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AD EXPEDITURES EXPECTED TO RISE IN 2017 & 2018
LOCAL TV REMAINS ROBUST
   Zenith Optimedia Group’s forecast on global ad 
expenditures predicts a growth rate for all media of 4.4%, 
reaching a total of $592 billion by the end of next year. 
   Of course, that’s a worldwide number, Zenith broke the 
regions into Western & Central Europe, Eastern Europe & 
Central Asia, Japan, Advance Asia, Fast-Track Asia, Latin 
America, MENA (Middle East & North Africa) and North 
America, consisting of the United States and Canada. 
   The report noted that “This year, Internet 
advertising will overtake advertising in traditional 
television to become the world’s biggest 
advertising medium, accounting for 36.9% of 
total ad expenditure.” The report went on to 
say, “We estimate that Internet adspend grew 
17% in 2016.” The report was bullish on future 
Internet spending. “We forecast an average growth rate of 
11% a year between 2016 and 2019.” 
   Local TV is quick to take note of those available dollars. 
Major media companies have invested in local digital sales 
initiatives for some time now. Steve Lanzano of TVB points 
out, “We always say it’s not “TV or” but “TV and”, and local 
broadcasters have terrific assets that do not have many of 
the issues that the pure plays are dealing with, especially 
the content issue.” 
   The Zenith report noted the large percentage of dollars 
going into search and classified advertising on the Internet, 
and most local TV does not directly compete in that 
category. But, as Lanzano pointed out, local TV can “directly 
influence” consumers to search or review classified Internet 
advertising. As many studies show, TV is the critical driver 
of consumers to search for additional information.”
   Lanzano pointed out that some advertisers may be 
looking at digital advertising with a more critical eye. “Digital 
does have some headwinds to contend with including 
viewability, bot fraud (estimated at up to $16 billion dollars 
this year), walled gardens with no third-party verification, 
and advertisers running in less than desirable content”. 
Note the recent suspension of YouTube ads by Johnson 
& Johnson and General Motors after 
concerns that Google is not doing 
enough to ensure their ads are not 
appearing on terrorist content. You 
can read the full story here.
   The Zenith report on the North 
American region said, “The U.S had a 
good year in 2016, thanks to Olympics 
and election-related spending. We 
estimate that North American adspend 
grew 4.3% in 2016, compared to 3.5% 
in Western & Central Europe.” For the 
rest of the forecast period, Zenith is 
predicting dollars spent on advertising 
in the region to increase by 3.4% per 
year.

ADVERTISER NEWS
   Three years after having sold off Red Lobster, Darden 
Restaurants has made the acquisition restaurant industry 
analysts have been expecting—it’s buying Cheddar’s 
Scratch Kitchen for $780 million from two private-equity 
groups, L Catterton and Oak Investment Partners.  
Cheddar’s currently counts 165 locations (only 25 are 
franchised) in 28 states with the average unit doing 
$4.4 million in annual volume.  It will be Darden’s eighth 

concept along with Olive Garden, LongHorn 
Steakhouse, Yard House, The Capital Grille, 
Seasons 52, Bahama Breeze and Eddie 
V’s……Leon Capital Group, an investment 
fund that focuses on real estate, bought a 
9.5% share of Ruby Tuesday and filed notice 
that it may “seek to participate in strategic 

transactions that the issuer may evaluate or undertake 
in connection with its recently announced exploration 
of strategic alternatives.”  That may be ominous for the 
613-unit chain; Nation’s Restaurant News comments the 
company’s primary asset isn’t its restaurants—rather it’s 
the approximately 300 locations the company owns rather 
than leases, an asset more valuable than the chain’s 
stock market capitalization……Amazon has launched two 
AmazonFresh Pickup locations in Seattle, which enables 
consumers to order thousands of grocery items including 
meats, fresh produce, bread, dairy and household 
essentials through their website or mobile app for local 
pickup within 15 minutes,  according to Retail Dive. 
Amazon plans to open 20 grocery stores in major cities 
over the next couple of years.……In a different Amazon 
note, CNBC reports the company will start collecting sales 
tax nationally on April 1 except for the five states that have 
no sales tax at all……Midwest chain MC Sports, which 
filed for bankruptcy protection in February, is putting 
leases on 58 stores in seven states up for auction.  The 
realty firm handling the auction noted “MC Sports has 
great locations in smaller markets…where prime retail 
sites are limited”……(Continued on page 3)
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NETWORK NEWS
   NBC has added Matt Shively (The Real O’Neals) as the 
male lead in its new space-travel comedy pilot Spaced Out. 
Christine Woods has also been cast in the female lead. The 
pair will join a cast that already includes form iCarly actress, 
Miranda Cosgrove. Shively’s current series, The Real 
O’Neals is not expected to get a third season from ABC. 
The project is from Adam Sztykeil and Bill Lawrence, the 
creator and executive producers of Undateable. Spaced 
Out is a workplace comedy about a team working on a 
rocket to Mars.……Katie Cassidy left the CW series Arrow 
in season 4 after meeting a tragic fate 
as Laurel Lance, but producers of the 
program have announced that Cassidy is 
returning to the cast as Laurel’s double, 
Black Siren, who will re-appear in two 
episodes and will be a series regular in 
season 6. Cassidy has also appeared in 
Legends of Tomorrow and The Flash, 
both on the CW network……CBS has 
released the season finale dates for 
its primetime comedies, dramas, and 
unscripted series. The season finale 
for Macgyver is Friday, April 14th at 8 PM (ET), Ransom 
completes its season on Saturday, April 15th at 8 PM (ET) and 
2 Broke Girls is set for Monday, April 17th. The remainder of 
the finales will air in May, including Blue Bloods on Friday, 
May 5th at 10 PM (ET), Kevin Can Wait on Monday, May 8th 
at 8 PM (ET), followed by Superior Donuts on the same 
night at 9 PM (ET), and Criminal Minds on Wednesday, 
May 10th at 9 PM (ET). Thursday, May 11th will have four 
season finales, The Big Bang Theory at 8 PM (ET), The 
Great Indoors at 8:30 PM (ET), Mom at 9 PM (ET) and Life 
in Pieces at 9:30 PM (ET). Hawaii Five-O completes its 
seventh season at 9 PM (ET) on Friday, May 12th, and NCIS: 
Los Angeles on Sunday, May 14th at 8 PM (ET). On Monday, 
May 15th, freshmen series Man with a Plan airs its finale for 
the season at 8:30 PM (ET), and the last new Scorpion 
for the season will air at 10 PM (ET). Criminal Minds: 
Beyond Borders airs its second season finale at 9 PM (ET) 
on Wednesday, May 17th, and Undercover Boss’ season 
finale at 8 PM (ET) on Friday, May 19th. Season finales for 
Training Day is Saturday, May 20th, Madam Secretary is 
Sunday May 21st at 9 PM (ET), as well as Elementary at 10 
PM (ET). Bull finishes a successful first season Tuesday, 
May 23rd at 9 PM (ET) and Survivor on Wednesday, May 
24th at 8 PM (ET). Finally, the season ender of The Amazing 
Race is scheduled for Thursday, June 1st at 10 PM (ET).

COMPETITIVE INFO
   The list of advertisers boycotting YouTube continues 
to grow according to Medialife, which says most recently 
Starbucks, Walmart and PepsiCo have joined other 
big advertisers such as Johnson & Johnson, Verizon, 
Volkswagen, AT&T, and others.  “The content with which we 
are being associated is appaling and completely against our 
company values,” a statement from Walmart said.  Medialife 
adds that parent Google will hire more staff to screen videos 
and keep advertisers away from objectionable content, but 
suggests those moves may be “too little, too late.”

AVAILS
    WISC-TV in beautiful Madison, WI, is aggressively 
searching for a Traffic Coordinator to join our advertising 
support team. This position is responsible 
for ensuring the accurate input of television 
advertising campaigns, through log editing 
duties, order processing, and inventory 
management, maximizing revenue for both 
the company and our clients. It also serves 
as the primary back up for copy and for 
the Traffic Manager. To apply, please send resume and 

salary requirements to hr@wisctv.com. 
For more information visit our website: 
www.channel3000.com. EOE.
  Digital Account Developer: WDIV, 
The NBC affiliate in Detroit seeks a 
person who can expedite our digital 
agency services penetration among 
our current top clientele. This person 
easily and effectively earns the right 
to partner with other seasoned sales 
people thereby leveraging their existing 
relationships in an effective and 

responsible way to unlock new digital opportunities for the 
station and client alike. This is an up-selling/cross-selling 
role for a highly branded entity in Detroit. We want record 
breakers! Resume to: jpontz@wdiv.com.  EOE.
    Account Executive: NBC 6 in Miami - Ft. Lauderdale 
has a great opportunity to join our local sales staff. 
This position is responsible for achieving NBC 6, COZI 
TV, New Business and Digital Platform sales goals. 
Responsibilities include developing and servicing 
advertising and marketing campaigns with local agencies 
and direct business, with an emphasis on the development 
of New Business and Digital revenue. Previous media 
sales experience in broadcast, cable, radio, print or digital 
sales required.  CLICK HERE for more info or to apply.
    WAVY-TV10 and WVBT FOX43 in the Norfolk, VA market 
seeks a results-driven Account Executive. The ideal 
candidate will be a people person who is responsible for 
developing large-scale new business clients and growing 
digital revenue!  Candidates should have a minimum 2 
years of media sales experience, a winning attitude and 
a desire to succeed!  Bachelor’s degree preferred with an 
emphasis in Business/Marketing or Communications. To 
be considered for this job you must apply online at Nexstar 
Career Center. No calls. EOE/M/F/V/D
  Surf…Sand…Sea …the Beach! If you are an experienced 
Digital Sales Manager and would like to work in the 
beautiful city by the sea, KIII TV 3, the ABC affiliate in 
Corpus Christi, TX has an immediate opening for you! 
Enjoy the warm tropical ocean 
breezes while you manage our 
digital department! KIII-TV is 
seeking an innovative Digital 
Sales Manager who can help our new & existing clients 
grow their business. Please apply at www.kiiitv.com. 
TEGNA Inc. is a proud equal opportunity employer.
  
Need to place a job in Spots n Dots?  Do it ONLINE 
HERE, or send your listing to ads@spotsndots.com

3/29/2017

Jimmy Fallon

It was announced that Canada 
plans to legalize marijuana by 
July of next year. It’s exciting 
for Americans because now 
they can add weed to the list 
of drugs they buy in Canada.
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CONSUMER CONFIDENCE SOARING
   After what appeared to be a very strong Consumer 
Confidence Index in February, observers had expected 
the March numbers to back off slightly, but in fact the 
index got even stronger, rising to heights not seen since 
December, 2000.
   The study done by The Conference Board came in 
at 125.6, up more than ten points from February’s 116.1.  
The Present Situation aspect of the index was up to 143.1 
from 134.4, and the Expectations part of the index rose 
to 113.8 from 103.9.  The Director of Economic Indicators 
for the Conference Board commented, 
“Consumers’ assessment of current 
business and labor market conditions 
improved considerably…their renewed 
optimism suggests the possibility 
of some upside to the prospects for 
economic growth in the coming months.”

DONE DEALS
 Nexstar Media Group has named 
Jim Dodrill VP/GM of WBOY (NBC/
ABC) and associated digital services, 
including WVALways.com, serving the Clarksburg-
Weston, WV (DMA #169) market. Dodrill has been 
GSM at WBOY since 2012. Prior to WBOY, Dodrill was 
owner and President of J7 Marketing in Bridgeport, 
WV. In addition, the company announced that its Board 
of Directors has extended the employment agreement 
of Executive Vice President Business Development and 
Chief Revenue Officer, Thomas O’Brien though October 
31, 2021.O’Brien will continue to report to Perry Sook, 
Chairman, President and CEO of Nexstar. 
   Meanwhile, Verance Corporation has named industry 
research veteran Lucy Hughes to the new position of 
VP/Head of Research. Most recently, Hughes was VP of 
Research at Media General. The TV industry recently 
selected Verance content measurement and enhancement 
solution as part of the next generation TV standard, ATSC 
3.0, enabling measurable, personalized and interactive 
television at scale.

RAYCOM LAUNCHES INVESTIGATIVE UNIT
   Raycom Media is launching a national investigative 
unit to be led by award winning journalist Lee Zurik. The 
unit will produce high impact, interesting and informative 
investigative series of national importance with a core focus 
on localism. The unit will partner with local investigative 
units across Raycom Media, placing a spotlight on the 
subjects like  abuses in government spending, consumer 
protection, public safety, tax policy, job creation, health 
care, infrastructure and immigration.
   “We are fiercely committed to Raycom Media’s long-
standing tradition of localism,” Pat LaPlatney, Raycom 
Media President and CEO emphasized. “This unique 
partnership of a national investigative unit, partnered with 
local investigative units, will create projects across the 
Raycom Media group with broad relevance and bearing to 
our local stations and their viewers.”
   “We are going to make a difference in our communities,” 
stated Zurik, the Director of Investigations for the new 
Raycom investigative unit. “

BUSINESS BYTES
   Although J.D. Power’s estimate of final March sales 
for retail automotive dealers suggest the month will be a 
positive one, here’s some disturbing news for dealers and 
manufacturers:  vehicles have been sitting on dealers’ lots 
for 70 days on average, the longest period of time since 
the dark days of 2009.  That’s about a full week longer than 
last year at this time, and it’s partially due to an imbalance 
in production with the factories producing too many of 
models that aren’t currently in consumer demand.  Jeff 

Schuster, senior VP of forecasting at 
LMC Automotive commented, “Deals 
on vehicles will still be very strong and to 
take that a step farther, with the launch of 
new vehicles, the competitive pressure is 
at an all-time high.”
 
ADVERTISER NEWS
(Continued from page 1)
....Could there be another attempt coming 
at consolidation in the mobile phone 
business?  A UBS analyst is suggesting 
the time may be right for T-Mobile and 

Sprint to try to make a deal again as the industry has been 
in an unexpected war over unlimited data plans and an 
accelerated race to 5G coverage.  With a possibly relaxed 
regulatory atmosphere, analyst John Hodulik wrote “We 
continue to believe a Sprint/T-Mo announcement is likely 
given the benefits of moving from four wireless players to 
three.”  T-Mobile has been doing well financially in recent 
quarters while Sprint has had problems, but Sprint’s value 
in a deal comes from the spectrum it holds……Costco 
made its first grocery delivery deal with Shipt for the Tampa 
market—previously it had been using Instacart as that 
service expanded, according to Supermarket News.... Ford 
will add $350 million in new investments at two Michigan 
assembly plants on top of previously pledged spending, per 
autonews.com. The automaker will invest $200 million in its 
Flat Rock Assembly Plant for an advanced data center, and 
$150 million at its Michigan Assembly Plant in addition to 
what was pledged two years ago as part of its contract with 
the UAW.

3/29/2017

Conan O’Brien

Officials in Colombia are  
angry at rapper Wiz Khalifa  

for smoking marijuana at the 
tomb of Pablo Escobar.  

The officials said marijuana 
has no place at this sacred 

monument to cocaine.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


