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STUDY: SPOTS GET BOOST IN LIFESTYLE TV
STRONG CREATIVE STILL THE KEY
     People who watch lifestyle television programming obviously 
have a special interest in the particular type of programming 
presented, so it’s no surprise that they are engaged viewers. 
A new study also finds that advertisements seen in lifestyle 
TV programming have potential to score significantly higher 
in generating viewer engagement than identical commercials 
appearing in television shows of other genres, such as reality, 
general entertainment, sports or news.
  The Environment and Advertiser Impact Study, 
commissioned by Scripps Networks Interactive (SNI) and 
conducted by Nielsen, employed both attitudinal 
and consumer neuroscience methodologies 
to better understand how TV program genres 
impact advertising effectiveness. In particular, the 
researchers wanted to know whether or not the 
same ads across the largest ad categories are 
perceived differently in the lifestyle environment 
compared with other TV genre environments.
   “Strong creative grabs viewers’ attention, generates an 
emotional response and builds or reinforces long term 
memories,” said Dr. Carl Marci, Chief Neuroscientist, Nielsen 
Consumer Neuroscience. “This study suggests that in the 
context of lifestyle programming, ads may gain additional 
benefit.”
   In the attitudinal research—which measured how viewers 
feel about advertising and the programming environment—
the study found that commercials running in the lifestyle 
programming environment scored 22% higher among all 
viewers across the four pillars of advertising engagement: 
interest in products, attention to brands, intent to seek 
information and purchase intent. Lifestyle programming 
had the largest impact on brand favorability across all eight 
advertising sectors measured. Viewers had a more favorable 
opinion of every brand advertised across the categories of 
auto, consumer packaged goods, food and home, home 
improvement, finance, restaurants, retail and travel.
   Overall findings from the attitudinal research were confirmed 
by biometric response.
   Emotional engagement (percent of time spent highly 
engaged) was 94% greater for ads appearing in SNI lifestyle 
shows overall. When compared with the other genres tested, 
ads in lifestyle programming outperformed ads in drama-
style genres, such as reality and general entertainment, by 
52%. The boost was 161% vs. event-related genres, such as 
sports and news.
   “We’ve always understood the importance ads play in the 
viewer experience, because we know how much the viewing 
environment matters. If you only buy audience, you run the 
chance that your ads may air in a place where people don’t 
engage with the messaging,” said Chris Ryan, SVP of Ad 
Sales Research and Strategy for SNI, parent company of 
HGTV, Food Network and Travel Channel.   

ADVERTISER NEWS
   Shopping-center landlords around the U.S. are weighing 
their options over a possible bankruptcy filing by Sears 
after the retailer raised doubts about its ability to continue 
operating. In its annual report filed with the Securities 
and Exchange Commission,  Sears Holdings said “Our 
historical operating results indicate substantial doubt exists 
related to the company’s ability to continue as a going 
concern.”  The company said it will continue to “unlock 
value” from its Home Services business and Sears Auto 
Center, as well as brands such as Kenmore and DieHard, 

but malls are hit hard. Some anchor stores that 
were previously counted on to draw customers 
are now among the least productive tenants……
Lands’ End, which was spun out of Sears 
Holdings in 2013, reported its twelfth consecutive 
quarter of year-to-year sales declines and 
suggested the need for more physical stores to 
go with its online business.  Lands’ End gets 86% 

of sales from catalogs and online, with most of the other 
14% coming from shops within Sears stores……Discount 
shoe store Payless is set to file for bankruptcy protection 
as soon as next week, per Bloomberg News. Payless was 
founded in Kansas 61 years ago,  employs about 22,000 
people, and operates 4,000 stores in 30 countries. But 
the company has struggled in an increasingly competitive 
footwear world…. There could be a battle brewing for the 
bankrupt Gordmans chain.  The great-grandson of the 
founder said this week that he expects to make a bid for 
the chain with a plan that would keep most of the stores 
open.  But the Omaha World-Herald says Houston-based 
Stage Stores is also seriously considering making a 
bid.  Stage already operates about 800 stores (mostly in 
smaller markets) under several banners including Bealls, 
Peebles, and Goody’s……Beverage Industry reports that 
while there were declines in the “domestic premium” and 
“below-premium” segments of the beer business last year, 
the “super-premium” segment was a bright spot with a 7.4% 
volume increase.  Michelob Ultra Light is the leader by 
far in that segment with Bud Light Lime the runner-up….
Winnebago sales and profit each beat expectations in its 
second fiscal quarter.  In its motorized division revenue 
was down 3% as unit deliveries were up 3.6% but there 
was a 5.2% drop in average selling prices.  The towables 
division had a strong quarter with revenue up 14%...... For 
its fiscal third quarter, General Mills’ North American retail 
sales were down 7%, and part of that was due to holding 
out for higher prices during what’s seen by some as a price 
war among manufacturers……The True Value hardware 
co-op reported yearly comp stores sales at its members 
were up 2.5%, but at the Destination True Value format 
stores comps did even better with a 3.7% gain.  For the 
year its members produced two records with 101 stores 
remodeled and 68 completed “ground-up” new stores. 
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MVPDs KEPT ADDING INTERNET SUBS
   While cable and telco companies were losing pay-TV 
subscribers again last year, they were adding far more 
broadband Internet subs. Leichtman Research Group 
(LRG) says the 14 largest cable and telephone providers in 
the U.S.—representing about 95% of the market—acquired 
about 2.7 million net additional high-speed Internet 
subscribers in 2016. Annual net broadband additions in 
2016 were 87% of the 3.1 million net adds in 2015.
   LRG tallies nearly 92.9 million broadband Internet subs 
for the top providers. The big cable companies have about 
58.4 million broadband subscribers, and the top telcos 

34.5 million subscribers. The top cable 
companies added 3.3 million broadband 
subscribers in 2016 -- similar to the gains 
in 2015, and the most net adds in any 
year since 2007. The big telcos lost about 
600,000 subscribers in 2016 compared 
to a loss of about 185,000 subs in 2015.
   Cable giant Comcast leads the pack 
with 24.7 million broadband subs, but #2 
Charter gained more net subs last year—
1.6 million vs. Comcast’s 1.4 million—for 
a year-end total of 22.6 million. Telco 
leader AT&T is third at 15.6 million, but 

lost 173,000 subs last year.

ACCOUNT ACTIONS
   Captain D’s has selected The&Partnership, New York, 
as its advertising agency of record after a three-month 
creative account review. The&Partnership will spearhead 
all aspects of Captain D’s brand marketing and will handle 
integrated campaigns for television advertising, shared 
mail, digital and social media. Empower MediaMarketing 
is the media buying AOR for Captain D’s……3M named 
Venables Bell & Partners, San Francisco, as global 
creative agency for its consumer brands, ending an 
association with Grey New York going back more than two 
decades. The assignment includes the Post-it, Scotch, 
ScotchBlue, Scotch-Brite, Nexcare and Filtrete brands.

BASKETBALL SCORING BIG FOR TV
   With the NCAA men’s basketball tournament—“March 
Madness”—underway, Pivotal Research Group analyst 
Brian Wieser says basketball continues to grow in 
importance for television. 
    For the most recent week (ended Sunday, 3/19), basketball 
accounted for a 65% share of sports viewing on a person-
viewing hours basis. That dominance is normal for this time 
of year, Wieser noted. College basketball’s March Madness 
by itself accounted for nearly 60% of the total, while NBA 
programming accounted for most of the remainder. The 
analyst notes that the 12th week of the year is typically the 
biggest week in college basketball viewing, with around one 
third of the annual total occurring at this time.
   Total viewing of all basketball was up by 7% in the 
week, with college basketball up by 9%. CBS accounted 
for 49% of total basketball viewing, up by 7% year-over-
year. Time Warner’s Turner Networks accounted for 
40% of basketball viewing, up by 16% year-over-year. The 
tournament is spread across CBS, TBS, TNT and truTV.
   Through the first 11 weeks of this year, Wieser calculated 
that viewing of live sports on TV was down by 1% from a 
year ago. With the boost from March Madness in Week 12, 
viewing of live sports is now flat with the same point in 2016.Thursday, March 23, 2017

CABLENET CHATTER
   Famously Single, the E! reality dating show featuring 
a cast of celebrities has been picked up for a second 
season. The celebrity cast will live together in a downtown 
Los Angeles loft while taking part in dating exercises and 
coaching session with relationship experts Dr. Darcy 
Sterling and Robert Mack. The new eight-episode season 
will debut Sunday, July 9th……The History Channel is 
expanding on the success of its miniseries like Hatfields 
& McCoys, and is developing a new project called The 
Commanders. The series is an anthology scripted series 
that will dramatize pivotal moments in U.S. history that 
defined the legacy of the men who served 
as Presidents. The series will cover the 
presidencies of George Washington all 
the way through the presidency of Bill 
Clinton. The first installments of The 
Commanders are in active development 
and will focus on Clinton, Ronald 
Reagan, Theodore Roosevelt, James 
Madison and Thomas Jefferson. The 
series is produced by A+E Studios, 
which is also behind History’s breakout 
new Navy Seal drama series Six, which 
was just renewed for a second season, 
and Lifetime’s UnReal……Lifetime unveiled a new slate 
of movies and series during its presentation and this year’s 
upfronts. The female-centric network has officially given 
a greenlight to Watcher in the Woods, starring Anjelica 
Huston and directed by Melissa Joan Hart, I Am Elizabeth 
Smart, and Flint, starring Cher. Lifetime also announced 
two new unscripted series with Yolanda Hadid (Model 
Moms) and Cat Deeley (This Time Next Year), and premiere 
dates for Michael Jackson: Finding Neverland, Menedez: 
Blood Brothers, and Story of a Girl, which marks Kyra 
Sedgwick’s directorial debut. Michael Jackson: Searching 
for Neverland will air on Monday, May 29th, Menendez: 
Blood Brothers premieres on Saturday, June 10th, and Story 
of a Girl debuts on Sunday, July 23rd……Natalie Cordova-
Buckley (Agents of S.H.I.E.L.D) has joined the cast of the 
A&E drama Bates Motel. She’ll play Julia Ramos on the 
series, a world-weary and efficient high-powered attorney 
who typically represents guys in the drug business. Cordova-
Buckley’s character will appear on multiple episodes of the 
series that recently featured singer Rihanna……AMC’s 
martial arts series Into the Badlands debuted its second 
season last Sunday to increased ratings over the season 
one finale from last December. The season opener posted 
a 1.42 18-49 rating and 3.435 million total viewers, a 42% 
improvement in the demo and a 37% improvement in total 
viewers over the season one finale. The premiere drew 
1.972 million 25-54 viewers, making it the #1 returning 
drama for 2017 in both broadcast and cable in that demo. Of 
course, Into the Badlands did have the advantage of airing 
immediately after The Walking Dead……A+E Networks 
is reviving a programming franchise that build the company 
into a cable powerhouse. A new-model Biography will 
return in the spring as a recurring program tied to current 
headlines, milestone anniversaries and newly unearthed 
material about famous names. Most of the installments will 
air on A&E, and some will air on History or Lifetime.

Conan O’Brien

Today President Trump 
gave NASA $19.5 billion to 
develop a manned mission 
to Mars. President Trump 

said he wants to see if Mars 
can sustain life and a casino.


