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MOST STILL KEEP PANDEMIC WATCHING HABITS
  Almost two in five (38%) U.S. adults have felt at some point 
like they’ve had a hard time choosing what to watch due to 
being overwhelmed by the number of options, according to 
a YouGov survey, but fewer than one-quarter (23%) think 
we’re currently in the “golden age of television.”
  The results bring to mind recent research from TiVo, in 
which three in five viewers in the U.S. and Canada said it’s 
too hard to find good TV or movies to watch.
  That’s not for want of trying, though. Almost 80% of 
respondents to the YouGov survey said they’re watching 
either more (23%) or about the same amount (56%) of TV 
now as they were early in the COVID-19 pandemic.
  Adults ages 30-44 are the most likely to say they’re watching 
more TV now, with 37% professing that to be the case. That’s 
roughly double the share of 45- to 64-year-olds (18%) who 
said the same, and about triple the share of those 65 and 
older (12%), Marketing Charts reports.
  The survey reveals some interesting attitudes toward TV 
content. For one, 49% of respondents who are watching TV 
more than ever prefer TV shows where all the episodes are 
released at once as opposed to shows 
where episodes are released weekly 
(30%). (The remaining 21% are unsure.)
  This view is held across age groups, 
except adults 65 and older, who are split 
on their preferences.
  A plurality (46%) who are watching 
more TV than ever prefer hour-long 
episodes over 30-minute episodes (19%) 
or other lengths. Preference for half-hour 
episodes is highest among 18- to 29-year-olds (30%), while 
for hour-long episodes it’s highest among 65+ (57%).
  Among adults using streaming video services, 58% are very 
(11%) or somewhat (47%) satisfied with the personalized 
show recommendations that these services make for them, 
with this figure highest among the youngest adults (64%). 
In fact, streaming service recommendations are one of the 
top ways by which people find streaming video content, 
according to previous research.
  An even larger majority (72%) of streaming video service 
users are very (23%) or somewhat 
(49%) satisfied with the interface 
design and usability of the services 
they use, with this attitude largely 
consistent across age groups. The 
ease of use of streaming services has 
been found to be the leading reason 
why people are attracted to streaming 
video.
  A slim majority (53%) agree 
streaming has made TV watching less 
of a communal activity. Interestingly, 
younger adults are more likely than 
their older peers to hold that belief.

VIEWERS: LOADS OF CONTENT, BUT NOTHING TO WATCH
ADVERTISER NEWS
  Gaming retailer GameStop reported $1.38 billion in sales 
for the latest quarter vs. $1.28 billion a year ago, fueled by 
sales of software and collectibles as consumers returned 
to stores. Weekly visits per store have been approaching 
pre-pandemic levels, Placer.ai reports... Alimentation 
Couche-Tard said it will install more than 10,000 touchless 
self-checkout machines in more than 7,000 stores over 
the next three years under its Circle K and Couche-Tard 
convenience banners. The machines from Mashgin boast 
a 99.9% accuracy rate… Walmart has signed a franchise 
agreement for Marriott to operate an AC Hotel by Marriott 
on the retailer’s new headquarters campus in Bentonville, Ark. 
“The purposeful location of the hotel is yet another example 
of the Walmart campus integrating with the community,” said 
Cindi Marsiglio, Walmart’s SVP of corporate real estate… 
The last Howard Johnson’s restaurant in the U.S., located in 
Lake George, N.Y., has closed. About 300 Howard Johnson 
restaurants, owned by Wyndham, continue to operate… 
UPS is strengthening its on-demand delivery and pickup 
capabilities with a new purchase. The leading shipping 

services and technology provider has 
purchased Texas-based Delivery 
Solutions. The Delivery Solutions 
platform provides access to a network of 
same-day delivery providers, including 
independent contractors as well as major 
parcel delivery services, in its end-to-
end white-label solution… Designer 
Brands reported fiscal Q1 profit and net 
sales ahead of expectations, with strong 

growth in its owned brands. The parent company of DSW 
Designer Shoe Warehouse said it is on track to achieve its 
goal of doubling its owned brands sales by 2026… Southern 
California has another new high-tech Amazon Fresh 
grocery store. Three months after introducing three new 
Amazon Fresh grocery locations in the Southern California 
market, Amazon is opening in Huntington Beach, Calif. The 
approximately 35,000-square-foot site features Amazon’s
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NETWORK NEWS
  Dimiter Marinov (Green Book) has joined the cast of 
Night Court, NBC’s follow-up to the classic legal sitcom, in 
a key recurring role. Based on the original series created by 
Reinhold Weege, the multi-camera Night Court centers on 
unapologetic optimist judge Abby Stone (Melissa Rauch), 
the daughter of the late Harry Stone, who follows in her 
father’s footsteps as she presides over the night shift of a 
Manhattan arraignment court populated by oddballs and 
cynics... Fox is developing Felonious Monk, a one-hour 
drama based on William Kotzwinkle’s novel. Written by 
Michael Brandon Guercio, Felonious 
Monk is about a disgraced cop with anger 
issues-turned-monk who returns to his 
hometown to take care of his dead uncle’s 
outstanding business debts, and suspects 
foul play. Now, he’s forced to abandon his 
serene monastery life to solve his uncle’s 
murder and other homicide cases... 
The CW has finalized its summer plans, 
with the network setting some August 
premiere dates. The new half-hour 
Australian dramedy Bump will make its 
U.S. debut with back-to-back episodes starting at 8 PM on 
Thursday, Aug. 11. The Aidan Turner-Freddie Highmore 
series Leonardo, a historical drama, bows from 8-9 PM on 
Tuesday, Aug. 16, followed by the Season 2 premiere of 
sophomore drama Devils. Season 3 of the satirical British 
horror whodunit competition Killer Camp will air at 8 PM on 
Friday, Aug. 5.

AUTO MARKET FADES AS SAAR FALLS TO ’22 LOW
  The U.S. light-vehicle market lost more momentum in May, 
with six of seven automakers that report monthly results 
racking up double-digit declines, casting more doubt about 
the strength of what many companies expect will be a 
second-half recovery as tight parts supplies ease.
  The seasonally adjusted, annualized rate (SAAR) of sales 
for May fell to a 2022 low of 12.81 million, according to Motor 
Intelligence, down sharply from April’s 14.6 million pace 
and May 2021’s 17.12 million rate, which capped one of the 
hottest three-month stretches ever for the U.S. auto market.
  In a sign of the industry’s inventory struggles, even amid 
healthy consumer demand, the SAAR has climbed above 15 
million units just once — 15.2 million in January — since a 
year ago in June, Automotive News reports.
  One prominent forecaster, LMC Automotive, yesterday cut 
its outlook for 2022 U.S. sales again, to 15 million units from 
15.3 million, citing May’s weaker-than-expected tally. U.S. 
sales of new cars and light trucks rose 3.3% to 15.06 million 
in 2021, a slight recovery from 2020 when the pandemic 
upended volume.
  But deliveries slid 16% in Q1 and are on track for another 
steep decline in Q2 as output remains throttled by microchip 
and other parts shortages. Inflation and record gasoline 
prices are also deterrents to a rebound, analysts say.
•  Ford Motor yesterday said it will invest $3.7 billion 
in assembly plants in Michigan, Ohio and Missouri for 
production of electric and gasoline-powered vehicles. Ford 
said $2.3 billion of the total investment will be spent on EVs, 
part of the $50 billion in EV spending through 2026 it had 
previously outlined.
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FunnyTweeter.com

Nothing takes longer 
than a kid telling you a 
joke they just made up.

AVAILS
  Are you a Senior Level Account Executive hungry to 
develop connections and power the beautiful Southwest 
Florida local economy through creative 
and effective advertising? Do you have 
a full understanding of Nielsen Ratings, 
negotiate agency business and are 
eager to maximize revenue using a full array of marketing 
solutions and digital platforms? If so, this is the opportunity 
for you! To apply today, CLICK HERE.
  WWSB-TV, the Gray TV-owned station in Tampa/

Sarasota, Fla., seeks a National Sales 
Assistant. This position would provide 
sales support for the National Sales 
Manager and General Sales Manager 
as needed. Excellent telephone, 
email and verbal communication 
and problem-solving skills required. 
Accuracy and ability to interact with 
clients in a professional manner is 
essential. Learning database and 
industry software required. This is 
a great opportunity in a successful, 

vibrant organization for someone able to maintain a high 
level of accuracy and remain calm under pressure. CLICK 
HERE for details or to apply now. EOE.
  WPBF 25, the Hearst-owned ABC affiliate in sunny West 
Palm Beach, Fla., is looking for an Account Executive. 
We are offering a significant base list and 
generous commission rates on New Business. 
If you want to work for a market leader and 
the best broadcast company in the business 
while enjoying all that living in South Florida 
has to offer, this may be the opportunity for you! CLICK 
HERE to apply.

See your ad here Monday! CLICK HERE for details.

THIS AND THAT
  Persistent inflation and worries about the labor market 
cooled consumers’ optimism and spending plans in 
May. U.S. consumer confidence declined slightly in May, 
following a small increase in April, according to The 
Conference Board.  The Index now stands at 106.4, down 
from 108.6 in April after an upward revision. The Present 
Situation Index — based on consumers’ assessment of 
current business and labor market conditions — declined 
to 149.6 in May from 152.9 last month.

DONE DEAL
  Gray Television has named Chris Fedele the GM of 
WPTA-TV (ABC/NBC) and WISE-TV (CW) in Fort Wayne, 
Ind. Fedele, a native of Northeast Indiana, previously 
spent 14 years at WPTA-TV, serving at various times as 
the General Sales Manager, Local Sales Manager and 
National Sales Manager before a five-year stint as the 
station’s GM. He later spent 10 years as the Director of 
Sales and Marketing for WLEX-TV (NBC) in Lexington, Ky. 
For the past four years he’s been GM of Gray’s WTVG-
TV (ABC) in Toledo, Ohio. Fedele began his broadcasting 
career at Blair Television in New York after graduating 
from Ball State University in 1991.

https://scripps.wd5.myworkdayjobs.com/en-US/Scripps_Careers/details/Account-Executive--WFTX_JR028752-1?locations=5f4afe7b92ae01ec0905f4e3c300e800
https://recruiting.ultipro.com/GRA1017GRYT/JobBoard/ae441110-89bd-444d-8ad2-b76c7b9db7a9/OpportunityDetail?opportunityId=4d6fd530-87c4-472f-b51c-243fa71c5d0b
https://recruiting.ultipro.com/GRA1017GRYT/JobBoard/ae441110-89bd-444d-8ad2-b76c7b9db7a9/OpportunityDetail?opportunityId=4d6fd530-87c4-472f-b51c-243fa71c5d0b
https://eevd.fa.us6.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_6/job/2013809/?utm_medium=jobshare
https://eevd.fa.us6.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_6/job/2013809/?utm_medium=jobshare
https://www.spotsndots.com/site/forms/online_services/classified_ad/
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OMDIA: TV PANEL SHIPMENTS DECLINED IN APRIL
  TV panel shipments dropped 9% in April vs. a month earlier, 
Omdia’s Large Area Display Market Tracker is reports. 
  The researchers note that TV panel prices have decreased 
noticeably since Q3 2021, with many TV panel prices falling 
below their manufacturing cost and panel makers beginning 
to lose money in their TV panel business starting in Q4 2021.  
  Overall, TV LCD panel shipments increased to a peak of 
23.4 million in December 2021, driven by low prices. But 
rising inflation, the Ukraine crisis and continued lockdowns in 
China have slowed demand. As a result, TV panel shipments 

posted a 9% month-over-month decline 
in April, to 21.7 million units.
  Despite lower prices and mounting 
losses, Omdia also reported that Chinese 
panel makers, the biggest capacity 
owners, still haven’t reduced their fab 
utilization.
  With no sign of demand recovery in Q2 
2022 or even Q3 2022, the supply/demand 
situation is unlikely to see improvement, 
said Robin Wu, principal analyst for 
Large Area Display & Production, Omdia.

ADVERTISER NEWS
(Continued from Page 1)
“Just Walk Out” cashier-less shopping technology… Lidl is  
looking to give shoppers a break on select products amid 
elevated food prices. The discount grocer said it will drop 
prices on more than 100 items in all of its stores across nine 
East Coast states. The price-cutting campaign comes as 
inflationary pressures across the supply chain have led to 
sharp increases in food prices for many retailers, especially 
on staples including meat, grains, coffee, frozen prepared 
foods and other key household products. Lidl’s summer price 
drop will kick off Wednesday and extend until August… Belk 
is expanding its merchandise offerings via a partnership 
with specialty home retailer Conn’s. The companies are 
partnering to pilot a store-within-a-store concept in 10 to 
20 Belk locations in Conn’s existing markets and on Belk’s 
website this summer.
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eMarketer forecast

Upfront CTV ad spending 
will grow 34.6% to $6.41 

billion this year.

SURVEY: CTV VIEWERS PREFER ADS OVER PAYING
  A new survey from DeepIntent and LG is reporting that 
nearly two-thirds (64%) of CTV viewers would prefer to view 
ads rather than pay more for content, TV Tech reports. 
  The survey of 2,900 U.S. adults, conducted March 25-31. 
Among its findings:
•  65% say targeted ads improve their experience.
•  57% say CTV ads are more relevant than linear TV ads.
•  42% rate the relevance of the pharma ads they see as 
poor or very poor.
•  30% of people feel pharma ads provide helpful information 
to someone in their household and 27% 
have spoken to a doctor about a medical 
treatment after learning about it through 
an ad.
  The findings reinforce past research 
from DeepIntent that found a relationship 
between consumer advertising and patient 
research of their treatment options, which 
patients state as the most common factor 
influencing their medication adherence.
  Developed in partnership with LG Ads 
Solutions, the study also highlighted the 
importance of automatic content recognition data (ACR).
  The survey found that 96% of linear TV viewers say they 
watch their favorite shows exclusively via cable or satellite 
box. However, real-world data from their TV sets showed that 
only 48% of their viewership actually took place via a cable 
or satellite box — meaning that more than half of viewers 
may be watching CTV content without even realizing it.

OUTLOOK: UPFRONT CTV AD SPEND TO TOP $6B
  Upfront spending is flowing toward streaming services, 
eMarketer says. Upfront CTV ad spending will grow by 
34.6% to $6.41 billion this year. For context, that’s about 
how much the research firm (in its inaugural forecast) had 
predicted would be spent on total CTV advertising in 2019.
  The CTV ad market has grown so much that this year’s 
upfront spending alone will mirror what was spent on CTV in 
its entirety three years ago.
  eMarketer’s upfront CTV video ad spending forecast is 
similar to its upfront digital video estimate in that it includes 
ad spending committed in advance from the TV upfronts and 
IAB NewFronts.
  The upfront CTV estimate is a subset of the firm’s upfront 
digital video estimate. Whereas its digital video estimate 
is device agnostic, the CTV estimate is limited to digital 
advertising that appears on TV screens, which includes 
internet-enabled smart TVs as well as TVs that connect 
through external devices, like Roku sticks and video game 
consoles.
  And as eMarketer’s upfront CTV video ad spending estimate 
is an element of its digital video ad spending estimate, it too 
is based on the calendar year.
  For the first time, eMarketer estimates, CTV will account for 
more than two-thirds of U.S. upfront digital video ad spend 
this year. Viewed another way, the vast majority of upfront 
digital video dollars are going to streaming services.
  While CTV isn’t entirely synonymous with digital video, it is 
eating up a larger share of digital budgets. Upfront spending 
accounts for about one-third of total CTV ad spending. In 
2022, total U.S. CTV ad spend will reach $18.89 billion.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


