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BUT PATRONS FAR OUTPACE REHIRED WORKERS
  As more and more Americans have been vaccinated 
against COVID-19 and local economies reopen, diners are 
returning to restaurants in droves, Forbes reports.
  More than 3.7 million diners were seated via Yelp in May 
2021 — the highest number ever, surpassing pre-pandemic 
highs, according to the crowdsourced reviews hub. The 
number of diners seated via Yelp was up 48% in May 2021 
compared with May 2019.
  Looking at party size, smaller groups of two to three patrons 
did begin to rebound sooner, but larger parties quickly 
followed and bounced back even stronger — by more 
than 50% compared to May 2019 and more than 1,000% 
compared to March 2020.
  There were nearly 16,500 restaurant and food business 
reopenings in April 2021 — the highest since April 2020. 
And nearly 6,600 new restaurant and food businesses 
opened in May 2021, a 42% increase from 
May 2020 and down by only 21% from May 
2019.
  Between March and May 2021, Yelp has seen 
a 59% increase in new restaurants adopting 
the company’s front-of-house technology, 
compared with January and February 2021. 
Yelp explains many restaurant managers 
are leaning on a combination of new software and mobile 
devices — like digital menus, contactless check-ins, and 
other items bundled within Yelp Kiosk — as the industry is 
grappling with a labor shortage.
  Long story short: Diners are returning to restaurants for 
outdoor and indoor dining far faster than restaurants can 
manage rehiring to serve at full capacity and normal, pre-
pandemic business hours.
  “By automating front-of-house operations like the diner 
check-in process, wait lists, reservations, and table 
management, the savings on labor costs can help improve 
both employee retention and the talent pool for restaurant 
jobs, all while still providing a seamless experience for diners 
and enabling waitstaff to better focus on providing a great 
customer experience,” Devon Wright, general manager of 
Yelp Restaurants, wrote in a blog post.
  Yelp data shows diners seated in 
many states and cities exceeded pre-
pandemic levels, with some states up 
by more than 1,000% in May 2021 
compared with May 2019.
  The states with the biggest spikes 
in diners seated include Idaho (up 
1,015%), Wyoming (1,002%), Nevada 
(513%), Delaware (422%) and 
Alabama (386%).
  Nationwide, among the cities with 
the biggest spike in May 2021 vs. May 
2019 were Honolulu (up 853%), Las 
Vegas (589%) and Denver (320%).

YELP: RETURNING DINERS TOP PRE-PANDEMIC LEVELS 
ADVERTISER NEWS
  Fast-food chain Wendy’s has renewed its sponsorship deal 
with Adult Swim’s Rick & Morty. As part of the deal, Wen-
dy’s will be setting up a pop-up drive through restaurant — 
dubbed Morty’s — in Los Angeles to mark Global Rick and 
Morty Day on Sunday, when the animated series starts Sea-
son 5. Wendy’s will also be serving two new show-themed 
Mello Yello soft-drink mixes — Portal Time Lemon Lime and 
Berry-Jerry-boree — in Coca-Cola Freestyle machines in 
Wendy’s locations... Express Inc., best known as a presence 
in American malls, has been testing a new strategy: selling 
other brands’ merchandise online. Visitors to the retailer’s 
website can shop for items from dozens of other brands in 
addition to Express apparel. That approach is increasingly 
popular, The Wall Street Journal reports, as retailers like 
Express, Urban Outfitters and J.Crew look to benefit from 
listing products that are sold and shipped by other sellers. 

The goal is to increase the chances shoppers 
can find what they need on the company’s site, 
boosting web traffic — and revenue — with-
out veering too far off brand... App users are 
retailers’ most loyal customers, CNBC says. 
Tractor Supply Company and The Vitamin 
Shoppe are two retailers that have found a 
strong connection between customer loyalty 

and mobile app use. Those companies saw a big increase in 
app usage during the pandemic, and shoppers’ use enabled 
them to roll out new services such as curbside pickup... CVS 
ExtraCare members will no longer have to wait until the next 
quarter to receive their 2% cash-back credit for purchases at 
the drugstore. Members will now get their rewards right after 
each shopping trip. This is just one of the enhancements the 
chain is making to its loyalty program in an effort to build 
deeper connections with customers… H&M Group reported 
that it posted a 75% year-over-year jump in sales for its fiscal 
Q2, which represents a 2% increase over the same period 
in 2019. “As more people are vaccinated, a number of mar-
kets have gradually allowed stores to reopen and the H&M 
group’s strong recovery continues,” the company said...

(Continued on Page 3)
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AVAILS
  KMSB FOX 11/KTTU My18 in beautiful and vibrant 
Tucson, Ariz., is hiring a Senior Account Executive! 
We are constantly committed 
to innovation with state-of-the-
art marketing solutions offering 
endless opportunities for our clients 
to thrive from linear TV to digital 
video, OTT and advanced attribution tactics. You will be 
part of a team of dynamic sellers and be responsible for 
growing revenue and share by effectively negotiating, 

packaging and recommending 
solutions that utilize our broadcast and 
digital assets. More info HERE. To 
apply, send info to lcoble@kmsb.com. 
  WPTZ/WNNE, the Hearst Television-
owned NBC affiliate in the scenic 
Burlington, Vt. / Plattsburgh, N.Y. 
market, is seeking a proven Digital 
Sales Manager to provide energized 
leadership for our digital sales 
initiatives. The ideal candidate 
possesses a passion for new media and 

enjoys staying up-to-date with its evolution, understands 
digital marketing strategy and thrives in a customer-
focused team environment. CLICK HERE for details or to 
apply. EOE.
  WCIA-TV, a CBS affiliate part of Nexstar Inc., America’s 
largest local broadcasting company, is seeking an 
experienced and dynamic Director of 
Sales to lead its sales operations in 
Champaign, Ill. and Springfield, Ill. Work 
and play minutes from the University of 
Illinois and enjoy the benefits of Midwest 
charm. In this role, the DOS will have full 
oversight over Nexstar’s sales operations 
at WCIA-TV and WCIX-TV as well as the stations’ digital 
assets. CLICK HERE for more details or apply now. EOE. 
  WGAL, the market-leading, Hearst-owned NBC affiliate 
in Lancaster, Pa., is seeking business-development 
passion and marketing creativity for an experienced and 
entry-level position. Easy access to major Northeast 
cities while enjoying quality of life, modern farmhouse 
living and outdoor recreation amongst the rolling hills of 
Pennsylvania. Blended lifestyles abound in Pennsylvania’s 
rapidly growing, affordable state capital market of 
Harrisburg-Lancaster, where your Account Executive 
career awaits. CLICK HERE to apply. EOE.
  If a better work-life balance is what you’re dreaming of, 
look no further than the Job Share Account Executive 
opportunity with Tegna’s FOX61 and 
CW20 in Hartford, Conn. We are 
looking for a tenured media seller to 
complement and partner with an existing 
seasoned media seller. Must have 
strong transactional negotiating skills on 
linear TV, and a proven track record in developing new 
business across multiple media platforms, including linear 
TV, digital, streaming, social and more. CLICK HERE to 
apply.

See your ad here tomorrow! CLICK HERE for details.

SCRIPPS UNVEILS FLORIDA OTT NEWS NETWORK
  The E.W. Scripps Co. says it has kicked off the Florida 24 
Network, a new statewide news service available over-the-
top in every market in the state.
  The station will feature reporting from Scripps TV stations 
in the market. Scripps has stations in Miami, Tampa, West 
Palm Beach, Tallahassee and Fort Myers, Next TV reports.
  “Scripps is committed to serving both longtime Florida 
residents and newcomers with the authentic and hyperlocal 
journalism we know is essential to people’s lives,” said 
Scripps Local Media president Brian Lawlor. “The launch 
of the Florida 24 Network is the evolution 
of our longtime commitment to our Florida 
audiences and advertisers. We know our 
local business partners are eager to reach 
TV consumers via OTT.”
  The Florida 24 Network will be available 
everywhere in the state in linear form and 
on-demand via its OTT app on streaming 
platforms, including Roku, Amazon Fire 
TV, Apple TV and Android TV and via all 
Scripps Florida stations’ streaming apps.

NETWORK NEWS
  The drama Manifest will not see Season 4 on NBC. The 
show, about passengers on a flight who turn up more than 
five years after being presumed dead, premiered Season 3 
on April 1 and wrapped last week. Season 1 premiered in 
2018. The Manifest cast includes Melissa Roxburgh, Josh 
Dallas, Athena Karkanis, J.R. Ramirez and Luna Blaise... 
The CW has set its plans for the fall. Joining the lineup in 
October are new takes on Legends of the Hidden Temple 
and 4400, premiering Oct. 10 and Oct. 25, respectively. The 
fall sked begins with the Season 8 bow of Penn & Teller: 
Fool Us on Friday, Oct. 1. Nancy Drew returns a week later 
for its third season. Season 7 of DC’s Legends of Tomorrow 
and Batwoman’s third season will air back-to-back on a new 
night starting Wednesday, Oct. 13. The Flash and Riverdale 
will start their respective eighth and sixth seasons with five-
episode special events on Tuesday, Nov. 16. Saturday, Oct. 
9 will see the 10th edition of Whose Line Is It Anyway? 
with two half-hour episodes, followed by the Season 2 bow 
of World’s Funniest Animals. Also set are the fall returns 
of All American (Season 4, Oct. 25), the respective second 
and fourth runs of Walker and Legacies on Oct. 28, and 
Season 2 bow of Killer Camp (Oct. 10)... Megan Boone, 
the female lead opposite James Spader on The Blacklist, is 
departing the long-running NBC series after eight seasons, 
Deadline reports. She will make her last appearance as a 
series regular in the upcoming Season 8 finale. With Boone’s 
departure, Spader, Diego Klattenhoff and Harry Lennix 
remain the only original cast members... And after 15 months 
of remote broadcasts, Stephen Colbert returned to CBS’ 
The Late Show on Monday night before a full live audience 
at Manhattan’s Ed Sullivan Theater. It was the first time 
since March 16, 2020 that he’d appeared before a studio 
audience. Some of Colbert’s rivals and contemporaries — 
NBC’s Jimmy Fallon and Seth Meyers and CBS’ James 
Corden — have already brought their programs back to 
their familiar studio stages, often with scattered audiences. 
But Colbert’s team wanted to wait until they could put on the 
show with which viewers were most familiar, Variety reports.
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FunnyTweeter.com

It’s impossible to buy a mirror 
that isn’t used.
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RENT PRICES FOR SINGLE-FAMILY HOMES SURGE
  Even as the coronavirus pandemic ebbs and Americans 
get back to work and play, they still want more space at 
home. But with home prices hitting record highs, demand 
for single-family rental homes is soaring – and so are the 
rents, CNBC reports.
  Single-family rents were up 5.3% year over year in April, 
rising from a 2.4% increase in April 2020, according to 
CoreLogic. That is the largest gain in nearly 15 years.
  Rents for single-family detached homes (not townhomes), 
were up an even stronger 7.9% compared with a year ago, 

as millennials in particular seek more 
outdoor space. Nearly half of millennials 
surveyed by CoreLogic, and 64% of baby 
boomers, said they, “strongly prefer” to 
live in a single, stand-alone home.
  “Single-family rent growth showed a 
strong rebound in April 2021 with all price 
tiers back above their pre-pandemic 
rent growth rate,” said Molly Boesel, 
principal economist at CoreLogic. “While 
rent growth slowed last April at the start of 
the pandemic, the rate of rent growth this 

April was running above pre-pandemic levels even when 
compared with 2019 and shows no signs of diminishing.”

ADVERTISER NEWS
(Continued from Page 1)
Amazon is planning to open a new Fresh store tomorrow 
that will be the first full-size supermarket in the chain to fea-
ture the retailer’s Just Walk Out checkout-free technology, 
according to a company blog post. Like other Fresh stores, 
the approximately 25,000-square-foot store at The Market-
place in Bellevue, Wash., will also feature traditional check-
out lanes where customers can pay with cash, card and 
other methods like the Amazon One palm-scanning de-
vice. When they walk in, shoppers will be asked to choose 
between a traditional shopping experience or the Just Walk 
Out experience... Target is beginning to check off a major 
item on its to-do list: upgrading stores. The retailer prom-
ised in March to invest $4 billion annually in remodels, new 
stores and improvements in online fulfillment. In 2021, Tar-
get is giving 150 locations a “major glow-up,” according to 
a press release.
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Conviva survey

54% of viewers say they 
abandon a streaming program 

when an ad fails to load or 
takes too long. After just a five-
second ad delay, 19% abandon 

the streamer.

SURVEY: POOR STREAMING AD QUALITY COSTLY
  Only one-third of consumers believe “ad quality” on 
streaming platforms is as good as on linear TV, according to 
new research by Conviva — which can have major effects 
on program quality and user experience.
  Conviva’s report lists a number of advertising issues. For 
example, 54% of viewers say they abandon a streaming 
program when an ad fails to load or takes too long. After just 
a five-second ad delay, 19% abandoned the streamer.
  Another big concern for streaming customers: Frequency of 
streaming ads. Nearly 60% say there are too many repeating 
messages in the same break of episodes 
on OTT platforms.
  Conviva says these issues can result 
in $30 billion in missed streaming 
monetization opportunity, the “delta 
between eyeballs and dollars.” From 
PwC estimates, Conviva says advertising 
revenue from streaming amounts to $5.6 
billion of the $71.6 billion in overall TV ad 
spend.
  Data for this report was conducted by 
Dynata in a survey between Feb. 17 and 
April 15. The first group was comprised of 1,944 consumers 
over 18 years who watch TV or other video content through 
internet streaming. The second group consisted of 608 ad 
buyers and sellers.

MAY RETAIL SALES FALL 1.3% AS HABITS SHIFT
  Retail sales dropped in May, marking a shift in consumer 
spending from big-ticket items to goods and services related 
to going out amid business reopenings and higher vaccination 
rates, The Wall Street Journal reports.
  Consumers cut spending by 1.3% last month, trimming 
expenditures on autos, furniture, electronics, building 
materials and other items, the Commerce Department 
reported yesterday. People spent more on such items 
throughout the COVID-19 pandemic but are now pulling 
back. Supply-chain disruptions and higher prices are also 
crimping sales of long-lasting goods.
  Americans instead are spending more on services, which 
account for the bulk of economic output but are largely 
excluded from the retail-sales report. Spending on one 
service — restaurants and bars — rose 1.8% last month, 
sending food-service sales beyond pre-pandemic levels.
  “The great pivot from goods into services has gained traction,” 
said Diane Swonk, chief economist at Grant Thornton. 
“As we shift into seeing and being seen, that whole process 
means spending on things that we didn’t spend on during the 
pandemic.”

ABOUT FACE: LUMBER PRICES ARE FALLING FAST
  Lumber prices are falling back to Earth. Futures for July 
delivery ended yesterday at $1,009.90 per thousand board 
feet, down 41% from the record of $1,711.20 reached in early 
May. Futures have declined 14 of the past 16 trading days.
  Cash lumber prices are also crashing. Pricing service 
Random Lengths said last week that its framing composite 
index, which tracks on-the-spot sales, dropped $122 to 
$1,324, its biggest ever weekly decline. The pullback came 
just six weeks after the index rose $124 during the first week 
of May, its most on record.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


