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EVEN WITH LOSSES, U.S. TV HEALTHY
 We reported Wednesday on PwC’s Global Forecast for 
TV, but some additional details - just the U.S. forecast, 
have surfaced, along with estimates on other U.S. media. 
   First, The U.S. is the largest single paid-for TV market on the 
planet, bringing in $82.8B in 2021. China is a distant second. 
  Although the U.S. has been generating a comparatively 
large amount of revenue when contrasted with other markets, 
it has also been experiencing much-larger declines. Pay-TV 
in the U.S. hit its peak revenue and subscriber count in the 
last decade and has been declining since. The U.S. saw a 
-7.4% revenue decline across 2021, seeing a loss of over 
$6.6B, decreasing from $89.4B in 2020. By comparison, 
the global decline in traditional TV revenue was just -1.5%. 
  Cable TV is the mainstay of U.S. pay-TV, pulling in just 
over 45mn subscribers in 2021. Satellite 
is the nextlargest sub-set of the traditional 
TV platform and is distributed in just under 
20mn households, while IPTV is the smallest 
platform, being taken in just 6.7mn homes. 
  Cable TV, as well as being the largest 
platform, is also the most stable, declining by 
just 1.8mn households rom just over 47mn 
in 2020. Cable, which represents 63% of 
the market, previously used to best retain its 
customer base by bundling telco services 
with pay-TV, however, this has changed in 
recent years and now Internet access is 
being bundled along with SVOD and OTT services, as well as 
access to linear OTT such as Comcast Xfinity and Spectrum. 
This has contributed to fast growth in SVOD and OTT services 
but has slowed growth in pay-TV. Even so, pay-TV has slowly 
been growing its market share (in terms of subscriptions), 
which has increased from 56% in 2017 to 63% in 2021. 
  Over the next five years, pay-TV is expected to continue 
to decline in the U.S., both in terms of subscriptions and, at 
a slightly slower rate, in terms of revenue. By 2026 North 
America as a whole, with the U.S. making up 90% of its 
revenue, will have seen a significant decline in global market 
share, decreasing from 44% in 2017 to just 33% in 2026. In 
2026 the U.S. will be worth $65.6B.
   Meanwhile, In 2026, the U.S. will make history by becoming 
the first of the world’s major markets to see digital newspaper 
advertising revenue eclipse its print counterpart. The flow of 
marketing money away from print newspapers will continue 
at a rapid rate across the forecast period, with U.S. publishers 
losing $2.4B in advertiser investment between 2021 and 2026. 
   AND over the next five years economic growth is forecast 
at a 2.5% CAGR, which will help to support OOH advertising 
demand. In the short term, the sharp recovery of consumer 
demand in the U.S. will encourage brands to spend on the 
OOH medium. FYI - McDonald’s is the largest spender on 
out-of-home in the U.S.
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  With worldwide supply chain difficulties continuing, Toyota 
is cutting its global production goal for July by 50,000 vehicles.  
It’s not known how many of those vehicles were destined 
for the U.S. market……The convenience store segment is 
being hurt along with its customers by the high gas prices.  
The Wall Street Journal reports gas sales for the first week 
of June were down 8.2%, the 14th straight week that sales 
were behind the corresponding week last year.  And the 
Journal also reports some drivers are spending less on 
merchandise inside c-stores, cutting down on purchases of 
higher-margin items for the stores……Despite the surging 
gas prices, CNNfn reports the RV industry is in much 
better shape than might be expected.  Coming off a 2021 
year where production was an all-time high with more than 

600,000 units produced, Thor Industries, 
which owns Airstream and Jayco, says 
sales were up about 35% in the latest 
quarter, and it currently has a backlog of 
orders worth almost $14 billion.  Competitor 
Winnebago saw quarterly revenue go up 
52% (41% in organic sales stripping out 
its acquisition of a boat company), citing 
a gain in market share and higher selling 
prices.  But its CEO warns supply chain 
problems and inflation will persist into next 
year……Another company doing well is 

La-Z-Boy.  Quarterly sales were up 32% to $685 million 
due to increased production and higher pricing including 
surcharges.  But the company says its profit was tampered 
down due to raw material inflation and plant inefficiencies due 
to its increased manufacturing……Amazon is continuing 
its steady drift towards bricks-and-mortar retailing.  The 
second Amazon Style clothing store will open in Columbus, 
Ohio, in the fall after the first opened in Glendale, California 
last month.  Not surprisingly, the stores feature lots of high-
tech innovations such as touchscreens in fitting rooms and 
algorithms to recommend other complementary items to 
shoppers……GNC is expanding its RealEats home delivery 
program to the continental 48 states after a yearlong test 
in several markets.  More than 60 different assortments 
are available with options for preferences such as meat-
free or low calories…...The shortage of automobiles due 
to supply chain problems is already well-known, but those 
problems are impacting trucks as well.  Daimler Truck, 
whose brands in the United States include Freightliner and 
Western Star, sees a pent-up demand for at least 200,000 
units at the present moment.  Daimler has increased prices 
to keep in step with inflation in raw materials, but due to the 
shortages of many of the components needed, was only 
able to post an 8% increase in total sales.
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ADVERTISER NEWS (Continued from page 1)
  General Motors has started taking orders for 2024 Cadillac 
Lyriq EV, after selling out the 2023 model. Cadillac has not 
disclosed how many orders it has received 
for the Lyriq, its first electric vehicle. About 
250,000 people have expressed interest, with 
21,000 so-called hot leads, or consumers 
eager to order and take delivery, Cadillac 
says. The 2023 Lyriq comes with a base price 
of $59,990. Early customer data indicates the 
Lyriq is drawing new and younger buyers, with nearly two-
thirds of them Gen X and Y, and 78 percent new to Cadillac, 

according to Automotive News.... After 
nearly a year and a half of talks, ODP Corp., 
owner of Office Depot and OfficeMax, 
has decided to keep itself independent.  
They rejected multiple bids for a sale, 
including one from rival Staples.... Lowe’s 
is creating more than 500 free 3D digital 
assets for customers to download and 
use in Lowe’s Open Builder, the retailer’s 
new metaverse hub that is available to 
all online creators. The company is also 
releasing a new limited-edition, wearable 
NFT collection for Decentraland users. 

The assets, which range from lighting and patio furniture to 
kitchen and bath accessories, can be used to build virtual 
homes or make other goods and experiences within digital 
communities, according to a company press release.,,, 
Kroger has installed advertising-supported electric vehicle 
charging stations from Volta outside 16 supermarkets in 
Atlanta and Indianapolis. The grocery chain also plans to add 
the equipment near the entrances of an unspecified number of 
locations in Cincinnati; Columbus, Ohio; Louisville. Nashville, 
and Southern California later in 2022. The charging stations 
build on Kroger’s existing retail media network, enabling 
Kroger to present digital messages to shoppers immediately 
before they enter the store.... Franchise Group, owner of The 
Vitamin Shoppe and other retailers, is wondering whether 
buying Kohl’s is the best use case of Franchise Group’s capital, 
said an anonymous source. The company is growing concerned 
that the environment for certain retailers could become bleaker 
from here, particularly if the U.S. were to enter a recession, the 
person said. The company is considering lowering its bid for 
Kohl’s to closer to $50 per share from about $60.

RIP TOM PARK
  Auto pitchman Tom Park has passed away at the age of 

69.  Park’s Austin, Texas, based Tom 
Park Media was founded with a Dodge 
dealership in Oklahoma City in 1985, 
and in the years since has produced 
thousands of commercials in dozens 
of markets, many with Park appearing 
on screen with the local dealer. The 
company says on its website its 
dealers sold over 3 million vehicles. 
“In my resume I put 50,000, but I know 
it’s over (commercials) 100,000,” Park 

said in the 2002 story about how many car spots he taped 
over the years.  Park’s wife of 48 years, Jenny Park, posted 
about his death online, attributing it to cancer.
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$500M POLITICAL DOLLARS - AND JUST FIVE RACES
   If your stations are seeing a bump in political ad spending 
for 2022 so far, to quote Bachman-Turner Overdrive, you 
ain’t seen nothing yet.
  Midway into the midterm election season, political 
campaign ad spend has already passed the half-billion 
dollar mark, and that’s just for the top five races.
   According to Ad Age, four of those five are for Senate 
seats in Georgia, Pennsylvania, Arizona and Nevada, 
with the fifth Illinois’ gubernatorial race, where June 28’s 
primary pits Democratic incumbent JB Pritzker against 
Republican candidate and Aurora, Illinois mayor Richard 
Irvin.
  According to an analysis from Ad 
Age in partnership with Kantar/CMAG, 
including both campaign and political 
action committee spending, four of those 
five are for Senate seats in Georgia (with 
$132 million spent so far), Pennsylvania 
($119m), Arizona ($90m) and Nevada 
($74m), the first three of which shifted 
from red to blue in 2020’s Presidential 
election. 
  The fifth, with an $87 million price tag 
to date, is Illinois’ gubernatorial race, 
where June 28’s primary pits Democratic incumbent JB 
Pritzker against Republican candidate and Aurora, Illinois 
mayor Richard Irvin. Driving the big spend are three 
billionaires: Pritzker, a member of the Pritzker family behind 
Hyatt Hotels; Ken Griffin, Citadel hedge fund founder 
and CEO, financing the campaign to oust Pritzker; and 
shipping-supplies company Uline founder and heir to the 
Schlitz brewing fortune Richard Uihlein, backing another 
Republican candidate and Illinois State Senator, Darren 
Bailey, who is currently leading Irvin in the polls.

STREAMING SPORTS SERVICE LAUNCHES TODAY
  Sinclair Broadcast Group’s long-anticipated direct-to-
consumer regional sports streaming app will have a soft 
launch today. Bally Sports+ will initially be available in five 
markets to stream Kansas City Royals, Milwaukee Brewers, 
Miami Marlins, Detroit Tigers and Tampa Bay Rays games. 
The app will be priced at $19.99 a month, or $189.99 a year. 
Bally Sports+ enables sports fans to watch games without 
subscribing to a multichannel pay-TV cable, satellite or 
overpriced streaming service. 
  According to Techcrunch.com, New England Sports 
Network (NESN) beat Sinclair by a few days when it 
launched its NESN 360 DTC app on June 1, becoming 
the first RSN to launch a DTC service. The most enticing 
perk about NESN 360 is the offering of eight tickets to any 
Red Sox game during the remainder of the 2022 season. 
However, the app only carries Boston Red Sox games and 
costs $29.99 a month, making the price of Bally Sports+ 
look like a steal.
   Rob Weisbord, Sinclair’s COO and president of Broadcast, 
told NextTV that Bally Sports+ would expand in the other 
markets where the company has RSNs during its third 
quarter this fall. 
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Doctor: you need to include more 
fruits and vegetables in your diet.

Me: I hear the words, 
but they’re not making  

any sense.


