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RECORD GROWTH IN MARCH ON LOW INVENTORY
  The S&P CoreLogic Case-Shiller National Home Price 
Index, which measures average home prices in major 
metropolitan areas across the U.S., rose 20.6% in the year 
that ended in March, up from a 20% annual rate the prior 
month.
  March marked the highest annual rate of price growth since 
the index began in 1987, The Wall Street Journal reports.
  The inventory of existing homes on the market in March 
sat well below normal levels for that time of year, making 
it difficult for buyers to compete and pushing prices higher.
  Mortgage rates have climbed swiftly since the start of the 
year. While higher mortgage rates have started to reduce 
buyer demand, home prices remain high as demand 
continues to exceed supply. Economists say the rate of 
home-price growth is likely to slow by the end of the year.
  “Those of us who have been anticipating a deceleration in 
the growth rate of U.S. home prices will have to wait at least 
a month longer,” said Craig Lazzara, managing director at 
S&P Dow Jones Indices.
  The Case-Shiller index, which measures repeat-sales data, 
reports on a two-month delay. Inventory 
has risen since March but remains below 
typical levels. The median existing-home 
price rose 14.8% in April from a year 
earlier, the National Association of 
Realtors said, to $391,200, a record high 
in data going back to 1999.
  In recent weeks, the housing market 
has shifted, said Danielle Hale, chief 
economist for Realtor.com. “As buyer 
confidence sags and weighs down 
demand, real-estate markets will rebalance, eventually 
tilting away from the heavy advantage that recent home 
sellers have enjoyed.”
  The Case-Shiller 10-city index gained 19.5% over the 
year ended in March, compared with an 18.7% increase 
in February. The 20-city index rose 21.2%, after an annual 
gain of 20.3% in February. Price growth accelerated in 17 of 
the 20 cities.
  Economists surveyed by The Wall Street Journal expected 
the 20-city index to gain 20%.
  Tampa, Fla., had the fastest home-
price growth in the U.S., at 34.8%, 
breaking Phoenix’s record streak 
in the top spot. Phoenix posted the 
second-fastest growth, at 32.4%.
•  Redfin chief economist Daryl 
Fairweather says there are early 
signs the housing market is starting to 
cool, at least in pricey coastal metros. 
That means buyers in markets like Los 
Angeles, San Francisco, Boston and 
Seattle may find they’re facing less 
competition than two ago.

HOME PRICES UP 20% YoY, BIGGEST JUMP IN 35 YEARS
ADVERTISER NEWS
  Nissan Motor has stopped taking U.S. preorders for 
its new Japanese-built Ariya electric crossover, as the 
critical EV launches into an industry beset by supply chain 
mayhem. Nissan COO Ashwani Gupta said it is better 
to limit orders to what can realistically be delivered in a 
timely manner rather than potentially aggravate eager 
customers by making them wait too long… Toyota Motor 
said it missed its global production target for April as 
COVID-19 outbreaks and a parts shortage slowed its post-
pandemic recovery. The world’s largest automaker by sales 
produced 692,259 vehicles last month, a 9.1% drop from 
the same month last year, and falling short of an earlier 
plan of making about 750,000 vehicles worldwide… Select 
IKEA stores in the U.S. will start selling solar panels and 
installation services this fall in a partnership with California-
based SunPower. The products and services will be sold 
under the “Home Solar” line, which will be available to 
IKEA Family loyalty program members, the company said... 
Costco membership renewals reached a record high of 
92.3% across the U.S. and Canada at the end of Q3, and 

shoppers are increasingly signing up for 
memberships online, thanks, in part, to 
growth in the warehouse club’s grocery 
e-commerce business, says Bob Nelson, 
SVP of finance and investor relations at 
Costco. The company intends to cut the 
ribbon on 14 warehouses in the U.S., two 
in Canada and its first in New Zealand 
during fiscal 2022… Giant Eagle has 
rolled out a new pricing initiative for its 
myPerks members that offers savings 

of up to 20% on more than 1,000 products. The lower 
prices are aimed at helping customers deal with higher 
inflationary prices and will be available at both Giant Eagle’s 
supermarkets and Market District locations… Nearly 100 
Sears Hometown stores in the U.S. are holding liquidation 
sales and closing their doors for good, according to 
Facebook posts by each location. In total, 90 stores in the

(Continued on Page 3)
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SMI: NATIONAL LINEAR AD SPEND UP 5% IN APRIL
  Advertising spending on national linear TV increased 5% 
in April vs. the same month in 2021, after a flat month in 
March, according to Standard Media Index.
  The newly formed Warner Bros. Discovery had the 
largest share of revenue, getting a boost from the NCAA 
men’s basketball tournament. WBD’s share of ad dollars 
rose 40% to 28%, Broadcasting+Cable reports.
  Most of the other media companies were down, except for 
Fox Corp., which was up 3% thanks to a boost from sports 
that offset decreases in reality and news. 
  Cable TV accounted for about two-
thirds of linear ad dollars — a new high, 
according to SMI, while broadcast dipped 
below a 30% share for the first time. 
  Cable was up 18% in March. Broadcast 
was down 16%. Syndication was up 11%.
  The April increase in linear spending was 
driven by a 58% jump in ad dollars going 
to sports programming. NBA and college 
basketball programming accounted for 
57% of sports spending in the quarter.
  With the finals of the NCAA shifting from 
CBS last year to TBS, Paramount Global’s sports revenue 
in the quarter was down 88%. Overall Paramount’s share of 
linear ad dollars was down 17%. Disney dropped 7% and 
Comcast was down 2%.
  Spending on entertainment programming was down 4% 
and spending on news dipped 3%.
  A strong scatter market also contributed to the April 
performance. Scatter spending climbed 13% from a year 
ago. Upfront was up 5% and still accounted for 75% of 
overall volume. Direct response was down 5%.

NETWORK NEWS
  Fox Sports, weeks after making a splash by announcing 
Tom Brady would be joining the network as an NFL analyst 
when his playing career is over, has confirmed its lead 
announcing talent for 2022. As expected, Kevin Burkhardt 
and Greg Olsen have been named lead play-by-play 
announcer and analyst, replacing Joe Buck and Troy 
Aikman. Burkhardt and Olsen will be joined by reporters 
Erin Andrews and Tom Rinaldi as well as rules expert Mike 
Pereira, Fox said. The team will handle regular season and 
playoff games, culminating with Fox’s 10th Super Bowl 
telecast in February... Season 24 of the summertime staple 
Big Brother will kick off in early July alongside the CBS 
premiere of The Challenge: USA, the latest incarnation of 
the long-running MTV competition series. Big Brother 24 
will open its house’s doors on Wednesday, July 6 at 8 PM 
(ET) with a 90-minute episode, followed by the 90-minute 
premiere of The Challenge: USA. Following its season 
premiere, Big Brother will air Thursdays at 9 PM (featuring 
the live evictions), and Sundays and Wednesdays at 8 PM. 
Julie Chen Moonves returns as host. Following its 90-minute 
premiere, The Challenge: USA will air Wednesdays at 9 
PM; T.J. Lavin serves as host... And Charles Siebert, the 
actor who played the pompous Dr. Stanley Riverside II on 
the CBS medical drama series Trapper John, M.D., died 
May 1 of COVID-related pneumonia at the University of 
California San Francisco Medical Center. He was 84 
years old.
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What’s another way to say 
“co-dependent psycho”?
I want this dating profile

to be perfect.

AVAILS
  Account Executive (Experienced) — Gray Television 
(WWBT-NBC12, WUPV CW and Gray Digital Media) 
in Richmond, Va., has a rare opening for 
an energetic, positive-minded, creative 
and motivated salesperson. You will be 
responsible for driving growth of advertising 
partnerships on broadcast TV and through 
our extensive digital products. You will 
consult with local and regional businesses 
to achieve and exceed their goals and objectives. Parallel 

sales experience required. Drug screen, 
MVR check and COVID vaccination 
required. To apply online, CLICK HERE. 
EOE M/F/H/V.
  KCCI, the market-leading Hearst 
Television CBS affiliate in Des Moines, 
Iowa, is seeking a Technical Director. 
If you’re motivated by an excellent 
product and working with a talented 
team and station group, look no further. 
KCCI-TV is one of the top CBS affiliates 
in the nation. Des Moines is consistently 

ranked as one of the best cities in the U.S. to live and raise a 
family.  We need someone with superb leadership skills and 
a positive attitude. CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  While widely publicized sub losses at Netflix have 
hammered the streamer’s stock price, a new report from 
Attest finds that usage of the platform continues to rise. 
In fact, Attest found that Netflix had the biggest growth in 
regular users of all the streaming services in Q1 2022 in 
the U.S. In contrast, usage declined in Q1 2022 in the U.S. 
for Amazon Prime, HBO Max and Disney+... Taco Bell’s 
Mexican Pizza is becoming increasingly hard to find just 
less than two weeks after it returned to menus. Demand for 
the beloved item was seven times higher than when it last 
appeared on menus two years ago, CNN Business reports, 
prompting many of its locations to sell out. The company 
said one fan bought 180 Mexican Pizzas in a single order... 
U.S. households boosted spending for a fourth straight 
month in April, but the savings rate fell to the lowest in 14 
years, suggesting many Americans are tapping savings to 
offset cost increases from inflation. The savings rate fell to 
4.4%, from a downwardly revised 5% the prior month, the 
Commerce Department said.

DONE DEAL
  Journalist and WABC executive Marilu Galvez has been 
named president and GM of WABC-TV, replacing Chad 
Matthews, who earlier this year stepped into the role of 
president of ABC Owned Television Stations. In her 
new role, Galvez has overall management responsibility 
for ABC7/WABC-TV and its ancillary businesses. Galvez 
most recently served as VP of Community Engagement and 
Development for WABC-TV, and she is also the committee 
lead for the Disney Media & Entertainment Distribution 
Networks’ Diversity Equity and Inclusion team. Galvez 
joined WABC in 2001.
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TOYOTA LEADS VW BY 1M+ AUTOS IN SALES RACE
  Toyota Motor looks poised to repeat as the world’s 
largest automaker for a third straight year, having outsold 
Volkswagen by more than 1 million vehicles through April.
  While both automakers’ China operations have been 
hamstrung by lockdown measures, Toyota has better 
managed to limit the damage. The automaker said 
worldwide deliveries slipped 5.8% in the first four months of 
the year, whereas sales for its German rival plunged 26%.
  Toyota has continued to outpace VW despite coming up 
short of a production target last month that the company 

had pared back due to the spread of 
COVID-19 in Japan and overseas.
  VW has struggled this year in China, its 
largest market, with deliveries dropping 
30% through April. The automaker also 
has a much bigger presence than Toyota 
in Western Europe, where Russia’s 
invasion of Ukraine has further disrupted 
already strained supply chains. 

ADVERTISER NEWS
(Continued from Page 1)

U.S. and one in Puerto Rico have posted about liquidation 
sales during the past few weeks. At least nine more 
locations had announced store closing sales in January… 
Retailers including Walmart and Michaels are tailoring 
their product lineups and messaging for tighter budgets 
as inflation-strapped shoppers make tougher choices. The 
Wall Street Journal reports that Walmart has swapped 
planned summer apparel ads for value-focused messaging 
and is stocking larger sizes of staples like rice and beans 
that come with a lower unit price, and Michaels has 
beefed up the perks in its rewards program while putting 
promotions for higher-priced goods on the back burner... 
Red Robin Gourmet Burgers’ streamlined menu and 
focus on limited-time offerings has paid off during the 
pandemic, and the chain plans to continue the strategy in 
the coming months, CEO Paul Murphy said. The chain 
is focusing on training and offering competitive wages to 
attract and retain employees. Red Robin Gourmet Burgers 
owns and franchises has more than 520 restaurants across 
the U.S. and Canada.
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DoubleVerify

The fraud rate for automotive 
marketers buying CTV is 
52% higher than for non-
automotive advertisers.

AUTO MARKETERS SEE HIGHER CTV FRAUD RATE
  The fraud rate for automotive marketers buying connected 
TV is 52% higher than for non-automotive advertisers, 
according to digital media measurement and analytics 
company DoubleVerify.
  “CTV is fraudsters’ favorite environment due to high CPMs, 
low transparency, and fewer industry protections,” says 
John Ross, director, product strategy at DoubleVerify. 
“Advertisers have focused on direct publisher relationships 
in CTV to help combat these issues, but, unfortunately, fraud 
issues persist across digital – even in direct I/O campaigns.”
  Automotive marketing issues also arise 
in overall media placement volume. In 
2021, for example, 33% of DoubleVerify-
measured automotive brand video ads 
were served to a CTV device. For non-
automotive advertisers the rate was 25%.
  Automotive advertisers in 2022 are 
expected to spend over $17 billion on 
digital advertising in the U.S.
  And there are other issues like viewability. 
DoubleVerify says auto advertisers’ video 
viewable rate (the percentage of time in 
which an ad appeared and was viewable) was 9% lower vs. 
non-auto advertisers. Also, the automotive video completion 
rate (the percentage of video ads that play from start to 
finish) was 4% lower than non-auto advertisers.

NIELSEN: NEW LISTENERS LIFT PODCAST GENRES
  The number of podcasts is still growing — Nielsen’s 
latest tally shows 2.1 million different series and 91.9 million 
episodes released to date. But with more than half (51%) of 
listeners picking up the habit in the past two years, Nielsen 
says it’s seeing changes in what makes it to the top of the list 
of most listened-to genres, Inside Radio reports.
  Comedy is still tops, with an estimated 28.4 million 
consuming a comedy podcast in May. That’s up 44% vs. 
November 2019. News remains second, with 26.8 million. 
With True Crime’s audience growing by two-thirds, it now 
ranks as the third most popular podcast genre, according 
to Nielsen. “It’s always been in the top five, but it’s definitely 
become a hot topic lately,” said Nielsen VP Tony Hereau.
  During a recent webinar, Hereau pointed out that the 
audience for music-based podcasts has more than doubled, 
putting the genre into the top five for the first time. There 
was a similar doubling in the size of the reach of Leisure 
podcasts.
  Nielsen also looked at how different genres performed 
for advertisers. Its data shows 57% of Society & Culture 
listeners find the ads on shows in that genre interesting, 
while 41% rate them as entertaining, and 40% find ads on 
those shows authentic. Sports and Comedy podcasts also 
performed at similar levels.

ACCOUNT ACTION
  Retail giant JCPenney has selected Dentsu X as its media 
agency of record following a review, MediaPost reports. 
Billings were not disclosed, but the companies said Dentsu 
X will handle all U.S. media spending. Omnicom’s OMD unit 
was an incumbent, but Dentsu has been a JCPenney agency 
since 2005, and says it already has begun “onboarding the 
full media business.”

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


