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MIDDLE-INCOME AMERICANS ENDURE 13.3% HIKE
  While overall grocery inflation continues to rise on a year-
over-year basis, two specific channels are most responsible 
for the increase.
  Grocery prices were up 13.2% YoY — with health & beauty 
prices up 10.1% YoY, and household item prices up 15.8% 
YoY for the four-week period ending May 15, according to 
inflation insights from Numerator. Within the grocery sector, 
the online (+21.5%) and dollar channels (+19.2%) have the 
highest YoY inflation rates.
  Conversely, the club channel continues to see the lowest 
rate of grocery inflation overall, holding steady with a 7.3% 
YoY rate of price increase. Numerator also observed a 
number of other inflationary trends:
•  Suburban consumers have been the most heavily 
impacted by rising grocery prices since the turn of the year 
and have seen a 13.7% YoY uptick in the latest week tracked 
by Numerator.
•  Middle income ($40,000-$80,000 annual household 
income) consumers have overtaken low-income consumers 
for the most-impacted group by YoY grocery inflation for the 
first time in May, seeing a 13.3% increase in 
grocery prices.
•  Surveyed consumers rating their 
financial situation as “good” or “very good” 
is at a low of 48.7%.
•  Only 34% of Gen Z consumers rate 
their financial situation as “good” or “very 
good,” 14 percentage points lower than 
millennial & Gen X consumers (48%), and 
17 percentage points below boomers and older generations 
(51%).
•  Consumers continue the trend of saying they “don’t 
currently have any spare cash,” but for those who do, putting 
it into savings (34.6%) or paying down debts (30%) are the 
most popular options.
  A recent survey from store lifecycle management company 
Tango reveals that U.S. consumers are considering inflation 
when they are shopping. Two-thirds (68%) say where they 
shop has changed during the past few months due to 
inflation and/or higher gas prices.
  Respondents with a household income of $75,000 or more 
are more likely than those with lower household incomes to 
say where they shop has changed over the past few months 
due to inflation and/or higher gas prices (73% vs. 63%-66%).
  The survey also indicates that in addition to price, flexibility 
is a big draw for consumers, as a seamless online-to-store 
experience continues to grow in importance for 88% of 
respondents, and 89% want to continue having options to 
shop in-store and online with in-store pick-up or delivery.
  Percent changes in Numerator’s Price Pulse are calculated 
by category. The average price per item within a category is 
based on verified purchase data from more than 100,000 
Numerator panelists, and the average price from the past 
four weeks is compared to the same period one year ago.

NUMERATOR: GROCERY PRICES STAY ABOVE ’21 LEVELS 
ADVERTISER NEWS
  Buick plans to stop selling gasoline-powered vehicles in 
North America by the end of the decade after rolling out a full 
lineup of electric vehicles that will revive the Electra name 
from its heyday. Automotive News reports the brand will 
go all-EV in roughly the same time frame as Cadillac and 
push General Motors closer to its goal of making all its light 
vehicles fully electric by 2035. Buick, which also updated its 
logo yesterday to signal the coming overhaul of its lineup, 
doesn’t plan to launch any new internal-combustion vehicles 
after 2024, when its first EV is scheduled to arrive… GM 
yesterday slashed the price of its 2023 Chevrolet Bolt 
EV, likely making it the least expensive electric vehicle on 
sale in the U.S. The Detroit automaker cut the price of the 
Bolt EV by $5,900 and of the larger Bolt EUV by $6,300. 
The reductions come as automakers, especially pure EV 
companies, hike prices on their electric vehicles amid 
changing market conditions and rising commodity costs… 
Walmart is diving deeper into the home goods category and 
its partnership with Gap Inc. The retail giant is launching 
Gap Home Kids, with an inaugural assortment of more than 

200 items across bedding, bath, pillows, 
throws, rugs and window treatments. 
The collection, priced from $20 to $79, is 
available exclusively at Walmart.com… 
Online Albertsons Companies shoppers 
have a new source of product information. 
The grocery conglomerate is now offering 
consumer-generated product ratings and 
reviews, enabled by PowerReviews, live 

on several of its supermarket banners’ websites. For the first 
time, shoppers can browse and interact with authenticated 
product ratings and reviews on 11 of Albertsons’ retail 
websites, including Safeway, Vons, Jewel-Osco and 
Shaw’s… Amazon is constructing a warehouse in Ontario, 
Calif., that will be its largest. San Francisco-based logistics 
company Prologis is building the facility, which will enclose 
nearly 4.1 million square feet in five stories rising 97 feet… 
Delta Air Lines expects its revenue to return to 2019 
levels this quarter thanks to a surge in travel demand and 
higher fares that helped it cover a jump in fuel costs, the 
carrier said in a filing. The Atlanta-based airline updated its 
forecast less than a week after announcing it would trim its 
schedule to try and stem flight disruptions that impacted 
tens of thousands of passengers last month. The airline 
had been more conservative about expanding its schedule 
compared with competitors… Despite headwinds, Levi 
Strauss doesn’t expect the currently volatile U.S. economy 
to dent demand for its jeans. The company now sees annual 
revenue growing in a range of 6% to 8%, up from prior 
targets of 4% to 6%, through 2027. For fiscal 2022, it still 
projects sales to increase 11% to 13% from 2021 levels. In 
the next five years, Levi Strauss also said it aims to expand 
its direct-to-consumer business to 55% of total sales and 
triple e-commerce revenue.
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MAY: ANOTHER MONTH OF FALLING AUTO SALES...
  U.S. light-vehicle sales fell by double digits again in May at 
Toyota Motor, Hyundai and Kia as choked supply chains 
continue to batter automakers, leaving showrooms and lots 
nearly bare of new cars and light trucks.
  Toyota, with one of the industry’s leanest stockpiles of new 
cars and light trucks, said volume skidded 27% to 175,990 
last month, with deliveries off 27% at the Toyota division and 
Lexus. It was the 10th straight monthly decline for the Toyota 
brand and fourth consecutive drop at Lexus.
  Honda Motor’s deliveries slumped 57% to 75,491 last 
month with volume off 64% at Acura 
and 57% at Honda. A dip in production 
prompted by parts shortages has left 
Honda’s U.S. inventories at historic lows.
  Hyundai deliveries last month slid 34% 
to 59,432, with all of them retail, the 
company said. It was Hyundai’s biggest 
decline since the start of the pandemic 
when sales dropped 39% in April 2020 
and 43% in March 2020.
  Kia’s May sales dropped 28% to 57,941 
on sharply lower car deliveries, as well as 
a decline in key crossovers such as the Sorento, Seltos, 
Sportage and Telluride.
  Subaru’s May sales slid 25% to 42,526, extended its losing 
streak to 12 consecutive months. Mazda volume skidded 
64%, its second monthly decline. At Genesis, sales rose 
18% to a May record of 4,400 on higher G70 and GV70 sales.

... AS LIMITED INVENTORY ERODES INCENTIVES
  With new-vehicle inventories sparse, and consumer demand 
still high, the average incentive on a new vehicle is expected 
to decline from $2,726 in May 2021 to $965 last month.
  Incentive spending as a percentage of the average sticker 
price is forecast to fall to a record-low 2.1%, down 4.4 
percentage points from May 2021, J.D. Power and LMC 
Automotive said. TrueCar estimates incentives dropped 
59% to $1,251 in May vs. May 2021, with five automakers 
— Honda, Toyota, Kia, Subaru and Hyundai — having 
discounts per vehicle well below $1,000.
  The average transaction price for a new car or light truck is 
expected to reach a May record of $44,832, J.D. Power and 
LMC Automotive predict, a 16% increase from a year earlier 
and the third-highest level on record.

U.S. HIRING DEMAND REMAINED STRONG IN APRIL
  U.S. job openings remained close to record levels in April, 
and workers continued to quit at an elevated rate, signs of 
an exceptionally tight labor market that has contributed to 
historically high inflation, The Wall Street Journal reports.
  The Labor Department yesterday said there were a 
seasonally adjusted 11.4 million job openings in April, a 
decrease from an upwardly revised record high of 11.9 million 
openings the prior month. The number of times workers quit 
their jobs fell slightly to 4.4 million.
  Demand for workers has exceeded the number of 
unemployed people looking for work for the past year. During 
the same stretch, employers have added more than 400,000 
jobs a month to U.S. payrolls and the unemployment rate has 
dropped 3.6%, slightly above its prepandemic level of 3.5% 
and close to a 50-year low.
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I have all of the qualities 
men want in an ex-wife 

and none of the ones they 
want in a girlfriend.

STUDY: TOP 5 U.S. RETAILERS BY 2026 WILL BE...
  E-commerce is shaking up the upper ranks of the top 
retailers in the U.S., Chain Store Age reports.
  Amazon will overtake Walmart to become the largest 
retailer in the U.S. by 2024, and add more than $294 billion in 
U.S. sales between 2021 and 2026, according to an annual 
report by Edge by Ascential.
  The report predicts that the top three retailers in the U.S. 
by 2026 will be Amazon, Walmart and Costco, with 14.9%, 
12.7% and 4.4% of the retailer market share, respectively. 
The Home Depot and Kroger round out the top five.

  Edge by Ascential’s 2022 United 
States Retail Landscape and Go-to-
Market Planning Report also forecasts 
that e-commerce will continue to be the 
largest driver of U.S. retail growth and 
will top $1 trillion by the end of 2022. 
E-commerce will account for 30.5% of 
total retail sales by 2026, according to 
the report.
  By 2026, the study finds, Amazon is 
expected to hold 14.9% of U.S. retail 
market share. Walmart’s share will shrink 

to 12.7%, from 13.2% in 2021.
  Costco will become the third-largest retailer in the U.S., and 
will increase its market share from 3.8% in 2021 to 4.4% by 
2026.

NESN BECOMES FIRST RSN IN U.S. TO GO OTT
  New England Sports Network, the RSN home to the 
Boston Red Sox and Boston Bruins, will become the first 
regional sports network in America to offer its service outside 
the pay TV bundle as a direct-to-consumer streaming service. 
  Starting yesterday, NESN 360 is available in the home 
market for $29.99 a month, with the first month promotionally 
priced at $1. An annual subscription is priced at $329.99 and 
includes eight tickets to see the Red Sox.
  Subscribers can stream NESN’s live feeds and VOD library 
directly to their computer, iOS and Android mobile devices, 
and Apple TV or Roku CTV gadgets and enabled smart TVs.
  Those who already subscribe to NESN through a linear pay 
TV operator will be able to authenticate and view NESN 360 
via TV Everywhere.
  NESN is only available in the New England region, with 
Major League Baseball and its MLB TV product controlling 
national OTT rights.

THIS AND THAT
  Facebook’s U.S. users will fall for the first time to 178.3 
million this year, a drop of 0.8% or 1.4 million users, according 
to eMarketer. Facebook will see a continued decline among 
those under 25 with less than 15% of its base being this young 
in 2023, while the number of U.S. 65 or older will remain 
stagnant or begin a gradual, ongoing decline... Mortgage 
demand slipped to the lowest level since December 2018, 
even after rates declined slightly last week. Applications for 
a mortgage to purchase a home fell 1% vs. the previous 
week, according to the Mortgage Bankers Association’s 
seasonally adjusted index. Volume was 14% lower than the 
same week one year ago. Despite a slight decline, mortgage 
rates are significantly higher than they were at the start of 
this year.
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‘ELLEN’ HIT RATINGS HIGH AS SHOW NEARED END
  Ellen DeGeneres surged 22% in the ratings session ended 
May 22, which was Ellen’s penultimate week of original 
episodes. The veteran talker scored a 1.1 live-plus-same-day 
national household rating, according to Nielsen, matching 
the strip’s season high.
  Besides Warner Bros.’s Ellen, only two other talkers were 
able to surpass a 1.0 rating: CBS Media Ventures’ Dr. Phil 
and Disney’s Live with Kelly and Ryan.
  CBS’s Jeopardy! led the game shows, inching up 2% to 
a 5.3, and topping syndication for the eighth consecutive 

week. Debmar-Mercury’s Family Feud 
featured a second-place 5.1 for a second 
week. CBS’ Wheel of Fortune ticked up 
2% to a 4.7.
  CBS’s Inside Edition led the magazines 
with a flat 2.1, followed by sister series 
Entertainment Tonight, which eased 
5% to a 2.0.
  CBS’s Judge Judy, out of production 
and in repeats, ruled the category at a 
steady 4.5. CBS’s Hot Bench sustained 
a 1.4 for a fourth straight week. Warner 

Bros.’ People’s Court came back 14% from a series low to 
a 0.8.

GRAY TELEVISION TO LEASE STUDIOS TO NBCU
  Gray Television says it has inked a long-term agreement 
with NBCUniversal Media for NBCU to lease and operate 
new state-of-the-art studio facilities at Gray’s Assembly 
Atlanta development. 
  The studios in metropolitan Atlanta are scheduled to be 
completed in the second half of 2023. 
  Assembly Atlanta is a 135-acre mixed-use real estate 
complex centered around the studio industry at the former 
site of the General Motors Assembly Plant, which is located 
in the City of Doraville, Ga. The property borders the I-285 
perimeter and is near the Atlanta neighborhood of Buckhead.
  A central component of the Assembly Atlanta development 
is the 43-acre Assembly Studios complex featuring 
soundstages, production offices, warehouse and mill 
buildings, studio bungalows, event space and a parking 
deck.
  NBCU’s lease with Gray will include a full suite of facilities 
needed to support television and film production.
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Total media value and paid 
national TV spending is up 
an estimated 8% from April 

2 to May 31, producing 162.7 
billion impressions.

NETWORKS RAMP UP SUMMER PROMOTION, ADS
  Amid growing streaming and connected TV advertising 
efforts, traditional media companies continue to intensify 
their legacy linear TV networks promotion and advertising 
efforts heading into summer, Television News Daily 
reports.
  Total media value and paid national TV spending is up 
8% to $955.9 million over a two-month period from April 
2 through May 31, according to estimates from iSpot.tv, 
producing 162.7 billion impressions.
  It was $883.4 million a year ago over the same period — 
producing 145.6 billion impressions.
  The overall bulk of that promotional and 
advertising messaging came from TV 
networks using their own airwaves — $867 
million in media value from promoting 
their own shows, as well as $88.9 million 
from paid national TV marketing deals.
  CBS was in the lead with 13.4 billion 
impressions, followed by ABC with 10.1 
billion and NBC at 9 billion — the most 
active of all TV networks.
  Top broadcast network programming 
over this period includes ABC’s Good Morning America, 
CBS’s Come Dance With Me, CBS’s Survivor, ABC’s 
Holey Moley, ABC’s Who Do You Believe?, and Fox’s 
USFL football.

GRACENOTE UNVEILS NEW LICENSING OPTION
  Gracenote, Nielsen’s content solutions arm, has 
introduced the Distribution Dynamics and Program 
Availability Archive, with new datasets to help content 
owners and buyers optimize program licensing and 
acquisition strategies.
  Complementing Gracenote’s existing Content Analytics 
offerings, these syndicated datasets provide the content 
marketplace insights into characteristics of programming 
that drives consumption and historical availability. 
  Gracenote Distribution Dynamics sheds light on how 
individual streaming and broadcast programs are consumed 
by evaluating a series of characteristics.
  Gracenote Program Availability Archive provides visibility 
into the past placement of content across various streaming 
services to help inform future distribution decisions.

SURVEY: INFLATION PUTS RETIREMENT ON HOLD
  Americans’ finances are being squeezed as inflation pushes 
up prices on things such as rent, groceries and gasoline.
  As a result, one-quarter of Americans will have to delay their 
retirement, according to the BMO Real Financial Progress 
Index, a quarterly survey conducted March 30 to April 25.
  Putting off retirement plans is mostly due to disrupted 
savings from increased prices, the survey found. Thirty-six 
percent of survey respondents have reduced their savings 
and 21% are putting away less for retirement in order to 
keep up with growing costs, according to the survey.
  “We haven’t seen this level of inflation in a very long time, 
and it’s very daunting,” said Paul Dilda, head of consumer 
strategy at BMO Harris Bank. He added that many people 
in or near retirement may not have considered this surge in 
prices in their financial plans, which has thrown off budgets 
and timelines as well.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY


