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MAY SAAR FALLS TO 17M; APRIL REVISED TO 18.8M
  New light-vehicle sales remained strong in May but fell 
slightly from April’s highs, according to a post by Patrick 
Manzi, chief economist for the National Automobile Deal-
ers Association (NADA).
  NADA says May’s SAAR totaled 17 million units, as April’s 
was revised upward to 18.8 million. May 2021’s SAAR was 
up 40.3% from May 2020’s, when light-vehicle sales had 
just begun to turn around from April 2020’s pandemic lows. 
“In a normal year,” Manzi writes, “a 17 million-unit SAAR 
would be considered quite solid. But given current market 
conditions, May’s drop in sales highlights the effects of a 
supply and demand imbalance.”
  May 2021 began with total inventory of 1.97 million units, 
down 17.9% from the beginning of April 2021 and off 39.6% 
from the start of May 2020. Inventory has been especially 
constrained in some of the hottest market segments and 
among the most popular models. Pickups, which were in 
high demand throughout the past year, represented just 
16.6% of new vehicles sold in May 2021, the 
lowest market share for the segment since 
March 2019.
  But car market share posted its first year-
over-year gain since December 2012, rising 
to 24.2% from 23.1% — another sign that 
customers may be settling for second- or 
third-choice vehicles when unable to find a 
vehicle in their preferred segment.
  Many dealers have encouraged customers to place orders 
for the exact vehicle they want if it’s not available on the 
lot. As a result, Manzi writes, many new vehicles arriving at 
dealer lots have already been sold, and the ones that aren’t 
spoken for aren’t available for long.
  According to J.D. Power, 33.4% of vehicles sold in May 
2021 sat on the lot less than 10 days, up from 18.2% in May 
2019. 
  OEMs continued to prioritize deliveries to retail custom-
ers over fleet customers. Fleet deliveries accounted for just 
10% of new-vehicle sales in May, after averaging 16% in 
the first four months of the year. Before the pandemic, fleet 
shares were typically closer to 20% of monthly sales.
  Even with OEMs prioritizing retail deliveries, retail demand 
has been very robust, with many reports of the most popu-
lar models selling at or above MSRP. With such strong de-
mand, OEMs pulled back incentive spending further in May. 
Average incentive spending per unit, says J.D. Power, is 
expected to total $2,957 — down from $4,825 in May 2020 
and $3,878 in May 2019.
  With no end in sight for the supply shortage as sales vol-
umes outpace new-vehicle production, June will likely be a 
tough month for many dealers. Vehicle production probably 
won’t improve significantly until later this summer, as supply 
shortages persist for the rest of the year. Still, Manzi writes, 
NADA remains confident that new-vehicle demand will con-
tinue to be solid through year-end.

NADA: AUTO SALES STRONG, OFF SLIGHTLY FROM APRIL 
ADVERTISER NEWS
  Pickup trucks in the U.S. have trended for years toward 
the bigger, brawnier and more expensive. Now, Ford Mo-
tor is reversing course with plans to sell a diminutive truck 
with a price tag similar to that of a compact car. Ford yes-
terday revealed the Maverick, a pickup truck with a body 
comparable in size to a compact SUV, such as a Ford Es-
cape. Its starting price of $19,995 will make it the least-ex-
pensive vehicle in Ford’s U.S. lineup when it goes on sale 
this fall... General Motors will build some 2021 full-size 
pickups and SUVs without the automatic stop-start fuel-
saving feature because of the global microchip shortage, 
the automaker said yesterday. The feature, which turns 
off the engine when the vehicle isn’t moving, will no lon-
ger be available on select models of the 2021 Chevrolet 
Tahoe and Suburban, GMC Yukon and Yukon XL and 
Cadillac Escalade and Escalade ESV SUVs. It will also 
be unavailable on certain light-duty Chevy Silverado and 
GMC Sierra pickups... Walmart has added another perk to 

its Walmart+ membership service: medica-
tion discounts. The retailer says Walmart+ 
members can now access select medica-
tions at zero cost and thousands of others at 
discounts of up to 85%. With the program, 
dubbed “Walmart+ Rx for less,” members 
can use the discount instead of health insur-
ance at more than 4,000 Walmart pharma-
cies… And speaking of Walmart: Its line of 

economy-priced streaming devices, through a private-label 
brand dubbed Onn, is now available for purchase online. 
The line includes an Android TV UHD device, priced at 
$29.98, with Dolby capabilities and an HDMI cable — 
which will compete with the Roku Express 4K, a device 
manufactured for Walmart by Roku and priced at $35, ac-
cording to NextTV. Walmart Onn is also offering a $25 An-
droid TV-powered HD-only streaming stick, which is said 
to be out of stock presently… Chico’s reported Q1 sales 
that beat expectations amid a strong performance by its 
intimates brand, Soma, and improvements at its namesake 
and White House | Black Market banners. The company 
raised its guidance for the year. Sales rose 38.4% to $388 
million, up from $280.3 million last year. Total comparable 
sales were down 21.7% compared to Q1 2019. Soma was 
up 39.3%, and the apparel brands were down 32.9%... 
Kroger will begin making grocery deliveries starting today 
from its Centerville, Ohio location using drones. The service 
will be offered to Kroger’s customers for free on a limited 
basis. Deliveries are limited to purchases of five pounds or 
less and for now are confined to a one-mile radius from the 
store location... Stitch Fix may be fixing to jump into the 
red-hot used apparel market. That’s “definitely something 
that’s on our minds as a business,” outgoing CEO Katrina 
Lake told analysts on a call this week. The company also 
said net revenue in its latest quarter rose 44% year over 
year (31% over the less volatile 2019) to $535.6 million.
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NBCU: 7,000 HOURS OF OLYMPIC PROGRAMMING
  NBCUniversal said it will have 7,000 hours of coverage 
of the Tokyo Olympics this summer. The Olympics will 
appear on NBCU’s broadcast and cable networks, and digital 
platforms including Peacock and Telemundo Deportes.
  “After a devastating year, the world comes together again, 
finally, in Tokyo this summer,” said Molly Solomon, executive 
producer and president, NBC Olympics Production. 
“We are going to deliver the most comprehensive — and 
accessible — coverage for any sports event in history. The 
depth and breadth of our broadcasts will be unprecedented, 
showcasing once-in-a-generation athletes and storylines that 

will capture the incredible uniqueness of 
these Games and our times.”
  NBC has been airing but the Summer 
and Winter Olympics since 2000. In 2014, 
NBCU, part of Comcast, signed a $7.65 
billion deal covering games between 
2021 and 2032. (The Tokyo games were 
supposed to be held in 2020, but were 
postponed because of the pandemic).
  NBC will have 17 consecutive nights 
over primetime coverage and 250 hours 
of Olympic programming overall. NBC’s 
primetime will be live across all time 
zones, with coverage spilling into late 

night following local newscasts. Mike Tirico will host NBC’s 
primetime coverage. 

AUTO, STUDENT LOANS DRIVE U.S. BORROWING
  U.S. consumer borrowing rose by $18.6 billion in April, 
fueled by a big rise in auto and student loans that offset a 
drop in credit card use, The Associated Press reports.
  The April gain reported this week by the Federal Reserve 
was the third straight month of strong increases in consumer 
borrowing. It followed a similar $18.6 billion increase in 
March.
  The latest increase reflected a $20.6 billion increase in the 
Fed’s category that covers auto and student loans. It was 
the biggest increase in those loans since a $22.7 billion rise 
in June 2020.
  The category that covers credit cards saw a decline of $2 
billion. Credit card borrowing is down 12.2% since hitting a 
peak in February 2020 right before the pandemic struck with 
force, shutting down businesses and resulting in the loss of 
22 million jobs.
  The Fed’s monthly borrowing report does not cover home 
mortgages or any other loans secured by real estate such 
as home equity loans.

THIS AND THAT
  More cable companies are pushing gaming options to 
their subscribers. RCN, Grande Communications, Wave 
Broadband and enTouch are offering subscribers a $12.95 
monthly online gaming option based on a $300 Netgear 
router with Wi-Fi 6 support, Light Reading reports. The deal 
joins Cox Communications’ Elite Gamer service as a step 
toward the further integration of cable and video games... 
Members of Generation X have the highest average credit 
card debt at $7,155, followed by baby boomers ($6,043) 
and millennials ($4,322), according to credit bureau 
Experian’s latest consumer findings. With an average 
credit card balance of $1,963, consumers in Generation 
Z carry the lowest credit card debt. Members of the Silent 
Generation (those born between 1928 and 1945) carry an 
average balance of $3,177.Wednesday, June 9, 2021

REPORT: SVOD CONSUMER SATISFACTION FALLS
  Subscription streaming video may be all the rage, 
but consumer satisfaction with the medium is down in 
2021 compared to the same period in 2020, according 
to the latest American Customer Satisfaction Index 
Telecommunications Study.
  The report found consumer satisfaction with the SVOD 
sector dipped 2.6% to 74 on a scale of 100. That compared to 
76 in 2020. The declines were led by Netflix and Apple TV+, 
which saw their satisfaction indexes fall 4% to 75 and 74, 
respectively. Disney+ and Hulu had 3% drops in satisfaction 
to 78 and 75, respectively. Amazon Prime Video declined 
3% to 74.
  Streaming services that improved their 
satisfaction index included Twitch, up 1% 
to 76; HBO (1%) to 75; Vudo (1%) to 73; 
Showtime OTT (1%) to 72, and Sling TV 
(1%) to 72. Microsoft Store moved into 
second place after climbing 1% to 77. 
Crackle again sat at the bottom of the 
industry index with an ACSI score of 68.
  The report, which is based on survey of 
37,907 email respondents from April 1, 
2020, to March 29, 2021, stated increased 
use of streaming video during the 
pandemic led to outsized stress put on the 
infrastructure and bandwidth required to deliver OTT video.

USED-CAR PRICE INDEX EXTENDS RECORD RUN
  May was the fourth straight record month for the Manheim 
Used Vehicle Value Index, which hit the 200 mark for the 
first time ever, parent company Cox Automotive confirmed.
  The index reading for May was 203.0, which beat year-ago 
figures by 48.2%. Adjusting for mix, mileage and seasonality, 
there was a 4.65% lift in wholesale prices from April, Manheim 
said.
  In addition to the aforementioned 48.2% overall year-over-
year gain in wholesale prices, Manheim shared how various 
market classes performed. The most notable change was for 
pickup trucks, whose prices soared 70% from May 2020.
  SUV/CUV prices were up 43.1% and the remaining 
segments in the data set showed hikes hovering in the 40% 
range. Compact cars were up 39.7%, midsize cars were up 
40.4%, luxury cars climbed 40.2% and vans jumped 39.8%.

CABLENET CHATTER
  Love & Hip Hop Atlanta will open a new season on VH1 
on Monday, July 5 at 8 PM (ET). After a year-long hiatus, 
Season 10 brings music back to the forefront with a female-
led ensemble in the epicenter of hip-hop — navigating 
careers, business empires, layered family dynamics, mental 
health, and fighting for Black liberation during a national 
reckoning amid a global pandemic... The MTV Video Music 
Awards will return to Brooklyn’s Barclays Center for a live 
ceremony on Sunday, Sept. 12. The awards ceremony, 
which celebrates the best in music videos, will return to the 
New York venue nearly a year after it opted out of a live 
event amid the COVID-19 pandemic. Since 2013 the VMAs 
were hosted at Barclays but in August 2020, MTV opted for 
audience-less or limited capacity outdoor shows in various 
New York City boroughs.

ACSI study

Consumer satisfaction with 
the SVOD sector dipped 
2.6% to 74 on a scale of 

100, down from 76 in 2020.


