYLE
  More than 31% of American adults are Beach Vacationers. 
But even with all the fun in the sun they have planned, 60.9% 
watch more than three hours of TV every day. Could all that 
TV viewing help them decide what 
they’ll buy before they travel to the 
beach?
  Beach Vacationers want to look good in their swimsuits, 
but only 26.3% consider themselves physically fit. Nearly 
30% of these surf-and-sand lovers are more than 20 pounds 
overweight, which could explain why 60.9% have a personal 
goal to exercise more this year. They’re 
also 45% more likely to switch to a different 
gym or health club, 42% more likely to 
hire a personal trainer, and 35% more 
likely to pay for weight-loss counseling. 
They know diet matters, too: 37.3% are 
willing to pay more for healthy or organic 
products.
  Beach Vacationers are also 59% more 
likely to work on their tans at tanning 
salons before they get to the beach. Just 
over 10% of these audience members are 
working on their smiles, and they’ll invest in teeth whitening 
this year. Interest in style extends to their personal vehicles: 
23.5% would also like to buy a new car or truck this year.
  Last year, TV commercials motivated 59.8% of Beach 
Vacationers to take action. Your apparel, personal service 
and automotive clients may be able to boost sales when they 
advertise during Beach Vacationers’ favorite programming, 
which ranges from movies (58.9%) to comedies (49.9%).
  Source: AudienceSCAN from AdMall at SalesFuel.

E-COMMERCE SALES RECORDS SMASHED IN MAY
  Brick Meets Click started monitoring e-commerce grocery 
sales on a monthly basis in March, and the numbers were 
impressive: Delivery and pickup sales had grown from $1.2 
billion in August 2019 to $4 billion in March 2020, but now 
there seems to be no ceiling in sight.
  Sales in April increased to $5.3 billion, and now the latest 
Brick Meets Click/Mercatus Grocery Survey, fielded May 
20-22, shows an additional 24% sales increase in May, to 
$6.6 billion, Progressive Grocer reports.
  “COVID-19 has accelerated online grocery adoption at a rate 
the industry hadn’t expected to see for years,” said Sylvain 
Perrier, president and CEO of Toronto-based Mercatus. “The 
online surge may level off slightly as various states strive to 
return to ‘normal.’ However, what has changed in shoppers’ 
eyes is the realization of the immediate benefits of online 
grocery shopping.”
  The total number of online grocery orders in May increased 
18% on a month-over-month basis to 73.5 million, from 62.5 
million in April. Household penetration hit 33% (up from 31% 
in April), as approximately 43 million customers shopped 
online for groceries during the previous 30-day period.
  May’s average monthly purchase frequency climbed 10% 
versus April, and the average order value climbed nearly 6% 
to $90 in May. What consumers are shopping for, however, 
has changed somewhat as well. May’s survey found that 14% 
of households that purchased private label products said that 
they bought more store brands than before the COVID-19 
pandemic.
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