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SYNERGIES MAKE SENSE FOR NEXSTAR
 Nexstar Media Group is close to a deal to acquire 
majority control of the CW Network from co-owners 
Warner Bros. Discovery Inc. and Paramount Global, 
reports The Wall Street Journal.  The rumor of the sale 
first surfaced earlier this year.
  Nexstar would acquire 75% of the CW, a network 
aimed primarily at teens and young adults, with 
Paramount and Warner Bros. Discovery each retaining 
12.5% stakes, sources say.
  Nexstar isn’t expected to pay cash for the CW but 
instead would assume a significant portion of the 
network’s current losses, which could exceed $100 
million, some of the people said. An agreement could 
be finalized in the coming weeks.
  Nexstar already is the largest 
owner of CW affiliates. By taking 
over control of its operations, the 
broadcaster continues a strategy to 
invest further in creating and owning 
content. Over the past few years, it 
has launched the NewsNation cable 
channel and acquired the political 
news outlet The Hill.
  The CW was born out of the 2006 
merger of Warner Bros.’ WB and 
CBS’s UPN networks, both which had been struggling. 
The rationale behind the merger was that it would 
provide a platform for the companies’ production 
arms to place content at a time when selling to other 
networks was becoming more difficult as a result of 
industry consolidation.
  Although the CW itself rarely made a profit, it was very 
successful for its parent companies, thanks primarily to 
the Netflix licensing agreement. While the audience for 
the CW was often small compared with other broadcast 
and cable networks, its shows such as “Riverdale” 
and “Arrow” developed big followings on Netflix. Two 
CW dramas—“Legacies” and “All 
American”—were ranked in the 
top 10 of most-popular shows on 
the streaming service.
 
NOTE: The staff at Spots n Dots 
its sneaking out early for the 
holliday weekend.  So no issue on 
Friday. But look for our return  next 
Tuesday, and a look at what TV 
can expect in the 2nd half of 2022.
Enjoy the Independence Day 
holiday weekend! 

NEXSTAR NEARS DEAL TO ACQUIRE CONTROL OF CW NETWORK.
ADVERTISER NEWS
   Restaurant industry comparisons against a very difficult 
2020 (pandemic-related seating restrictions, personnel 
shortages, shortages of some ingredients), might make 
you think restaurants should report gains for 2021, and 
Nation’s Restaurant News says some major chains 
produced “eye-popping” increases in sales.  Olive Garden 
sales were up 18%, Chili’s was up 22%, Applebee’s was 
plus 34.4%, Buffalo Wild Wings plus 17.5%, and both 
Texas Roadhouse and Cheesecake Factory posted 
truly eye-popping gains of 44%.  Some note gains were 
enhanced by initiatives they were forced to implement at 
the height of the pandemic such as take-out and delivery… 
Taco Bell is teaming with Kellogg to test two items using 
Cheez-it utilizing a cracker about 16 times the size of a 

normal Cheez-It.  In the past, Taco 
Bell has tried mash-ups with Doritos, 
Starburst, and Cheetos……Higher 
pricing lifted General Mills organic 
sales (excluding mergers and 
currency fluctuations) by 13% in its 
latest fiscal quarter.  But the company 
expects costs to rise by double-digits 
for the next year and expects to need 
to continue to raise prices…Lithia 
Motors, already one of the largest 

auto dealer group with 267 stores in 24 states, is buying 
10 more dealerships in Florida and Nevada.  The new 
acquisitions will add about $950M in annual sales……
Convenience Store News reports Utah-based Holiday 
Oil will equip all its units with self-checkout Passport 
Express Lane kiosks. Alimentation Couch-Tard, Canadian 
owner of more than 7,000 Circle K stores, will do the 
same with a 3-year rollout…As Amazon continues to 
expand its bricks-and-mortar presence, it will offer another 
perk to members of Amazon Prime- A 20% discount on 
selected essential products at Amazon Fresh stores, and 
non-current Prime members will be able to sign up at the 
store and get the same discounts……(Continued on page 3)
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CORD CUTTING - WHY THE CUT?
We’ve reported several versions of the story; Cord cutting 
this and that...But Civic Science has some info on the 
key demographics of cord-cutters:

  
More likely to be under 55
Twice as likely to be under 34 years old
More likely to have a household income of >$50k
Less likely to live in the suburbs
More likely to identify as Black or Hispanic 

  Compared to the average consumer, 
cord-cutters are also slightly more 
likely to be open to new experiences 
and curious. Thus leading them to own/
want augmented and virtual reality 
products. They are also influenced 
more by social media when choosing 
products.
  Why’d they do it? Civic Science says 
among all consumers who have cut 
the cord, the price of cable services 
is the primary reason, especially among 35–54-year-
olds, while the preference for streaming content comes 
in second. Poor customer service from 
cable companies, fewer commercials, 
and lack of interest in watching live TV 
round out the top choices. With three 
of the top five reasons being more 
behavioral preference and not cost or 
service, cable companies will have fewer 
levers to pull to lure cord-cutters back.
  Limited access to cable as a reason for cord-cutting 
represents a small portion of consumers. However, 
almost all demographic segments driving the cord-
cutting trend ranked it higher than the average U.S. adult, 
indicating that cord-cutting provides improved access to 
TV viewing.
  It’s abundantly clear that cord-cutting is a trend that will 
continue as consumers find what THEY want, not what a 
company wants them to buy.

THIS AND THAT
   After years as a daytime talk show host, Wendy 
Williams is reportedly ready to return to her beginnings: 
audio. Wendy is said to be developing a podcast, and 
hopes her first guests will include Snoop Dogg, the 
Kardashians, and members of the Trump family.  Good 
job Wendy!  How’d you ever get those people to talk?... 
FOX Television Stations Digital properties finished 
May 2022 as the top-performing O&O station group in 
Total Minutes according to Comscore Media-Metrix 
– pulling in 3x the total minutes as the other O&O 
groups combined. This marks FOX Television Station’s 
19th consecutive month ranking as number one in the 
category. The group also finished as the top O&O group 
for unique visitors and total views.
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Anonymous

If an Elvis impersonator dies, 
doesn’t he kind of become 

the best Elvis impersonator?

NOT EVERYONE LOVES LAWYER ADS
  Most Americans believe attorney advertising 
increases the number of liability claims and lawsuits and 
more than half link these ads to higher insurance costs.
   Awareness of litigation financing has also increased, 
but many Americans remain unsure what to think of the 
practice, according to a new survey by the Insurance 
Research Council (IRC), a division of The Institutes.
  “The public sees a connection between attorney ads 
and the cost of insurance. Two-thirds of respondents 

who had an opinion said advertising 
by attorneys increases the number 
of liability claims and lawsuits. Fifty-
nine percent said such advertising 
increases the cost of insurance,” 
said Dale Porfilio, FCAS, MAAA, 
president, IRC. 
  The survey also found 81 percent 
of Americans had seen an attorney 
advertisement within the past year,  
and most americans believe there are 
too many personal injury lawsuits filed 

these days.

CATERPILLAR SPONSORING NHL
  Winmo reports that Caterpillar is now the official heavy 
equipment and industrial power sponsor of the National 
Hockey League (NHL). The multi-year deal will start at 
the beginning of the 2022-23 NHL regular season. 
  The NHL will provide Caterpillar with 
TV-visible signage and arena branding 
at events such as All-Star Weekend, 
NHL Stadium Series and the NHL Winter 
Classic. Caterpillar will also promote 
hockey in local communities through its dealer network. 
  Caterpillar’s DMs hope this partnership will help it 
improve brand visibility and engage with customers 
more effectively. Caterpillar primarily targets Gen-X and 
millennial men. 

NIELSEN COMPETITOR TAKES A STEP FORWARD
  VideoAmp will be integrated into Mediaocean, clearing 

a substantial hurdle toward its adoption 
as a currency in TV and other cross-
platform media deals, the companies 
have announced, according to AdAge.

  The integration covers both Mediaocean’s original 
Spectra mainframe-housed system and its newer cloud-
based Prisma. The platforms, which are in the process of 
being integrated, together handle billing and payments 
for more than $200 billion in global media transactions.
  Some agency executives have pointed to VideoAmp 
and other Nielsen-rival currencies not being integrated 
into Mediaocean as a stumbling block to their 
adoption. Nielsen CEO David Kenny recently pointed 
to rival measurement players not being integrated into 
Mediaocean as something that would prevent buyers 
from adopting them as primary currencies in TV deals.
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College graduates look 
awfully happy for people 

who’ll never have an entire 
summer off again.

JD POWER: AUTO QUALITY TAKES A DIVE
  We’re reported plenty on the auto industry this week, 
especially with all the recalls, price increases and 
the rest.  Here’s another bit of auto news: Pandemic-

related disruptions have driven 
initial vehicle quality to the lowest 
point J.D. Power has recorded 

in 36 years. Vehicle problems surged to a record high 
this year, up 11% from a year earlier, according to J.D. 
Power’s 2022 U.S. Initial Quality Study. 
   New-vehicle quality improved at just 
nine of 33 brands surveyed: Buick, 
Chevrolet, GMC, Cadillac, BMW, 
Mercedes-Benz, Acura, Land Rover 
and Audi.
  Mitsubishi’s quality took the biggest 
hit compared with last year. The brand 
had 226 problems per 100 vehicles, up 
82 from last year. Ram, which ranked 
No. 1 last year, had 186 problems per 
100 vehicles, an increase of 58. Jeep, 
Volvo, Jaguar, Porsche and Hyundai 
also saw the number of problems per 100 vehicles rise 
by at least 36 over last year.
  See the full chart HERE.

LATEST INFLATION VICTIM: WINE
   Wine prices have started to surge as inflation and 
supply-chain issues impact the liquor and wine market.
  A new survey of more than 500 wine enthusiasts found 
that two-thirds of consumers are feeling the pinch and 
are making changes to save money. Almost half said 
they had reduced their wine consumption at home or 
dining out, and others were opting for cheaper bottles or 
boxed wine.
  “This July 4th, we are pivoting to boxed wine,” said 
one respondent of the survey conducted by Bevinars, a 
leading company for virtual wine classes.  “I hate that our 
favorite $15 wine is now $20.”
  Says Bevinars founder Mark Oldman: “Restaurants have 
been much more aggressive in their price hikes, with 
increases of up to 20% at some high-end restaurants.”

DONE DEALS
  Brad Moses takes over as General Manager of Gray 
Television’s WTVG-TV (ABC) in Toledo, 
OH on July 25th. Moses worked at WTVG 
from 1994 to 2000, first as operations 
manager and then as director of creative 
services. Brad has an extensive television 
background with over 30 years of 
experience, including as General Manager 
of television stations then owned by Media 
General in Tampa, Fl; Raleigh, NC; and 
Savannah, GA.... Marketing solutions agency Luckie has 
named Mary Winslow Chief Marketing Officer. Winslow 
is the agency’s first CMO and will be based in the Atlanta 
office. Winslow joined Luckie in 2015 and has been 
Senior Vice President of Strategic Solutions since 2017.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

ADVERTISER NEWS (Continued from page 1)
   We reported earlier this week about problems at Bed 
Bath & Beyond.  Now the company is reporting CEO Mark 
Tritton will be leaving the company and it will search for a 
new leader.  Sales in its fiscal first quarter were down 25% 
and its quarterly net loss was $358 million, seven times 
worse than last year.  Citing supply chain problems, BB&B 
said it ran short of its 200 best-selling items during the 
holiday season, costing it about $100 million in sales……
But sometimes even companies doing well shake up the 

Executive Suite.  Dollar Tree is replacing 
its Chief Financial Officer and four other 
execs despite record quarterly earnings 
in its latest quarter.The company already 
operates 16,162 Dollar Tree and Family 
Dollar stores and is on track to open 
another 590 this year...Automotive news 
says the  Nissan Titan is about to go 
away. The company plans to exit the full-
size pickup market after years of failing 
to make a major dent in the giant Detroit-
dominated segment. 

“There’s no plan engineering’s 
working on for replacing it, updating 
it,” a source briefed on the matter told 
Automotive News. “It’s dead.” Two 
industry forecasters, LMC Automotive 
and AutoForecast Solutions, do not expect Nissan to 
introduce a redesigned Titan once production of the current 
generation ends by late 2024.... High-end furniture chain 
RH has slashed its outlook for 2022 revenue, anticipating 

consumer demand for its products will 
continue to soften in the back half of the year. 
The company now sees annual sales down 
between 2% and 5%. “With mortgage rates 
double last year’s levels, luxury home sales 
down 18% in the first quarter, and the Federal 

Reserve’s forecast for another 175 basis point increase to 
the Fed Funds Rate by year end, our expectation is that 
demand will continue to slow throughout the year,” CEO 
Gary Friedman said in a statement.

Time Net Program Adults 18-49 
Share

Viewers in 
Millions

8:00 NBC America's Got Talent 0.6 5.74M
CBS FBI 0.3 3.53M
ABC Holey Moley 0.3 1.79M
FOX Crime Scene Kitchen 0.2 0.96M
CW Superman & Lois 0.1 0.82M

9:00 ABC The Chase 0.3 1.59M
CBS FBI: International 0.2 2.98M
FOX I Can See Your Voice 0.1 0.79M
CW Tom Swift 0 0.35M

10:00 NBC Dancing With Myself 0.3 2.17M
CBS FBI: Most Wanted 0.2 3.11M
ABC Who Do You Believe? 0.2 1.20M

https://www.autonews.com/retail/jd-power-2022-initial-quality-study-vehicle-quality-sinks-new-low

