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EMBRACING SKINNY BUNDLES AND OTT
 CBS Corporation Chairman and CEO Les Moonves 
is an optimistic guy these days. He told a Deutsche Bank 
conference that the current quarter is “extremely strong” for 
ad sales. Wells Fargo Securities analyst Marci Ryvicker 
says Moonves told the gathering in Florida that the upfront 
should show pretty big increases in both CPMs and volume. 
“I haven’t seen advertising this strong in many, many year,” 
Deadline quoted Moonves as saying.
 The CBS boss also said the economics of its new 
Thursday Night Football deal with the NFL 
are improved over the previous one. Ryvicker 
noted that there will now be 18 TNF games, 
rather than 16. CBS gets the first five and 
NBC the next five, while NFL Network carries 
all and is exclusive on eight.
 Moonves was early to embrace 
OTT streaming and remains bullish. He 
said Showtime is “ripe” for streaming. 
Broadcasting & Cable reported that he 
mentioned the possibility of offering a 
combined CBS All Access and Showtime 
service, with a discount for subscribing to both 
CBS Corp. offerings.
 He’s not sure just where the sweet spot is for skinny 
bundles, but Moonves thinks someone is going to find the 
right packages and pricing for marketing smaller bundles 
to people who don’t want hundreds and hundreds of cable 
channels. “People are tire of paying for things they don’t 
watch,” he said. But Moonves remains confident that his 
company will do well, regardless. “You can’t live without 
CBS,” he said.
 Looking to next season, Moonves indicated that all five 
new shows currently on the CBS schedule are likely to be 
renewed. Those are Life in Pieces, Code Black, Criminal 
Minds: Beyond Borders, Supergirl and Limitless. 

LUCK OF THE IRISH: $4.4 BILLION
 St. Patrick’ Day may not compare to bigger holidays 
in terms of retail spending, but 
the annual St. Patrick’s Day 
Spending Survey from the 
National Retail Federation 
(NRF) finds that more than 
125 million Americans plan 
to celebrate the Irish holiday 
and are expected to spend an 
average of $35.37 per person, 
down slightly from last year’s 
$36.52. Total spending for the 
March 17 holiday is expected to 
reach $4.4 billion.The holiday is 
most popular among individuals 
18-24 years old.

ADVERTISER NEWS
 This Week In Consumer Electronics reports the Justice 
Department has approved GE’s proposed sale of its 
appliance division to Haier, with the deal now anticipated 
to close this summer. The DOJ had previously rejected a 
sale to Electrolux, fearing that combination would have 
too large a market share……CKE Restaurants has 
successfully refranchised about 92% of its more than 3600 
restaurants under the Carl’s Jr. and Hardees banners to 
become a more “asset-light” business. Now the company 

will consolidate headquarters in Nashville, 
moving Carl’s Jr. operations from California 
and Hardee’s from St. Louis. Nashville is 
one of the markets where the company has 
retained company-owned locations……In its 
first year as a public company, Shake Shack 
produced an 11% same-store sales gain in 
the fourth quarter, and a profit increase of 
88% that was aided by lower food costs. The 
company added three domestic locations 
during the quarter and plans to enter several 
new markets this year, including Los Angeles, 
Minneapolis, and the state of Arizona……

Dick’s Sporting Goods reported a 2.5% same-store 
decrease for the fourth quarter and a 5.8% drop at the 
Golf Galaxy chain. For the full year, consolidated same-
store sales were down 0.2% but helped by opening new 
stores, total net sales were up 6.7% to $7.3 billion. For 
2016, the company expects same-store sales to be in a 
range of flat to up 2%, and will open 36 new Dick’s stores, 
nine new Field & Stream stores, and two Golf Galaxy 
locations……The New York Post is reporting on Kmart’s 
new plan to become largely a close-out retailer, saying the 
Kmart Strategic Merchandising Group has sent emails 
to bankruptcy lawyers that work with distressed retailers 
saying it is “aggressively seeking consumer product deals 
to fuel the Kmart treasure hunt” and will pay the “highest 
recovery” prices for merchandise……Shopko Hometown 
Continued on Page 3
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NETWORK NEWS
 The season finale of The Bachelor will be a three hour 
live television event on ABC Monday, March 14, beginning at 
8:00 pm (ET). America will be watching along with the studio 
audience as Ben Higgin’s journey to find love comes to its 
“astonishing” conclusion as he picks between the remaining 
two women. Once the decision is known, both ladies will be 
back with Ben to discuss the outcome with Chris Harrison. 
In addition, the new Bachelorette will be revealed, live, on 
The Bachelor: After the Final Rose, beginning at 10:01 
pm (ET)……America’s Got Talent, the #1 most-watched 
alternative summer show for the past 10 
years, will premiere on Tuesday, May 31 
at 8:00 pm (ET) on NBC. The series will 
shift back to Los Angeles this season with 
new judge Simon Cowell. Also on NBC, 
American Ninja Warrior swings back 
into action on Wednesday, June 1 with 
its two-hour premiere at 8:00 pm (ET). 

MONDAY RATINGS
 The Voice dominated Monday 
primetime for NBC, which claimed 
an average 2.7 rating for Adults 18-49 in the Nielsen 
overnights, 6.8 in Households and an average audience of 
11.147 million. ABC, with The Bachelor, was at 1.8 18-49, 
4.5 HH and 6.852 million; FOX, with Gotham, 1.4 18-49, 
2.7 HH and 4.410 million; CBS, with reruns, 1.2 18-49, 4.2 
HH and 6.618 million; Univision, with the finale of Artes 
Muerta que Lichita, 0.8 18-49, 1.1 HH and 2.033 million; 
Telemundo 0.5 18-49, 0.8 HH and 1.383 million; and The 
CW 0.3 18-49, 0.6 HH and 0.882 million.

WEEKLY RATINGS
 For Week #24, February 29 to March 6, NBC was at 1.5 
18-49 and 4.0 HH; CBS 1.2 18-49 and 4.9 HH; ABC 1.2 18-
49 and 2.9 HH; FOX 1.1 18-49 and 2.2 HH; Univision 0.7 
18-49 and 1.1 HH; Telemundo 0.4 18-49 and 0.7 HH: and 
The CW 0.4 18-49 and 0.8 HH. 

THIS AND THAT
 Loyal Apple customers don’t seem to have much interest 
in the new, 4-inch iPhone expected to go on sale following 
an official announcement later this month. A survey by 
Branding Brand found that 78% of Millennial, Generation 
X, and Baby Boomer-aged consumers are either happy with 
and will keep their current device, or plan to wait until the 
next iPhone launch—but they don’t want a 4-inch one……
Home Depot has agreed to pay at least $19.5 million to 
compensate U.S. consumers harmed by a 2014 data breach 
affecting more than 50 million cardholders……The Wall 
Street Journal reports that the Department of Justice has 
expanded its probe of Volkswagen AG’s diesel emissions 
cheating, issuing a subpoena under a bank fraud law to 
investigate possible violations of tax laws. The unusual use 
of the banking law will allow DOJ attorneys to look back 
at 10 years of internal VW documents—farther back than 
under most fraud statutes. Meanwhile, German prosecutors 
have widened their VW probe cover 17 people, but have 
reportedly still found no evidence directly linking former or 
existing board members to fraud or a possible coverup.

AVAILS
 Media General’s KRON4, the Bay Area’s News Station, 
is looking for an enthusiastic and highly self-motivated multi-
media account executive to sell commercial advertising 
along with creative, media partnerships to local businesses 
and advertising agencies. If you’re looking to marry your 
passion and drive for success, with a company that’s paving 
new roads in the world of communications, WE WANT YOU 
TO JOIN OUR TEAM! CLICK HERE for more information 
or to apply now. EOE/M/F/V/D Background check and drug 
screen required.

 KWQC TV6 seeks a General Sales 
Manager for their dominant NBC affiliate 
serving Eastern Iowa and Western 
Illinois. KWQC needs a visionary to 
lead our staff of experienced sales 
professionals to exceed revenue goals 
and grow market share across multiple 
advertising platforms. Candidates 
should have documented successful 
experience at all levels of sales and 
sales management including Local and 
National Sales Manager success in 

markets 75-125. CLICK HERE for more info or to apply. EOE 
M/F/D/V - Background check/drug screen required.
 WDSU- Hearst Television’s NBC affiliate in New 
Orleans has an opening for a highly motivated, dynamic and 
driven Account Executive on our sales team.  The AE will 
be responsible for selling WDSU TV, MeTV, WDSU.com 
and Mobile, and our specialty apps such as Parade Tracker 
and Transit Tracker. New Business Development is our #1 
Priority. Must be able to thrive in a fast-paced, competitive, 
multi-media environment. CLICK HERE to apply. EOE.
 WNCN CBS North Carolina, Media General’s CBS 
affiliate in Raleigh, NC, has an immediate opening for a 
goal oriented sales professional. We have all the sales 
tools and resources in 
order for you to succeed. 
Responsibilities include 
growing existing client 
billing, cultivating new 
business, and the ability 
to generate digital and 
non-traditional revenue. Applicants for this position must be 
driven, self-motivated professionals looking to take the next 
step in their career. EOE M/F/V/D Background check/drug 
screen required. CLICK HERE to apply now. EOE
 WKRN-TV, Media General’s ABC Affiliate in Nashville, 
TN, is actively seeking a dynamic, career-minded Account 
Executive. The ideal candidate is a motivated self-starter who 

has the ability 
to interact with 
and influence 
others in 
a positive 
manner. The 
ideal candidate 

is driven to generate results for local businesses and revenue 
for WKRN, MeTV and its suite of digital properties. Applicants 
must demonstrate a track record of success and passion for 
developing new business. CLICK HERE for more info or to 
apply now. No calls please. EOE.

3/9/2016

A marijuana activist group 
is planning a protest at the 

White House on April 2. 
They’re expected to show up 

around May 9.

Conan O'Brien

http://www.spotsndots.com
https://jobs.mediageneral.com/JobDetails.asp?varID=RON-000074
https://jobs.mediageneral.com/JobDetails.asp?varID=WQC-000060
http://wdsu.com/
https://urldefense.proofpoint.com/v2/url?u=http-3A__careers.hearsttelevision.com_ShowJob_Id_754040_Account-2DExecutive_&d=CwMD-g&c=B73tqXN8Ec0ocRmZHMCntw&r=jx8d9Y59eT9WpKTENH_M6Qv2bErMV1wMa2sxSRlVVrg&m=HI4S0pmngFTSB9M4Zi7z3myxSLxnUiIZt-NA5DV4GUI&s=ETQKln4_mmCtDNVg2Msu4VjKuDVyH73rbP21wapDj1A&e=
http://www.mediageneral.com/careers
http://www.spotsndots.com/classifieds/job/sales/account-executive---nashville/ad_ee5b2b50-e491-11e5-9cc6-937a6d7a1097.html


 The Daily News of TV Sales @ www.spotsndots.com 

PAGE 3

MAJORITY NOW HAVE CONNECTED TV
 More than half (52%) of all U.S. Internet homes have 
at least one TV connected to the Internet, representing an 
increase of six million homes over the past year, according 
to The NPD Group Connected Intelligence Connected 
Home Entertainment Report. While the types of devices 
being used to connect these TV screens to the Internet are 
varied (video game consoles, streaming media players, 
Blu-ray disc players and the TVs themselves), the average 
connected TV home had nearly three (2.9) devices installed 
that they could use for programming from apps on their TVs.
 Video game consoles continue 
to lead, now approaching 30 million 
households, with streaming media 
players close behind. Connected TVs 
have surged ahead from a near tie with 
Blu-ray disc players at the end of 2014, 
and now number over 20 million. Even 
so, Blu-ray player penetration is still 
growing, albeit slowly.
 In examining the entire connected 
device landscape, there are now 734 
million in use within U.S. Internet 
homes, averaging 7.8 connected devices per home. This 
represents an increase of 64 million installed and Internet-
connected devices over the past year. This momentum is, 
in part, being driven by the increased adoption of Internet-
enabled televisions and streaming media players as well as 
the increased availability of streaming video content.
 “Ownership of connected televisions and streaming 
media players is accelerating while the availability of 
streaming content is simultaneously expanding. These 
combined forces will continue to drive increased adoption 
of connected devices within U.S. households,” said NPD 
Group executive director John Buffone. “At the same time, 
as the number of households that have access to apps on 
TVs rises, so too do the business opportunities for content 
owners and distributors.”

DIGITAL ON TRACK TO SURPASS TV $
 With the continued growth of digital advertising, it’s 
just a matter of time before digital surpasses television 
in total ad revenues—although the digital pie is divided 
among many, many more players, including pretty much 
all of the TV players. Magna Global had already forecast 
that U.S. digital spending will edge past TV this year and 
ZenithOptimedia has projected 2018, although Zenith is 
looking at the entire world, not just the U.S. Now eMarketer 
is out with a forecast predicting that the graph lines will 
cross in 2017.
 eMarketer has lowered its growth projections for TV ad 
spending since the last forecast. Television will grow 2.5% 
this year, it says, compared to 4.5% forecast in Q3 2015. In 
the long term, TV ad spending will continue to grow by about 
2% a year. But by 2020, eMarketer says TV ad spending’s 
share will drop below one-third of total media ad spending 
for the first time in the U.S. 
 Total digital ad spending in the U.S. is forecast to be 
up 15.4% this year to $68.82 billion—compared to $70.60 
billion for TV. The crossover projected for next year puts 
digital at $77.37 billion, surpassing TV at $72.01 billion.

AVAILS
 Entravision Hartford, the leader in Spanish Language 
media, seeks an experienced and aggressive television 
sales executive to join our Integrated Marketing Solutions 
staff. This career opportunity offers a customer-focused 
approach toward media sales. You’ll have tremendous 
broadcast television, digital, and mobile sales platforms to 
drive significant advertising revenues. Spanish Language 
media is the fastest growing segment in advertising 
today, and Entravision Hartford/Springfield is a major 
shareholder in the space. Send resume/cover letter 

to: savenancio@entravision.com, or 
fax to 860-278-1811. Compensation is 
uncapped and limited guarantees are 
available!
 Midwest Network affiliate is 
looking for an experienced anchor/
reporter. This individual will anchor 
a daily newscast M-F and serve as 
senior reporter providing daily newscast 
content. Minimum of three to five years 
professional experience is required. 
Send cover letter/resume and current 

demo link to: apply@spotsndots.com. EOE.
 NBCUniversal in Dallas is seeking a Director of 
National Sales. The Director of National Sales for the 
Dallas office will be responsible for managing all national 
sales efforts for the NBC owned TV Stations, the NBC-
represented Comcast Sportsnets and their digital platforms 
across the Texas-Colorado-Oklahoma-Kansas-Arkansas-
Louisiana regions. The primary responsibility will be to 
effectively implement the station groups’ collective strategy 
with all agencies and advertisers in order to grow revenue 
and achieve business plan goals. CLICK HERE to learn 
more or to apply now. EOE.
 WYFF 4, Hearst Television’s NBC affiliate and #1 
station in beautiful Greenville, SC, seeks a Local Sales 
Manager to lead, coach, and motivate a team of talented 
Account Executives. The ideal candidate will be highly 
organized and detail-oriented with a proven track record of 
revenue and share growth across multi-platforms and new 
business development. Must be a skilled negotiator, highly 
competitive, and have a sense of urgency. CLICK HERE to 
apply. Equal Opportunity Employer.
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ADVERTISER NEWS
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continues to expand, opening ten new stores this month 
alone, and more to come as the year progresses. Serving 
rural communities the Hometown format averages 15,000 
to 35,000 square feet, and Shopko’s CEO says “the rural 
population is grossly underserved by retailers”……Pier 1, 
which is planning to return to TV advertising next month, 
had a 0.7% same-store decrease in the quarter that ended 
on 2/27, which beat its expectations of a 2-4% decline……
Now that the convenience store business is running into 
year-to-year comparisons that compete with lower gas 
costs in the prior year, positive results may be tougher to 
achieve. Casey’s General Stores total revenue and profit 
were down in the latest quarter, impacted by lower margins 
on gas. But same-store food/drink sales were up 6%.3/9/2016

NASA is recruiting people 
for a rest studies program 
who will be paid $18,000 to 
spend 70 days in bed and 
smoke different types of 

marijuana. But so far, they've 
only had 1 billion applicants.

Seth Meyers

http://www.spotsndots.com
https://sjobs.brassring.com/TGWEbHost/jobdetails.aspx?partnerid=25354&siteid=5108&jobid=306627
http://careers.hearsttelevision.com/ShowJob/Id/773492/Local-Sales-Manager/
http://www.spotsndots.com

