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DISNEY IS MOST VALUABLE MEDIA BRAND
U.S. BRANDS CLAIM TOP SEVEN SPOTS
   The annual ranking of the world’s most valuable media 
brands by Brand Finance finds Disney in a familiar 
position—on the very top of the list. The annual ranking is 
dominated by brands based in the U.S., with the Americans 
claiming all of the top seven spots—including all of the Big 
Four networks—until BBC checks in at number eight.
   As the world’s most valuable media brand, Disney 
grew 10% this year to $34.5 billion. With an AAA+ brand 
rating, Disney is the world’s sixth 
most powerful brand. The continued 
growth in value is attributed in part to 
the success of its many divisions. Its 
Parks and Resorts division increased 
6% in revenue in Q3 of the 2016 fiscal 
year due to higher average guest 
spending, attendance and occupied 
room nights. The brand’s Interactive 
Media and Consumer Products segment reaped the 
benefits of Star Wars: The Force Awakens. Not only did 
the movie’s success drive an 8% increase in merchandise 
licensing revenue during the first quarter of 2016, it also 
resulted in an increase in licensing revenue for the games 
division.
   Since the rankings are based on brands, some media 
companies have more than one horse in the race. Disney-
owned ABC checks in at #6 with an estimated brand value 
of $9.4 billion, up 28% from last year. ESPN also shows up 
in 12th place at $4.1 billion.
   Second place overall goes to FOX at $15.8 billion, up 2%. 
The movie studio sister to the network, 20th Century Fox, 
ranks 9th at $5.3 billion, down 6% from 2016.
   Brand Finance puts NBC at third, with a brand value of 
$13.7 billion, up 20%. It is followed in 4th place by movie 
studio/theme park sibling Universal, with a value of $10.4 
billion and new to the annual ranking list. Both are part of 
NBCUniversal and owned by Comcast.
   CBS ranks fifth for brand value at $9.9 billion. That’s a 
gain of 27% from last year.
   Warner Bros. claims #7 at a value of $8.1 billion, up 21%. 
That brand name is used for its movie and TV studio, but it 
also owns the Turner Broadcasting cable networks. TNT 
ranks 17th and TBS follows in the 18th position.
   Rounding out the Top 10 is Thomson Reuters at 
$5.0 billion, down 2% from last year. While controlled by 
Canada’s Thomson Family, Thomson Reuters is a publicly 
traded company headquartered in New York. Thus, Brand 
Finance identifies it as a U.S. brand—giving this country 
nine of the top 10 spots in the global ranking of media brand 
values.

ADVERTISER NEWS
  hhgregg’s deal with an anonymous potential buyer has 
fallen apart because, the company says, it was “unable 
to reach a definitive agreement on terms.” But gregg’s 
CEO added “We have received strong interest from third 
parties interested in buying some or all of the company’s 
assets”…As a side note, the Indiana Business Journal has 
reported the unidentified buyer that failed to complete a 
deal was affiliated with Zimmerman Advertising, gregg’s 

agency that is an unsecured creditor 
affected by the chain’s bankruptcy. 
Potential buyers have until April 21 
to place bids……Due to fire hazards, 
Mercedes has had to recall about a 
million vehicles including some new 
2017s currently on dealers’ lots that 
can’t be sold until parts are received 
at the dealerships. Automotive 

News says several different models are affected, and the 
number of vehicles in inventory that cannot be sold yet is 
“fewer than 20,000”……Walmart is buying another online 
retailer—this time it’s ModCloth, which sells apparel and 
accessories targeted to women 18-35. It’s Walmart’s 
fourth online acquisition since September after having 
scooped up Jet.com, Shoebuy and outdoor apparel 
retailer Moosejaw. ModCloth’s co-founder said the deal 
gives her company the resources it needs to grow plus 
access to bricks-and-mortar opportunities……Conagra 
Brands announced two acquisitions allowing it “to 
reshape our portfolio to be more premium and modern.” 
It’s buying Duke’s, a premium meat snack brands with 
products including Duke’s Smoked Shorty Sausages 
and Steak & Brisket Strips, along with Bigs, a maker 
of premium seed snacks including sunflower seeds and 
pumpkin seeds……CVS is extending its efforts to build up 
beauty departments in its stores, quadrupling the stores 
that carry British makeup company Wunderbrow products 
while adding eight new products to the line’s offerings……
Bibibop Asian Grill is buying all the ShopHouse Asian 
Kitchen locations that Chipotle is closing which will about 
double the size of the small acquiring chain. Bibibop is 
owned by Gosh Enterprises, parent of Charley’s Philly 
Steaks……Beverage Industry magazine says that after 
many years of double-digit gains in both volume and 
dollar sales, the craft beer market is approaching become 
a mature segment. The slowdown can be attributed to 
several potential factors including SKU proliferation, some 
quality issues, and consumer fatigue and confusion, and 
there’s a distinction growing between “mass craft” and 
“true craft.” Blue Moon has become number one among 
craft beer brands with over $336 million in sales with Sam 
Adams second at $331 million. Sierra Nevada, New 
Belgium, and Leinekugel Specialty round out the top 
five.
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NETWORK NEWS
   ABC will premiere its all-new comedy Downward Dog in 
a special sneak-peak in May. The series follows the day-to-
day life of Nan, played by Allison Tolman (Fargo). Martin, 
her increasingly lonely and philosophical dog, narrates 
Nan’s story as she juggles her tumultuous personal life with 
a stressful career. Downward Dog premieres after Modern 
Family on Wednesday, May 17th at 9 PM (ET). It will move 
to Tuesdays at 8 PM (ET) on Tuesday, May 23rd……NBC’s 
Shades of Blue is in its second season and is doing well 
ratings wise in the Sunday 10 PM (ET) time period. The 
drama with Jennifer Lopez and Ray 
Liotta has averaged 5.0 million total 
viewers and a 1.0 18-49 Nielsen rating 
so far this season. The series has 
performed well enough for NBC to renew 
it for a third season. NBC president of 
entertainment Jennifer Salke said “This 
show continues to mine powerful stories 
that always leave us hungry for more.” 
……NBC’s other project with Jennifer 
Lopez, World of Dance, will premiere 
on Monday, May 8th at 10 PM (ET). Lopez 
will be joined at the judges table for the competition by NE-
YO and Derek Hough. Jenna Dewan Tatum has been 
tapped as host and mentor. The new season of America’s 
Got Talent begins on Tuesday, May 30th at 8 PM with live 
shows beginning on Wednesday, August 16th at 8 PM (ET). 
The Carmichael Show returns to NBC on Wednesday, May 
31st at 9 PM (ET) and America’s Ninja Warriors returns 
on Monday, June 12th at 8 PM (ET) followed by Spartan: 
Ultimate Team Challenge at 10 PM (ET). Other programs 
lined up for summer on NBC include Little Big Shots: 
Forever Young debuting on Wednesday, June 21st at 8 PM 
(ET), The Wall on Thursday, June 22 at 8 PM (ET) followed 
by The Night Shift at 9 PM (ET). The new supernatural 
series Midnight Texas premieres on Tuesday, July 25th 
at 10 PM (ET) with Hollywood Game Night returning on 
Monday, August 7th at 10 PM (ET). Marlon, a new comedy 
loosely inspired by the real life of Marlon Wayans (In Living 
Color, Scary Movie) will begin airing on NBC with back-to-
back episodes on Wednesday, August 16th at 9 PM (ET)……
Reylynn Caster has taken a role in the new CBS comedy 
Me, Myself and I. Kerri Medders has been cast in the CBS 
untitled pilot about the Navy Seals. Brec Bassinger will 
play a gloomy teen in the comedy pilot Hannah Royce’s 
Questionable Choices on CBS and Felix Avitia will star in 
the NBC comedy pilot The Sackett Sisters.

COMPETITIVE INFO
   61% of marketers plan to spend more advertising on 
Facebook this year, according to a ClickZ Intelligence 
survey reported by eMarketer. Other social media sites 
are also in line for more advertising. 40% of respondents 
said they plan to increase spending on Instagram and 40% 
likewise plan to boost ad spending on LinkedIn.
   Meanwhile, investment in Twitter is expected to increase 
by more than a quarter (27%), according to ClickZ. Twitter, 
however, has the highest percentage (11%) of advertisers 
who plan to decrease their investment.

AVAILS
    FOX Richmond seeks a dynamic Marketing Consultant 
who is an enthusiastic, accountable individual with drive to 
join our growing team. The successful candidate will need 
to possess the ability to thrive in a fast paced, competitive, 
multi-media environment. We’re looking for a creative 
person to generate revenue by prospecting and selling 
television and a variety of digital opportunities. Responsible 
for attracting new clients, proposal preparation and 
presentations, as well as, maximizing revenue on existing 
account list. CLICK HERE for more info or to apply. EOE.

     You arrived at work today not 
realizing that the best FOX affiliate in 
the country is looking to hire a Local 
Sales Manager. KVVU FOX5 in Las 
Vegas (where the sun always shines 
and entertainment never ends) is 
searching for a leader who brings a 
desire to train individuals, generate 
creative ideas to develop new business 
and grow key accounts. Las Vegas is 
a bright city and KVVU FOX5 employs 
only the brightest stars. If you want 

to shine, please apply online by going to http://www.
meredith.com/viewjobopenings. Meredith Corporation is 
an Equal Opportunity Employer 
   ABC6 in Providence, Rhode Island is looking for a 
sales professional with sales experience to join this 
growing ABC affiliate as an Account Executive. We 
need an enthusiastic, accountable individual to work with 
local and regional clients– at the agency and local levels. 
This position is a great opportunity for someone looking 
for a move into a top 60 market. Please send resume to 
cantonio@abc6.com. No calls please. WLNE-TV/ABC6 is 
and equal opportunity employer.
    WJZY & WMYT, the FOX owned duopoly in Charlotte, 
NC is looking for a Senior Account Executive. The 
senior AE will help local and regional advertisers achieve 
their business objectives through 
effective TV and digital advertising. 
Responsible for growing revenue 
and share from new and existing 
accounts through effective selling techniques. Television 
sales experience is required. College degree is strongly 
preferred. Other related duties as assigned.  CLICK HERE 
for more info or to apply now.  EOE/M/F/V/D

DONE DEALS
   Nexstar Media Group has named Jeffery West             
VP & GM of WBTW (CBS), MyNetwork and WBTW.com 
serving the Myrtle Beach-Florence, SC market (DMA 
#102). West has served as General Sales Manager for 
WBTW since 2011. He will assume his new responsibilities 
immediately.
      Previously, West was General Manager of Time Warner 
Cable Media’s Wilmington, NC operations. Prior to that, 
he was Vice President and General Manager of WVUE 
(Fox) New Orleans. He’s held several sales management 
positions in his career including stops at WKRG (CBS) 
Mobile-Pensacola and WBTV (CBS) Charlotte.
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Funny Tweets

Money does not buy 
happiness, but it’s better to 
cry in a sport car than on  

a bicycle.

https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobinfo&jobid=6377&source=ONLINE&JobOwner=992325&company_id=17011&version=1&byBusinessUnit=53&bycountry=0&bystate=0&byRegion=&bylocation=&keywords=&byCat=NULL&proximityCountry=&postalCode=&radiusDistance=&isKilometers=&tosearch=yes&city=
http://www.meredith.com/viewjobopenings
http://www.meredith.com/viewjobopenings
mailto:cantonio@abc6.com
https://foxtv.taleo.net/careersection/charlotte/jobsearch.ftl?lang=en&radiusType=K&location=13300100185&searchExpanded=true&radius=1
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BUSINESS BYTES
   General Motors is expanding its pilot trial of a Book 
by Cadillac subscription plan, in which for $1500 monthly, 
subscribers can switch among ten Cadillac models 18 
times each year with no additional costs of ownership.  
Subscribers pay month-to-month with no long term 
commitment, and GM says almost 5,000 have registered 
on the program’s website, more than the trial can 
accommodate currently.  At the moment, Book by Cadillac 
is only available in New York, but is expected to expand to 
Los Angeles and some other major markets soon. 
   January data from the National 
Automobile Dealers Association says 
that the average dealership brought in 
3.1% more in total sales that month than 
in January, 2016, but saw expenses 
rise by 5.8% to create a negative “total 
operating profit” where a small positive 
had been in the prior year.  “Net profit 
before tax” for the average store 
dropped by 4.5% from $89,364 last 
year to $85,302 this year.  Advertising 
expenses at the average dealership 
rose from $43,798 last January to $46,168 this year.
   Analysis done by the National Grocers Association 
finds labor costs amount to about 14% of grocers’ average 
revenues, and with more states and cities mandating 
increases in minimum wages in their jurisdictions, that 
figure is likely to go higher (especially as top lines are held 
back by food price deflation).  Progressive Grocer reports 
that the food retailers who may win “lasting advantage” 
are trying to find strategies that maintain margins and 
keep prices in check rather than simply passing along the 
extra costs to customers.  One of the steps recommended 
by consultants to keep labor costs down is to maximize 
existing labor without sacrificing service, such as Kroger’s 
new customer tracking system that matches open checkout 
lanes to the volume of customers in the store, a system 
estimated to save the chain a quarter-billion dollars annually 
in labor costs.  Another step is to automate more non-
customer facing activities such as internal labeling systems 
that change prices simultaneously without employee 
involvement and also strategic outsourcing for some labor-
intensive store functions such as inventory resets, onsite 
marketing, product management and data collection.

AT&T, TIME WARNER EXECS MEET
   We still don’t know if the Trump administration will 
oppose the proposed merger between AT&T and Time 
Warner, but NewsCorp’s New York Post is reporting 
the “integration team” at AT&T had a meeting with their 
prospective colleagues last week.  AT&T’s people at the 
meeting included its Exec VP of global marketing, the 
company’s Chief of Staff, and AT&T AdWorks’ head of 
strategy and business development.  The paper reports 
one of the primary tasks for an eventual pairing would 
be “figuring out how to slash the two firms’ massive ad 
budgets, as well as what data the two companies can 
share to deliver more ad revenue to the top line.”  The 
Post also notes if the deal is passed, the merged company 
would have the biggest advertising budget of any company 
in America.

    The New England Sports Network is searching for an 
Account Executive.  This position requires a team oriented, 
aggressive, creative sales professional adept at growing 
existing accounts while developing 
new business utilizing NESN’s and 
NESN.com’s unique brand position. 
This position actively manages the 
sales cycle including mining existing accounts for new 
opportunities, developing new relationships, negotiating 
contracts and closing business by expanding existing 

services, cross selling, and/or adding 
new services. CLICK HERE for more 
info or to apply now.  EOE.
    Surf…Sand…Sea …the Beach!            
If you are an experienced Digital Sales 
Manager and would like to work in the 
beautiful city by the sea, KIII TV 3, the 
ABC affiliate in Corpus Christi, TX has 
an immediate opening for you! Enjoy the 
warm tropical ocean breezes while you 
manage our digital department! KIII-TV 
is seeking an innovative DSM who can 
help our new & existing clients grow 

their business. TEGNA Inc. is a proud equal opportunity 
employer. Please apply at www.kiiitv.com
   
DIGITAL BILLBOARDS - RECORD GROWTH
  Global shipments of connected digital signs will grow 
17% a year for the next five years, according to Berg 
Insight.  By 2021, there will be 87 million connected digital 
signage displays in active use, compared to 38 million this 
year.  Berg defines digital signage as a system comprising 
a connected display screen, a media player and a content 
management system, all of which are managed over a 
local network or remotely, according to Mediapost
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OneLiners.com

Tomorrow is a big day for me 
at work. They’re refilling the 

snack vending machine. 

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

https://careers.nesn.com/2016/12/16/account-executive/
https://na01.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.kiiitv.com&data=01%7C01%7Cbbeck%40kiiitv.com%7C0df6007170914a438ada08d46bdd8b7c%7Cccd8a79b7268413b878971f8b6f4c0df%7C0&sdata=D%2Fw5Xkh55CNe4co1MYqDFJyS8hzNJ8rUHapDDBiqcBY%3D&reserved=0

