
 www.SpotsnDots.com

PAGE 1

LITTLE SPENDING BY GOP FRONTRUNNER
 “So far, this hasn’t been television’s election,” writes 
Kantar CMAG Senior Vice President Elizabeth Wilner 
(pictured) in her latest column for the Cook Political Report. 
An estimated $323 million has been spent thus far on the 
battle for the major party presidential nominations, but 
the biggest spenders aren’t winning the most delegates, 
particularly on the Republican side.
 Sen. Marco Rubio, she notes, had focused on TV 
and other media—both paid advertising and interviews—
rather than traditional campaign organizing 
to get out voters, but he is now out after 
losing his home state primary this week. 
Fellow Floridian, former Gov. Jeb Bush, still 
leads in TV advertising—$77 million by his 
campaign and supporting Super PAC—and 
he didn’t even make it to his own state’s 
primary vote.
 “And Republican frontrunner Donald 
Trump rolls on, seemingly impervious to TV 
ads attacking him and largely eschewing 
ads of his own,” Wilner writes. The billionaire 
businessman and reality TV star has spent less on TV 
than any other candidate still in the race. There isn’t any 
pro-Trump PAC buying ads either. The Trump campaign 
to date has aired a mere eight unique commercials; while 
Kantar counts several dozen each for his Republican 
opponents. “While an unsuccessful Rubio applied data 
science to optimize his earned media, Trump is going by 
gut and guerrilla tactics to optimize his,” says Wilner.
 We mentioned that there is no pro-Trump PAC, 
but there are multiple groups buying anti-Trump ads—
more negative TV ad spend than any other presidential 
candidate, but with little success to show for it. According 
to Kantar CMAG’s Mitchell West, more money has been 
spent on TV ads containing anti-Trump messages than on 
advertising about any other messages tracked by Kantar 
except for foreign policy/terrorism at #1 and healthcare at 
#2. After anti-Trump at #3, attacks on President Barack 
Obama rank #4 in amount of spend; social issues (women’s 
rights, abortion, civil rights, gay marriage, drugs) rank #5.
 With Trump in the lead and opponents seeking now to 
deny him a first-ballot victory at the Republican National 
Convention July 18-21 in Cleveland, the GOP primary has 
become a delegate hunt. “Delegate hunts are hardly made 
for TV; instead of focusing on passive voters among whom 
TV can work best, delegate hunts focus on the actively 
engaged,” Wilner explained.
 Also, the more drawn out the primaries are, the shorter 
the general election campaign becomes. “Not even the 
most super Tuesday can equal in TV ad spend a general
Continued on Page 3

ADVERTISER NEWS
 The CEO of the nation’s largest automotive retailer 
sees “yellow flags” waving about upcoming sales: 
AutoNation’s Mike Jackson notes that while sales for 
the year’s first two months were up 3.4% over last year’s 
record pace, incentive spending is up 14% and leasing 
accounts for more than 30% of transactions. He fears with 
those tactics the factories could be “sowing the seeds for 
disruption”……At the high end of retail, Neiman Marcus 
reported a same-store sales decline of 2.4%, the second 

straight quarter with negative comps. Other 
upscale retailers such as Nordstrom and 
Bloomingdales have also seen weak 
numbers and cite the weather and a strong 
dollar that impacts international visitors as 
reasons for declines……Chipotle Mexican 
Grill same-store sales were down 26.1% last 
month, which actually was an improvement 
over January’s huge 36.4% decline. In the 
first week of March negatives dipped to 
21.5% but after a store in Massachusetts 
had to close in the following week, negatives 

rose back to 27.3%......Arby’s, which opened 61 new 
restaurants last year, has deals in place to open another 
138 locations. After a year with same-store growth of 8.1% 
in 2015, the company says it has a “strategic priority to 
expand aggressively”……With spring upon us, Furniture 
Today reports that sales of “outdoor chat group” furniture 
are on the rise, reaching $1.1 billion last year, a 6.4% 
increase over 2014. It estimates 37% of consumers are 
planning to improve their outdoor space with chat group 
furniture this year……Having taken over the pharmacy 
operations in Target stores, CVS Health has now opened 
the first new MinuteClinics within those stores, starting 
with some locations in the Charlotte and Raleigh-Durham 
markets. CVS says the new in-store units will offer all the 
same services as in its older units as well as some other 
services not previously available……Coca-Cola acquired 
the Hansen’s and Blue Sky soda brands last year in a 
deal with Monster Beverage and Beverage World reports 
Coke is now preparing to relaunch the brands as “craft 
sodas.” Research for Coke’s Venturing & Emerging Brands 
unit finds craft and specialty soda currently accounts for 
less than 2% of U.S. soft drink sales but is on a growth 
pattern……Marketwatch reports that Bump Williams 
Consulting has found beer SKUs (Stock Keeping Units) 
have grown from 4,843 in 2008 to 11,833 last year. The 
majority of that growth is coming from craft beers, now 
with more than 7,400 SKUs. That’s put stress on local beer 
distributors, now handling an average of 981 SKUs. And 
in the period that SKUs grew by 244%, total beer output 
dropped by 3.3%.
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NETWORK NEWS
 CBS announced a trio of finales for Sunday, May 8, 
beginning with the season finale of Madam Secretary at 
8:00 pm (ET), the series finale of The Good Wife at 9:00 pm 
(ET) and the season finale of Elementary at 10:00 pm (ET). 
Mike & Molly returns to the schedule Monday, April 25, at 
8:00 pm (ET). Person of Interest returns with two weekly 
episodes Tuesday, May 3 and Monday May 9 at 10:00 pm 
(ET) each night. Undercover Boss is back on the CBS 
schedule Sunday, May 15, at 9:00 pm (ET). CBS will also 
have three primetime reality-themed specials of The Price 
is Right Monday, May 23, Tuesday, May 
24 and Wednesday, May 25 at 8:00 pm 
(ET) each night……Daddy Yankee, Don 
Omar and Victor Manuelle will perform 
at the 2016 Billboard Latin Music 
Awards “Billboard Duets,” joining 
previously announced performers. The 
awards show airs live from Miami on 
Telemundo Thursday, April 28, at 8:00 
pm (ET). It will be preceded at 7:00 
pm (ET) by the red carpet preshow La 
Alfombra de Premios Billboard……
Brett Eldredge and Chris Young with Cassadee Pope 
have been added to the lineup of artists scheduled to 
perform at the 51st Academy of Country Music Awards 
broadcast live from Las Vegas Sunday, April 3, at 8:00 
pm (ET) on CBS……U.S. Olympic gold medalist Mikaela 
Shiffrin aims for her 10th consecutive slalom victory 
on NBC this Saturday at 1:00 pm (ET), as NBC Sports 
Group presents more than 15 hours of coverage of the FIS 
World Cup alpine skiing finals from St. Moritz, Switzerland. 
Coverage begins Wednesday on NBCSN at 6:00 am (ET) 
with the men’s and women’s downhill.

TUESDAY RATINGS
 Once again CBS had the most viewers and NBC won 
the 18-4 demo in the Tuesday Nielsen overnights. NBC, 
led by The Voice, registered an average 2.3 rating in Adults 
18-49 and 5.9 in Households, with an average audience 
of 9.399 million viewers. CBS, led by NCIS, was at 1.5 18-
49, 6.7 HH and 10.827 million; ABC, with Fresh off the 
Boat, 0.8 18-49, 2.0 HH and 3.074 million; FOX, with New 
Girl, 0.7 18-49, 1.2 HH and 1.829 million; Univision 0.6 
18-49, 0.9 HH and 1.659 million; Telemundo 0.5 18-49, 0.8 
HH and 1.350 million; and The CW 0.3 18-49, 0.6 HH and 
0.903 million.

RECALLS IMPACT AUTO SATISFACTION
 With more than 51 million vehicles recalled in 2015, 
customer satisfaction with recall service drops to 781 on 
a 1,000-point scale in 2016 according to the J.D. Power 
Customer Service Index Study, down from 789 in 2015. In 
comparison, satisfaction among customers with non-recall 
servicing averages 809 in the new study. 
 Luxury brands generally led customer satisfaction in the 
study, with Audi on top at 874, followed by Lexus (869), 
Cadillac (863), Mercedes-Benz (857) and a tie (856) by 
Jaguar and Lincoln. Among mass market brands, Mini 
scored 858, followed by Buick (849), GMC (830) Chevrolet 
(818) and Hyundai (814).

AVAILS
 Entravision Hartford, the leader in Spanish Language 
media, seeks an experienced and aggressive television 
sales executive to join our Integrated Marketing Solutions 
staff. This career opportunity offers a customer-focused 
approach toward media sales. You’ll have tremendous 
broadcast television, digital, and mobile sales platforms to 
drive significant advertising revenues. Spanish Language 
media is the fastest growing segment in advertising 
today, and Entravision Hartford/Springfield is a major 
shareholder in the space. Send resume/cover letter 

to: savenancio@entravision.com, or 
fax to 860-278-1811. Compensation 
is uncapped and limited guarantees 
are available!
 Sales Manager Southeast…Small 
station group with tons of experience 
wants to hire people that are tired of 
corporate demands. Forget all the 
bureaucracy and get back to enjoying 
this great business of TV by doing 
what you do best. We are proud to 
be a family oriented company that 

cares about our people as we understand that they are the 
cornerstone of our success. Right fit for you? If so, send your 
resume to SETVBroadcast@gmail.com We are an equal 
opportunity employer.
 WKRN-TV, Media General’s ABC Affiliate in Nashville, 
TN, is actively seeking a dynamic, career-minded Account 
Executive. The ideal candidate is a motivated self-starter 
who has the ability to 
interact with and influence 
others in a positive manner. 
The ideal candidate is 
driven to generate results 
for local businesses and 
revenue for WKRN, MeTV and its suite of digital properties. 
Applicants must demonstrate a track record of success and 
passion for developing new business. CLICK HERE for 
more info or to apply now. No calls please. EOE.
 WAFF 48 in Huntsville, AL is seeking a multi-platform 
Sales Executive to join our team! We’re looking for an 
energetic team player who has the desire to create and 
present solutions for our advertisers. Our ideal candidate 
will have the ability to exceed goals through new business 
development and outstanding customer service. Please 
apply online at https://careers-raycommedia.icims.com 
and attach resume with cover letter. No phone calls please. 
EOE-M/V/D/V
 KRQE Media Group in Albuquerque, NM is searching 
for a business development account executive. This 

position is responsible for expanding 
the customer base by generating 
new leads, selling non-traditional 
advertising and growing existing 
revenue from current clients, in 
accordance with station policies 
and procedures. You must be able 
to negotiate advertising rates and 
schedules and prepare creative 
written and oral proposals to clients. 

Must be able to forecast future business and monitor 
account receivables. CLICK HERE for details or to apply. 
EOE/M/F/V/D3/17/2016

Dos Equis announced 
that they are retiring their 

famous ‘Most Interesting Man 
in the World’ ad campaign. 
He will now go back to his 

original name ‘Greg the 
Lying Alcoholic.’

Michael Che
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LOCAL BROADCAST REACHES CAR BUYERS
 The Utah Broadcasters Association in collaboration 
with Salt Lake City TV and Radio broadcasters worked 
to showcase the power of local advertising. In a very 
competitive auto market, Ken Garff Automotive Group 
needed to engage buyers across the entire sales funnel 
and select an ad strategy that would most effectively reach 
their consumer segment. Nielsen Campaign Effect was 
used to measure whether automotive buyers or leasers 
who tuned into a Ken Garff ad on TV or radio station were 
more engaged than consumers who had not heard or seen 
the advertisement. Overall the results 
of the analysis showed that the power 
of local broadcast television and radio 
advertising was unquestionable for Ken 
Garff Automotive Group.
 The case study provided by Nielsen 
showed that purchase consideration 
for Ken Garff increased 70% for 
people exposed by both TV and radio. 
Specifically, purchase intent was 26% for 
the control group, which had not been 
exposed to the ads, rising to 36% for 
those exposed to only one medium—either TV or radio—
and to 44% for those who were exposed to the dealership 
group’s ads on both TV and radio.
 According to the Nielsen survey, a :30 TV ad used in 
the campaign was the most effective in most of the areas 
consumers were quizzed about: relevance; new information; 
and “made me think that Ken Garff Auto is really different 
from other automotive dealerships.” The :30 radio spot was 
tops for believability, although the :30 and :15 TV spots 
were close behind with their scores.
 
THIS AND THAT
 Fox News Channel (FNC) canceled Monday’s planned 
13th Republican Presidential Debate as Donald Trump 
said he would not participate and John Kasich said he 
would not appear unless Trump did. That left only Ted Cruz 
and an FNC statement said there needed to be more than 
one participant……A report from Strategy Analytics says 
the worldwide business tablet market reached 26.3 million 
unit shipments in Q4 2015, up 36.7% sequentially from 
Q3 2015. Personal tablet sales have been slowing, while 
corporate shipments have ramped up significantly. That’s 
due in part to a business shift in computing models from 
PCs and laptops to 2-in-1 tablets……Wall Street celebrated 
as the Federal Reserve left interest rates where they are—
still low by historical standards—and signaled that there 
will be fewer rate hikes than previously indicated in coming 
months. The Fed noted risks from an uncertain global 
economy in opting for a more cautious approach.

STRANGE YEAR FOR POLITICAL ADVERTISING
Continued from Page 1
election in which two armies—each consisting of candidate, 
party and amassed outside groups—are pouring everything 
they’ve got into 10 or so states every single day,” says the 
Kantar expert. A brokered GOP convention may be great for 
TV ratings, Wilner says, “but a general election air war that 
doesn’t begin until late July and lasts just over three months 
is a revenue washout.”

AVAILS
 WDSU- Hearst Television’s NBC affiliate in New 
Orleans has an opening for a highly motivated, dynamic 
and driven Account Executive on our sales team.  The AE 
will be responsible for selling WDSU TV, MeTV, WDSU.com 
and Mobile, and our specialty apps such as Parade Tracker 
and Transit Tracker. New Business Development is our #1 
Priority. Must be able to thrive in a fast-paced, competitive, 
multi-media environment. CLICK HERE to apply. EOE
 WXIX-TV, FOX19 NOW, Cincinnati is seeking a Senior 
Digital Sales Specialist. This person will be responsible 

for working with the sales staff to help 
develop digital revenue and will meet 
with local businesses to consult with 
them on the best digital advertising 
solutions for their business. Must have 
at least 2 years of proven Digital sales 
experience and be energetic, organized, 
and an effective communicator. CLICK 
HERE to apply, and attach your cover 
letter and resume. No calls please. 
EOE-M/F/D/V
 The CW Affiliate in Greensboro, 

NC, WCWG is seeking a General Manager. A successful 
candidate will not only train, manage, and motivate the 
station’s personnel, but also manage and control sales 
revenue through the development of strong relationships 
with sales and sales management. Our GM needs to be a 
progressive thinker who can drive station growth and must 
possess a strong background in development and budgeting. 
Please send resume to: tiffany@lockwoodbroadcast.com. 
EOE/Pre-employment drug test is required.

ACCOUNT ACTION
 MediaPost reports that Nationwide has appointed 
WPP’s Ogilvy & Mather as its new lead creative agency. 
The insurance company had parted ways with McKinney 
as its agency in February. 

13-YEAR HIGH FOR EASTER SPENDING
 Ready to celebrate spring with friends and family, 
Americans anticipate spending more than ever on Easter 
this year. According to the National Retail Federation’s 
(NRF) annual Easter Spending Survey conducted by 
Prosper Insights and Analytics, spending for the holiday 
is expected to reach $17.3 billion.
 Those celebrating plan to spend an average of $146 
per person, according to the survey. That’s the highest level 
in the 13 years the survey has been conducted and up 
significantly over last year’s $140.62 per person and $16.4 
billion total.
 “Retailers are beginning one of their busiest times of 
year and are more than ready as consumers shop for spring 
essentials,” NRF President and CEO Matthew Shay.
According to the survey, consumers will spend $5.5 billion 
on food, $3.0 billion on clothing, $2.7 billion on gifts, $2.4 
billion on candy and $1.2 billion on flowers.
 With shopping lists in hand, 58.4% of consumers will 
head to discount stores, 41.4% will go to department stores 
and 24.7% will shop at local small businesses. Not everyone 
will make it to stores: 21.4% will shop online, up from 18.8% 
last year. Among smartphone owners, 22.8% will research 
products on their devices while 14.9% will use their phones 
to make a purchase.3/17/2016

This weekend was Daylight 
Savings Time and we all lost 

an hour of our lives. Plus, 
I watched the Democratic 

debate so I actually lost three 
hours of my life.

James Corden
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