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BUT PATRONS FAR OUTPACE REHIRED WORKERS
  As more and more Americans have been vaccinated against 
COVID-19 and local economies reopen, diners are returning 
to restaurants in droves, Forbes reports.
  More than 3.7 million diners were seated via Yelp in May 
2021 — the highest number ever, surpassing pre-pandemic 
highs, according to the crowdsourced reviews hub. The 
number of diners seated via Yelp was up 48% in May 2021 
compared with May 2019.
  Looking at party size, smaller groups of two to three patrons 
did begin to rebound sooner, but larger parties quickly 
followed and bounced back even stronger — by more 
than 50% compared to May 2019 and more than 1,000% 
compared to March 2020.
  There were nearly 16,500 restaurant and food business 
reopenings in April 2021 — the highest since April 2020. And 
nearly 6,600 new restaurant and food businesses opened 
in May 2021, a 42% increase from May 2020 
and down by only 21% from May 2019.
  Between March and May 2021, Yelp has seen 
a 59% increase in new restaurants adopting 
the company’s front-of-house technology, 
compared with January and February 2021. 
Yelp explains many restaurant managers are 
leaning on a combination of new software and 
mobile devices — like digital menus, contactless check-ins, 
and other items bundled within Yelp Kiosk — as the industry 
is grappling with a labor shortage.
  Long story short: Diners are returning to restaurants for 
outdoor and indoor dining far faster than restaurants can 
manage rehiring to serve at full capacity and normal, pre-
pandemic business hours.
  “By automating front-of-house operations like the diner 
check-in process, wait lists, reservations, and table 
management, the savings on labor costs can help improve 
both employee retention and the talent pool for restaurant 
jobs, all while still providing a seamless experience for diners 
and enabling waitstaff to better focus on providing a great 
customer experience,” Devon Wright, general manager of 
Yelp Restaurants, wrote in a blog post.
  Yelp data shows diners seated in many states and cities 
exceeded pre-pandemic levels, with some states up by more 
than 1,000% in May 2021 compared with May 2019.
  The states with the biggest spikes in diners seated were 
Idaho (up 1,015%), Wyoming (up 1,002%), Nevada (up 
513%), Delaware (up 422%), Alabama (up 386%), Mississippi 
(up 364%), Hawaii (up 335%) and Colorado (up 321%).
  Texas — one of the first states to lift mask mandates and 
reopen businesses to full capacity — saw a 143% spike in 
diners seated compared with May 2019. The biggest hotspots 
in the Lone Star state: Houston (up 213%), San Antonio (up 
200%), Dallas (up 126%) and Austin (up 85%).
  Nationwide, among the cities with the biggest spike in May 
2021 compared with May 2019 were Honolulu (up 853%), 
Las Vegas (up 589%) and Denver (up 320%).

YELP: RETURNING DINERS TOP PRE-PANDEMIC LEVELS 
ADVERTISER NEWS
  Fast-food chain Wendy’s has renewed its sponsorship deal 
with Adult Swim’s Rick & Morty. As part of the deal, Wen-
dy’s will be setting up a pop-up drive through restaurant — 
dubbed Morty’s — in Los Angeles to mark Global Rick and 
Morty Day on Sunday, when the animated series starts Sea-
son 5. Wendy’s will also be serving two new show-themed 
Mello Yello soft-drink mixes — Portal Time Lemon Lime and 
Berry-Jerry-boree — in Coca-Cola Freestyle machines in 
Wendy’s locations... Express Inc., best known as a presence 
in American malls, has been testing a new strategy: selling 
other brands’ merchandise online. Visitors to the retailer’s 
website can shop for items from dozens of other brands in 
addition to Express apparel. That approach is increasingly 
popular, The Wall Street Journal reports, as retailers like 
Express, Urban Outfitters and J.Crew look to benefit from 
listing products that are sold and shipped by other sellers. 

The goal is to increase the chances shoppers 
can find what they need on the company’s site, 
boosting web traffic — and revenue — with-
out veering too far off brand... App users are 
retailers’ most loyal customers, CNBC says. 
Tractor Supply Company and The Vitamin 
Shoppe are two retailers that have found a 
strong connection between customer loyalty 

and mobile app use. Those companies saw a big increase in 
app usage during the pandemic, and shoppers’ use enabled 
them to roll out new services such as curbside pickup... CVS 
ExtraCare members will no longer have to wait until the next 
quarter to receive their 2% cash-back credit for purchases at 
the drugstore. Members will now get their rewards right after 
each shopping trip. This is just one of the enhancements the 
chain is making to its loyalty program in an effort to build 
deeper connections with customers… H&M Group reported 
that it posted a 75% year-over-year jump in sales for its fiscal 
Q2, which represents a 2% increase over the same period 
in 2019. “As more people are vaccinated, a number of mar-
kets have gradually allowed stores to reopen and the H&M 
group’s strong recovery continues,” the company said in a 
statement... Amazon is planning to open a new Fresh store 
tomorrow that will be the first full-size supermarket in the 
chain to feature the retailer’s Just Walk Out checkout-free 
technology, according to a company blog post. Like other 
Fresh stores, the approximately 25,000-square-foot store at 
The Marketplace in Bellevue, Wash., will also feature tradi-
tional checkout lanes where customers can pay with cash, 
card and other methods like the Amazon One palm-scan-
ning device. When they walk in, shoppers will be asked to 
choose between a traditional shopping experience or the 
Just Walk Out experience... Target is beginning to check off 
a major item on its to-do list: upgrading stores. The retailer 
promised in March to invest $4 billion annually in remodels, 
new stores and improvements in online fulfillment. In 2021, 
Target is giving 150 locations a “major glow-up,” according to 
a press release.
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RENT PRICES FOR SINGLE-FAMILY HOMES SURGE
  Even as the coronavirus pandemic ebbs and Americans get 
back to work and play, they still want more space at home. 
But with home prices hitting record highs, demand for single-
family rental homes is soaring – and so are the rents, CNBC 
reports.
  Single-family rents were up 5.3% year over year in April, 
rising from a 2.4% increase in April 2020, according to 
CoreLogic. That is the largest gain in nearly 15 years.
  Rents for single-family detached homes (not townhomes), 
were up an even stronger 7.9% compared with a year ago, 
as millennials in particular seek more outdoor space. Nearly 

half of millennials surveyed by CoreLogic, 
and 64% of baby boomers, said they, 
“strongly prefer” to live in a single, stand-
alone home.
  “Single-family rent growth showed a 
strong rebound in April 2021 with all price 
tiers back above their pre-pandemic rent 
growth rate,” said Molly Boesel, princi-
pal economist at CoreLogic. “While rent 
growth slowed last April at the start of 
the pandemic, the rate of rent growth this 
April was running above pre-pandemic 
levels even when compared with 2019 
and shows no signs of diminishing.”

ABOUT FACE: LUMBER PRICES ARE FALLING FAST
  Lumber prices are falling back to Earth. Futures for July 
delivery ended yesterday at $1,009.90 per thousand board 
feet, down 41% from the record of $1,711.20 reached in early 
May. Futures have declined 14 of the past 16 trading days.
  Cash lumber prices are also crashing. Pricing service 
Random Lengths said last week that its framing composite 
index, which tracks on-the-spot sales, dropped $122 to 
$1,324, its biggest ever weekly decline. The pullback came 
just six weeks after the index rose $124 during the first week 
of May, its most on record.
  Economists and investors have wondered if sky-high prices 
for wood products would doom the booming housing mar-
ket. Builders raised home prices and many stopped selling 
houses before the studs were installed, lest they misjudge 
costs and sell too cheaply.

MAY RETAIL SALES FALL 1.3% AS HABITS SHIFT
  Retail sales dropped in May, marking a shift in consumer 
spending from big-ticket items to goods and services related 
to going out amid business reopenings and higher vaccination 
rates, The Wall Street Journal reports.
  Consumers cut spending by 1.3% last month, trimming 
expenditures on autos, furniture, electronics, building 
materials and other items, the Commerce Department 
reported yesterday. People spent more on such items 
throughout the COVID-19 pandemic but are now pulling 
back. Supply-chain disruptions and higher prices are also 
crimping sales of long-lasting goods.
  Americans instead are spending more on services, which 
account for the bulk of economic output but are largely 
excluded from the retail-sales report. Spending on one 
service — restaurants and bars — rose 1.8% last month, 
sending food-service sales beyond pre-pandemic levels.
  “The great pivot from goods into services has gained traction,” 
said Diane Swonk, chief economist at Grant Thornton. 
“As we shift into seeing and being seen, that whole process 
means spending on things that we didn’t spend on during the 
pandemic.”Wednesday, June 16, 2021

CABLENET CHATTER
  Real Housewives of Orange County is parting ways 
with Braunwyn Windham-Burke, Kelly Dodd and Eliza-
beth Lyn Vargas, and has set Heather Dubrow to return to 
the Bravo reality series. According to one report, Shannon 
Beador, Gina Kirschenheiter and Emily Simpson will all 
be returning to RHOC for another go-round. Dubrow pre-
viously appeared on the reality series between Seasons 7 
and 11. Production on Season 16 is reportedly set to kick 
off next month... Yellowstone alum Neal McDonough 
is reportedly set to play the series regular role of Dwight 
“Ike” Eisenhower in Season 10 of Ryan Murphy’s FX 
series American Horror Story: Double 
Feature. But it’s not the 34th U.S. Presi-
dent that McDonough is playing, but 
rather a character with the same name. 
AHS: Double Feature will consist of two 
stories: one by the sea, one by the sand. 
The series premieres Wednesday, Aug. 
25 on FX and will be available to stream 
the next day on FX on Hulu... Diandra 
Lyle (American Woman, Moonbase 8), 
who heavily recurred on Season 1 of 
Secrets of Sulphur Springs, has been 
promoted to series regular for the second 
season of Disney Channel’s time-travel 
mystery-adventure series. Production on Season 2 will be-
gin next month in Louisiana. Secrets of Sulphur Springs cen-
ters around 12-year-old Griffin Campbell (Preston Oliver), 
whose family has just uprooted their lives to take ownership 
of an abandoned hotel in hopes of restoring it back to a lively 
vacation destination... Cruel Summer, the most-watched 
series ever for Freeform, has been renewed for a second 
season. The series became the Disney-owned network’s 
most-watched series ever, ranking as the No. 1 new cable 
drama of the year among women 18-34, with the most re-
cent episode delivering the drama’s biggest linear TV audi-
ence yet, rising by 31% over its premiere.

SURVEY: POOR STREAMING AD QUALITY COSTLY
  Only one-third of consumers believe “ad quality” on 
streaming platforms is as good as on linear TV, according to 
new research by Conviva — which can have major effects 
on program quality and user experience.
  Conviva’s report lists a number of advertising issues. For 
example, 54% of viewers say they abandon a streaming 
program when an ad fails to load or takes too long. After just 
a five-second ad delay, 19% abandoned the streamer.
  Another big concern for streaming customers: Frequency of 
streaming ads. Nearly 60% say there are too many repeating 
messages in the same break of episodes on OTT platforms.
  Conviva says these issues can result in $30 billion in missed 
streaming monetization opportunity, the “delta between 
eyeballs and dollars.” From PwC estimates, Conviva says 
advertising revenue from streaming amounts to $5.6 billion 
of the $71.6 billion in overall TV ad spend.
  Data for this report was conducted by Dynata in a survey 
between Feb. 17 and April 15. The first group was comprised 
of 1,944 consumers over 18 years who watch TV or other 
video content through internet streaming. The second group 
consisted of 608 ad buyers and sellers.

Conviva survey

54% of viewers say they
abandon a streaming program 

when an ad fails to load or takes 
too long. After just a five-

second ad delay, 19% abandon 
the streamer.


