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SMALL DOWNWARD REVISION IS STILL A RECORD
  Another forecaster has slightly lowered its advertising 
outlook for 2022 due to the economic slowdown and 
geopolitical turmoil, Inside Radio reports.
  This time it’s Magna, which says the U.S. ad market will 
rise 11% this year to reach an all-time high of $326 billion, 
including political. While that’s a small downward revision 
from its earlier forecast of +12.6% in March and +11.5% 
in December, it remains above the global average of 9% 
growth.
  That’s because the U.S. is “relatively insulated from the 
economic consequences of the Ukraine war,” Magna says. 
U.S. media companies are also in line for a $7 billion bounty 
from record political advertising this year.
  This year got off to a banging start with total U.S. ad 
revenues up 14%. Then came the Q2 slowdown. Magna 
now predicts U.S. ad revenues will grow 8% from Q2 
through Q4.
  Television’ ad forecast is being tempered by strong pricing 
in the first half and extra spending around cyclical events 
like the mid-terms, Olympics and the FIFA World Cup. 
In fact, most traditional media companies will see growth 
this year, including a 16.3% growth spurt 
for OOH. The exception is print, which is 
expected to decline slightly (-2.9%).
  U.S. video ad revenues are expected 
to rise 8%. But broadcast TV, continuing 
to suffer from the rapid erosion of linear 
viewing, is poised for a 4.1% year-over-
year revenue decline while ad-based VOD/OTT/CTV is set 
to surge 21.8%.
  In the U.S., audio is on track to grow 5.7% this year, a 
modest upward revision from 5.3% in the earlier forecast.
    Direct digital media is expected to jump 14% to $195 billion 
in the U.S. But digital is not immune to the ad slowdown, as 
the rest of the year will not keep pace with Q1’s growth 
of 16%. Search advertising (+18% to $116.7 billion) will 
eclipse social investment (+11% to $67 billion).
  Traditional media companies are deriving a growing 
percentage of ad revenues from digital formats. That 
means digital investments are paying off as Magna says 
20% of audio revenues came from 
digital in some markets, compared to 
an average 10% for TV and 50% for 
publishing. That’s helping publishers 
stabilize their revenues.
  “Most of the headwinds facing the 
advertising market this year were 
expected: economic landing following 
a red-hot 2021, continued supply 
issues generating inflation, and 
mounting privacy restrictions slowing 
down the growth of digital ad formats,” 
says Vincent Létang, EVP, Global 
Market Research, Magna.

MAGNA FORECASTS 11% ADVERTISING GROWTH FOR ’22 
ADVERTISER NEWS
  The National Football League has chosen Little Caesars 
to take the place of Pizza Hut as its official pizza sponsor in a 
deal that gives the brand exclusive rights to take part in official 
events and use league logos. “We’re going to focus on greater 
exposure of our brand from a taste and quality perspective, as 
well as creating greater utilization of our digital channels,” said 
Little Caesars’ Greg Hamilton… Ford Motor is instructing 
dealers to temporarily stop selling electric Mustang Mach-E 
crossovers due to a potential safety defect that could cause 
the vehicles to become immobile, CNBC reports. Ford, in a 
notice to its dealers, said potentially affected vehicles include 
2021 and 2022 Mach-Es that were built from May 27, 2020, 
through May 24, 2022, at the automaker’s Cuautitlan plant in 
Mexico... The owners of Dallas-based Public Taco will open 
a ghost kitchen in a Plano, Texas, Walmart in partnership 
with Canada-based Ghost Kitchen Brands. The facility 
will offer menus from popular chains including Cheesecake 
Factory and Quiznos for third-party delivery services and 
in-store shoppers who can order via touchscreen kiosks and 
pick up their to-go orders after they finish shopping... Big 
Y Foods has announced a multimillion-dollar investment 

to increase pay for almost 7,600 hourly 
employees, effective June 26. “We hope 
that by boosting their hourly rates, we will 
help them to weather these tough times as 
we recognize and appreciate their efforts 
and their loyalty,” CEO Charles D’Amour 
said... Amazon’s first drone deliveries 

are set to take off in rural Lockeford, Calif., later this year, 
nine years after founder Jeff Bezos first announced plans 
to deploy delivery drones. Amazon received approval from 
the FAA two years ago to start using delivery drones in the 
U.S., and it says its system allows the drones to detect other 
objects to avoid collisions in the air and on the ground... Bed 
Bath & Beyond is partnering with a national nonprofit to aid 
residents in need in communities where it has stores. The 
home goods retailer is teaming up with Rebuilding Together, 
a nonprofit dedicated to ensuring safe and healthy homes and
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ANALYST: $1.8B AD REVENUE FOR DISNEY+ BY ’25
  MoffettNathanson analyst Michael Nathanson has 
weighed in on the opportunities for Netflix and Disney+ in 
the advertising world, estimating Netflix could see $1.2 billion 
in ad revenue by 2025 and Disney+ could generate $1.8 
billion in the same time frame.
  “While we are excited by the opportunity that advertising 
creates at those two streaming giants, the devil will be in 
the details of how each company prices these new offerings 
and how much of the available content impressions will be 
available and suitable for advertising,” Nathanson wrote. “In 
general, we feel that the growth of these 
ad offerings will be mainly sourced by 
non-sports and news linear cable and 
broadcast network dollars.”
  In making his calculations, Nathanson 
said he expects Netflix to price its ad tier 
at $6 per month, or $4 less than its lowest-
cost ad-free tier. He expects that by 2025, 
Netflix will have 15 million subs for its ad-
supported tier in the U.S. and 75.6 million 
subs overall. Netflix subs opting for ads 
will get six 30-second commercials per 
hour.
  Nathanson predicts Disney+ will charge $7.99 per month for 
its ad-supported tier at the outset, raising its ad-free price to 
$11.99 a month. (The unbundled ad-free version now costs 
$7.99.) By 2025, he sees Disney+ having 37.1 million ad-
supported subs out of 53 million total. Those subs will see 
five 30-second spots per hour.

SFA: SPECIALTY FOOD SALES SWELL TO $175B
  The U.S. specialty food market hit a whopping $175 billion 
in sales in 2021, climbing 7.4% from a year ago, according to 
the Specialty Food Association.
  That growth compared with a 5.8% increase the year before, 
when foodservice’s steep decline offset outsized gains in 
brick-and-mortar retail and e-commerce, the association said 
in its 2022 State of the Specialty Food Industry Report.
  Frozen and refrigerated meat, poultry and seafood led 
the specialty food categories in retail dollar sales in 2021, 
followed by cheese and plant-based cheese in second 
place, and chips, pretzels and other snacks in third. Three 
refrigerated categories topped the fastest-growing group: 
ready-to-drink (RTD) tea and coffee at No. 1, followed by 
creams and creamers and then entrees.

APPLE SCORES 10-YEAR DEAL FOR MLS SOCCER
  Jumping further into the TV sports market, Apple said it 
reached a 10-year deal to stream Major League Soccer.
  All MLS matches will be on a new subscription service that 
will be exclusively available via the Apple TV app. 
  Subscribers will be able to watch MLS games — plus some 
MLS Next matches — without local broadcast blackouts 
or subscribing to a pay-TV bundle. Sports are seen as a 
major reason why people continue to subscribe to cable and 
satellite amid a wave of cord-cutting.
  Financial terms of the deal were not disclosed, but published 
reports pegged its value at $2.5 billion.
  Apple has landed a Friday night MLB doubleheader package 
on Apple TV Plus. The company is also reportedly in the 
bidding for the NFL Sunday Ticket out-of-market service.

6/15/2022

FunnyTweeter.com

Prayers please for my 
distraught 5-year-old, 

whose pet grape was just 
eaten by his twin sister.

OUTLOOK: BACK-TO-SCHOOL SALES TO RISE 7.5%
  The return to in-store shopping will help fuel sales during 
retailers’ second biggest selling season.
  U.S. retail sales are expected to grow 7.5% (excluding 
automotive) year-over-year during the critical mid-July 
through Labor Day back-to-school period, according to 
Mastercard SpendingPulse, which tracks spending across 
all payment forms. Sales are anticipated to increase 18.3% 
vs. pre-pandemic 2019.
  Department stores are expected to be a noteworthy back-
to-school winner as the sector continues its recent rebound 

with 15 consecutive months of sustained 
growth, predicted Mastercard. The 
season is anticipated to drive the 
department store sector up 13% year-
over-year and 27.3% vs. 2019.
  Another winner will be physical retail as 
consumers return to stores to try on new 
sizes and browse the latest fashions in 
person. In-store shopping is expected to 
grow 8.2% YoY and 9.9% vs. 2019.
  Total U.S. retail sales (excluding 
automotive) increased 10.5% YoY in 

May, and 21.4% vs. pre-pandemic May 2019, according to 
Mastercard SpendingPulse. The increase outpaced YoY 
monthly growth experienced so far in 2022.
  In-store sales were a key driver, up 13.4% YoY and 13.7% 
vs. pre-pandemic May 2019. E-commerce sales inched up 
2.2%, but were up 99.1% vs. May 2019.

NATIONAL GAS PRICE AVERAGE HITS NEW RECORD
  With the summer driving season in full effect, motorists can 
expect prices at the pump to remain high.
  According to AAA, the cost of a barrel of oil is more than 
$120, nearly double the price vs. August 2021, as increased 
oil demand outpaces the tight global supply. Meanwhile, 
domestic gasoline demand remains robust as the summer 
driving season ramps up. 
  Yesterday’s national average of $5.01 is 15 cents more than 
a week earlier, 58 cents more than a month earlier, and $1.94 
more than a year ago. It is the highest recorded national 
average price of gas since AAA began collecting pricing data 
in 2000, according to the association.
  The nation’s top 10 most expensive markets are California 
($6.43), Nevada ($5.65), Alaska ($5.56), Illinois ($5.56), 
Washington ($5.54), Oregon ($5.53), Hawaii ($5.53), Arizona 
($5.31), Washington, D.C. ($5.26) and Indiana ($5.05).

THIS AND THAT
  Vehicles in rarer colors such as yellow, orange and purple 
retain their value at a better rate than cars in traditionally 
dominant colors such as silver, black and white, auto 
research website iSeeCars.com said in a study. Karl Brauer, 
executive analyst at iSeeCars.com, said he hopes the study 
will persuade people to purchase vehicles in the colors they 
really want... Wholesale prices rose at a brisk pace in May as 
inflation pressures mounted on the U.S. economy, the Bureau 
of Labor Statistics reported yesterday. The producer price 
index, a measure of the prices paid to producers of goods 
and services, rose 0.8% for the month and 10.8% over the 
past year. The monthly rise was in line with Dow Jones 
estimates and a doubling of the 0.4% pace in April.
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SYNDICATION RATINGS: ‘FAMILY FEUD’ ON TOP
  Family Feud took over the game and syndication lead 
in the week ended June 5, with CBS Media Ventures’ 
Jeopardy! falling back to second place with its lowest 
weekly rating since Thanksgiving.
  Debmar-Mercury’s Family Feud fell back 2% to a 4.9 
live plus same day national household rating, according to 
Nielsen, while Jeopardy! skidded 8% to a 4.8.
  Family Feud, hosted by Steve Harvey, also led all of 
syndication among the key women 25-54 demographic, 
moving up 6% to a 1.8.

  Jeopardy!’s decline came despite the 
fact that Philadelphia ride-share driver 
Ryan Long had cruised to his 16th 
straight victory, the ninth longest streak 
in the show’s history, while amassing 
just under $300,000 along the way. Long 
lost with game 17 on Monday, June 6.
  Meanwhile, CBS’ Wheel of Fortune 
foundered 4% to a 4.4. Fox’s You Bet 
Your Life with host Jay Leno lost 13% 
to a 0.7, tying Fox’s 25 Words or Less, 
which was flat for a fifth consecutive 

week. Entertainment Studios’ Funny You Should Ask 
responded with a 33% gain to a 0.4.

ADVERTISER NEWS
(Continued from Page 1)
communities, to provide no-cost home repairs and 
essential household items across the nation… Academy 
Sports + Outdoors is entering new markets as part of 
its store expansion plans. The retailer is expanding its 
footprint in Florida with its first locations in the Tampa Bay 
area. Academy will open at The Shoppes at Park Place 
in Pinellas Park in winter 2022 and at Cypress Creek 
Town Center in Wesley Chapel in 2023, giving it a total of 
15 locations in the Sunshine State… Grocery distributor/
retailer SpartanNash has purchased Shop-N-Save Food 
Centers, a three-store supermarket chain in northwestern 
Michigan. SpartanNash said the transaction has closed 
and Shop-N-Save’s stores in Benzonia, Fremont and 
Ludington, Mich., have been converted to the Family Fare 
banner, part of the distributor’s retail grocery business 
segment.
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Adobe

U.S. airline bookings fell 
2.3% in May from April, but 

consumers spent $8.3 billion 
on domestic tickets, up 6.2%.

WHOLESALE USED-AUTO PRICES HINT AT EASING
  For dealers dependent on auctions for cars and trucks, 
elevated wholesale used-vehicle prices were a pain point 
throughout 2021. But there could be some relief in store: 
Forecasters saw limited price hikes during the 2022 spring 
selling season.
  Wholesale prices grew modestly for about eight weeks in a 
row — a pattern usually exhibited during the spring season 
as consumers spend their tax refunds on vehicles. But now 
that the market is past that window, prices could smooth out 
even more.
  “Dealers are starting to see the 
wholesale market behave pretty normally, 
just like we’re seeing in retail pricing, so 
I think down the road, there’ll be less 
pressure on that front,” Cox Automotive 
Chief Economist Jonathan Smoke told 
Automotive News.
  Wholesale prices broke records last year, 
according to the Manheim Used Vehicle 
Value Index, which tracks vehicles sold at 
U.S. auctions.
  Wholesale prices grew again in May, but 
not at the pace at which they increased one year ago. Cox 
Automotive said last week the Manheim Index rose just 0.7 
percent from April to May.

AIRLINE BOOKINGS DECLINED AGAIN LAST MONTH
  U.S. airline bookings slipped 2.3% in May from a month 
earlier, the second consecutive monthly drop this year, while 
fares soared over 2019 levels, according to an Adobe report 
published yesterday.
  Consumers spent $8.3 billion on domestic tickets last month, 
up 6.2% from April.
  So far this year, consumers spent more than $37 billion for 
domestic flights, almost double what they spent in the first 
five months of last year, when COVID-19 vaccines were just 
becoming widely available.
  “While some consumers have been able to stomach the 
higher fares, especially for those who delayed travel plans 
during the pandemic, the dip in bookings shows that some 
are rethinking their appetite for getting on a plane,” wrote 
Vivek Pandya, lead analyst at Adobe Digital Insights.
  Airfare has surged thanks to high fuel prices, labor shortages 
and hot travel demand, marking one of the most dramatic 
examples of rising inflation this year.

NEXSTAR SEES BROADCAST NET IN ITS FUTURE
  Nexstar Media Group CEO Perry Sook said he could see 
his company owning a broadcast network in the future.
  “I wouldn’t be surprised if we owned a broadcast network 
and maybe other cable networks that we layer on top of 
our local content foundation,” Sook said when asked on a 
podcast to envision what Nexstar would look like in 2032. 
  Nexstar has reportedly been in discussions to acquire a 
majority stake in The CW. The CW is now a joint venture of 
Paramount and Warner Bros. Discovery, and Nexstar is 
one of its largest affiliate groups.
  The giant station group acquired cable network WGN 
America when it bought Tribune Media. Nexstar has 
rebranded WGN America into NewsNation, gradually turning 
it into a cable news channel.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


