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IONIQ 5 COMPACT CROSSOVER LIFTS HYUNDAI
  Ford topped new-vehicle registrations for electric vehicles 
among mainstream brands in the first four months of the 
year, followed closely by Kia and Hyundai, Automotive 
News reports.
  But Tesla dominated the EV registration charts overall in 
the U.S. and remained the top luxury automaker regardless 
of fuel type, according to new numbers from Experian.
  California-based EV startups Rivian Automotive and 
Lucid Group continued to struggle with their production 
ramp-ups, according to the registration data, with just over 
1,700 combined through April.
  Ford’s 11,751 EV registrations came mostly from the 
Mustang Mach-E crossover at 10,740, along with 908 
E-Transit vans and 103 of the new F-150 Lightning 
pickup, the four-month data showed. Ford EV registrations 
doubled from the same period the previous year.
  New EV registrations for Kia came in at 11,483 in the 
January-April period vs. just 1,549 in the year-earlier 
period. Kia’s EV6 compact crossover made up 7,303 of 
the total while its subcompact Niro EV came in at 4,180, 
according to Experian data.
  The Hyundai brand, part of Hyundai 
Motor Group along with Kia, had 
9,675 new registrations — 8,597 from 
the new Ioniq 5 compact crossover 
and the rest from the subcompact 
Kona electric crossover and the now-
discontinued Ioniq electric hatchback.
  Nissan had 5,980 new EV 
registrations through April, all 
from its Leaf compact hatchback. 
Volkswagen had 3,527 registrations, all from its ID4 
compact crossover.
  Chevrolet had 1,648 new registrations from its Bolt 
subcompact, according to the Experian numbers, an 88% 
decrease from the same period last year. The automaker 
stopped Bolt production for several months last year and 
this year because of battery issues, but resumed in April. 
Last week, Chevrolet announced price cuts for Bolt models.
  New EV registrations are likely to continue their steady 
increase after a 53% rise in the 
January-April period. EV share of 
the light-vehicle market rose to 4.4% 
from 2.3% in the year-ago period.
  In addition to the ramp-up of the F-150 
Lightning and the resumption of Bolt 
output, Genesis recently launched 
the GV60 compact crossover that’s 
closely related to Hyundai and Kia’s 
new EVs. Cadillac recently launched 
the Lyriq crossover, and multiple 
luxury brands — including Volvo and 
Polestar — are rolling out new EV 
models.

FORD, KIA LEADERS IN MAINSTREAM EV REGISTRATIONS 
ADVERTISER NEWS
  Credit the sedans in the Toyota and BMW lineups for 
moving those automakers to the top spots in the quarterly 
Kelley Blue Book Brand Watch. KBB surveys consumers 
on a dozen factors influencing buying decisions for non-
luxury, luxury and electric vehicles, with fuel economy 
driving many respondents’ answers. “BMW and Toyota 
came back on top because of the sedans under their model 
lineups,” Vanessa Ton, senior manager-Cox Automotive 
Research and Market Intelligence, tells Wards... Jaguar 
Land Rover said it will integrate geolocation program 
What3words into more than 230,000 existing vehicles to 
streamline in-vehicle navigation. Only vehicles with the 
Pivi Pro infotainment system will be able to download 
the update, and all new vehicles with the system will 
include What3words. The Jaguar F-Type, which utilizes 
a different infotainment system, will be excluded. The 
update, announced yesterday, follows the company’s 
February release of Amazon Alexa for nearly 200,000 of 
its vehicles… Walmart is exploring the potential of vehicles 
powered by renewable natural gas, hydrogen and electricity 

for its last-mile delivery vehicles to cut 
emissions. The retailer hopes to reach 
zero emissions worldwide by 2040… 
Samsung is enabling Microsoft Xbox 
Game Pass Ultimate subscribers 
to access games on compatible 
Samsung smart TVs via the Xbox 
Cloud Gaming app. A Bluetooth 
link will connect to TV sets via Xbox 
and other controllers including generic 
Bluetooth hardware… PetSmart is 

leveraging its size and scale to help veterinarians open 
their own practice. The pet supplies and services giant 
is launching PetSmart Veterinary Service (PVS), an 
independent business ownership model designed to give 
veterinarians a complete solution for opening their own 
franchised practice inside PetSmart stores. Individually 
owned veterinary medical practices have been shrinking at
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PODCAST DOWNLOADS UP FOR MOST PUBLISHERS
  There was a mixed bag of results for some of podcasting’s 
biggest publishers in May. Podtrac says the average 
publisher had a 4% month-over-month decrease in their U.S. 
unique audience last month, Inside Radio reports.
  But there was also plenty for publishers to be happy about. 
Among those measured by Podtrac, iHeartRadio was again 
in the top spot. Its global streams and downloads rose 2% 
last month to more than 448 million.
  Second place NPR had a 2% download bump, with its 
total topping 167 million. Third place Wondery’s downloads 
increased 18% on a month-to-month 
basis to nearly 110 million — its best 
download number to date.
  Downloads for fourt-place New York 
Times grew 11% to 134 million. And No. 5 
NBC News had a 1% dip in its downloads 
to 61 million. Podtrac says the top five 
remained the same in May as in April, 
with each of the publishers experiencing 
a decline in their U.S. monthly unique 
audience last month.
  Podtrac reports that Disney — whose 
podcasts include the ABC Audio and ESPN Audio portfolios, 
held onto sixth. The Daily Wire moved up to No. 7, trading 
spots with PodcastOne, which slid back to No. 8. Barstool 
Sports remained in ninth, while PRX held onto No. 10.

JOBLESS CLAIMS AT HIGHEST LEVEL IN 5 MONTHS
  New applications for unemployment benefits rose last 
week above their prepandemic average for the first time 
since January, adding to signs the hot labor market could be 
starting to cool a little, The Wall Street Journal reports.
  Initial jobless claims, a proxy for layoffs, increased by 27,000 
to 229,000 last week from the previous week’s revised level 
of 202,000, the Labor Department said yesterday. Claims 
had been at or below the 2019 average of 218,000 since late 
January.
  The four-week average of new claims, which smooths 
volatility in the weekly figures, also rose slightly to 215,000 
last week. That figure hasn’t decreased since early April.
  Continuing claims, a proxy for the total number of people 
receiving payments from state unemployment programs, 
remained at 1.3 million in the week ended May 28 — the 
lowest point since December 1969. Continuing claims are 
reported with a one-week lag.

THIS AND THAT
  Television stations owned by Capitol Broadcasting, 
Fort Myers Broadcasting, Lockwood Broadcast Group, 
Marquee Broadcasting, Sunbeam Television and Weigel 
Broadcasting, serving TV audiences in Chicago; Fort 
Myers, Fla.; Norfolk, Va.; Raleigh, N.C.; and Salisbury, Md., 
have been added to Syncbak’s VUit platform. The service 
lets viewers stream news coverage from national and out-of-
town sources and includes content from some 250 outlets... 
Byron Allen’s Allen Media Group said it is working with 
Rotana Media Group to launch its first Arabic channels on 
the Local Now free streaming service. The deal enables 
Local Now to connect with the Arab community in North 
America by providing Arabic movies, series, kids and spiritual 
programming from Rotana.

6/10/2022

FunnyTweeter.com

My 5-year-old was pretend 
playing and she said to 

herself, “I’m super old, I’m 
36.” So I sent her to her room 

because of the disrespect.

AVAILS
  Estrella TV West Palm Beach, a Spanish-language Hearst 
Television station in the West Palm Beach – Fort Pierce 
(Fla.) market, one of the country’s top 
Hispanic growth markets, is looking for a 
Multimedia Sales Account Executive 
to help drive local business as well as 
manage and grow regional and national 
accounts. Bilingual in English/Spanish verbal and written 
skills a plus. Compensation includes a base salary plus 
commission. CLICK HERE to apply.

  Are you a top-performing sales 
professional with proven success in CTV 
and audio? Octillion wants to meet you! 
Has your commission plan been capped, 
making it impossible to hit your goals? 
Has your comp been cut by 10% to 20%? 
Do your clients want to buy across all of 
CTV, Video and OTT transparently and 
buy ALL pubs, not just the few you sell 
today? We are seeking sales managers 
and sales directors with proven track 
records in CTV/video, Streaming Audio/

Digital, programmatic and/or platform sales. If you’re a 
passionate and experienced Sales leader who is motivated 
by money and success, we should talk. Serious applicants 
should send a resume to hr@octillion.tv.
  FLX ACCOUNT EXECUTIVE — Remote (Full Time Regular): 
Fox13-WTVT (Miami/Fort Lauderdale 
DMA) is looking for an experienced OTT 
salesperson to manage, develop, assist 
and service business for the Fox local 
extension OTT platform (FLX). 2-3 years 
of successful experience in the digital 
media industry; Digital Video Advertising and/or Digital 
Agency/Digital Publisher experience preferred. College 
degree preferred. IAB certification preferred. Familiarity with 
basic digital media technology. Excellent presentation skills. 
To get full details or apply, CLICK HERE.

See your ad here Monday! CLICK HERE for details.

NEXTGEN TV DEBUTS IN FRESNO-VISALIA MARKET
  Fresno-Visalia, the fourth-largest market in California, 
has become the latest market to begin to receive television 
broadcasts using the new NextGen broadcast signal.
  Five stations in the market cooperated to start the transition, 
with Sinclair Broadcast Group’s KFRE-TV converting 
to the ATSC 3.0 format. KFRE’s signal is carrying its own 
programming as well as programming from KMPH-TV, 
another Sinclair station, Nexstar’s KGPE-TV and KSEE-TV, 
and Telemundo’s KNSO-TV.
  All of the programming in the market continues to be available 
on the current ATSC 1.0 digital signal for OTA and cable TV 
viewers. As more viewers acquire sets that receive ATSC 3.0 
signals, more of the stations will convert to NextGen TV.
  NextGen TV offers better picture and sound quality, 
reception by mobile devices, and access to internet based 
programming. It can also be used to deliver other digital 
services that are expected to generate substantial revenue 
for station owners. NextGen TV is now available in about 45 
cities across the U.S.
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2 CHANNELS DRIVE RECORD GROCERY INFLATION
  Grocery inflation continued reaching new heights in the 
month of May, Chain Store Age reports.
  According to monthly inflation insights from Numerator, 
overall, grocery prices continued a steady growth trend in 
May. For the four-week period ending May 29, grocery prices 
rose at a record-breaking rate of 14.2% vs. the year-earlier 
period. The year-over-year (YoY) grocery inflation rate has 
steadily increased from approximately 7% to 8% at the 
beginning of the year.
  Grocery inflation continued to be highest in the online and 

dollar channels (+22.5% and 19.5% YoY, 
respectively). Both channels have seen 
significant YoY growth in inflation rates 
in 2022 vs. the mass (+13.7%), food 
(+12.9%) and club (+8%) channels.
  It is interesting to note that as 2022 
inflation rates markedly increased in all 
other tracked grocery channels, club 
stores have maintained grocery inflation 
rates of 6.9% to 8.2% YoY. While middle-
income consumers are seeing the highest 
grocery inflation rates at 15.2% YoY, high-

income consumers overtook low-income consumers in terms 
of inflationary impact for the first time in May.

ADVERTISER NEWS
(Continued from Page 1)
the U.S., according to PetSmart, and as the industry 
consolidates, many veterinarians have been out-priced and 
out-positioned in the market… A taco shop that opened its 
first store near Texas Christian University in Fort Worth 
will soon open in its 19th state with a four-store deal signed 
in Utah. Fuzzy’s Taco Shop serves a Baja-style menu that 
includes spicy pork and mahi tacos along with beer and 
“Fuzzyritas” from the bar. The deal it signed in Utah will 
place its corporate-owned and franchised store total above 
150… Signet Jewelers reported Q1 results that topped 
Wall Street expectations and affirmed its full-year outlook. 
The parent company of Kay Jewelers, Zales and other 
jewelry banners saw total sales rise 8.9% to $1.84 billion, 
beating estimates of $1.82 billion. Same-store sales were 
up 2.5%. Signet operates approximately 2,800 stores.
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iSpot.tv

September 2021 through 
May 2022 saw an estimated 
281% rise in sports betting 
national TV ad spend vs. 

the same period a year ago.

SPORTS WAGERING TV AD SPEND STILL SURGING
  The growing sports TV ad category of sports wagering has 
seen national TV ad spending rise nearly threefold over the 
most recent nine-month period to $282 million, according to 
iSpot.tv.
  From September 2021 through May 2022, there was a 
281% rise in estimated national TV ad spend vs. the same 
period a year ago — with total TV ad impressions up 48% to 
18.2 billion vs. the same period the year before.
  Of those 18.2 billion TV advertising impressions, 60% 
were on national linear TV networks, while 37% came via 
local TV media deals and 2.7% were 
streaming. Currently there are 30 states 
that have live/legal operations, and five 
states have passed legislation, but sports 
betting is not yet operational.
  The biggest players in terms of total 
TV ad impressions are FanDuel with a 
34% share, Caesars Entertainment with 
21.7%, DraftKings with 18.6%, BetMGM 
with 13.4%, and Fox Bet at 7.5%.
  FanDuel’s big lead was largely driven by 
TV media airing during the NFL games.
  Top programs for TV ad impressions for sports-betting 
operations for in-game/in-play TV commercials include 
the NFL with a 42.5% share; NBA (7.9%); Major League 
Baseball (5%); college football (3.3%); NHL (1.3%); and 
PGA (1.2%).
  For the previous nine-month period (September 2020 
through May 2021) national TV ad spend was $74 million, 
from a total of 12.23 billion TV advertising impressions —  
57% for national linear TV; 40% of which came from local 
TV media buys, and 3.4% on streaming platforms.

INFLATION SENDS SHOPPERS TO DOLLAR STORES
  The Great Recession in 2008 pushed struggling Americans 
to rely more heavily on dollar stores and prompted other 
shoppers to visit them for the first time.
  Now, more than a decade later, a similar pattern is showing 
up at U.S. discount chains as shoppers try to manage 
record-high gas prices and the fastest growth in inflation in 
40 years.
  Consumer spending is still strong, say top retailers 
including Walmart and Target, but many customers are 
changing their purchasing habits. More consumers are 
balking at buying bigger-ticket items like electronics and 
switching their spending to necessities, such as food and 
household staples.
  This spending shift benefits dollar stores, which mainly sell 
food and everyday items in smaller sized packages.
  Dollar General, the largest U.S. dollar store chain, is 
seeing its core customers — those with household incomes 
under $40,000 a year — “start to shop more intentionally,” 
CEO Todd Vasos said on an earnings call last month.
  Dollar Tree said customers stressed with higher rent, gas, 
heating and food bills are increasingly turning to its stores.
  The chain, which targets slightly higher-income consumers 
in the suburbs and recently raised its base price from $1 to 
$1.25, said customers are “going to come to Dollar Tree 
and Family Dollar now more than ever” in response to 
these pressures, CEO Michael Witynski said in March. 
Dollar Tree owns Family Dollar.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


