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OUTLOOK: EX-POLITICAL, FIRM SEES 10.5% GAIN
  Total television advertising revenue in the U.S. is expected to 
be flat at $64.1 billion, a strong post-pandemic performance 
for a non-election year, according to media buyer GroupM.
  Excluding political spending, ad revenue for 2021 will jump 
10.5%, reversing a 10.4% decline in 2020, said GroupM, 
whose findings were reported by Next TV. 
  GroupM’s numbers include digital extensions of television, 
what the agency calls “Connected TV Plus,” which will 
account for about 15% of spending in 2021 and climb to 35% 
by 2026.
  Going forward, GroupM sees total television spending, 
excluding political, slipping 2.3% in 2022, edging up 0.8% in 
2023, falling 1% in 2024, dipping 0.2% in 2025 and finishing 
down $1.5% in 2026 at $60.5 billion.
  “Television faces countervailing pressures that negatively 
affect its media owners on the margins; however, advertising 
is set to remain relatively stable following a year of recovery-
driven growth,” GroupM said in its This Year Next Year 
report.
  GroupM notes that large brands that 
advertise on TV will mostly maintain their 
spending as ratings fall and prices rise. Any 
losses are offset by newer brands, including 
the digital giants.
  “Total spending is unlikely to change 
by much as long as television is better than the next-best 
alternatives at delivering on brands’ marketing goals,” the 
media buyer said. “New approaches to managing reach and 
frequency with linear and connected TV plus inventory will go 
a long way toward ensuring this.”
  National TV revenue excluding political are forecast to 
grow 8.7% to $43.4 billion in 2021, GroupM said. National 
revenues will be flat in 2022 and wind up slightly lower at 
$43.2 billion in 2026.
  The forecast for local TV ad revenue calls for a 14.8% 
increase to $19.8 billion in 2021 excluding political. In 2023, a 
7.3% drop is expected, with revenue of $17.3 billion in 2026.
  “National TV will continue to outperform local TV on an 
underlying basis (excluding political spending), much as it 
has for many years, due to the 
economy’s increasingly national 
— rather than local — orientation 
among businesses,” GroupM said.
  Overall GroupM sees 2021 as a 
comeback year for advertising. It 
expects 22% growth in media ad 
revenue to $279 million (excluding 
political) and expects the gain 
to continue through 2026, when 
revenue will hit $388 billion.
  GroupM expects digital advertising 
(excluding political advertising) to 
increase by 33% in 2021, building 
on last year’s 10% growth.

GROUPM: TOTAL TV AD REVS FLAT IN POST-ELECTION ’21
ADVERTISER NEWS
  Chipotle Mexican Grill has raised prices on burritos, sal-
ads and other items by 3.5% to 4% to help cover wage 
increases paid to workers. “We really prefer not to take pric-
ing, but it made sense in this scenario to invest in our em-
ployees and get these restaurants staffed and make sure 
that we had the pipeline of people to support our growth. 
We’ve taken some pricing to cover some of that invest-
ment,” CEO Brian Niccol said, according to USA Today… 
Warner Bros. will divide its 20-film 2022 slate of movies 
evenly between theatrical debuts, with 45-day exclusive 
windows, and HBO Max premieres. Executives say that 
releasing 2020 films on the streaming service at the same 
time as in theaters has spurred both box office growth and 
millions of new HBO Max subscriptions... Starbucks baris-
tas report that the company’s stores are facing shortages 
on a wide variety of items, including cake pops, cup stop-
pers, oat milk and some of the syrups used in its drinks. The 
company has said that shortages are temporary and vary 
by market and store… Alex and Ani has filed for Chap-

ter 11 bankruptcy protection after running 
into financial problems in recent years. 
The jewelry chain, which became popu-
lar selling charm bracelet bangles, listed 
$100 million in assets and $500 million 
in liabilities in its bankruptcy court filing… 

RH’s fiscal Q1 profit and sales beat analysts’ estimates, 
as the high-end furniture chain saw continued strong de-
mand for its sofas, rugs, lighting and other home decor. RH 
also hiked its full-year outlook and gave a stronger-than-
expected sales forecast for Q2. CEO Gary Friedman said 
a strong housing and renovation market, a record stock 
market, low interest rates, and the reopening of the U.S. 
economy all bode well for the company… GameStop sales 
rose 25% in fiscal Q1 as the company focuses on e-com-
merce and tries to stage a turnaround. The video game 
retailer said it had tapped Amazon executive Matt Fur-
long as its new CEO. It declined to provide a forecast for 
the year but said sales momentum has continued into Q2.
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AVAILS
  If a better work-life balance is what you’re dreaming of, 
look no further than the Job Share Account Executive 
opportunity with Tegna’s FOX61 and 
CW20 in Hartford, Conn. We’re 
looking for a tenured media seller to 
complement and partner with an existing 
seasoned media seller. Must have strong 
transactional negotiating skills on linear TV, and a proven 
track record in developing new business across multiple 
media platforms including linear TV, digital, streaming, 

social and more. CLICK HERE to apply.
  NBCUniversal is searching for a 
Director, Digital Sales, NBC 5 & 
Telemundo 39 in Dallas/Fort Worth, 
Texas. This person will manage a 
local non-linear sales effort to achieve/
exceed NBC 5 & Telemundo 39 (“NBCU 
DFW”) non-linear revenue targets. 
Responsible for direct report(s), along 
with supporting local sales team 
to achieve/exceed their non-linear 
revenue targets. A minimum of 3-5 

years of relevant sales experience and 1-2 years of sales 
management experience preferred. CLICK HERE for full 
details or to apply now. EOE/M/F/D/V.
  Sales Position available NOW in beautiful Casper, 
Wyo., with Front Range Television – CBS and FOX! The 
stations have an immediate opening for 
an experienced broadcast salesperson. 
We seek executive-level individuals who 
want to become a part of our team and 
join us in our dynamic sales organization. 
Existing client list includes established 
Regional Agency list plus established 
local direct account list. Prior broadcast sales experience, 
including experience with Advertising Agencies, preferred. 
Comprehensive training, exciting earnings potential, 
and a great company to work for. Send info to: jobs@
frontrangetelevision.com or call (307) 277-7888 to apply 
NOW! EOE.

See your ad here tomorrow! CLICK HERE for details.

TEGNA, TVSQUARED IN ATTRIBUTION AGREEMENT
  Tegna said it will use TVSquared for cross-platform closed-
loop measurement and attribution, giving advertisers data 
on the reach and effectiveness of data-driven campaigns 
on linear, OTT and connected TV.
  In addition to Tegna’s stations in 51 markets, TVSquared 
will provide attribution for the 125 networks sold by 
Premion, Tegna’s OTT advertising company.
  “The TV ecosystem is in the midst of an evolution that 
demands cross-platform analytics,” said Jessica Daigle, 
VP of sales intelligence at Tegna. “TVSquared is an 
industry leader for local TV and OTT ad measurement and 
attribution and is the right partner to prove the value of our 
media and grow our advertiser’s local businesses.”
  Tegna and TVSquared will be providing advanced, 
always-on, cross-platform analytics to advertisers to 
better understand TV’s impact and effectiveness at the 
household-level.

RETAILERS EYE BIG BACK-TO-SCHOOL SEASON
  The back-to-school season is usually a time of new 
beginnings, but consumers are more eager than usual 
for a fresh start after the pandemic. That emotion will fuel 
spending, according to a new forecast.
  Back-to-school sales in the U.S. are expected to grow 6.7% 
from 2019 and 5.5% from last year’s COVID days, according 
to a forecast by Mastercard SpendingPulse. The company 
uses non-automotive spending patterns online and in stores 
to make retail projections for the period that spans from mid-
July to early September.
  The sales season is typically a major 
driver for retailers as families buy school 
supplies, clothes and college dorm decor. 
This year, however, it will also serve as 
a barometer for consumer confidence as 
COVID cases wane in the U.S. and many 
people return to routines like full days in 
a classroom, meetings at the office and a 
busier roster of activities.
  For retailers, the 2021 back-to-school 
season comes at a critical moment. Some, 
such as Amazon, Walmart and Target, 
face challenging year-over-year comparisons because of 
unusually high sales of groceries and other essentials for 
time spent at home during the pandemic. Other hard-hit 
retailers, such as Macy’s and Kohl’s, are trying to make up 
for lost time as merchandise like shoes, dresses and denim 
catch shoppers’ attention again.

NETWORK NEWS
  Despite the talk of a potential move to streamer Peacock, 
NBC has opted against a third season of musical dramedy 
Zoey’s Extraordinary Playlist. Debuting Jan. 7, 2020, the 
series stars Jane Levy as Zoey Clarke, a software developer 
who discovers she has the ability to hear the innermost 
thoughts of people as songs. Each episode features multiple 
song-and-dance numbers that develop the storyline, and the 
cast includes Skylar Astin, Alex Newell, Peter Gallagher, 
Mary Steenburgen, Lauren Graham, John Clarence 
Stewart, Kapil Talwaker, Andrew Leeds, Alice Lee and 
Michael Thomas Grant.

SUBSCRIPTION OTT CHURN HIT 20% IN H2 2020
  Cancellation rates for U.S. subscription streaming video 
services increased from 15% to 20% in the second half of 
2020, with consumers actively playing the field amid a surplus 
of new service choices, according to a new report compiled 
by former Parks Associates analyst Brett Sappington, 
now flying the flag for Interpret as VP of research. 
  Interpret’s Video Churn Today: Trends, Changes and 
Outlook 2021 report said that the amount of consumers 
signing up for subscription streaming increased by 14% over 
the last six months of the quarantined 2020 calendar year. 
  But with these subscribers able to sign up, cancel, and sign 
up again, immediately and with no transaction costs, only 
20% of streaming subscribers are content with their current 
alignment of providers. Notably, over the same six-month 
period, pay-TV churn was only up two points to 7%.
  Nearly 20% of OTT subscribers reported switching among 
services to watch platform exclusives, and 13% reported 
cancelling a service after watching a selected video series.
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JOBLESS CLAIMS HIT ANOTHER PANDEMIC LOW
  Jobless claims declined to a pandemic low last week, a 
sign companies are hesitant to lay off employees as the U.S. 
economy quickly recovers, The Wall Street Journal reports.
  Unemployment claims fell to 376,000 last week from 385,000 
a week earlier, the Labor Department said yesterday, 
bringing claims to the lowest level since the pandemic hit last 
spring. Claims remain well above weekly filings of just over 
200,000 logged before the pandemic shut down large parts 
of the economy last March. But they have steadily declined in 
recent weeks as rising vaccination rates and easing business 

restrictions spur economic activity.
  “Employers have lots of jobs; they can’t 
find people, so they’re holding very tight 
to the workers they have,” said David 
Berson, chief economist at Nationwide 
Mutual Insurance Co.
  Employers added 559,000 jobs in May, 
falling short of estimates and reflecting 
businesses’ difficulties filling open jobs as 
potential workers remain on the sidelines.
  Job openings continued to grow in May, 
according to job-search site Indeed.com. 

That followed an increase of nearly 1 million unfilled positions 
in April, to 9.3 million, the highest level on records back to 
2000, the Labor Department reported this week.

PARKS: BROADBAND HOMES DIVING INTO OTT
  With a slew of new and re-imagined streaming video 
services on the market in the past year, high-speed internet 
households are embracing the choices, Media Play News 
reports.
  New data from Parks Associates’ Q1 2021 survey 
of 10,000 broadband households found that 46% of 
respondents subscribe to four or more OTT services, and 
82% of respondents have at least one SVOD subscription, 
compared to 76% in Q1 2020.
  “New services are employing a variety of growth strategies, 
including external partnerships to expand their reach and 
market footprint and augmentations to their offerings to grow 
share and increase retention,” Elizabeth Parks, president, 
Parks Associates, said in a statement.
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Bloomberg Intelligence

U.S. box-office revenue will 
total $5 billion in 2021 and $8 
billion in 2022. This would fall 
well short of the last two full 

movie seasons, 2019 ($11.3B) 
and 2018 ($11.9B).
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OUTLOOK: BOX-OFFICE REVENUE HAS PEAKED
  Although the movie industry continues to recover from its 
pandemic woes, it is unlikely to ever exceed another record-
setting $11 billion-plus level, according to Bloomberg 
Intelligence.
  The main reason: At-home streaming of new theatrically 
intended business will keep some films from reaching a full 
exclusive revenue level in cinemas.
  This year, Bloomberg Intelligence estimates that — coming 
out of the COVID-19 pandemic 12-month period — U.S. box-
office revenue will total $5 billion, and for 2022, $8 billion. 
This would fall well short of the last two full 
movie seasons, 2019 and 2018.
  “[We] are unlikely to ever reach pre-
pandemic levels of $11.3 billion in 2019 or 
2018’s record $11.9 billion,” writes Geetha 
Ranganathan, senior industry analyst 
and Kevin Near, associate analyst of 
Bloomberg.
  In 2020 — amid the full force of the 
pandemic, where movie theaters were 
virtually closed for months starting in 
March — U.S. box-office revenue totaled 
$2.1 billion.
  Still, Bloomberg Intelligence notes there will be a rush of 
movies looking to find shelf space for the second half of 2021, 
which should more than double the revenue take of 2020.

GROUPM LAUNCHES MEDIA INCLUSION EFFORT
  GroupM yesterday announced that an inaugural group of 20 
clients has pledged to spend at least 2% of their total annual 
media budgets in Black-owned media companies through 
the firm’s recently launched Media Inclusion Initiative.
  The program is designed to help clients invest in diverse 
media companies and content creators with an initial focus 
on Black-owned media.
  Charter clients include AARP, adidas, Citizens, Danone, 
DoorDash, Ferrara, General Mills, L’Oréal USA, Mars, 
MGA Entertainment, Mizkan America Inc., maker of RAGÚ, 
Nestlé, No7 Beauty Company, Pernod Ricard, Pharmavite 
(maker of Nature Made vitamins and supplements), Ring, 
Target, Tyson Foods, Uber and WW International. 
  Full budgets aren’t disclosed but the 2% allocations will 
be made beginning with the 2021 upfront marketplace 
discussions. 
  GroupM said it was in talks with other potential participants 
as well.

UNITED STATES OF DEVICES: 1B AND COUNTING
  The robots may not have taken control just yet, but devices 
have. According to The NPD Group’s Device Ownership 
Trends & Profile Report, there are more 
than 1 billion TV-connected and mobile 
devices in U.S. households. The total 
increased by 100 million from February 
2020 through February 2021. Now the 
average American household has 9.5 of these devices, or 
one more than February 2020’s 8.5.
— Media Group Online’s May 2021 New Media Insights 
Report
  For more information and a one-week free trial, visit Media 
Group Online.
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