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WEAK SCATTER RESULTS WEIGHING ON MARKET
  The TV upfront advertising market is well underway with 
NBCUniversal, Walt Disney and Fox Corp. making deals 
at modest cost-per-thousand viewer (CPM) increases in 
pricing, according to media agency executives — rising 
at “high single to low double digit [percentage] increases,” 
according to one media buyer.
  Initially, much of the deal-making at these levels is for 
broadcast primetime and National Football League 
programming inventory. These media sellers are expected 
to complete much of their respective upfront TV deal-making 
over the next few days, according to a report by Television 
News Daily.
  Paramount Global is said to be a few days behind this 
group, while Warner Bros. Discovery is moving more 
slowly, as it is pushing for more bullish pricing gains.
  Upfront pricing gains have been expected to be lower 
than the sky-high double-digit increases of a year ago. This 
is largely due to market conditions — especially near-term 
weak “scatter” deals in the first and second quarter of this 
year — which are just on par with pricing set in the upfront 
market a year ago.
  “A double-digit market is a rarity, especially 
when you factor in a [possible] recession, 
inflation and a soft scatter market,” said 
another veteran media agency executive, 
adding that it is rare to see a “back to back 
double digit upfront market.”
  The increase in pricing levels this year 
would be dramatically lower than for last 
year’s upfront, when numbers stood at around 19% hikes for 
CPM primetime programming on broadcast networks, and 
10% for cable networks, according to Media Dynamics.
  The total national TV upfront ad market — broadcast and 
cable — was at $19.04 billion for the 2021-2022 TV season. 
That’s up from 2.2% from the pandemic-period upfront 
market in June-August 2020. Volume was down 13% from 
the 2019 market.
  While media agencies and TV network sellers have talked up 
a number of “tests” involving new audience measurements, 
virtually all upfront deal-making will continue to use Nielsen 
audience data as the “currency” for its 
deals.
  At the same time, media buyers 
continue to expect big pieces of their 
traditional TV network upfront buys 
to shift to legacy TV network-owned 
streaming platforms and/or other 
independent streaming/digital services 
— anywhere from 20% to 30%.
  The national TV upfront marketplace 
is where TV networks sell the bulk of 
their advertising inventory — anywhere 
from 60% to 75% — to major brand 
advertisers and other marketers.

MODEST PRICING GAINS EXPECTED FOR TV’S UPFRONTS
ADVERTISER NEWS
  Chipotle Mexican Grill has teamed with Tractor Beverage 
to launch a limited-time summer beverage offering, with 
plans to donate 5% of sales to causes benefiting farmers. 
The Watermelon Limeade is made with certified organic 
ingredients and will be available in the U.S. and Canada… 
Walmart is adding several national brands and debuting a 
new store design to sell more higher-margin items and will 
expand the redesign to 30 additional locations this year. The 
store design focuses on boosting home and apparel items... 
Ontario, Calif.-based Cardenas Markets is acquiring six 
Rio Ranch Market stores, which will expand the company’s 
footprint in Southern California. Cardenas operates in 
California, Nevada and Arizona under the Cardenas Markets, 
Los Altos Ranch Markets and Cardenas Ranch Markets 
banners... The Giant Company is enlarging its presence 
in greater Philadelphia this summer with two new Giant 
supermarkets. Carlisle, Pa.-based Giant said that it plans to 
open two new stores in the city’s southeastern Pennsylvania 
metropolitan area. They include a 50,700-square-foot 
supermarket in Philadelphia on July 24 and a 49,000-square-

foot Giant in Richboro, Pa., on July 1… 
Apple this fall will introduce new software 
that provides users with a means to log into 
a variety of online accounts without having 
to enter a password. The technology has 
been designed to enter unique passkeys 
for verification… General Motors, Ford, 
Chrysler parent Stellantis and Toyota are 
urging Congress to lift a cap on the $7,500 

electric vehicle tax credit, citing higher costs to produce zero-
emission vehicles, according to a letter seen by Reuters. 
The respective companies’ CEOs said in the joint letter to 
congressional leaders that they have pledged to invest 
more $170 billion through 2030 to bolster electric vehicles’ 
development, production and sale… General Motors, 
meanwhile, has dropped a four-year degree requirement 
for many jobs. According to Automotive News, it’s instead 
opting for a skills-based, people-focused hiring process...

(Continued on Page 3)
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U.S. VEHICLE INVENTORY STAYS FLAT AT 1.13M
  New-vehicle inventory in the U.S. stayed nearly flat in 
May from the previous month as supply disruptions and 
continued strong demand made it difficult to refill depleted 
stocks, according to data compiled by the Automotive 
News Research & Data Center and Cox Automotive.
  Cox said automakers and dealers had 1.13 million vehicles 
on hand nationwide, a 35-day supply, which is roughly 
the same days-supply figure that has been in place since 
January, Cox said. The figure is up 20,000 vehicles from the 
previous month but still 30% below where inventory stood a 
year earlier, Cox said.
  A shortage of semiconductors for 
vehicles since last year and persistent 
supply chain issues has severely curtailed 
the number of new cars available. And 
even with $5 per gallon for gas (or more), 
demand for cars is far greater than the 
supply, sending prices soaring.
  The cost of a new car has now risen 
12.6% since last year, hitting a national 
average of $47,148 in May. Surging car 
prices have become a key contributor to 
rising inflation. The latest Consumer Price Index, which 
measures inflation in the U.S., found that prices for all goods 
have increased an average of 8.6% over the past year, and 
new vehicles and used cars were a big contributor to the 
rise.

NETWORK NEWS
  Mehcad Brooks is joining Law & Order in Season 22 of 
the NBC drama. He will help fill the void left by Anthony 
Anderson, who opted not to return after reprising his role 
in Season 21 as Detective Kevin Bernard from the series’ 
original run. Brooks joins Sam Waterston, Jeffrey Donovan, 
Camryn Manheim, Hugh Dancy and Odelya Halevi on the 
show... CBS has put in development JumpStart, a multi-
camera comedy based on Robb Armstrong’s long-running 
comic strip. JumpStart is set in Philadelphia and follows Joe, 
a cop; his wife Marcy, a nurse; and Joe’s partner, Crunchy. 
Joe and Marcy are young, hip, urban parents with old-school 
values who are willing to sacrifice for their kids and have 
some laughs while doing it... Two weeks after a Virginia jury 
handed Johnny Depp a victory in his multimillion-dollar 
defamation trial against Amber Heard, Heard will appear on 
NBC in a one-hour primetime special Friday in a sit-down 
with Savannah Guthrie, Deadline reports. The special 
will air at 8 PM (ET)... Actress/producer Leah Remini 
is joining the judging panel of Fox’s So You Think Can 
Dance alongside Stephen “tWitch” Boss and JoJo Siwa. 
Remini makes her debut on the milestone 300th episode, 
which airs tomorrow. Remini is taking over for Matthew 
Morrison, who was let go earlier this month... And Philip 
Baker Hall, who is known to Seinfeld fans as Lt. Bookman, 
the library detective, has died. Hall will be remembered by 
the legions of Seinfeld enthusiasts for playing one of the 
most popular one-off characters the NBC show ever saw. 
His Lt. Bookman, who tracked down Jerry Seinfeld for not 
returning a book checked out in 1971, delivered a diatribe 
chock-full of quotable lines. He returned as Bookman for the 
1998 Seinfeld finale, his only other appearance on the show. 
Philip Baker Hall was 90 years old.
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FunnyTweeter.com

This book I read said to 
treat your spouse as you 

would on your first date, so 
I split the bill and dropped 

her off at her parents.

DATA: SMART-TVs DON’T DRIVE STREAMING PICKS
  Internet-connected televisions have become the default 
consumer option at retail and in the home. But do so-called 
smart-TVs impact viewer streaming video choices? New 
data from Kagan would suggest not.
  Approximately three-quarters of U.S. internet households 
own at least one smart-TV, according to the research firm’s 
Q1 2022 U.S. Consumer Insights survey. However, the 
ability to access online digital entertainment directly from a 
smart-TV has had virtually no effect on consumer TV viewing 
behavior, according to the survey data.

  Smart-TVs are defined as televisions 
with an integrated TV application 
platform that permits access to online 
digital entertainment and related content 
directly from the device. Smart-TVs 
encompass both high-definition, or 
HDTVs, as well as 4K TVs and 8K TVs. 
Nearly all TVs currently sold in the U.S. 
are smart-TVs.
  But owning a smart-TV doesn’t appear to 
promote substantially more online video 
viewing. One-third of adults who own a 

smart TV (33%) and those who don’t (31%) cite watching 
mostly or primarily VOD content. The data also shows that 
subscription video on demand represents 45% of daily video 
viewing among smart-TV owners; essentially the same as 
those without a smart-TV (42%).

THIS AND THAT
  The number of vehicles canceled from automaker production 
schedules worldwide due to the microchip shortage has 
surged past 2 million, according to the latest estimate by 
AutoForecast Solutions. Despite hopeful predictions around 
the industry, automakers continue prioritizing their available 
chips for high-end, high-margin models instead of entry-level 
vehicles. About 234,200 vehicles were added to AFS’ year-
to-date tally last week, bringing the total to 2.23 million units 
lost due to the microchip crisis... Despite lukewarm reviews, 
Universal Pictures’ sixth installment in the Jurassic World 
franchise — Jurassic World: Dominion — generated an 
estimated $143 million across nearly 4,700 North American 
screens to dominate its opening weekend box office. The 
tally is just behind 2018’s Jurassic World: Fallen Kingdom, 
which opened with $148 million. The previous box office 
champ, Paramount Pictures’ Top Gun: Maverick, brought 
in an estimated $50 million in its third weekend release, 
upping the sequel’s domestic haul past $393.3 million.

E-GROCERY SALES TREND DOWN AGAIN IN MAY
  Online grocery sales fell on a sequential basis in May, with 
the month-over-month (MoM) decrease nearly double April’s 
decline, strategic advisory firm Brick Meets Click said.
  The U.S. online grocery market totaled $7.1 billion for May, 
down 12.3% from $8.1 billion in April, when sales had dipped 
6.9% MoM, according to the latest Brick Meets Click/
Mercatus Grocery Shopping Survey. April’s total was down 
from $8.7 billion in March and February, which signaled an 
uptick following a 4.5% MoM drop to $8.5 billion in January.
  On a YoY basis, May e-grocery sales edged up 1.7%, 
following declines of 3.8% in April and 6.5% in March, an 
8.5% increase in February and an 8.6% decrease in January.
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OUTLOOK: GLOBAL ADVERTISING TO GROW 8.4%
  Despite a perilous economy and geopolitical turmoil, WPP’s 
GroupM thinks global ad spend will keep growing.
  Excluding political ad spending, GroupM’s This Year Next 
Year global mid-year forecast expects 8.4% growth in global 
ad spend this year. The projection is just below its December 
estimate of 9.7%. In the U.S., ad spend is forecast at 9.3%, 
also near the 9.8% December estimate for that market.
  The numbers mean ad spend is projected to keep growing, 
albeit slower than last year, when spend rose 25% vs. 2020.
  Citing low unemployment levels, high household savings 

and strong new business formation, 
GroupM estimates some bright spots 
will buoy the market and contribute to 
growing ad spend.
  While interest rates are rising, they’re 
up from historically low levels. That fact 
leads GroupM to assume economic 
deceleration, rather than a decline.

ADVERTISER NEWS
(Continued from Page 1)
Casey’s General Stores grew its 

convenience store network by more than 200 locations during 
its 2022 fiscal year. In all, the convenience retailer reported 
total store growth of 228 stores for the fiscal year. This 
included 207 acquired locations… BJ’s Wholesale Club’s 
expansion efforts are in motion. The membership warehouse 
club retailer is opening four new clubs as the next phase of its 
2022 development plans, including locations in New Albany, 
Ohio; Wayne, N.J.; Midlothian, Va.; and Noblesville, Ind. All 
the new clubs will feature a BJ’s Gas station… Beauty giant 
Revlon is preparing a bankruptcy filing, according to multiple 
reports. The potential filing grew out of talks with lenders on 
debt that begins to mature next year, according to The Wall 
Street Journal. The newspaper noted that the “situation is 
fluid and a chapter 11 filing isn’t certain.”
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GroupM estimate

CTV ad revenue will rise 
26.7% to $12 billion this year.

STUDY: $1B IN CTV ADS COUNTED WHEN TV OFF
  Media buyer GroupM and measurement company iSpot.
tv have completed a study that found that 8% to 10% of 
CTV ad impressions are being counted as delivered when 
the TV is turned off, Broadcasting+Cable reports.
  With cord-cutting and viewers shifting to streaming, 
marketers are moving ad dollars to CTV. GroupM estimates 
that CTV ad revenue will rise 26.7% to $12 billion this year.
  The overcount results in about $1 billion in CTV ad waste, 
Stephens analyst Nicholas Zanger estimated.
  The results of the study led GroupM to aim to create 
new standards for streaming viewability 
and CTV measurement, and iSpot has 
developed a product called iSpotCTV 
Verification, which measures continuous 
play at the campaign level. GroupM 
will have exclusive access to the 
product when it completes testing and 
development.
  GroupM said Disney, Fox (and its 
Tubi unit), NBCUniversal, Paramount, 
Vizio and Warner Bros. Discovery 
have committed to working on the new 
standard, which would be designed to ensure ads are 
counted only when delivered to screens that are turned on 
and have people in front of them.
  Details from the study found that while, on average, 8% to 
10% of overall streaming impressions were delivered when 
the TV was shut off, 17% of impressions delivered through 
CTV devices such as dongles, gaming consoles, and sticks 
were delivered when the TV was shut off. Gaming consoles 
had the lowest rates of continuous play.

DISNEY+ LOSES INDIAN PRO CRICKET RIGHTS
  In a potential blow to SVOD subscriber growth in India, 
Disney lost out on its bid to retain Disney + Hotstar 
streaming rights to Indian Premiere League cricket. Media 
Play News reports Disney lost the rights to Viacom18 — 
an Indian subsidiary of Paramount Global, parent to the 
Paramount+ streaming service.
  Disney reportedly paid a record $3 billion, while Viacom18 
— which is 49% owned by Paramount Global — paid $2.6 
billion for the streaming rights covering 410 matches over a 
five-year period.
  The streaming rights to cricket have been key to driving 
Disney+ subscriber growth past 137 million in the latest 
quarter. Of that tally, more than 50 million subs come from 
India — largely due to IPL cricket, which is a national sport.
  The winning bid could factor significantly in the success 
of Paramount+, which is set to launch its service in India in 
2023 together with Viacom18.

FUBOTV EXPANDS FAST CHANNELS STRATEGY
  Online sports-themed streaming service FuboTV has 
launched a free ad-supported streaming TV (FAST) platform 
for Trusted Media Brands (TMB).
  The launch is part of Fubo’s strategy to further grow 
its content offerings and ad revenue through expanded 
distribution of FAST channels on its subscription service.
  The TMB channels join more than 30 FAST channels now 
distributed by FuboTV, including ABC News Live, Estrella 
TV, Fox Weather, Fox Soul and Live Now by Fox.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


